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Abstract

The study takes the discourse-historical approach as the theoretical framework and uses the corpus
tool Wmatrix to analyze news on the Huawei English official website from three aspects: macro
themes, meso strategies, and micro lexical features. It has found that Huawei has established its
identity as a professional provider of information and communication technology, innovator in the
technology industry, and collaborator in the digital world through its news on its official English
website. By using reference strategy, predicate strategy, perspective strategy, and intensification
and mitigation strategy, the above identities are further demonstrated. The research on Huawei'’s
official website news provides a reference for enhancing the overseas website communication
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capabilities of Chinese enterprises.
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1. 518

B RIE <257 SR NS, o E A EE IR e o TR R R, R R A AL
G TR T AN AE B 1173 b B 58 5 3 ANy /b o BRI PR3 B HE SRR 22 1) 20 ] e 26 G 2 A Do
W AE Rl R AR AT RS A AT IR S M E R A B . b, B RIESE
SR, SRRV BB s A . E AV RIS S R 2 5 T [ b it —, R EeE
AR E L G o HONFRABRAF (LU AR N) 2 RO RH A R, BU0 TR 8 759 R
BREMIE, BATRHLER, AW AR RS, @RISR iz ik SR Ter [
38 T A U A 3 O st A A B S A, AR SR AR PR FOR B, R BN RS
W0 A A PR BT I e T 0 L 5 iy A TR AR W7, Db AV g AME SRR IR 555 .

2. HRIREEIRHEL

“INLE 1 B2 B Albert AT Whetten 32 H, ABATIA A B 0 AZ O FEAM . BE R E5K
FIRL[L]o EAESR, BEE GBI ), I T — B A S AR T ML S i L. AR
SRACIR AR RISE L 2017 SRR FLE R, SRER - D30Tk, 6 e b S Aol AE B 0 F I 11 1 1
WS JAE SRR [2] ARIBAE IER A B A PATIERE, 28T VR RS SR SRS [3]. % I
W, ASOK LAIETE - J7 52 A EE 36 R, £ BhiE Rl T 5 Wmatrix, SR 2 5] 5505 RH M %
W2 R SO O T S DL SO 5 RRAE = 7 TR T 04T

151 - JJi 5243 M7 (Discourse-historical approach, DHA) & LI HIE D M E BRIk 2 —, HEMFIES
5% Ruth Wodak F1H: [ BATE 23 #7 8 f5 BRI SO8f K 32 SR 42 H o DHA FEZ M BLR = AN R I 73 47 -
PURYERE . TEIG SRS 5 DL BB 5 RIALERE . NS 4R R0 e 15 1B 10 B AR Y R B . SR I 4 B S T 5
SCAAE FH I FORSRBS : iy 24 S IR TE RIS . BRR G . LA LSREE . b RIS SRIS [4]. 1S RB4E
B MAERS 1AV 5 7 AR TS 5 A2 2.

3. sEIt
3.1 IERRKIR

AR T MR A\ B0 77 W (https://Awww.huawei.com/en/news) 2024 4F 2 F R AG T, A%
FiE BB R AL 22154 JE R (tokens), 2940 ZE7F(Word Types).

3.2. #3RIE)E
ST LR W8 (1) oo w) B 0 I ) S SO TR ? M IR 2 (2) 4
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N AR B S G SR TR 55 S 2 (3) RN A R TR R 5 SR TR AL ?
33. fiRIR

Wmatrix #2 3% [E 2= -~ iR K 5% 4% Paul Rayson 8L R IIELERLE T B, Geg i RLEAT 2 4 Al
Fbi. HAHRA CLAWS (The Constitution Likelihood Automatic Word-tagging System)fl USAS (UCREL
Semantic Analysis System)yERs T X 18R 32 808 73 43 B 1R KA Bh[5]. CLAWS fefs 5t if Rl H shik
ITHPERRE, HERIZRIE 96%~97%. USAS REWXTE R A shilb 718 SUbni, HEMiZE 92%. Frikdism)
UCREL i YRGS 21 AME UK (A-Z), 1 “F: B¥5RNL7 « “P: #AE” « “T: BE” . “Y:
BREAEHEORY 4 20 ANE S B E T8 U8, it 2324, “F: SR B “FlL: B
Y7L “F2: WRMSIEAET . “F3: MIKARERZW” A “FA: RIS RIZ” UANKREE SR, 2 TRA
BIPRS00 A7 2% S v A 2y B SR M) = 4k 5 B SR A i

4, ER57L
4.1. EBESHT

AR o5 BB RLBE 23 BT T Wimatrix 2T R AR 135 RE BT AL 10 3208 SO, WHiR e N e e
W37 [ PR T B 258 . S REAE R AR S L, SREGHER AT 10 1035 SR EE 1), T S8+ [FEBA].
A9.1+ [AE NI RE]. T3- [T SR,

Table 1. High-frequency semantic domain in Huawei’s official website news
= 1 ERNEE WEIE R SE U

