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Abstract

This paper compares the use of Japanese imperative sentences and Chinese imperative sentences
in advertising, exploring their similarities and differences in how both languages convey commands,
suggestions, and other intentions, as well as their semantic extensions. Japanese imperative sen-
tences are a syntactic structure that directly expresses the speaker’s demands for the listener’s
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actions. Common meanings include commands, wishes, negative wishes, and ironic commands. Due
to the characteristics and succinctness of imperative sentences, they can effectively capture the au-
dience’s attention in advertisements, especially in sports-related contexts, while also stimulating
their motivation to act and sense of participation. In contrast, Chinese imperative sentences tend to
express suggestions or requests in a gentler manner and exhibit greater structural flexibility.
Through a comparative analysis of specific advertising examples and prior research, this article
finds that in the context of advertisements, Japanese imperative sentences and Chinese imperative
sentences are quite similar, both conveying a strong suggestion. This indicates that the semantics
of Japanese imperative sentences are not limited to traditional commands, wishes, negative wishes,
and ironic commands, but can also extend to broader meanings such as suggestions.
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1. 58
A FRIE VT A Wi N &, ZEORM 5 e i T TR AT A R BUE . dacdr, JFAS

&5 R ARNERIER . hc— el Rikdan 4, 4k, @0 SHLLRERE LE) TSR IER
rifif) . AEHES, A SRR R AT, # H BB A Ry dr 2 T 2 HE iR B AR ) i & R IE
TR —, — a2 aMRIEETRE, £HESEPIEAE .

Higdr a0, G5 [En] . [HERL 2 8o | REERIEUE AT E AT RERI AT B
A5 TR & B o TIBES 2] WSRAEEERITNERWAT. Har 2 NERE S SOMHMUR T “Har
L7 X S, MARm AR RARNE RMER S, et “BR” . “HREE” . Bl
7 M L.

EERI, REMAPEHTESEPIAT W, HIEEM THD KR, S8 ERARE
R B, BEMS AT RO I MAIER S, B, T8 dH. &bz, FH<L. ML, EN] (TOYOTIRES)S
iy A0 (S AR AR BE A )5 (R D ISR 77, T B SE AP i B AR ROR . RSO Bl Se H iR
i A S DL, S BARSEl, SRV AR S R R ThREAIACR . [EIE, S S AT b
SN, DRI H A A A TR .

2. HIEHSAAXNRITHR

FE=71993)IA N, WEH TL 2] [L4sw] SE3iadkXma) sy, HiEERE TrEN “damd
BR PN ERPATIAT N ISR %, RREAT AR SR TR Oy i & fU. X Ry & fUisid
B A 5 R AL U NSRRI, ZORMr G AL UG N RIIR-1T 3, DLSeBLIUI R B b Angs
R[] S35, A=K SCHE(1991) A, fir )it — Pt 35 A il S AR IA S A T SR 7 AT 3h i R IE T 30,
AT Bl R A AR H R 75 BRI SEBL UL N B/ R 0 i @ AN SR B PR [2] o AdIEAR Y, w2 DASE
BLUEIE N B U RTHR A0, s SR AR S5 & 7 IR BB, PSR 2 Uil A/ SRIIAT . flAs
TR RNZEIE T A Xt H i & A REAT 1 X2, TS SCEREAT T RI9), Ehxddr A0 “ A d 7 J5 X,
BE—2B X T HARTE 3G 0T S50 g 4 B AN RETRT SRR A 1 3
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) ME. KRG % —N({=9(1997):217)
(2) RBIL 3 (4= (1997):224)
() /S HF & (4= (1997):225)

AZHH(2997) 1Ny, Bl 5] (1) i) i 4 A AR B2 B AR S R L Ay B el e, R . s,
PO HIRFIEI R GF IR AR, AR Ay & RAAYf - B H)(2) B i ) Fr RIK I X 54T M
IS BUAE AR EAF A UE AR O BB, EAEXN T B WS F R, A FREATER,
AR “ B R o AT, A RN T R S B . 5 (3) R S A
HARIEFRENTT [ "2 F 5], EMAAERA L x5 EOARF& s ORI )y, S E
R XTI AN ELIZAT N, RSN “ RiFA a2 [2].

