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Abstract
As a key pillar of international trade, the shipping industry plays a vital role. As a major partici-
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pant in this industry, the identity construction of shipping companies is not only related to their
own image building and brand building, but also directly affects their status and influence in the
international market competition. However, the importance of identity construction research
based on shipping enterprises is often overlooked. This paper uses the Antconc corpus tool to
build a self-built corpus based on the news reports on the official websites of SITC International
Holdings Co., Ltd. and Unifeeder shipping companies, conducts language analysis from the three
levels of specific word frequency, index line analysis and collocation, explores the application of

» o«

the two discourse strategies from the categories of “referential strategy”, “predicate strategy” and
“perspective strategy”, and finally discusses the relationship between corporate identity construc-
tion and the underlying social ideology from the perspective of socio-historical context. The study
found that there are similarities between the two in terms of identity construction, and at the
same time, they are influenced by different cultures and show their own characteristics. This
study provides practical experience for the identity construction of shipping enterprises.
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1. 518

TEAFRWHIS R, MU AE N EBR R 5 o 3k, s ZREE MM E. fusiilk, fERhx—
I EEZ 5%, LS mEEANOCT- LB & 1% RIBIE R S, B A PR
S AL RIS ) . i E BRI IEA IR AR (LA AR “UgFEE R )AL Unifeeder fiFA & (LA F AR
“Unifeeder” ) &7 T EERPEEE A 712 71 E AT 20 44, MATTFE S ERAUE MbR B b R 155 EEINIER .
BRI, Aol B “HEEEBR” A “Unifeeder” B J7 Wk o (3T Rl & JyiERL, i H Antcone 18K} T
B, WHEPPEE T R, 4B 9 S e e e g ) sl e R AL A By, AT I I 1 IR
HERER RIS,

2. BpiEM

S AN BIINFIH B3, PETS N P e A S R 5 B U E A I SRR [1] . 22T
SRR RA B 6r[2] [31. HUHE S5 FIRE R E LB SR A B EILITT o ik S E AU —
AW, B @A Ak B B B EEE L, B EAR AR 2o A PR, AT B Ak R B BT
fIRE 7T, RS Ak 3 R 0 BT IR AR ML A R AR RN EE[4]. N & 22U FH T e 1 KR8 5
BT, (HUA R Z R ER G0, WrHRCEBIET “sid). B, 157 =40 b E= ot
TR EN . RIES A, SR D6 R4 LA ARG 5 R N I REWTE T A 5 3 G S
BOARZ . FUME Oy, WA AR A7 SORBR B M0 5t R SME HOM &l B 1y i M AT )T
Fo XU E 3 SRVERLD, AV AE NG S A3 BB 2y, AR A 22 5 SR AR @A R8T
T Hlis” ARETEEDE AL, TS I B 47 K B AH SR 7T SN2k o

3. ETFENENMITEESH
HEPEEE 2> #r (Critical Discourse Analysis, &R CDA)R —FiiEiE 732, B FEIE 65 E R
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AR ST, ZEIEE S G R RIES SRR R #HOPEE A T it
70 AR, AT 80~90 SEAR[9]. TEIEZ WA, Fairclough 412 - SCAEH5y%, Van Dijk {4k
SN T2 B Wodak FRIE R I s 20 b 7 i1l v A Tt AL P A T AR R 520 o X 287 VR 2 [R] A 2R
SER, TSR HAHFNR R R, AT EEOGE R R TE B A S IR ANE S 5 TR s B RS ML 2
SCAIN ISR R 2R [10]

Wodak $& H B RS P 52 20 Bk e pPE i e AR 4 7 AeRE IR LA o SR T DAEE ARV 75 2 A
ik, BRI NELAL ST E R RN, BRI E R B TRFRAE AN AR B AR SRAE, AT
7N P BEAR AN SR BTG TR G, o) B 5T v ) PR AU ) R B SRR R [10] e 15 T SR 4B ik LA R 4 b
WG PITTR SR B 4 SRS QI R ar . . PR S IE RE TG B AZE) s BB RS SR (G i 7 S
B SCiR], B I B R A B R BRI A TR s BHE SRS G 18 BURIE M BUE B R B A BHE R R
R); WA HEZLALEIIE 5 I S (Gl FAR 4RO 558 BUR B IR 7710k R B ORI RV A7)
T Ak SRS 5 IR AL SR (AL B S A TEAE 1 & b2 F1) [10]. Z AN IN[L0]HIE R, A SCRHE BT Antconc
XA PNE T FRIETE R TT: TEERBE TN “Frisan 256087 “IERTER RIS 1 AR
W YR R PN B U E e e A 2 7 S B A SR S B

