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Abstract

Advertisement, as a medium of information dissemination, has the function of business promotion.
It is presented in a diversified way, such as visual, auditory, etc., to convey relevant information
about goods, services or enterprises to consumers, and advertisement plays an important role in
the commercial market. With the continuous expansion of China-Russia trade cooperation, Russian
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advertisements are gradually known to the public. The linguistic expression of Russian advertise-
ment slogans has a unique charm, they present the features and advantages of the products in an
artistic way through refined and vivid phrases, so that the consumers can appreciate the beauty of
the language and at the same time, they can also feel the value of the products or services. This paper
will focus on the syntactic features of Russian advertisement slogans and analyze the translation
strategies used in translating Russian advertisement slogans, such as amplification, omission, lit-
eral translation, free translation and transliteration. By analyzing the syntactic features of Russian
advertisement slogans and exploring the translation strategies of Russian advertisement slogans,
it not only helps to improve the communication effect of advertisements, but also has great signifi-
cance to cross-cultural communication and language learning, so as to gain a deeper understanding
of Russian culture.
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BRSO AR KBS AIES . R, FEORRRIFESCXUR I, 2518 HARTEELE S 5t R,
5, MEFESCERTE HARTI @R . R, EEESR, BEMIE S A RSO S AERIE T 3
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