(e A BRIR FHR A
S8+: Helping service, support, help 425 201
S5+: Belonging to a group network 415 1.96
X9.1+: Able/intelligent Intelligent 382 181
T3-: Time: New and young new, innovation, advanced 336 1.59
Al.1.1: General actions/making creating 321 1.52
02: objects generally products, core 305 1.44
A2.1+: Change transformation, development, evolution 259 1.22
X4.2: Mental object; means; method solution, system 255 1.21
12.1: Business: Generally business, commercial, 254 1.20
Y2: Information technology and computing  digital, computing, connectivity 248 1.17

AR, SO Al A B B SCE 5 Wk A TR M AR S5 SR AR . RHEAT WL A BT
PARHT A S 1R S

4.1.1. BABERFRERS

T8 IR A9 1+ [RE /I BE]. XA2 [LFEXT G, J7ik. @42]. 121 [k @R 17N A T LSS
YOI B kg Bl , MR T BB s RS IREE R TR R B 1 A HBIAE NS, RIS AR ICT 7=l
FR, @RS B A Re R . 9] 2 3R RN AR EVERE, BTS2 R AR RITEE,
an >y I 5K LR L 2R 43 8 RIS AR R o 07 6 R T 2 D, DU AT S R R ORI 5G
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%51 1: Huawei focuses on ICT products and technologies, and builds an open ecosystem to aggregate partners
and developers and build leading digital and intelligent infrastructure.

1 2: The solution has now seen widespread commercial deployment across Shandong province, where
China Unicom Shandong, State Grid's Shandong branch, and Huawei worked together to build the world's largest
5G virtual private network.

412 BERITIARIHE

S T3- [ 1) 3T 5 4E4], 7EIERI N IS 0A A new. innovation. %1% SRR & SO LS 1], 3
HEHEM IV A 51 7. 35 3R A2.1+ [048], 1Z18 A & F = 4tA A transformation.. development. evo-
lution 55 . HN AT AWTEET ™ fh, THRIRSS, N SEIECT A RN S5 38 K, M 7 R BT
AHFERIE G B 3 flid T HNAFIIEMES . =57 HITHRERREER, B 4 W2 E N AR SLETFE
Her A RUHTI ACH Phols 5 IR

i1 3: With the 2024 commercial launch of 5.5G, Huawei is collaborating with operators and partners around
the world to pursue exciting new innovation in networks, cloud, and intelligence.

%1 4: Together, we will drive 5G business and foster a thriving industry ecosystem, creating a new era for
intelligent digital transformation.

413 BFHFHEEE

B I, S8+ [#E W], (EiERIA K &4 service. support F1 help 54130, #2420 )il 5 Hodd Al
BN EER R, AW R, @t 7 B A SRR IR R . B 5 4l 7 SEn el &1F,
B TR e A2 E R ME S . 9] 6 RWIEE G, H % PRI R TG DUS EE AR .

%1 5: We are committed to customizing more ICT services and solutions to help Indonesian enterprises
improve their operational efficiency and competitiveness.

#51] 6: Through their joint innovative projects, Zain KSA and Huawei are delivering unparalleled, sustainable
experiences to customers and paving the way for a future-ready telecom ecosystem that will support the burgeon-
ing business sector and underpin a digital economy and knowledge-based society in the Kingdom.

4.2. REESTHR

TG SN B TR, RDFEFREENG . SRS HENG . WBAE SN . WA AL SEms UL K s Ak B35 1h s . Horr,
TEFR S TR R F R R 2 28 FaomiB s Bamr, &7, XS k. IR 1R SRR
BEAT UGB IRIE SRS TR IE VP MR S . ZIBGEIE . XPE. (B EE. S, PSS, IE T ek 0 i
MR ST N R B AT R R 1RSI s BRI R AR @ IR B R, A ETK
FOSE RGO e B R B, LA R ST, vEAR. S otk DI S RHS W ,
AT IEM AT R IA s AN TR RS HE MR A, KABEESNESEZSE. 515 1HE
ISR, RIES5IKEHE SR SR TR 8RN BRNE S, IR, Fok. BOE.
Wl B2, I SO T N5 B 58 1 V8 10 5 J5 21 [4] . 383 46 B 0 R A 8 [ 3R 4T 29
Brs ARSCRISERNAT T is AR RIS IE R, T SOKE— RBIF T 718 F 1518 S
4.2.1. 1EFRIRAE

EFERR S ., RNEZRAE - ARRIAMA T BFRIERE &. # 7 &, ETIEHE AR, £H
PORAELE R . SIER, S AR “BRAT” B BT AR, K. WXUTBCRE I, 1
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SRRV G [6]. B 8 b, I A FRE T ASRRR, BESLE N E T HIRURIE B i
BN E BRI ACTERR, B Al i R i BUR A

5 7: Last year, we signed the 5.5G City MoU, which has already yielded good results. This year, we will
expand this 5.5G and build an all-scenario 5.5G City, in order to provide Zain KSA a competitive edge in terms
of network quality, user experience, brand development, and sustained business success.