4. EBRIRIES FEROT

Table 1. SITC specific high-frequency words
= 1 BFERMTE SN

e AR 7k
Ceremony 208
Shanghai 159
Yang 141
Maritime 140
President 139
Development 128
University 124
Cooperation 107
Service 105
Customers 70

AT HIER D BISRIE T “HEFEE R~ A “Unifeeder” ‘B P o ()8 o8 . b b B 7 3= HEER R
J7 Wt 2024 4 1 H 4% 2020 4 8 H (FHT a1 HiiE , T 74 33504, 2454 4158, Unifeeder & 77 Mkt 2024
1 H % 2014 4F 8 HIE EHGE, JE 7L 29092, 274 3910 A SCAE Bk} EE# A Antconc 4.0.4 AR,
MAFE R . RIAT ERCIAR =AN 5 KT IE S 00

ARG VT 0] DA B AR IO AR i, DA 17 R SO 1 = 52 A 25 A0 o R () B e et A 2 ) R
MZSEEMR] o R, AU BIERE, BR8], I DA SR 43 B ifg =F [ BR A0 Unifeeder & 37
TR S RHE. ERER R H R FHRIT, MRIATREIHENELLMESTHR, REFH AT
FUH[10]. SEEIEF %K Firth [LUEBFFURIE PR RC I G o am i B e g s 2, ORIA) i I S
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THEE (AR )RR AR, S HILA 2 AR A B A 8 W o6 2R o BRI, e 2 v in] ) &
GIAT S ABBCR 73 A B 35 BIRIE 78 3 S0 0 3 23 M v 5 B4 R i A8 Ja 3 1107

WR4E Antconc A= B A [ by B J7 sl o) (¥ v B 26, et s Am] o i v dml . b R S TC R
S, tn “the” , “of” , “and” , “in”, “on” ZF. [FIAf 4 “shipping” , “port” , “group”
EETOVEA IR SRR A RCE SR, 3RS 1 FR R E mtia 512k

“ceremony” X AMEETURI AL EL T 208 Yk, MIERMEFIREG X “ceremony” HRIE IR 54T AT
g, HAMFERCIE 50%2 “of MIV...” , BRI 4 22 Ak il (1), i) s.

(1) On January 15, 2021, the naming ceremony of M/V “SITC SINGAPORE” was successfully held by
SITC International Holdings Co., Ltd. (SITC International) and YANGZIJIANG Shipbuilding Group Ltd (YZJ
Shipbuilding Group).

(2) On December 19, 2020, the naming ceremony of M/V “SITC PENANG” was successfully held by
SITC International Holdings Co., Ltd. (SITC International) and YANGZIJIANG Shipbuilding Group Ltd (YZJ
Shipbuilding Group).

AR I [ PR e U 2R AN HERS R, A 2023 4K 06 H 30 H, g4 [EPr3tiz® 100 MR RER AN -
Hh BASAAENN 89 M, 2278 72 &MLk, MREHETERM. A4, sE. hEEE. fEEE.
B ZRE L SRR, ROMEE. ENEEJEVEIE. HrAnd. SR, HeRPENE. dhndi. AnmAIEnESE 77 AN
L& M. ¥ Alphaliner figtit, LAz Jyih, #b3) 2023 4706 30 H, i#=F EFR{E a2 ERERMMIE
WA HER EE 13 fir; 2022 MR AR ARG BT 326.2 TAniERE(A & 2 4). BFER—NMERAELIHEA
SR IS A .

AN “ceremony” £ “shanghai” , “maritime” , “university” X =AMadtIEE L, 10(3)-
1(4)-

(3) On September 23, 2020, the opening ceremony of the third SITC Mini-MBA was successfully held at
Shanghai Maritime University.

(4) On Dec 23rd, 2020, the completion ceremony of the third Session of SITC Mini-MBA Shipping Man-
agement Oriented Training Course was successfully held in Shanghai Maritime University.

Britbz oh, W0 5 RERF RS IR EF e RSN RE &4 . wnfl(5). 51(6). 51(7)-

(5) The opening ceremony of the second SITC Shipping Elite Training Class of Dalian Maritime University
was successfully held.

