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Abstract

Utilizing the discourse of the elderly in Chinese dating shows as a corpus, this study examines the dis-
course strategies used by the elderly and the image they construct, aiming to explore the authentic im-
ages of single elderly under the background of population aging. The research reveals that in Chinese
dating shows, elderly participants explore five main discourse strategies—referential, predication,
perspectivization, intensification/mitigation, and argumentation strategies—to construct four types
ofimages: lonely and helpless individuals, accomplished elderly, actively engaged individuals, prag-
matic survivors. These images not only reflect the self-presentation of the elderly in the context of da-
ting shows, but also reveal their real states amidst social changes.
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