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Abstract

To introduce the real, multi-dimensional, and comprehensive China to the world and enhance
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China’s international communication capabilities, the dissemination of translated English promo-
tional videos on overseas platforms plays a significant role. In the era of new media, the limita-
tions of traditional English translation of Chinese cultural and tourism promotional videos, which
were confined to textual transformation and unable to comprehensively convey information to
overseas audiences, are being broken by the rise of multimodal translation. Simultaneously, it is of
great significance to select promotional videos from Wencheng, Zhejiang Province, which has rich
tourism resources but lacks effective international communication capabilities, for research on
multimodal translation dissemination. This study adopts both literature review and inductive
synthesis methods. It explores relevant literature through multiple channels and employs a di-
alectical approach in utilizing the literature materials. This paper adopts a multimodal translation
approach combined with the “5W” communication model to translate and disseminate promo-
tional videos of rural cultural tourism in Wencheng, Zhejiang Province on short video platforms.
In the practice of translating promotional videos in Wencheng, Zhejiang Province, the selection of
multimodal translation content, channels, and audiences is refined. Innovative integration of in-
ternet buzzwords into multimodal translation is also demonstrated. The research has made a
breakthrough in the overseas dissemination of Wencheng'’s cultural tourism promotional videos
on various platforms. It effectively explores a pathway in which, guided by the translation com-
munication model, the target audience for translation is anchored to the overseas “Generation Z”
demographic. Short video platforms are utilized as channels for translation dissemination, and the
rationality of integrating internet buzzwords into multimodal translation of cultural tourism
promotional videos is demonstrated.
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(intralingual translation); (2) i&PFr#li%(interlingual translation); (3) 77 Fr#&#i%(intersemiotic translation). i
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FAA A AT B F ML R, M PR IR R, W HRAT RERT S I M A
R, SUMWAARTER G L AR SRR AR R SR R SR BN SE AN
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R0 A5, R BE AR B HE SO ST R AN AR S 5t S Er R AT T B, AU B & R 1 25,
SRR A K —Fhig . BoF WA ES W&, HERRFMIE DL LBk M ERIES,
BRI R YEAIR S g, A Z A A3
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EARIAR, SOREAE A R T ARRBIE SR G, 2 “IEE ARG, Bra. B
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HE SR HASAHRIE RS Rma )iz A IR E AR AR . TN SR AL A P 2 A
R TR v SR I O W AR T A A 3 . T TiKTok AF R HEAMIL R AT & B B2 I,
(1) ABRH PRl A 2021 4F, TikTok &BK NEE R 30 14, BEWREEIRRLA LI T T
TikTok; (2) E5CAUALIRRE /1. TikTok REfE A RIS ER SCARREAT , R HEAN R SO0 2 8] B A8 R B AR [13] 5
(3) ARLAEH: XA MBS, TikTok REA LAUEBSERS, ENAFTIHNFTER: (4) CHHUR
PE: FEHHTES SCCE SR, TikTok EIL T XA FE UL TS S BUSHEFLE RESE . R, R 2 S
SR AE TIKTok 1R 2 BRI IR AL RR 1) 32 BEIRIE

4.1.3. XHXRE &S RSEIFESS
B B BEST R M IR, R RS AN SORDU B 7047 [141RI0r 52 - 15 5 (50

) U - ARE S (R - 15

() HLSE ~ AR TE S (0 43R X e B SO B A% F AT 2 A%

B, ZJGHHATRIN RIS I 2 ASRIE: M TS, PECN; B, BESCMVE, M FERE, 1%
SOMER[14]. AR R S S RS EN RS, Wk 1Rk 2.

Table 1. Examples of multimodal translation analysis

#= 1 SREEES LA

BT SCAR U2 53 BT »
Sf -EE WE-EEE  WE-ES WE-EES  ga g
(Bl &) (FEX) (755 (GE B2
%iﬁ: + Qf N -~ Yol A2
i g0 VF IR Y ATA LT ARIES
i R Wishing Tree @ N] P
1 = i . . .
e aw FERE g w6
2 R Tomple “Hr PR s
Wi = s ‘ -
i LIPS Long-Table MI—ESm sk PUIPAN
ﬁ;}; H IR Banquet of K g T ZH
= She Nationality
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Table 2. Analysis of multimodal translation communication studies

=2 SRSEELIBMRRN

Sl

SRS R RR T SRR

P B E . In China, Camphor tree is a
symbol of blessedness. Therefore, people usually
make wishes for well-being in front of the tree.
PCRSCRIAR): R E, FMEEESEME, A
AITH W AR AT AR

P ENFBLE: Members of the Fu family hold a
grand ancestor worship activities annually in Fu
Xiangguo Temple to commemorate Fu bi, who was
the famous Prime Minister of the Northern Song
Dynasty.