(6) Yang Xianxiang, Vice Chairman and CEO of the Board of Directors of SITC International, and repre-
sentatives of teachers and students from the Shipping College of Shandong Jiaotong University and the Interna-
tional Business School jointly attended the opening ceremony.

(7) 2023 Completion Ceremony of “SITC Class” of Shandong Foreign Trade Vocational College and the
award ceremony of “SITC Scholarship” was successfully held.

[Fi; “president” 7EiEREI S “university” JLIUUCR s, A ILIEEE RS KESEZE.

HILE M, WBFEEREAEA, RO “ATREERNUE, A -RORT, AieRat—mmk
%, QG —RIE, SlA Rk AR ER .

MR EPRIEPAIEA S TUE . AT 4G RIL TR TR AL RS R . 40t (8).

(8) On January 21, 2021, the launching ceremony of the Longfen Primary School Comprehensive Teaching
Building Project of the Poverty Alleviation Project of National Immigration Administration Shanghai General
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Station of Immigration Inspection assisted by SITC International was held in Longfen Primary School.
“development” — il HIAIR Oy 128 IR, 5% 5 HC R £ (1) /2 “sustainable” 11 “green” . 4nf7(9),
f1(10)-

(9) The opening of the empty container center is not only a result of deepening business cooperation be-
tween both parties, but also an important measure to promote the green development of the port and shipping
industry.

(10) Vice Chairman of the Board of Directors of SITC, CEO Yang Xianxiang stated: SITC has always ad-
hered to the concept of sustainable development and is committed to promoting environmental protection and
green shipping.

TR RFF RS R RS, BUI TS RS O E, Mg Ok g, % R AHIK
e VNI A i E

“yang” HISRECHN 141, “yang” Fi& R E bR R SRPAT EE AN S AR TR L AT E SR
HEPATE IR nfl(11). #1(12).

(11) At the ceremony, Mr. Yang Shaopeng, Chairman of SITC made a speech on behalf of the shipowner,
expressing thanks to Yangzijiang Shipyard for overcoming the pressure of the epidemic and ensuring high qual-
ity and efficient delivery of new vessel.

(12) At the ceremony, Mr. Yang Xianxiang, CEO of SITC, on behalf of the shipowner, made a speech, un-
der the background of normalization of epidemic prevention and control, thanks all parties for Close cooperation
ensures the delivery of the new vessel.

AR A R R F7 R A RIFEN ) AR St A FI G 50 03 THRESR ). IXSSRUR AR A B T2 71
AT RT3 5 T

“cooperation” — i UAECK 107, #FEBRER THRAAME BOGE, SALZREBOE B, &
BEMBHT =76, Oz E i “GERE” , WAL fIHERSEw ), K 7 EE
HIEH] o

(13) Hisense continues to guarantee the operating share of import and export cargo volume in the SITC and

Qingdao Port business scope, and constantly consolidate and deepen the tripartite cooperation.
“service” HUAN 105, HiZiAfAlC A E 2 “customers” F1 “better” 437k 26 i1 23 K.

(14) After Delivery, the new vessel will join SITC fleet soon, providing much better service to SITC cus-
tomers.

(15) Providing customers with quality and efficient service as always.

(16) Committed to the creation of high-quality service, by providing first-class resources and personnel al-
location.

(17) We do believe that the joining of M/V “SITC RENHE” will bring higher efficiency and better service
to SITC’s customers, provide new support for SITC’s development, and furtherly consolidate the company’s
leading position in the Asia market.

M FE BT AR PR EECE SRS, ORI E L.

45 Antconc 4 ) Unifeeder B 77 st i 6] (1) i St 22, 264wt itin] o K0/ am o ebinl IR S50
X, G “the” . “of” o “and” . “in” . “@” . [FIRfZPE “shipping” . “port” . “vessels”
SETCVEA IR S PR A RO SR, A3 BN 2 s B E e 51k
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Table 2. Unifeeder specific high-frequency words
3% 2. Unifeeder 435 E 5 517

A Ay
Service 185
New 163
Shortsea 127
Customers 108
Transport 103
Solutions 101
Emissions 85
Carbon 58
Sustainable 54

5 = 1 o B T 1) KURS AN [T 22, Unifeeder BT T IRD R 2 8088 b T el TR (IO IR 55 B, AL
“service” Sk, 185, 4nfil(18). #i(19).

