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Abstract

This study, grounded in Conceptual Blending Theory, systematically explores the cognitive construc-
tion mechanisms of metaphors in English skincare product advertising language. By establishing four
types of conceptual blending network models—simple, mirror, single-scope, and double-scope—this
research conducts a cognitive linguistic analysis of representative advertising cases. Findings re-
veal that skincare product advertising language employs personification metaphors (e.g., “protect”
and “ignite”), medical metaphors (e.g., “elixir”), and war metaphors (e.g., “defend”) to construct multi-
dimensional cognitive frameworks, achieving cross-domain integration between source and target
domains through mental space mapping. Specifically, simple networks materialize functions via
role-filling, mirror networks enhance perceptions of product efficacy through shared frameworks,
single-scope networks highlight defensive expertise by relying on a dominant frame, and double-
scope networks generate novel meanings by integrating contradictory frames. This study demon-
strates that Conceptual Blending Theory effectively reveals the dynamic cognitive processes of ad-
vertising metaphors, offering cognitive linguistic strategies to support the creative design of skin-
care advertisements.
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FE UG BIBIERINAR, TS E N i ST S e, A= 5 RIE 77 KT 05| B bR3Z A
PEFERB AR REE, JHIEEHHRICFES, Bl Ryl 2 R R EAARLS, T Al
F10 72 it 5 Rt WL 2 7 A LU (Bruce et al., 2012) [1]o 3P0, VR H R AR TG A AN T SRR 19 2% i
F, HTEBR TR AR T I G AR SRR DA ROBUR T R W SRR I 2 AT 5. fE
KT, REEN—FE AR R INEERE 5, ERP i SiEPEs 7z

BRI AR —MIE SR, HR ARG S M E AR . el — AN s s
6 B S 3 57— AN B RAASAH S B A0, AT B3 H ST P R SORBR A . AEFP R T 518, R g FH Rk
PRI DI R ST R R R BRI AR, RN 23 O rh A R AR . T T A
JHTE A o

SR, BEMGTE) H B T AR, U R AR P e 3 72, 0882 — MER IR AR
PRI . MES #5318, H Gilles Fauconnier f1 Mark Turner 21, AEATRRME T —AF I IS HESL
KR —ILR . ZI RN, AMEERRE AR U, /R0 R 2 MG, Homidix
SRR 2 A EAE R AE R AR . £ SiBRm el s, HhE Sz E am
HRFNR TR AR R ), KB (VRO B AR AT R AN S, TR O T TR R ik R
SRR R

AW IR T IX —FIR Y 5, EE SO ki E B T RS REE NE RO R, BRI AR HAE
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28), FRATTRE 2 SR ST R A T A AR R S R R R S A L e X B AN A B T IRAT T
L PR AR T B AL, SR REDN T BT AR A AR AR R ML, B AAT T R R T
71 ARSI T L) i

2. SEAIER

TENAIELZ43, Fauconnier A1 Turner (2002)7EHZE/E (FRATHIEZE 7 MEEEOFHE G MR K
PEY FREEH TR S G, 2B R T OE A NS, VBN DGR T SRk A 7 ARt T
HA2]. X BRI T ANEFE WGBSR /1, EXHEF %, O EERA SR
FEAE TR R . RSB G IR AR O AE TR 1 ONATT G A 38 e o 38 22 (1) (19 A T G BN 2 G Ry e AN 3
R ZIRE S AR Lo ZBRIA N, NROEEAHEGE RN, SH@EZA OS], X s 6l i F e
(IS O RA %Rz, TR — DR AL . X — MRS S SRSk B AN RIS R,
A T ) = ORI & . M4 %4 P 18 (Conceptual Blending Theory) B [ i X AE LI AE IR J2 U b4 7R A
HIE S FHMEME L (EIETT, 2009: 7), ANERFERBE R AL 18 038 SCHEE R HESL[3].