HHOCRSCMA): B RERN LR, %
AT 1 EL IR SR AH TR B SR 40

PR PR & Long-table Banquet of She na-
tionality is a kind of national etiquette to greet
distant guests, showing the sincerity.
HOSCRSCORA) o B2 B A B SRS 5
I — P R

HARKMKREZE AR

MU 7 B A A5 2., R
ORI R, R LA [ ST
R IR E R, R A S TE DT R
MRS ZE 5 o

IRZRBLARNS & A E AR , [
R N E ) “H” FFNHE
S H 3 S AL, ks Bk — 2 1] 7
TiWARSERE “ A7 R R
B

7E 8 I A BRI & R
HILAAFHRITR - IR Z A
KRR IS K4
RTESR 1 5 Al BRALTY

4.2. HEBIMME R NIES BRSHIF

4.2.1. HRBINLERI T
I &% Pim] A & AN AR ? A 8 “ G AGR” 8 SUNMIZRAE = T R TRIE,  Hol o [l 2t &

AR S AR L 2 R R U R FF[15]; 18 538 VN 28 A2 4 KN RO TR] S SB35 i2 A5 1%
(5 L RIK[16] . EERNE T W 268 F1m] (1 78 S FAT A — 58 i, (R SO B A= R T e MR A 9 I B A
o [RIET, X Do 26 R (R et Pl DAEAT AN, DA B e M A X 4 0 B RN 22 RS 1R

M ITTEA LN R R e — R, AR RS R S T,
A, Bl ARERE AR RSO RE S, BRER AT KA ML RE[17]. WA HVREH A 10
AT, SEFEMBE TR TR RREEZ R, ISR NSRS TAERENBRAET, UK
BH AR RAERE X, XA e IR E 5 R AT ISR OGE . R AR, 28 T Er
A BRI R T G T I AT BN EE AL R I S, RBLT B I B heE; DU
PO E R AR &N BB ARAE B R RE e, s Han] B PO R AR, R OHIES
AR R TR A

1 2022 SR — T L AT TEFF 7, Yusuf, Y. Qi8HIFEET Allan A1 Burridge HIFEE, /4% #ia
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B R DD RE R THR AR B DA SRR BN R, RIS X 2% Bim] () “ B @l s ” RIFF EEK Rz —, Z
HHAR S 0] P 2 228 o 2 R TR 08 AT T I 8 060 18 PR SR  IK[18] . IR THE SR ELA% i 5 Z AR BR 2
RAREEK S

4.2.2. BESEIFPBNREHRINIE

FEX SR EAL Fridh AT Z AT AT I F 0 2 T 1B T IR S, AT SRE TR, £
AN PIZE AT T . WSE [E 5K I 2 30T )95 5 v L SO SCA e ARG &, AT DASS I &A% (51 7. B
e e sl

Bl g S, HERBR &R 5t AR AT, AU b E s SRR AT, B X R
JERTIEME,  RIMAE TS 4 HEE XU 1)

JiPE:  “Wenchen: Epic skyline meets ancient charm”

“Epic” « XAMEM AR RS R, S MAUA SRR B YR S SO R . SRRl R A
SRR B DL SR DO SR AR, B R KA RGO i D S 5 SRR H R
SRR E ST BB AR 2, B SO A SO P v () B A B 70« AEBARIN 26 |, XA ia]
FRTEAE A NEVGIRZ AR H B A, W] DALE B8 b s A SRRk 4 1l A W5 s sl Do RT3

B2 FEWTTL SRR O BRI 2K

FLPE: Unleash your inner explorer in the hidden gem of Wenchen.

“Hidden gem” : XM TEIE S HORIE B M LL i N FIE AR5 8o BRI HY, tin— &g,
—ARH BT AT ARSI 1 SCEAIER T, NATTE A X AN RS SR R A A
ATV IR TS L4 ZARAE AT 25 B ek T 2R D0 o X4 1] 48 5 FH SR 288 IS e B A1 A0ty 8 AR 78 20 A TR 3 )
Y, WEoREATEAT P SO B EANE .