(18) Service upgrade starting June 2020. Weekly service between the RST South terminal in Rotterdam and
FCT & Seafishport terminals in St. Petersburg.

(19) We are pleased to announce that starting 4th of June, Unifeeder will provide a weekly service between
the RST South terminal in Rotterdam and FCT & Seafishport terminals in St. Petersburg.

(20) Unifeeder is launching a new direct shortsea service between the ports of Gdynia and St Petersburg.

5 “service” FAECHRZMIETHEMAN “new” « “upgrade” , A%k 69 F1 23, XM Unifeeder
—HB T B A 2 sl IR S5 . % T LR Unifeeder 785 M _ERATIIRTE, 1% A 7RSS
AN o FLE R R O R N AF R PR 6

“Shortsea” $¥CH 127, AL T Unifeeder RS 4HF miRIKTHEIZ, HH Unifeeder B /#3501, Unifeeder
T 1977 FAEPFE ML, WU+ Z4EHT, Unifeeder 7EFm L. PHEFEEZ Wiz E %04, BN
S 2 XS 2 S MRIE IR IZE R, MRS TR, Wi ERfEOCRME . R, JEA
FME LA HXH T NHE T . Unifeeder A bR OR . BB AT HIBRZ M4 . BRILZAh, iRt 1L
il AR 60 2 H KB4, £ Unifeeder By Hh il X 455 1) SC 23875 1 - 4t (21) (22)Fs .

(21) Shortsea is not only short distances as the name might suggest. Unifeeder’s network stretches from
Ireland to Russia and from the Alps to the Norwegian fjords so shortsea can replace or be combined with other
forms of transportation to create a sustainable supply chain solution.

(22) With the largest feeder and shortsea network globally, Unifeeder Group vessels operate across Europe,
Middle East, Indian Subcontinent, and South East Asia.

A EEFR—FE, “costumers” & Unifeeder B W3 [H [ =4k 217, 5 “costomers” 4 BCAR iy
A2 “solutions” LB T Unifeeder {8y 5 B Sl 2 i@ QUHr . m RIS i o7 S % R
M. WH(23). (24)F77m .

(23) Offer a broader network of solutions to customers and leverage the way we engage with them to create
the most comprehensive and integrated solutions across multiple geographies.

(24) Group has always aimed for the best solutions for our customers, and with this expansion, we will in-
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crease the logistics capabilities of both groups, which delivers greater flexibility and efficiency for our custom-
ers.
“transport” AME(N 103, FEZiERIEFEST, 5 “transport” A K 5 £ 1K 4 B~ “road” .
“sustainable” . “solutions” .

(25) Converting cargo from conventional road transport to multimodal, shortsea transport has been hap-
pening for a long time in our region. Due to interest from political determinants, this form of delivery has in-
creased very dynamically. One of the reasons for the increased interest is trouble with illegal immigrants among
others in Calais. We have seen immigrants blocking truck traffic or trying to get into trucks which have caused
numerous security threats not only to cargo but also to drivers.

(26) In contrary to political directives and EU goals to reduce CO, emission, traditional road transport has
still high share on European transport market.

(27) With cargo owners increasingly seeking sustainable transport solutions, the trend of converting pallet-
ized cargo from trucks to rail and sea is growing.

(28) Eco-friendly sustainable transport solution is not possible to implement without close cooperation be-
tween all partners in the supply chain-shippers/receivers, shortsea carriers, rail/truck operators, container termi-
nals, ports or freight forwarders. There is also stronger support needed on European and national political level
to not only talk about shifting from road to sea but to take some real actions.

MAI(25)~ (26)+ (27)- (28) AT T MR, FTBUAMIAEIEE, Bt 3019 BRI 22 F8E 1)
a3, R 2 ) A BE RE R B P AT T RS isfa U5 30, T Unifeeder BERZ IR ALEl— EL7E 55 14k
HEiXFh “transport solutions” , A HHEEMA LA AFRAY “road transport” 3 AFECEE N “sustainable” )
LIS o

M “emissions” F1 “carbon” HELHIAEL LA “emissions” 5 “reduce” (20 ¥X)F1 “carbon” (10 {X)
FEICISECKRE , Unifeeder AR ZRIAAL 0T, ORI RS IR B TR

(29) Relative to marine diesel, these biofuels reduce carbon emissions by 100% on a tank-to-wake basis
and approximately 90% on a well-to-tank basis.