Pk, $E BRI, Hifar AT DOREUS 20 DUAIE 3, Bl s BB, g, iy
Lo WM, BHEKI, - IESOFERTIZIUR, G DIz, Pl HA & P
LAJEIA T RFT G LR UAIE o fEXLEE i, B3 K ar & AR N 71k dr 4
BUEE, EATREA SR WP EIEEZAIDRE, SR RO T 9 AT S B RN, XA
FIEBA HAE R UM RE, (B3 — P AR .

3. HiE &iEihH&$a

HEF fdr A0 B AT POIFAE M, — B RE H AR RE B REOR B iR EAER], i [k
gnl [Fefin za] 558, mTHAEMHNEE, HHBRSE0RBOVE E, BrAE &iX A s b
L, B e 51 R ARIER .

1 A (2016)32 F SR B B AE TE Th BE BEARXT H 15T & o IRRIR A L B A dr & a) S At 2 M 2 2 4l
HIRARREHAT TR M. e, X HIE)T 5 & A Ris 1 BT 7 A PR g T

@) aorRBiril k26, REFRCATELS L., %Y —) 2 }) (5 4(2016): 100)

et , AR EEEs (A2 RciT& s w] ZATmE TN TBG0 R Z % < %
o5 | WY, BN THSHEIN R + X557 EEBINRE AR, REE—E
RERE b Wil dr & B . B0 U, @ BT BAR TR T RGSARKEA, HEANT
FILHRE S AT B AP I A BT iy, IR ) B AR EUBAR . BhAh, T E R
AT <) RN R . BRI AAT Sy, ARORRE R BB T 18 A BT AR, X L it it RE % 22 A H
i A RIL ISR [3]

F1(2016) XS il fl iy & AU HEAT 1 gEit, IR ST A R SR, HAET S Ay & AU A R A2
PUEARIN . SR, 2B KRB, XS5 RATREAFAE € W22 . W PmIEI ) & BARSE,  AIRE 2L 1 XA
BARKIE IR . B8 KOS EE Ry 2 SR o o iy & RO RO IREIE A LR 1Y), BLARSR M )52 12 30
KA o X5 HAR a2 ) B I IR R IRR -

BlinfEizsh 38y b, QW eI BIAUE B [ER | o [HHIRA | SRRl A . AMEREEREL
Ferh, WHEERTRANTRE T4l o TER ] THid ] Bmamngss . BRI B2 dr 44,
EENFFIERIER R a2, TR SCRF IR T BRI NR, & —FUTRAER F IR SF AR, 1E
a0 B SO BB A (1997)IA 0y, A& A AT BLHIRER A Bl A X A Bt g, B R (2], [
BE, IR NEAR U5 T DB AR O AR e TR SR AU I, RIAA BHIE T REMUAF DL, JUERR. B AT
LR R R B

WA P DL T XA 23458, fEisshse

e

LS, e B T ROR AR IATE IS 5K
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BRItk FEVF 28 3 AHG I & h & v LU Bl ar 2 A A

Gy rabh. dic. H.BL, AN, 1 ((TOYO TIRES): 2021.3)

(6) rAN. FA5FF. 1 ((ABC MART):2021.2)

(7) TAY B2, 1 (NIKE): 2014.10)

8) TCOED ALYy PFR—IC. FEEBEERIE. | (ALVARK TOKYO) :2016.9)

(9) rAEN. 7ASSALY. 1 ((ALVARK TOKYO): 2016.12)

(10) TERFE» 5. BAR%#Hre. 1 ((ALVARK TOKYO): 2016.12)