BIE)PC: VUR T2t sF— R [Tz

HPE: Immerse yourself in the tranquility of Zen gardens in Anfu Temple.

“Zen” : SR AMELECM Y EARE AT IOMES, FIRAEIR — R, PRI O T ERES . XA
a3 5 R S kU B B AT O AR SR, ABAE Y 75 ST i )2 51 R Dy — b AR g U7 AN 4E 75 =,
SRS, A MET . ESAIED, “Zen” KWL — Tl 5T ok B AR K P 0P 1 3S
JE BRI S

B4y sc: AERS R “=H =7 (EEA)BRESCES) !

HPE: Don’t miss out on the amazing cultural events in the third day of the third lunar month (“Shangsi
Festival”) of She nationality!

“FOMO”  (Fear of Missing Out): iX/MafRETFE ISR W RAR,  w DAZEAAR s i S0 5 B0
B 177 AR A A B I 31 RORS RAAR G

BIG) P SC: RISCHGH) T — A THT R s —— AR R !

#PE: Discover the next viral hot spot in Wenchen——Forest Oxygen Bar!

“Viral” = 3X AN R TE BAEAL SR E ARG I A 28, W] DALEAIUIA A 25 o i 8 30 i P e A
W5l bR . EREEGES), SIS E.  “Forest Oxygen Bars” 7E% 2% F ik 52 Wil . ix 1tk
b RO AL T AR E A [ S5 ARIREE Y, il S A R IR R S 07 it A AOMIZE B I T IS e ) T R A SR AL
2o EATE RN T RBS WK JI A0z B AT AR VS I NATTA I 0 254k o ARARAEE IR R & 75 5 A D0
B IORSZEAN SR AR BRI R G, IR S] T T2 B AR

TX G 2 Fn] ] DA 7 O BB R 07 S B AR N B, A AR AR AE LA 1)
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(7 IR 88 52 B X e 3 AV BT AR M B R ANRAT 7 & o (RIS, 34 W DAE AR AR A LRI 73R v 37 b 3 £ FH 3
Ledia], DASIRRERSEE K Z AR AR LG R DG .

4.3. XACIRE R BT BER

ARG FORARAE R IR PR, JOEDK TR RMATHR T, 454 TikTok F ISR T TR, ¥
ERIRAERIMOR. BEONER. S TR RS, 7RO TR AR N LEHNS 55
REs MR 6 FXTRRE A AN AR, TR, BRI E. KET TR
LR T BB A (A FE R AL AR — M IR AT IR AV, FRF AT T 28 4 25 0 P AR
RRS AR R S M RO 2735 LA BT A A R B £ B2
5. &5

FEASCH, BATRR 7 2SRRI A2 AT, RS S RA . KRR UL AR B AL 4R AN ST
TREALF RN . BATAT DR M LR 48 ZRESIEACOGEE S TSR, e LBEG. &
H OOSEZ MBS G BRI XA D7 SURE NS T AL AP OSOR IR L, CHGR A S E AR Fy
AN TR SR S U N2 R o Y R O 5 . BEE A TS 2 AEt, BRI FOOT a6 RIERRIE 5 2
AR HARS £ S AR R R I R SO S . X AR 5 BRI T U — N E B, RO —
(I 55 O ) RS PUA T BRI RRIT T . B 7R A% AR O BN 7 Mt 2 BEAS B RE B 1T 00
HIRSCHF. MBS A RIS ARIBEMZ AL ORE L NYERE, AT DU IR AR I 2 S 2
RS S AL R DALY, 2 BB SR B A% P IO ML 3 h 5% 1 S 2R .
IS AR R RN BT SC B M, T LU H SRS RS A AR T EAR 1 bR
FERRRCR, W9 SR B BRI 77, 3555 H AR TE SZAR B SCHOINRIAT G B g AT SR 28 2 TR R 2
REEASERE, T LA SR BH R S W 5] I FIERE /) o X R EA ORI T 2 A5 A B VR K RS PRI BT
WS SRR AL TR k. (HRASCRAA AT RN, X225 2 BASEE LR T 7T
(I Z 5 1 -

ZiLpTd, RSB RO BT AU, AR TR UL, OB ST
PEASCAAL R SR O T3 (0SS AN T3 9% AROR BE FE RLE— 2D R ST A BB AEZEAN S B N S - B
et FLAE AN RIS IR N K AN 2 N

Sk
[1] Jakobson, R. (1959) On Linguistic Aspects of Translation. In: Brower, R.A., Ed., On Translation, Harvard University
Press, 232-239. https://doi.org/10.4159/harvard.9780674731615.c18

[2] Kaindl, K. (2013) Multimodality and Translation. In: Millan, C. and Bartrina, F., Eds., The Routledge Handbook of
Translation Studies, Routledge, 257-269.

