Modern Linguistics IR 5 %%, 2025, 13(1), 719-727 Hans )
Published Online January 2025 in Hans. https://www.hanspub.org/journal/ml
https://doi.org/10.12677/ml.2025.131100

WX IRE R F SRS 4R

— L (fTENE - RERE) 1 (BRPE ERAE) EffH A5

4y
WS I KA A ETE2BE, PSR AR

ks H i, 20244F12 A 11H; FHHEM: 20254F1H13H; KA HM: 20254F1H29H

H E

EERUESHFUEEMENNAERT, 2HARE=VESDRE, REEAFEN MR ZE
BB, EER U TIEERAEENAE. R FEN (ITEMNF - TEFE) B (B
HE ERME) B4R AERSRE, R e EESTHESE AN, DHalliday R A TREIER
FKresst i B NE W EM, WM ERE R FIESHESIUEESH SRR IRRH, Ei5
BRATE, WEESRFEMERTEHRYERGEF Y REERAER X, HEERAT OEEER
fEF; EMRRSHE, WEEER M AETTaMOESES SRR, BmTRA “i#
ft” MESHEN BERET (TERRE - EEPE) X ES IR T o8d 2 (10.73%)f142%
FE(6.2%), FHEHEHRK(45.02%), HEZ T, (BRAHE ZFRAE) WEZHRH T RIE(12.03%)
TR, RIFTERSL46.4%), SEOXEERIREETEMNSENAERRMERES M. RCHIH
RAAMHRR T 2B E SR RAERH REEM, TR R SOR 5 — 5k 1 B bR iR 4t
THRBZFNLRES.

XA
ZHEH DT, Bl ORER

A Multimodal Comparative Analysis of
Henan Cultural Tourism
Promotional Videos

—Taking the Promotional Videos Walking in Henan, Understanding
China and Yujian China, Hometown Henan as Examples

Aohui Li

School of Foreign Languages, Inner Mongolia Normal University, Hohhot Inner Mongolia

XEDF: W, R SOREAE 2SR AL IACIE S 2, 2025, 13(1): 719-727.
DOI: 10.12677/ml.2025.131100


https://www.hanspub.org/journal/ml
https://doi.org/10.12677/ml.2025.131100
https://doi.org/10.12677/ml.2025.131100
https://www.hanspub.org/

Z5

i

4

Par
s

Received: Dec. 11t", 2024; accepted: Jan. 13, 2025; published: Jan. 29", 2025

Abstract

In the era of accelerated globalization and digitalization, the global tourism industry is booming. As
a typical form of multimodal discourse, tourism promotional videos play an extremely important
role in spreading cultural tourism images. This study selects the promotional videos Walking in He-
nan, Understanding China and Yujian China, Hometown Henan as the source, and adopts a combina-
tion of qualitative and quantitative analysis methods. Based on Halliday’s systemic functional gram-
mar and Kress’s visual grammar as theoretical foundations, it compares and analyzes the distribu-
tion similarities and differences in the language and visual modes of the two promotional videos.
The study found that in terms of language mode, both promotional videos tend to use material pro-
cesses in the transitivity system to construct meaning, but the latter emphasizes the use of mental
processes. In terms of visual mode, the similarity between the two promotional videos is that ac-
tions and mental processes both account for the largest proportion, and both tend to use the inter-
active meaning of “offering”. However, the difference lies in that Walking in Henan, Understanding
China relatively uses more analytical processes (10.73%) and classificational processes (6.2%), me-
dium-distance shots (45.02%), while Yujian China, Hometown Henan prefers symbolic processes
(12.03%) and long-distance shots (46.4%). The root of these differences lies in their respectively
creative intentions and communication orientations. This study not only reveals the importance of
multimodal discourse analysis in the spreading of cultural tourism images but also provides theo-
retical support and practical guidance for Henan’s cultural tourism brand to further enter the in-
ternational market.
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Z BTG 73 BT (Multimodal Discourse Analysis, ik MDA) LAIE i 20 BT BRG 9 R4, T 20 tH4d 90
RN T PETT, IR T N AMEE AT

[ ZMifF 5T 2 iR A AR % F Roland Barthes [1], Michael O’toole [2], Kress & van Leeuwen [3],
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fath 7 2 BAGEE DTS 9], FEE, SPHBE10]. ARAKAE[1L]. SRAEAR12]50F 5T & e i ek
HAT T — RV . Britbz b, IR 2SRRI T 2 M MeE 2R . ST 5 X 2 a4t
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Table 1. The distribution of transitivity
= 1. R RESHIER