%1 8: At the summit, Huawei launched a full series of FDD GigaGreen Radio solutions for 5.5G.

4.2.2. IRIBRME
FEIRIESRNG b, HEONE BT R I R i 77 SR DAL IE R R iRFE R 2 AR B B S v i 30
BB IR o HE g N RV e TN — BOik R . EIX—id f2h, 9k A UGB 1R,
RUIHEONIE B B R IR, RIS TS E Az, g T se T4, FraEt et e .
511 9: Huawei will double our efforts to offer more intelligent digital infrastructure products and solutions
that accelerate the intelligent transformation of industries. We will work hard to be a reliable partner for others on
this journey.

4.2.3. YLAIREE

MR 2 R AE FHT I ARGE 22 0 B SR R 5 S A i Al Sy o I SRRV R
Kb Sy, AR AR TG . 4] 10 H, MR IEA Al RS8R, ICT =il ST R A
VENRE AR NFRE R, MR, HF IR, AR, i B g iR ol s f1s s,
JEILAE Y A B TAT G S HER) ICT P, (k2 - A b B AL R R A ol o

1 10: Yang Chaobin said, “Huawei is committed to providing the best possible products and solutions to
help customers achieve intelligent digital transformation and business growth.”

4.24. SRk, SHILIRAE

Halliday K t&asshin 4z s a0 v mEE . hEEMREAE7]. Gtk ENEE REE K
B P BEMCEEESsE, b BEES3E will I 187 &, (KEEREES3)1A can Hi B 65 X,
T R AE G A3 must (I 4 . BTSSR LA A B LU Aexs, TS R, e
R

KR, 5 EAE AN will SR AR 4 will continue to, XA 1ER B4 4RI T 3 3
K Hr 12473 ) 11 RN REFUITRIAES, 520G IERE, CLWE AL, My OREE, H
HIE R -

%1 11: Huawei will continue to work with partners, adhering to the principle of ‘shared benefits as the bridge,
integrity as the foundation, and rules as the guarantee’. We will continuously optimize partner development poli-
cies, build healthy and win-win partnerships, and join hands for a shared era of success.

ICEAE AT can 1HEINZHE, 45EE FRVIREG. B 12 £, EAX A RIRS R %
iy K S A5 4 14 A v DA S SEARL i PR AR s

5] 12: With greater bandwidth and lower latency, consumers can play the most compute-intensive online
games and use the most advanced workplace applications far beyond the limitations of local device storage and
processing power.

4.3. BEFHES T
AT R B S AR S TR A RS A LR IF 447 Wimatrix OISR B
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N, AEMUEERISCA Y, FBRgE ] i) ek i) 5 R 1A 5, A AR A BIMIS, R 09 B T A B s A (AT 15
SRR N: Huaweis is. intelligent. will. new. digital. network. 5.5g. industry. solution. services. has.
innovation. transformation. world. E#iiE/ AL 7 AR A R LEE W H T SR )5, “Huawei” 2% H
BHITERR, @S BARAMEE . “new” . “digital” . “solution” . “innovation” BN
sk SO R M. “is” « “will” Al “has” & HIAREEEhE, X eiieid “will” A,
WREAFZGR . “is” « “has” WEHZZWIH . M EUEN . Be #ia 52 w] 44 FRIGHEEC s EDWL IR
T AFEHRAE,  “has” Saliaid 2523wl M A L 1Ak S R I AT Sh BRI H H R SE RS, a0
B 13 ARIL T AR50 SRR B BB RIS I ety s ] 14 SR SE RN R B4R B4 5 A ERSUE 2 B T R
AE, WROWZ AL 1 Bt e e S 1

%1 13: As a global ICT infrastructure and smart device provider, Huawei is committed to supporting du
strategic vision of digital innovation and providing customers with the ultimate network experience.

%51 14: Huawei has worked with leading operators around the world to carry out F5.5G innovation and
practice.

5. &5iE

ASCVAAEE - DI iE N B HE Y, A BhiERHE TR Wmatrix, X604 24 7B 5 Wt A AT 5 )
MR ERR UL LU oW 5 R =D T & IF M WEFCREL, N A A B A 1 4 lkid
ER ST IRAERT . BHEAT IR0 LB T R S B fr, ThZ T LIRAR. IR MM DL L5
MBS P DU SR AT ROV J2 T P vt A 0m) e LA T it — o0 R I3 B 4y o A0 2 R AR [ Aol g — A
OS], Xt 24 =B R I TE R T 3R E A e A M ot A 1 e 1 5e 2% . B s RIE i 5
ALK TSN 23 A T A AL L, SO0 R B op [ A AE M bR i sn MR R 5 A R . A2 P 4
AN “HEHE 7 B RE A, Al AN R AR OE S, WG NS AR R E AR R, SR Tl
HISEM 77 o
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