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Abstract

The study of identity involves whether individuals feel recognized and integrated within their com-
munity. In contrast to universities, which tend to have more fluid populations, high schools represent
a stage where a fixed group of individuals interacts over a prolonged period, forming stable social
communities. This research applied ethnographic methods from sociolinguistics to examine students’
identities during three years of study at a high school in Beijing. Two years later, an online survey was
conducted among classmates to explore their perceptions of “commercial boasting” during high
school. The study revealed that the practice of “commercial boasting” among peers indeed shaped a
linguistic community’s system of language. The peer identities formed through this behavior align
with three fundamental characteristics of identity formation: dynamism, multiplicity, and negotiated
establishment. Appropriately using “commercial boasting” in daily communication facilitates high
school students' integration into their community and enhances their sense of identity.
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SN FR AR Bt if 5 ok, JF BAEAFRES P AREL. R, AR KRR B 538K
WA, ZRITA RN R CRE FER R A R[] X TR EE DR, mh gt AR
B — URAE B E MRS S [H E AO NI (8] _EPRAAE RO R Beo =4F 1R, — @ SRR PR X i 5 SCAU AL
BHERMNE—EWE WAL, AR KR SRR AL 7R, AT s W R, 72w h i B Sifr
FESCLERE A BT R 1 B B 1S 07 3 QO 3 Rl L), 3y 32 £ IR 8 A B v B D)3k
MARZR & OIRAEMIE X EREAT T % JFH, H—#2ERERs, XMy SRR Tk
fkehdhs Britz gh, fERSeR) s R A gk i . L EREATT DAl o o — A F B LRk, AR
RAFERR AR E B S ARl e A SCORE 2 ulis RIS W FE 7%, 5 e PR A 06 3 B 3k
FIEAT Mo AR Al — A 2R m AR PR A 10 5 LR AAE SRR, I IR 5 LR
R A B TSRS A A ] o

2. EpEA

RIREWFITEETIE S AKY, RO —F[1]. @iz B 75w 55 0 5 A SRR |
SCARNE 3 LA AR 70 7 A RO & . IR E R 7T 2 2 @ 5 5 4 1 W %2 (participant observa-
tion) A7 [2]. BRI ERIWEFTN 1 H H 2B O R ARG AT, IS 5007750, AR CAR B 70
Z AR TG ISR, DUHCRIEAE 5 78 H AR R B M EEERB]. —8eokif, R
BRI FINEA G Il ViiReE, HEMERRIRRE, WABFRH 1748 L& %SG,
REEZ T MIERH IS . o 0] 555 RS AT e WS B B A A DS Fint RIS B [4].

SN FA = A FEARHE(Blommaert 2005) . 55—, S NFIAE — AR, Tl A2
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SCERAWT R . ZRFEFRUEY], S AF R SRR £ B, SOrlFEAR R BT
Z L L, — AN BRI BN, (R R BE R BEE 2T 28 =, S0\ R &g 1 7 (negotiate)
AL, AR QIRERR, WM AR E[L]. BT AVAITEREE 115 5 IR RE — & 2 E L
FIEMR S SR S B NFEA R ek, i, G, 1R, DESE S P IRUNFIES
TRt R BEE S X Wl FEd. S5 RA R SR RS, XREF I “famik”
(indexicality) [5] [6].

3. AL
3.1. PEFNREHIFEIE

AHEF R AL T EZ LA, WFFEHE P P4 (2018~2022, Jo AR AN EER)FEAL 5 — P g o ik
1753, SERAE B IR, W8, @ FEDRENTEEMA TRHME, U B Akl 18
BT AR A B WS ViR IR A Rl 2 4R B 1 BT R 3 “ RML T SR S B R 2R B
¥ 2022 5 12 JIRAZ ERGRECERE 12 4R E) RN BAE VIR (VL 4~5 /> 1) @Oy 3 ) I 7
3 RPIZERST AL IR B BVEA R B 0 AATT AR (RT BE)SEIREAT T SRR,
LR 14 ok BALR ORI ) Wb RIS AT I OIR AV R .

