Modern Linguistics BLAUE £, 2025, 13(2), 679-684 Hans X
Published Online February 2025 in Hans. https://www.hanspub.org/journal/ml
https://doi.org/10.12677/ml.2025.132211

RIFEEFHSFSFPRERE

% m
PONIR A0 22 e, DO sl

ks H i 20254F1H9H ;s A HB: 20254F2H17H; KA HB: 20254228 H

R

B R EFRMAINE, BERRENEREENM. BESHEYEANELER TEARS. R
fArRH OB B, AR, B B WAL R 5B R A T IR R R EE RN . AR
T BT SRR I E AR A AR BEAR . XEE S X T RE N, ot T HER
BEAEFHEI, Bl AR, SERMTRARNEEREE. BEEELRIIAMRBRE, RiET
BE MR “WTI81” , BBRRAFECHE, BARIBEEERR. BE, RETERSEFEH
P MR SR, BRI REMESOLBUR Y. TR, HERSRIEETIRE,
DA DR B0 PR ) R R A 2

XK ia
BE N, FABE, B, AR

On Translator Subjectivity in
Business Translation

Li Chen

College of Foreign Languages and Cultures, Sichuan University, Chengdu Sichuan

Received: Jan. 9", 2025; accepted: Feb. 17%", 2025; published: Feb. 28, 2025

Abstract

With the accelerated pace of business globalization, the demand for business translation has signifi-
cantly increased. Business translation involves the interpretation of documents, contracts, and other
materials within a commercial context. However, the translator subjectivity plays a critical role in
determining the accuracy and effectiveness of business translation. This paper investigates the sig-
nificant role of translator subjectivity in business translation and the challenges it poses. The study
begins by defining translator subjectivity and analyzing its manifestations in the translation process,
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such as personal biases, cultural differences, and the level of expertise in professional expertise. Sub-
sequently, through successful and unsuccessful case studies, it argues that translator subjectivity is
a “double-edged sword,” capable of enhancing the quality of the translation while also potentially
leading to translation errors. Finally, the paper proposes strategies for balancing subjectivity and
objectivity in business translation, emphasizing the need for translators to enhance cultural sensi-
tivity, expand their professional expertise base, and maintain close communication with clients to
ensure the accuracy and effectiveness of the translation.
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