(30) “We believe in methanol-capable vessels as part of a suite of solutions being deployed to reduce car-
bon emissions in our sector and are happy to contribute with this project to a greener future in shipping. We re-
ally look forward to operating these modern state-of-the-art container feeder vessels in our partnership with
Unifeeder and hope other market participants will follow this example.

5. GG R TH
T 1 SR WS BT 2 V8 0 1 SR A T VE RIAZ IR [10] o ASCRE N “TaFREERE” o “IEIETR NN A “H
AN JalE A, PRV EBRAT Unifeeder Q{ariz A 7] R 176 5 S g G A4 AR R Aol S 7
5.1. IEFRIRME
TEPRSRIEAT AT T R A A IR SE MR G, DRI T 2 TR S 0 2 A0 1Y) SR BRE 4]
511 B SHER

(31) SITC International and Shanghai Maritime University will continue to strengthen university enterprise
cooperation and information docking, and jointly make new contributions to the development of China’s higher
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education and the construction of Shanghai International Shipping Center. (= [E Br)

(32) We are looking forward to serving the requirements of our customers in the Americas with this new
service. New weekly container route connecting Copenhagen with 3 German Hub ports. We are enhancing the
services connecting Copenhagen with three German hub ports by scheduling an additional weekly container ship
call to Copenhagen Malmé Port’s (CMP) terminals in Copenhagen. Starting from November 16th, CMP’s con-
tainer terminal in Copenhagen is served with one additional container ship call every week. This additional ser-
vice means that we are connecting Copenhagen with the three major German hub ports: Hamburg twice a week -
Bremerhaven and Wilhelmshaven once a week. (Unifeeder)

IR, WA= EBRAN Unifeeder 765 T & g A7 B S 7 AFFEW] R 1O 2 57 ¥ 3= Brag A 04l
H & B4 E ] “SITC International” —1A>KKIE “Alkffy” 8¢ “ARM” ; M2 T, Unifeeder B T
F “Unifeeder” SKIEARE S, BLHEH “we” « “our” oML E 5. PFASFERTENA I A E T 4k
AE TSy B — NBRARTR R Ao A B A I T B A8 16 > AR SR, A Bh T ol 5 1
Z A HIEEE[12]. BEARLL “FRAT” HE— AFRMLAEA, B “BE” ROk, REXUTBRRA &,
TR YRS B A[13]

512 RT#EK

(33) In the process of hiking on Fushan, the members competed and encouraged each other, showed the
healthy, united and upward spiritual outlook of SITC staff. (&3 [ Fx)

(34) Simultaneously focusing on employee health and social responsibility, promoting sustainable devel-
opment. (3 E Fr)

(35) While keeping our staff and colleagues safe, 1 would like to assure you that our first priority at the
Unifeeder Group is to help our customers finding solutions to combat the logistical challenges they are currently
facing. (Unifeeder)

(36) Our St. Petersburg Branch employee Svetlana Maydanova just participated in the DP World for wom-
en initiative #MentorHer, a program designed to facilitate knowledge transfer with mentors to support, inspire,
and motivate women in the workplace and help build networks that open opportunities. (Uinfeeder)

1= B BRAN Unifeeder B W38T [a K FHAS [F] (R 48 R SR B 244 53 TR S 473 . Unifeeder 2 40 KA “our staff”
ok “our employee” #8ACIA T, M — A LA “FHATH 7 Bl 5 B TN FE— BTt 48
£, “AEE DHOXS T — R, AT U RO R X7 1O BRER B, 7 A SR V)RR, B S R AR L 2 7 [14]
DR, A 03 T J8 T AV AR A N S, BIEORIB 1 572 o BRI, 308 o L U R SR AR b o BN T,
SCROE T ARMPAT A TAL S BE E, 3iE | SR RIE R [4]. FEEBRZ KA “employee” $8MAA T, K
TONISE T Alb AR 5 — A, IR 1 R AN T RN S, ZIR R AL 5 57 TR &
PRES . HORH] “SITC staff” #ACURA T, WIFA—F LMK, RS .

