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Abstract

With the continuous improvement of the country’s comprehensive strength and the in-depth pro-
motion of the “One Belt, One Road” initiative, our country pays more and more attention to the im-
provement of narrative ability and the construction of discourse system. In this study, the multi-
modal metaphor theory is applied to analyze and summarize the non-commercial advertisements
in Russian collected from LIME, HJEfl, TOYHO and other advertisement competitions as well as
YouTube website in the past five years, and it is found out that the types of source domains of
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multimodal metaphors in the non-commercial advertisements in Russian include: multimodal met-
aphors with human as the source domain; multimodal metaphors with nature as the source domain;
and multimodal metaphors with artifacts as the source domain. The main functions of multimodal
metaphors in Russian non-commercial advertisements are expressive, pragmatic and evaluative.
To a certain extent, they can reflect the mainstream values, cognitive styles and ideological attitudes
of Russian society, give a glimpse into the narrative style of Russian media discourse, and thus im-
prove intercultural communication skills.
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Figure 1. Aging pet dogs are elderly
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Figure 2. Bullying is bad weather
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Figure 3. The road is the seat belt; the car is the buckle of the seat belt
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Table 1. Number and percentage of different source domain types
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Figure 4. Wine zero-zero slope
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Figure 5. Lifebuoys—Help; Drowning status—seriously ill children
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Figure 6. Darkness is helplessness; light is help
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Table 2. Number and percentage of different multimodal metaphorical functions
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