[B] 8. BN TR 2 BSEIE [, AME (RS E 5K 2424 4k), 2021, 44(1): 115-123.
[4] 5%, MRk, BIFSAE4E LB ERSEAME THARL. T ESME, 2022(6): 4-10.

[5]1 Berry, JW. (2005) Acculturation: Living Successfully in Two Cultures. International Journal of Intercultural Rela-
tions, 29, 697-712. https://doi.org/10.1016/j.ijintrel.2005.07.013

(6] =EJ3)I. AAAEE N A0SOkt & 5% SRR [J]. iR &4, 2019(20): 32-33, 36.
(71 R, SRR A5 DA U0 e JEU T AR 40 SE MU T SRS AR D], AR S BRI 2B 241k, 2022(4): 79-87.

[8] Matamala, A. (2009) Main Challenges in the Translation of Documentaries. In: Cintas, J.D., Ed., New Trends in Audi-
ovisual Translation, Multilingual Matters, 109-120. https://doi.org/10.21832/9781847691552-010

[91 JARNFE, HrlA I el o B VE T IR ST, BT 5 B ST IE T FE IR PR [I]. #OA A BT 7L, 2016(2): 92-95.

DOI: 10.12677/ml.2024.126449 177 WRES =


https://doi.org/10.12677/ml.2024.126449
https://doi.org/10.4159/harvard.9780674731615.c18
https://doi.org/10.1016/j.ijintrel.2005.07.013
https://doi.org/10.21832/9781847691552-010

WA, HEHF

[10]
[11]
[12]
[13]
[14]
[15]
[16]
[17]
(18]

SRUL BEBL BRALRR S A 5 ASULR R FE ). B id &, 2011(8): 28-33.

U, RN, TR Z A A R ) SRR BAAORT SRR [J]. X AMEHE, 2022(10): 46-50.

FERHE SRR SRR R R MEAL R RIE D). BT ARk, 2021(1): 2-3.

MEMS. TikTok 1E A HIEE AL AL AR T ——LAR B I DON B[], #84, 2021(7): 2.

B, W, EIERK, 5k, ZRESIEE T ISCARE R RIR]. o ERHEORTE, 2023, 25(1): 49-56.
REEE. IR 2 Wk, W2 KB ——F 1 P PRI R A & (0], SO A (BB AR, 2011(7): 258-260.
KR, P28 IR 5 IR AT TR S 22 R EIT[D]. AR SRS, 2012(4): 23-24.

Dawkins, R. (2016) The Extended Phenotype: The Long Reach of the Gene. Oxford University Press.

Yusuf, Y.Q., Fata, I.A. and Aini, R. (2022) “GOTCHUU!”: The Use of Slang in Social Media by Generation Z. Lingua,
17, 167-174. https://doi.org/10.18860/ling.v17i2.17756

DOI: 10.12677/ml.2024.126449 178 HUACIE 2%


https://doi.org/10.12677/ml.2024.126449
https://doi.org/10.18860/ling.v17i2.17756

	文成文旅宣传片多模态翻译传播研究
	摘  要
	关键词
	Research on Multimodal Translation and Communication of Culture and Tourism Promotional Film in Wencheng
	Abstract
	Keywords
	1. 引言
	2. 多模态翻译研究
	2.1. 多模态翻译的含义与类型
	2.2. 多模态翻译的特征

	3. 翻译传播研究
	3.1. 翻译传播研究的发展
	3.2. 多模态翻译传播研究的维度
	3.2.1. 多模态翻译产品内容选择
	3.2.2. 多模态翻译传播途径
	3.2.3. 受众接受效果


	4. 文旅宣传片多模态翻译传播实践——以浙江文成为例
	4.1. 文成文旅宣传片的多模态翻译
	4.1.1. 文成文旅宣传片的内容选择
	4.1.2. 文成文旅宣传片的渠道选择
	4.1.3. 文成文旅宣传片的多模态翻译实例

	4.2. 当代海外网络热门语与多模态翻译
	4.2.1. 当代海外网络热门语
	4.2.2. 多模态翻译中融入网络热门语

	4.3. 文成文旅宣传片翻译传播效果

	5. 结语
	参考文献