5.2. RIFRE

TRAE IR 8 Hilg 2 —[15], R ARRIEATZN. BRie. Rk sl B i B e el & 3V B AR 1R & [16] -
Halliday 15 &30 ¥ 0 N B 5 A3hia, 20 must, ought to, need, have to; " &EAE T ABNIE, W1 will,
would, shall, should; E={EE&SNIE, 41 may, might, can, could [17]. & EAE 1B A shiEEH RIE “ FWHE
RNy, fRIRRRE IS RE” [18]. KREAEESIIERZRY:; HEAETESZFEF . @id Antcone K%
HEFE PR Unifeeder . . (REEA L EHE, &3, &4, £5.
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Table 3. Comparison of SITC and Unifeeder high-volume modal verbs
% 3. JBES Unifeeder S EEEZSNIEXTEL

i = I A 2] T (L) Unifeeder (45i%%)
must 0 7
ought to 0
have/has/had to 0 0
need 1 9
can’t 0 0
couldn’t 0 0
shouldn’t 0 0
B 1 16

Table 4. Comparison of SITC and Unifeeder middle-volume modal verbs

%= 4. 3§E5 Unifeeder P EETESBNIRARTEL

WA TS A8 FEECTEA) Unifeeder (Ji%%)
will 182 211
would 10 5
shall 0 0
should 5 7
won’t 0 0
wouldn’t 0 0
Bt 187 218

Table 5. Comparison of SITC and Unifeeder low-volume modal verbs

2 5. 8% 5 Unifeederd K2 E1BSENIRAIXTEL

REE B (%) Unifeeder (511%k)
can 26 82
could 2 4
may 0 0
might 0 8
needn’t 0 0
Bt 28 94

MIRBE AT R, T AL #83s F 1 58 B TS dm FEUEAT BRI S ey, HLISAN 75 5 Pl = Boxs
H 5 DL S8 40 F-3EAT 15 78 B S A 2

HEEEEESSE H A need, Wi: We need to actively respond from aspects such as products, services,
internal management, employee capabilities, and efficiency improvement. H. 5 H1 38—k, ¥t B Ho /b H BE S
s AR B € M3RIE . Unifeeder = EAE GBI A2, HRKESH 52 0. While we are also
doing our part to explore alternative fuels, we must not forget to also focus on optimizing our operational pro-
cesses, harnessing advanced technologies, and implementing best practices across our fleet, 1 BRFRIAT N+
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W, AR A SR L AR S5 R e

AT m A A, W EPRF Unifeeder (A TR EAEARE M H = #F MY, LU, will &%,
will FRERe, Al 24 S AR Sk B TN 5 (R AUE SR 383 ) 5 % R [19]

ICEAE Sz Tr1H, #F5 Unifeeder AHXT B & HAhRE S AHELAE G . =38 AHEL, Unifeeder
% . #RE T S EALS IS

Mz, fEE. . RAE RS SSh R RARME ] b, Unifeeder RiAH ONFRE, BotdEAinEw, 4
JBi 5 35 L T A O o MR UE BN Ak A gl . VA S M . 3K S X XUR B AT K
KHK. Unifeeder Mt SR — AN AR S5 BIEACHIIF G, BT ATE 5 85 . 7 5 B 1 99 sl )45 —
oRE T &, i F RUSEIER.

5.3. YLALERNE

RIEHTFHELE, AT “TR” FATOM . ERAER RIGEAEAAPR SR TR ERESIRR
EEGIR . EEESR: WHEI Sk, WEE TSI SOERMA A . WESR: 5 Skrid, HENET
5| LN 2[4

53.1. E#¥3lid

(37) “This is yet another strategic step in our vision to build a global presence, offer a broader network of
solutions to customers and leverage the way we engage with them to create the most comprehensive and inte-
grated solutions across multiple geographies. We are excited to be joining forces with a company that operates
on the same values as us. Feedertech’s asset-light business model and approach to preserve the common-user
independent platform that focuses on flexibility, reliability and providing sustainable logistics solutions, made it
a clear fit for Unifeeder,” says Jesper Kristensen, CEO of Unifeeder. (Unifeeder)

Unifeeder B W[5 2 iz F B8 51 IR 15 15 SIS AL iAol S 4y, 1T = [l Bm 4 S0 e AL 5 3R 56 - 451)(37)
B %5 A Unifeeder CEO 151, FRLLEIR T CEO X TAFNLE . Ty, KRKREMEEMER,
#4598 CEO WIBUSMEMTETER . FTLAA] B, SRR 5888 S5 A% 0 20 7] s LRI ANz S 5, 1 0
A0 A B RO MBI . DLk R Al B, Rk S RS R AT E . AR, AR
A fK[4]-