A, TEBHNNE - AEERER. HANEE LEHAG SR &R bis,
(MEL 2] . TEEL 2] . [HEEFELA] 0 THK) 7+r—4 L 2] & EHBATT . EFANAX
W TR AT R RS A A IR, i B E AU XA R T, R BRI 25 8] h S g K )
R RIEFA, 2FEURM K SCFR/N, AT ZE . a2 a5 5RO RO 11, (R =8
I, HAEAEA RS A B R KR . BT HE AT A SR 0 HARNKE, XM
HERARLRIERES U [~ T2 s ] BRAERAKIE ), GRR TR G F TR, B
T (R EAL RUR .

g FRrR, BARE(2016) B SR B T H R 1A i AR B AR FH 2 LUK, (Hdr & R) R R e 2
R Edr, JLHRENEM H, K¥E TEEEH. AR, FHEIGRERENEW, N IARELF
() B AR RS FH iy 2 R X PO RS TR B3R IE, Je7R T A6 H i 2 0 MURs () ki D AR . Ha2 X
FAEH A R BT S BRSNS e ? FiRR a4, BE . B, OB X W RE
Hebran 4, AEE, RiBXaSX 3 FIEARMFERE G, #TH “BE” X—1E X&)
LA HARIETERE . A TH P HET SR a4 R, BRI T S5 HiE AR AL [FIFE
REg 1k dir &2 SR SO A B) SR BEAT 0T EERIE R

4. BT HIEFHHER

e I EIL(1948) A, i 3R] 73 s il sUAN 20 U, B 22 — P il i &, T2 U A & N1
KA A2 [4]0 FEHAR(L993) WA T A4 AT LT s0RE SC B EAT 2038, Jh i S, IRAE TR 9 59
FTRAZR NoNFR, il i 4 SRR RS, A AR B A) LR SR A A2 3R Ao 2B A X i g e
s &, A SRR, TR b, R R 37 SR R AT (8 )R 2 D U A 4
[5]-

(11) el &5 ey A “da4l” | ((ARALEAMEHFT): 2016)

(12) ERTEAEAFE, WA LELZRFRE! (LAELXZRFEE): 2013)

(13) R AMEFIFey, K&l (BB LFH): 2010)

(14) Ak, HEL! R4, HiXR! (FHAFEH): 2017)

(15) A F#A—%iE), BFE! (FBFRFHRA): 2016)

(16) AUk, = B ! (EAH%R344H): 2010)

17) ta X, BmExE!l (W% EEF): 2013)

(18) BT BT, "Barsk! ((Ldihds): 2017)

MRS S ERE, ARMEIRA S AU S B R AR . I X 518 I A R & a2 1)
SRAIPE, T BRI AR UL, AT PR AL R, ST R A T B SR B LT
fgis].
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[ B H SC T A AS B4 HB i 2 A AR AR IIEVE )X, S i (8 A AN i 3 B AR 5 i
VB SRR, R BEE AAE S B L AR Ab B 2 4T (5 A (R AR S P AE AN RIS . R 2V E i A1)
Mrffis), HORHEBEAERBABIAL, A HIEZH REPATH S, Ik, #2#%
FEME B4R 48 B STt HARAT 7 T AR 2 2 BRI BRI o EUR ) 5 1a vh i A ) B 2 AN B4 BRI 2644,
I I R T AR A B At AR, AN B T BRI AT IR ) 7). BT DA 4] (11)~(18) R RE#
FR R 2 1 SR B L

PR HAB A A), I SONZAR BES AR Bi1E N SUriE N2 RIS R R A0 . i B4 30 1)
[FEn ] fHnl . s b, TUEERUAMN MRz R ERE, (HuR 58215 T,
HHNDZ K R NESFAMANIL, B2 WG FRINRY [EA ] 8 [Hn ], HERAREEAEEA
PAZEGR RS, 1 R RS . R, RN ESF @R, ARG, W
R TE FRAN RAERT FIRFARAL . TF 572 T NI AR TE 4 FBCA AL, BT DAZE X P A L R W i
ANRBGPATHI LS, BRI B HAMAT AR Z BRI . e ARFIEBiETF 2 (6], REAR
ARG RAFLER, B DU F R TR I A) AR GVE MR A 2, RBeRE A s B R B