Figure 1. “Four Spaces” model in conceptual integration theory
B 1. HeBAERT “‘WirzE” HE

MBS I I O BEESAE T WA 2 WYE R A 2 AR (RS EAR G SR ) KR 2 1H]
(RIS L5, BRIRBUE D). A (0=, BiE a3 QG B #E) (Fauconnier, 1997) [4]. iX
VU7 (]38 Ik 9 2 A R 26 27 (MU DR /A B R . &1 1 i RR & OB (R P e R, SRR n
NN TCR Z AU G 2, REZ RSN 23 0] 5 IR & 25 () (A RS SR R o 3K — B R s b 1l JReos
T ERE R ARG 8 DL R B [ AH EL 5 Y RS i A
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3. CRAMSBRESERSHT HIE

FET VYA AR, Fauconnier 55 A HE— DA AR N DUAS T 2% ] BRI 2% L BRI 2% . FLI
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Figure 2. The analysis of meaning construction of “anthropomorphic metaphor” in simple network

B 2. BRBmg “UARN" BXESH

(1) These tinted mineral sunscreens can protect your skin from visible signs of aging caused by the sun including wrinkles,

dark spots, fine lines and discoloration while also giving your complexion a healthy-looking, radiant glow. (CeraVe)

AR 5 T R O SR ERT W A SRS R (8T 3 DR B G 32 BE O 3 B
WL, naar. SRPE RS ALY, TR T LR g e« D6PE AR A2 IKTESE . “protect”
RGBS, T BN B RE OO . AT iRE AR XS R RRe RS,
MBS LA R XA B AR, EEE AT H AR B ORAT ki A

FEART & IE,  “protect” P 1 R T IR N FBITHESS, X2 LA (1 — S MR . i
“protect” IX—ZhfE, T B RENS T A S MU BL AR T RE IS R TDRE, X ERRCERIGTE, SJCRA “ORFME” .

R PR RS 7R i 0 v SRR I (R R 5 2L o BN S ] T A “protect” BTG (OR3P
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FRmTHEZR S, Houm s “ORIPE” o Ry D& CORITONT o FERIANER L, HOITR
% “BIMRR  DL R S S B ORERERGEE R CHUBR” o PRSI 25 1) 2 R A7 A B 2 [ L %
A, Ho ARIE T BRI PRI S RINUBCIRZS B R, A N AR
TR X BARHEZE, B AE ORI ARG B MR AT Y. BT AUE . PN S ]
KBTS, /BRI ZFNAITCEN “HEE” 5 “ZH o MR, EEEBAERE R, BUOYIEH
FERE PN )15 G S AT B 5 o SR “protect” 3X — B AEHARTERN 25 18] 11 h R 31 B H %) B
JoER, (HEVRES B e b, ROV IR X 3ok 1 “Ra 7 FEmE e . fE S RS R, B
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7 B R BRI R R o DRI, A R B PR R T G A M i SO & SRR BT M B AR RE S AR R
PE A RO RS WU S 32 B 2, RN IR P HAg BOL
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PRI DG A0 B 25 () K 23 AR TR B0, PN AN S 8] P SR ARE S TR I X — B R &R, SR IR e T —#
CRIEE, 2006), HoK B PN ZS 8] B o 482 2 4 23 8 i) DB SR AE, IR @I WU T2 0z R4 04 [5].
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Figure 3. The analysis of meaning construction of ‘‘medical metaphor” in the mirror network

B 3. SRIGEMLE “ETil” SRS

(2) La Mer’s proprietary elixir flows through every treatment to infuse skin with supreme visible soothing and essential

energy to help fuel renewal. (La Mer)
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AN R B RV IB RS ROK, HE T R R SRR RS IBIE IR, O B R RS
HIEFZE 55 0, (EBENURTE B . fEMF 2 EIX 56 & iR, 8L “elixir” (RPFPEG)— B0 1 Lk ik
FEAA S oA AR s BRI T B, AR R “ 4 SRR RIS AR 1. AMTEX “ R
FHOZG” AR, EAEE R H B T RL XA CMEia & M S RS AR .
IO fh R “ RPPPZS T iR, RSl HR i R SOR I K AR