5.3.2. [@#ESR

(38) Talking about cooperation, Chairman Yang Shaopeng said that SITC International will use the Hainan
Free Trade Port construction to provide good opportunities for ship leasing business, international trade logistics
projects, etc. (= E br)

T = ] B ) 35 SR FH (192 5 IR (A0 A A SR, 40491 (38) . 5 B4 5 1R AN, [a1452 5 A8 T 51 SC N 2
R, TEBAEAE RN 5] ST 2 B SR B AR RE[20] . X R AT DLIBE S B 5B W ORI = A I, PREFA F
B DR ) AU A S
6. L HEFHENIL

BN TIERE L H, X8 5 9 KOG SR 2 R ko P B B 58 0E 126l 1 —# Mass
SETE T S R 7 SCA AR I SRR B R K AR

EFRIAEEITIH, EIRETERRAWAA, T 5 04 3 S ZBua K I, XHiitis b i E briz
AN SR Gy b 55 R Bkt o TR, AR A R 1] R, R A3 A b 20 TGS (R RSP o PRkt i = [ o
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FREING, TR

A1 Unifeeder B A9 2 HI B “ RIHRREE 7 “OdcE” « Al ” 554, ZEJRHERIE F I i IRRL T T 8% 77,
BT H g A S

WAL, Wi ol 75 ZEANTR T AR S TR AE B AR, ANk | FAT IS4 6 7. BEAk,
BT AR L 55 B 26 I TIE SR TR R R AL, (R [RIR AR TRk . i T E B A
Unifeeder 7& & W37 [ Hth 2 k3£ 3 “efficiency” FRIMRIRTHEHIRCER, NE RS ORS . FN —#
I PR 55 ST IR . T AANBh S S, RTHIRS i .

BHE AR HE A R s o ZTH o ) B . B, B ReAAT B S B R ¥ R IEAE SR izl
R o i Al 75 BEARAR R R 5, ST BT KT, DUE R T3 7 SRAIAT L %5 . Unifeeder
B S HAD A JHT A4, @RS, 12T E S5 g . IFEEENRR SRS, ZZEk
AT AR, B RIS A TR .

AV By (R AL S bR —Fh At 2 P s Sk, 2 T A SCAIESE, PSS 4 AL 1) 22 e S Bl
T 5% H AR A 2 SCARAE[4]

PR T A 4 2 S0 O BRI R M RFAE [21] , 52 FL 5 i 3= [ B 1) B O3 ) 0 26 j R E s 70,
ix— A “ceremony” FSHAAT LLE HY . HE4E Hofstede et al. [22]f)SCALR T BE B MR, A B SCARAU T R
BOK, BESSrAL RIS . SBIRER ) BUBAEENE[23]. B, i E E B R RS E KUK A 1E
i, HEL “SITC employee” #5801, I T AR MBS S AL, P57 STBUIEE /N, S0 i
AR S PR BRSSP [23]. B, Unifeeder B MGETE 2 LALE RN T, EESE LK. 18
R THHHH “ouremployee” , il V5 R THIFEE. f£&. b KEMESFEAMGH L, BFEEER
SR RIS SR ECD, SEH AR ER D, AR H A E & 5552 SCA R 2 . Unifeeder {8 IS A& 315
%, WEKRIEENFES, SARRABERZ, HRITHTCHETER. BFPhEm scb iR .

7. 8578

AW TR Antcone TERLE T8, 2T B2l EFRS5 Unifeeder B 77 3k 3 R IE RO TERE, A
R . RET N BRI = AR AT IE S 28, N CIRIRERIE” . “CHRIEET . AR
W Y A PR B T IE SRS IS o B M BRI BN 2SO T IR TT T Ak S A 5 e A
RERBEZIEMR R BT, —FHHAFERRPEEAS, MW T sk 15,
TEPRRREINTR R, EEETIRS AR SRR, ®RITA S5 T). BEEPEEAA R, BREs
KT A AR S50, ERITFL Tk /78 Unifeeder I MU EE T-50F . ASWITRER 125552
THE B ST RIS SEANRISCA AN, 38 16 S 0 A 5 T SRR 25 B R e X8R s A Al AT
R B s b b A 7 AR
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