FEEL, BARHE PR T mA 0, (RS hserEam S, TERRHE A R&4
XTI, TR T2 38 AR B, A2 2 Bk B 220, AR SR & R T
A A — i 2 W ST HET (7 o IE 404 B (1991) BT H iy & B4 DS B 6 A A & N AT AG, 4n
RATIRA R I, A4 ar A IIEIE . BT AZEE Ny HAE T i i iy 40 B8 23 o SO )
HR), RIEMRMEREZ L.

T I R 2 H IR SR U0 IR B T S e e S OIS, kRS 0K R TR B T e G e e
At IR 25 (0 5 0 T R AR el 9 B AR S Bk B BhsE . fEE AR, TR A A E R E T
T BT R IS BEFNPPAN SRS 2 3 IO BRI IE B, BN S FRTFIACI . B RkuL, T E R
HITETHERS B O, BME R R AR BRI 6420, HARAE T, HRFHFRARRAHRK
MHERER . HIk, 2B A HIET 35 1 v dy &) 0% 5 4 ) T 2 BUE o

BEAh, MRPE AR SR B, A 4] 5 RS SRR S AT B VR ORI . A% 1L B (2000) A A 115 45 1)
MR, K T ERIEANNERIER” WA, HERZER SR AR F—
FHAT AL . AR 1L(2000)IAA, i A I A5 BR T3 LA 4, BB 4E) S BRI & PG SRATEE L,
XA iy A A AR K AR I R TE N2 AR G 6] . W H R EEL(2014) U HAE R T S A 1 E ERIA
BEAT TR, A, ARIETES S BRI BRI E NSEIL T N RIE T o T U A
F&CmA” o C“UERT L WREASZAR R L BE AN SUHE ASLRBHMT AT N COWET , DU
EARBIEAT RN “ERE” [7].

H UL AL HE I A AR R T a4 B, AEE, OB SEXIMIE Y, HHEES
HOSCHT R AT T, tRRFEHE H R IE S, B 4% 1L(2000) BA K i H (2014) BB AL A4 T 44 IE
5. &5

RSO A A TR i B SRR W TR X 20, P BL b S T i & A UK R SRR
PR, MHIERTA LI 5), ERE LB A, RN b2 A) B #3755t
A, AR AT LR SR ER . L H i R BN/, RS A AR S PR A 2 ] Al
R RIFREALRCR

Tyt T SCR AT AU 1)) 4 A SR H R IR & A, BT S A B T R E B
ARMEIZIRTT, BT RIEAUE &, RN R AR a2, AT SRS . M E
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B HGE A, Ay R B AT A AT HOR SR 2UHERE 2 AW K — M GARE . (B, EE
WACEE R R RS B S A BT 18T, AR E IR A4 ) B0 R SR A A R T D B0 R 2 AEAE
AHEIIE DUEA 154 JE ARSI

SE
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NE=% 4 X—L 3 Lasdu— [ el M Hi: © &FH)p, 1993,
{CHZERE HAEOTL Y 7 4 & AFR[M]. gt 0o U E5, 1991,

Bt HAFELSRBOERRNTI[M]. dbiEE: bk, 2016.

YL PUEELIBIM]. dba FSETTE, 1948.

R, BARBGEYTEAH A IM]. Jb3E: JbBT R AR AL, 1993

HLERE. 22hnsidL 3 EIZIKEEX%[M] Hal: 0D L5, 2000.

WCHRRE, BAERAEC B 3mSR [AAFEY] M) Kat #iRER, 2014,
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