R g SO A R R R I AR N % AT DLSE L. T NASE] T BE AR C R
87 MmER—— “RE . RAET L BT DOk CCBRIMEANE” , XD ERERE S A R 1T
MITCRIBA R R . BRI S, “RE” 5z R EBIREAR” XN, “HRHE” 5 “X
PEP= R AE 7 TONXENL, Bk AR EURRR “HUIRY . “POmEANE” NS “ LI 2875 5 SR i
I R AR SRR IR LS SE R RN R 1S I IR, A R 0 S e s IR A R
I A BN B G SR, BRI E EIEERNRNER —— “H P& 7 5 %, “PEHEA” LR
“FITEfgR R IR L

Pl SRAS IR RO BB RS A ACR I B B 5 R ZGAER AR, s H USR5 i AR,
MTFETE 7 o B 5| D S RE R . RS BCERT, TRR TR S G R eIE S e i
FEREK U [E — R ar i R 245, BERSTRANUTR, UK R B8 22 5% 71, A R st LS 9 5 B Sk
=

3.3. BN TRERME i

MESBG B TR 2 248, EMSE SRS, N MAT G ARFHLSNESE, (HH
Fh—ANHEZRTE & Bl 2 (8] Fh e B FE 4k 93217, B, “The company devoured its competitors” {8 & — /™ .
AW ET . AT EHESE 302 “AmES” M R o Rk, “ARIIATN” HEE
“HiEENME” o ERATRY, XM T MR AERE—— PR BB AT .l A
Wb, A “HE B MAEZE P B BX —HZUNESE . (R, BB N 2 2N FRYE, HRemtERiA)E T
ML . K] 4 B ATRATR AR R 15 Hh AR B AT AR isE,  AS/N 1012 FH S 3 o ok b A 248 Y i
)R A O R AT AT

(3) This hydrating serum strengthens the skin’s moisture barrier in one drop. A strong skin moisture barrier helps to lock

in hydration and defend against external aggressors including pollution, cold, and dry weather. (Lancome)

AT R A BN E AL A 5E, R RS . RS IE T, 1% S E AR N RES SR AL AL
JRORIE 57 P, AN TR E, MUK ORES I AR il oy ot S B B0A5 20 I8 F i1 #l S 1F
77 AR HEAT — B  (EIER BB SRR ST . SR, “defend” 3] (A ALk
ST A A R SR AE S TR AT, AR TR R S IS A S T G .

£ “ BN B PR T SRR, NATTSR b o0 T A S IR B BOAR SS R RS “ B
PR CEERT L CEEECET . CRERIRISY 7 SRSE, HPR AR SR S Ik S R S W, R
WA PR A RIS . R R E R B4 . WL s, SRS AR — 5 B8 B 1 AR,
N T ARARAN FEA B UK AR 3, 2o VA AT R Zh 2 7 i A E O 3 <88 ™, IR g s 2L A ORI LK)
HE, GBI —HS R EH I

FEAN i, LR PRIF A 22 0 A 2 A A . BRI DA S 25 R A 2 R A
B <3 A R B R 4 A PR B (i A, A R 0 R AT BAAR R

4 Pos,  “defend” — TG A K “BiEA” HEALRORR, JFTR AN A 1)L iR ——
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Figure 4. The analysis of meaning construction of “war metaphor” in single-scope network

B 4. BHAIWE “RRNT BXAESH

FEA R TR R 30 B A DR O RR T S B, A B M [ ol 2 A G 2% B I 480 4 g
WA HERIG <7, Bl g al 1, EARER I SO IR — 3 D A, RV A P 22 5 A s 4 1) i Rt
LBl —37) D S RAE MO A, 7 dh RS2 VY 2 s h OB AT T, R AL T AR R
iy s e & i as, Ha. BB LIEEEE. EaREEY, N HSUERE R, BIAFLE
R X AN AR SE, Gl X RR A R, ) R R A IR S A I T o T
AN AR F (L S 8T X

