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Abstract

In an interview, the interviewee needs self-praise to show his or her advantages to the interviewer,
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so as to get a job opportunity. However, interviewee'’s self-praise often runs counter to the traditional
principle of politeness, and it is easy to leave a negative impression on the interviewer, which is not
conducive to the establishment of a harmonious interview relationship. How to form a harmonious
interpersonal relationship with the interviewer while praising oneselfhas become a problem worth
studying. Although the phenomenon of self-praise has aroused the research interest of linguists, the
research on the application of this pragmatic strategy in specific dynamic contexts has not yet received
sufficient attention. This paper takes “The Exciting Offer” as a corpus source, and based on three types
of pragmatic strategies, namely, explicit self-praise without modification, modified explicit self-praise,
and implicit self-praise, and rapport management theory, it aims to explore the pragmatic strategies
of the interns who adopt self-praise during the interviews, as well as the influencing factors behind
them. The study finds that modified explicit self-praise is the main strategy, followed by explicit self-
praise without modification, and implicit self-praise was the least used in interns’ interviews, and that
the use of the three strategies is influenced by the management of face, the management of sociality
rights and obligations, and the management of the interactional goals.
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1. 5|8

AR FX T H GRS [1]. I, B %5 (self-praise) EABRE I H ST R0 —F 55T N,
FETER R 2 o AR1, H 2 s ALSENI[2] (3], i & (i 1 [4], BAERACRE S1 75 1 57 A S
SMA[5]. PRI, TCE AR B %5 DR B B B (ORI, LI 5 250 Tk R G i s, 2t 4k
FE SR E FIE R NBRIC R, AT A0 7E 1 ]

AILLLZEE (2 NLEIH) Offer) NFEAIRIE, L Ren Al Guo [6]52 Hi HIAIMEMIHIEAE B 5. Ik
R EIEE S Rt ES NIRRT R R E B T I T RO ST E ., T
HEE OB R SERY, DUNIRR L AT B 5 5 1HT AR S8R, DU SE ARl 5%
FIBAT AT o R 2R, TR I S ) AR TR T A5 B 5 5 8 AT D4 ST B A A BR oG &
RIS AN, ASCIRZ S A TNy N B % 5 1547 e (RS TARNL &, X 58 3 A T ilAy
—EMSHENE-

2. BEFENATHEXHRAT
2.1. BEEB1TH

Ak, BESEITAZINES S 2K MR T AL AR [6]-[9] sRIAMA SCAR[10]
HH# G117 H#EATRR - 41 Tobback JERHAE(E Linkedin L H %50, KHK D NEZASS
B %, JFRITE B TEXT B % SKus R . B 708 EL, SRERE I w8 i) S, R HIE
PRI RIE B B HAE[10]. Wu FIR T EAAE H AR ZAEF HSIT AN, RADGEER THAS
KMo ZERRYI, SRS R EONAE B R NG (£ 855G € i LS e 7 G T B2 1],

ZRLEATRD, B MM TN T HE SR AP 2 TRHESOR, WIS CARRIEAL, A
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TR L3 A ESE N ME B 2 RS ML G 2 R & W R 80E & H R R ki,
2.2. EAEIEIED

KAEFHBERWIEST FANMH Z . AHXH AR RE IS N H T M2 iEiE[12] [13]. RIS
[14]-[16] WRFEEIE[17]. B RAEIE[18]. REIFIE[19]. MM . EEEER T 6 R BEFL MR T M4 15 15
o TAT N BT AR TS P ASOR . BEFER A, T TR 0% R LA (R A ARAT 1SR A B U A 11 gl
WEETFR, REGRTESMWR, BIRSRRMAAATZ RIS R[12]. ZIERTCRE BB H T
AERFR, BEARM, WEEE P ETEE AR CIEE, MR EAE A 258, A
-, WD BOMEAEAT X 22 AR R A, PSR 22 A AR 2 8] DA S5 R A AT A8 A EL AN [ 197

ELEATA, RAREHEIREE A M HRA MR RZAFMABR KGR, 1R85 T R OC R E BB 10
AR ANFR G RA LGN Bk, ASCUASCRE BB IR LA, i 4R80T 5 ) AR T SR E E
E AT R I SRR &