7L « T E) (BWHE 25
Jup syt
B Lk A =4
YL 11 73.33% 20 45.46%
KARLHE 3 20% 14 31.82%
eI R 1 6.67% 4 9.09%
DT 0 0% 5 11.36%
FigdE 0 0% 1 2.27%
TSR 0 0% 0 0%
Mt 15 100% 44 100%
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FEVLAR HIHRER o 55 — MR R =23 DURDAL I — AN o2 Fvh S 1S HE SO i, X0 B P s 82 F
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M3 —NEAR R NSRS TE R, BT R G IR e SO A = RS54

Table 2. The distribution of representational meaning

F2. BUBUSWHER

— TEWE « T E) (BWHE 25 )
SARVER K (F) op=d SBRERK(FD) =4
(REipuR s 45.632 43.03% 138.275 69.88%
SR AR 8.138 7.67% 21.351 10.79%
TR S A 26.195 24.7% 6.408 3.24%
SR 6.58 6.2% 3.025 1.53%
ViR peK 11.38 10.73% 5.0 2.53%
FAELFE 8.121 7.66% 23.824 12.03%
Mt 106.046 100% 197.883 100%
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P VR PERS, ARIE I — R LRI ROR .

Hie 3 AT UAE RS0 M AT T, P E AL B BUASAE, SR Bt bz
TREUELE], PRI SRR O EAL A IR R R AR BB R, B Rs T F 3k
AR BT WS LAR PSR ANE B 05 AN B3 —Fox 3 R EL A R 56 Il SR 4R R RIS B
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Table 3. The distribution of contact in interactive meaning

3. EREMIEMATRIER

CAT TR« B )

(§- QU ESRESE ST

et SRER K (F) op=d SBRERK(FD) =4
it 51.508 89.58% 77.87 90.04%
£ 5.992 10.42% 8.61 9.96%
Bt 57.5 100% 86.48 100%

Table 4. The distribution of perspective in interactive meaning

F 4. EEXMBATHER

AT TR« B )

(BRI E 225K )

i SREER K (F) =4 SBRE R (FD) =4
IE™ - K 7.923 14.9% 28.207 25.51%
R - K 6.408 12.05% 14.751 13.34%
fifl - EE 9.485 17.84% 19.209 17.37%
4l - EE 29.348 55.2% 48.415 43.78%

Al 53.164 100% 110.582 100%

Table 5. The distribution of distance in interactive meaning

* 5 HHENEBSHIER

CATHETT R« TP P D

(BIHHE Z5KmE)

i BB (FP) hi b SARER K () Lk
plai i 11.399 16.21% 32.608 24.77%
W 31.655 45.02% 37.935 28.83%
TEEE B 27.256 38.77% 61.075 46.4%

Mt 70.31 100% 131.618 100%

H% 4 JATRT DA LU/, AERUA AT, PESEAR Fr (i 2 O ER AL B, (HIXIF
ANRRE AR LR e, ORI AL T LASE B SE 58 FORRES AL ARRERS — B Jo A b ik B 3]
P 1 E AR ORI T SERL, AT I 52 38 70T 7 (14 25 4 S5
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Table 6. The distribution of information value in compositional meaning
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g AT TR« B D (BIAAHHE ZXME)
JSY e S Gi) i b EARER K () i
s - h%% 16.493 72.82% 45.393 85.39%
k- H 5.397 23.83% 4.95 9.31%
t-F 0.76 3.35% 2.817 5.3%
Bt 22.65 100% 53.16 100%

HE 7 R TR R PR E A R R E S E VAR, GO SR TR E M E, X
— N PR DUH B T B AR A A s AL TR, AU K S e RS RS U R
T VA LA GE AT BRAE S 2R 555, IR RO 2T 1 FE 5 715 558, R AL R AR IE
KIRIIAAR, FRIL T ] B AE PR B A G SCAC I [RII, HAE AN I8 SRIA AL A AL ) A JE

Table 7. The distribution of salience in compositional meaning

*= 7. HEEXEZEESHERL

i GTEm R - e E) (BAAE 25K
AR K(FD) epaa RARER K () it
A - WR 8.998 32.56% 10.488 22.93%
Sy agaa 18.641 67.44% 35.253 77.07%
A 27.639 100% 45.741 100%
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