3.2. BIERSERTH

oG, I A TR 45 B DL PR R S A6 T SO T Bl S A 1 SPEAKING 20t
JAZE “R IR BEAT B AR S FE (EE) [2] [7].

a2k ELN B, BT RBUIEEZ A “ R R 1 SR A R RO AR SR BE
AR LI WART RSSO EEIIE 1 R, 5% 22 5UAEE NN RS
[l 22 B A S ] L 2R SRR RIS S “ R IR B i EE B an ] 2 s . % AR 1R
TN HIERIE . S RIESEL . SKNTES. WHRMR. AL E 15 KB INEET BOS T A
BEATWREE, DUARME B QA A AIAET . SOR R SEOR AR BB H . Rk IR S K A
G “HERE T CRIBTTOCAMRRT R xx” oo G kA B )7 Rl R T
o UL AN N HEAT R, HH BER K E N, RIS TSI R AR, R
F$0(42.86%) 1IN As B LU A ZBPOX P 15 BN, 570 ABAENTCEIASEARLE 20%FF
Py A GG TI% AR R QA UINH; Hodr, 7 “HAl” WA R, AE 2
B2 ” B “R— MBI TR (W2 ). BT DU 1, BARAE K2 BN T 26 1]
R B IF AR Z AL, ER T AEMA DA A BT RSP, KK
WRIRIEFERAN . X R 22T e K2 BN R S — IR AR B AT 2E R) “ Rl TR B A2 3 07 U1
s BITETOREIR A, R —E N CRF T B LPRER T Bl Rk I Fsg i A
XAy A 22 AT RS LART B R R 2N T A — BT R B Ol o I B~ B0 N\ 3Rom RIVEBILAE (K A 3
g ELAZE ] Rk T ARV, AR AN S PR IR 5 R IE B, RO KAl ATTIXAE
i, Urid N A KRR D).

S — Pl S X T AR A R R R 1 R, ARG, 5 1-3 Kk iR I ELIR S 0
TR RIS BE I e A AR AN R A, 7 A W 428 14 v it S 220 [ 7 547 A8 S v Ay — S 2 b oK
e B A~T7 e Fn il AR OUE AR 0 7 AN, MR Z TG RS, ATE B O sk
Bl M ARRRRERE RIS “FLEWR” , WAL ZIIMAR S, SEA S, #ERAK.
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Figure 1. Background and scene when using “commercial boasting”
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Figure 2. Participants
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Table 1. Example 12
F1 OEG—2

JEORHE R 2 B 2 22 e b, RS Y

(1) mifi: AT XA WA T o F\ BT fE
VO python, —K /N,

(2) FK47: Python F%:? 2 GESLM(FiFns ) RAE
ATl

(3) i (FEskim B, 2W, A FateeTAl, HEA
RSN o

P ia}

8) s RETHA?

(5) st TS AL B EX AW, (RIEEIRA], %
T, bk,

(6) #iz: BHEARENIFT SE R
(7)) A ARITKIR T, XARMEGET .

i RE
-BATRA)RKR T, — RESE) AN python.

-BURIIRF, B2 RI8, HEFEIRZ AT python #SH
REHM.

Ay BAMT, IREEARIZAE UL, UL AR .

WD RGN A o

AR SR, WIAAE, — RIS, TATHA
hnfdy,  PREE A AR

AT AR IR, ARATILEIX LRI A 7 e -

2 SEBIPEIR A e B AR ) TR S A R R A %
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Table 2. Example 2

F2 RfHIZ

JEAEQIR 1% 55} filRE

(1) FR: SRMEREIMES) X KRR EESE, B -RBR RS TR IR L 5, PR i X v

GRIELERT . JEAME, BTLLRFK T RE A B A K =

(2 £5: HEEZEMRERIE AR AU, BME ML, AR 0HE & RS .

