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Abstract

In recent years, corporations pay more and more attention to corporate images, and the corporate
English website has emerged as a vital medium for corporations to promote their corporate iden-
tity. Although many researches utilize certain discourse strategies to analyze some corporate an-
nual reports and other corpora in a single cultural context, there seems a lack of systematic analy-
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sis on the corporate identity construction from diverse cultural contexts. This study aims to iden-
tify the ways in which Chinese and American insurance corporate identities are constructed diffe-
rently and similarly and to explore the implicit reasons with Hofstedes’ cultural dimensions, thus

identity construction in their official English websites.
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providing practical implications for Chinese companies to improve their capability of discursive
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Table 1. Composition of the corpora
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Table 2. Vaara’s classification of referential strategy

5% 2. Vaara HUIEFRIRER 92

Category Definition

Institutional  The speaker clearly stands on the position of an organization or expresses the views of the organization.

Referential  When the speaker reports other people’s words, the words contain the first person plural deixis.

The referential expressions, including the speaker and the hearer, and the expression of “we (our)”

Interactive uttered by the speaker to replace the singular first person pronoun.

PR A AR (BRI L A A AR OR B DR ES A R I E TR SRAT BR H o 8 1 MR S i A ) %
RIE DL, AWFFOS R “we” A1 “our” FEFKATE ISR DU BEAT T 4ttt W04 3 for.

DOI: 10.12677/ml.2024.127616 718 HACIE = %


https://doi.org/10.12677/ml.2024.127616

Fhie, 5T

Table 3. Type distribution of referential strategy in the corpora
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Examples of “we” and “our” Examples of “our”
Total
Institutional ~ Referential Interactive Total Institutional Referential Interactive Total
Ping An 5 0 3 8 14 0 1 15 23
CPIC 32 0 4 36 10 2 12 48
Allstate 1 0 1 2 3 0 4 7 9
Berkshire 24 1 8 33 30 3 7 40 73
Total 62 1 16 79 57 3 14 74 153

M 3 0T LA H, 1R H S B — A FRAE 220 79 B, W& B 8 < we 7 R A EEHLAL B 47
FHRIH, AR “our” SRIEHIHU S o ol 1, A 74 . MRIEHU B0 A48, BIHLI B4 7E
AR B AR T U BUR, A A A B BARFRAT “ we 7 SRMGE LG S 0y 1 AN A S 47
MR AR N H R AR KT 1, 2 — 2 USRI

4.1.2. RiBHRME

R N L TR R E AL S AR BN N HRFAE o & RS 7 v B 455 T T B A R M P4 | 1 ]
FEBCFI L AAS T T Be[12]. @I d, TE R I BUBR (S i 0 & K& IE 1% 25 1A A ]

(—) &

BB AR IS T B VF 2 1E I 2510 DR 2 7] 4 AR I AV R 5. 4, “ new” ZE 6538 “ growth ™
“culture” F1 “challenges” ISFHIL T 19 IR, FREHA FIE S 8 A1 2 18 5t N R GH 3T (0 Pk s AN G187
“High-quality” —1ia] 22 g Al F k&1 “development” , ZEHAA AT AR B K & 78 inifs 0, W8 T 1
OV EAR, ARSI, S ERERE. BURKNEE-EIRA “strong” KL “growth”
A “value” , RUIREG ARG 7 EREGEGE, SR .

1) In 2023, Ping An will seize opportunities and foster a new development dynamic, embarking on a new
journey in a new era. Ping An will provide high-quality financial services by promoting and practicing our new
value-oriented culture.
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2) All told, our ten controlled and non-controlled behemoths leave Berkshire more broadly aligned with the
country’s economic future than is the case at any other U.S. company.
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3) Looking forward, CPIC will firmly adhere to the vision of “industry leadership in healthy and steady
development”, respect the inherent development patterns of insurance, pursue progress and excellence while
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maintaining stability, enhance our insurance service proposition and open a new chapter in our high-quality de-
velopment.
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4) All told, our ten controlled and non-controlled behemoths leave Berkshire more broadly aligned with the
country’s economic future than is the case at any other U.S. company.
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5) Spring is the best time to set new goals for the year; “With the east wind blowing fiercely, hundreds of
boats are racing to move.” 2023 is a crucial year for China’s 14th Five-Year Plan. Ping An will adhere to the
business policy of “focusing on core businesses, increasing cost-effectiveness, optimizing portfolios, and im-
proving policies and procedures.”
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6) Looking forward, CPIC will firmly adhere to the vision of “industry leadership in healthy and steady
development”, respect the inherent development patterns of insurance, pursue progress and excellence while
maintaining stability, enhance our insurance service proposition and open a new chapter in our high-quality de-
velopment.
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