3.4. M T EMiEY R AR

NES B BEAL T (XU W 2 AR PN N AR % B AR A ZIMESE, (AEERE SRS T,
XA GIREZE I 7 B0 BN A B A, HREA B M 4k 8217, TR RO & ait . DLl 1
“The surgeon is a butcher” i, ZH)FIH L DNAFEPHELR: —AN2 “HMRHEATFARIITHAN” BIHE
B, AR BRI T TR BINESE . AEXUEA I 2%, 3 N AE SRR A £ B A s R, IRAE
Ak SIS AT R I B, AT LA B ILEE M X AN IMRHE A B TR T 1A T4 85 7EX B, “surgeon”
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Figure 5. The analysis of meaning construction of “anthropomorphic metaphor” in double-scope network

5. RUBEMLE “HARRM” BEXAES

(4) Ignite your radiance with these high-performance Estée Lauder formulas to help renew the look of skin and reduce

the look of lines and wrinkles.

AN HE AR ZENAAC “RER « ARIRPHEBOLET BB 1G5, AN EHiEdE
It “ignite” IX—ZARFEBIEM “PRE” MES. @i “ignite” WO TIHEFE ST CKIE” B C R 1)
HRER, BeW 51 T 2 0 T K I i) s Z e AR R 0 IR, [ I B 25 Bk 5 Tz a5 M I — L8 501K,
Bl “okJE” o CRRIRT . CRBEEROT . OBTEIUSS” . KIEEE RAEER R ARG ), El
Al RE RN fGle . AT, A iEE I “ignite” K KIAIFAMRAE S 3 S I DA R R, R
AR Z AN ORI SR

wmEpTR, WA TN “ignite” FIfERISS MOV RATIAREERI TR, 202 “kI@” « “ R .
CREEREC DAL CORTEDUSE T, T AR R A RO O (] T AR, R ET RN Rk
ZEERECTT” « “ffi H(application)” 5 “Ht k& HF (renew the look of skin and reduce the look of lines and
wrinkles)” o P51 75 (8] 2 [8) A 8 23 [A] AR, LT 23R4T DL TG A T 22 B A N 223 1) FR) SR B —— K
JE” 5 CMERE = AL TT 7 A RL,  CRRT 5 AR AR, OBTEIUS T 5 CRO6R” ML,
A 1 “REERRT” Joz BT RERSULIC 1) Jo 3R BT DA JCREAT R s 9 A AN [RIAE B2 1 4
N (8] 0] S 2 ) R AR ST, A5 H 3 A I — DN Ry —— “ BT L “BE LR A PR
RO o U PR ANEZRAE AT BT JE Y, ORI ARG R R R, T AE A R S
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BEAE SR BB E ) R QNER B S, AT 517 2% 8 BIE B BOR AT 0 SEARE
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AT T MSEEHEE, Sl 2-5 RoRiA R MRS, #s 7 I 5 b R
FENFIE S Z 2R . BAKTT S, B 2 P i fa s il 00N B e 8L 17 7 il D) BE i B R
A6 3 SR R B Ramar s Al 1 P IRRSCR BT G 1B 4 R B R RS 1 R R T
ERFIETE RS A S PR BUXURRINGER “KE” S5 RIRmR, RoR TR R R A
O R XA L FIR YT, B S BIR AR T) TE AR N A W e AR T, REEED
A SR RIS H BRI TRV i S S e S

T EIRKBL, AW BRI LU R R R Bt SRS H AR AR SO T SEATIA KK
T, EFES TR YER G RS . FATT E AT SRR N e (L P 2)3T 3 B 5 1
a5 s A BB AR W46 (0 B2 By (UL 1] 3) s 87 s (14036 155 BRI D R0 SR B35 R (1 5 4 B (UL 1] 4)
PPNV B R R s MAEIERBIHTRIANS, ] 20U M h i) op a8 G (L 5), DLBCRH 2 i 1 Rkt
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