() HR: HERFAGRIK, FrlOSSIFRZIE, VRN RIE, FrLLASEE, BRI LA .

(4) 7M. (HEFRME) SIMANF A, KRR RN

(5) #:5h: BULAT A E MG T 2 KA /5 I freestyle. - BARIX U IRA JFUR, (HZ R B 12505 3 20 B 4331
R VERRE -

(6) 3K4: jy BREFURtLKHH TR, EDIRETE, e X R AR (e ).

CEAME TN M E RIS IR, FERNFEH

G~ R R LA A R b3 2 TR R R 12 A, T R DR EE IR ATk,
TFIE T S IR B R S, (ER X AIE T LA S BN B, BIH AR R IR SR A 5, B
RFARERAE, WA E 07 R4 ROCK NG R) ERAR e, (BRI T IR, J7 K Bk
LT, BRI . XTSRRI AT T . 55 3 A, 7 R TR, T
FETEE B IAE R [ AR R ITE, AR, B OEL, A BRI AEN . X7 RO, £
5 (55 5 ) ForR i, BAE R, (RS REIISE, TS KR, Xk B, )
Z R K b (R B A [T, %5445 5 A T L [1] [8]. B tH, 34 & 1ESL R fA b i A AT DA “ 7
W EWR” B TS, I BArEmMASL R, Jiiisss iR, BRI IEMKE Crr R
S HEAT F 25,

3.3. ¥ig

AHTRIL, FRFER R RO EW” AT RR—A S B RS ME S R, TG 3
I 1K 2 3 A R T 2 B G N I B2 o . 2 B M A R S S AN AR AE . A TE G o OB 96 AT 4 3
RONE A, 78 “RRIEIR” shasiifs B M, LAULRIEAETAC T, SRR YRS B AR .
ARG SRR T AL B b 2, BRI R A AR SR K, RER I [ P AE — 2 fr s
SRR “ROLER” MBRAST. X AT — s, HEZMES K, HTUERAE KR
VEHREAR, G “AROFLRANER” S MBI h B A K2, JERMAC I I M (e va e L 4
R R BB S MK B, TR T E ORI, AT S R s ol
4, 455

AFFFRA T RIRERTT R, SRS 1 AbaCR s AR A 8] “ Rk B i il 7 302 B
TiEE A, RERRBIFZRE SN RIGAHRZIN, T RSB EE YRR e
VESEMbA IR . P AL S 2 T, AN AT BV S R R R ) 2 T A AR S LR,
B, IR FON SR TS5 R 2 BRI AR R ERERRI[9]. PTEL, ARSCER T REVE IR (2
fifi_ EXE “pL B BITEF ILRMEAT TR R UMM ELR MRS 2 ST, R AR B I A
i RN e SR A S oS R

2L AR 0 S A 4 1 S VLo R 2 LI 44T /5 0 e T
S AT B BF LA ) Rk I FHE ST A A e
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FEFRBE AN SATR A SR e, B “Rdk B, JFEL “IISErE” Bifi. SR, fEMadfed, i
ZViERR,  CENER” TS BRI R AL, BN
MBSO Ak R RL BRI, RO — M i gy XA SR R REEK B0 AR
NLE” B—FFB EREERMEIE AT,  “REER” WATA 23R AT T A B

REEHN BT A, B, m AR P ssoe s G5k RE. IR,
I8 AR I AT U, g MR R BRI, XA AR Bl DUJA B O — R R AL A S
X BIRBEAE MARIKK, AMEB R R ] “ Rl B IREEInAR . [ER e se e Jf s 1
2 AR R

Ja, AWFURA @ MRS, ARKRET YR B AR, s — 20 R AR 0w 2R
AN IR T R S A T, “FER” MBS ERESAIRE . £ RN 8RR
JEmC P A AR P 3 STABRN S 3 N (R i R, N3RS S R

SE
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