3. fREIT
3.1. #zI0)RE

1) R, 52T ARE T WL [ 25 5 AT 8 5% 2
2) AEMRA, S8 AR %5 5 1 AT 91 SRS 1015 Ja A R L 52 [ 3K 2

3.2. TEELERE

LR (L NLBII Offer) ARG R IATS, TR Z BN —BUF P, Hrh =%
THBHR M I — B EAT . USRS KR, 2 TieEk 2 5k, Hdse ik
(P BOE AR SR ARG . IR =, SR AR RN 55 . B A HUT S 55 T
TERAWARIMESP ] . ZFKAF L IRAE ALB LA PR, AN EAREHE. K, =
TR E BRI, LM EIRE. B, W H P S S, Mk, A
—E ARERE

3.3. IR

H 25 R0 1 NG & A F SRS A R E o). Wide 1 B7R, Ren M Guo K ididhH I E S5
EAT N A=3%, BB SN B IR Rt A5, RiEES, JRmMEm Rk =
SR SHATMY . BT RS SRS A5 FIET NS EAEL, RIASOE T AL 25 1 702K,
Reifoek e 0 5 5 5 T84T O HAE I DhRE RO A B 1 0 B4k B 5 ks . i DUME IR0 B4k B 25 5kmg . leER
FHRIE =K, JFEEH Ren Al Guo [6]HITHESLS 5 ) AT B 5 F 1HAT MR 5.

Table 1. Statistics of Ren and Guo’s self-praise strategies

%% 1. Ren 1 Guo BEEF BT ARSI

M BHE EL 1l (%)
gtk EHE% 168 51.06
eV RIS 141 42.86

BHIE= 5% 40 12.16
N EiEa % 36 10.94
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HHEES L 32 9.73
RHFEHLT 15 4.56
AT X 12 3.65

Xt EEAS [ 7 TH 4 1.21
XTI R AR E C 2 0.61
e 20 6.08
b PEIYNE RS 10 3.04
piibuR ISR 4 1.22
B RUR P E 5 3 0.91
W= E%E 3 0.91
&t 329 100

KAEH L H Helen Spencer-Oatey #(#7T 2000 FE#2H, LA 2008 SEAEIT A B A4 . ZELR M
S P A B R RRAE 5 TR AR o AT o] 258 BRAS B XU IR AL 22 DR R ([20], A& — i B A 7k 13 BE 7 (1)
NBriEH#BE[21]. Spencer-Oatey W\ A, KAFHAEWIMIT K RIS KRG KRB XA
VOFPEL A SR . ¢ RIETFHEA], ROGRAL B s ik MRS ¢ RIMIEEE ;. X R4EY B, RI4ERFELOR I A
KRAMIBE; KRB, BIX ¢ R P B = EEO R O RBRERE A, BPBkAR s 354
AR RIS o tbAh, 60 1% 5 7E 0 15 I R Hh B 245 R B4 st 2[RI 28 R, ASIRAT A AL FRHGR T 1 ¥ (face)
FE2AURI S L5 (sociality rights and obligations) LA J %24 H ) (interactional goals) =A™k (1) [ 22]. AL
i Bl Spencer-Oatey [22]¢ REHEIS I T A2 AFI 5 L5 LA B 19 = AN 7 TR 52 31 A= T A
WA A B S 18T N E BT AR R R, DRI B S 5187 NS 5 R R E .

34. ARAE

ASCERL (A N OB Offer) VR = 2=t % 0 44 S 20 A B T BOBEAT A 9T o 552 ) AR R 38 b o
WA RN AL 2 ) A B R ZE T B AT A 3R TAENL s > 4 T E NI E £ B NIE, %
SR S is R R G B 45 A . 2T Ren Al Guo [6]H % 51817 N/ 2RHELE, ACK e
FIRIERHAT RS, FEIRYE ER 4 RAR R EEHL IRE D) Re o A A I I i) e B 5 I UM
MEEEZE. BIEEE =3 Hik, B Ren F1 Guo [6]/ FHELE I 45 B RLEARS B, Ao F 5224
T ELR I DB R 1 B B 5 5Eatt B S — 02K, A, N TR SR AR A 55 5
BAT ARSI E WS ARG R, RS H KR EHEWRERE— 2 0, DURIRE S 3 A T
H% 51817 RIS R &R .

4. XJEHABETFIBITARE S

FEMHAH, SRR B85 S EAT AR E BRI ERIER . @digkrE, vk
SE AR TR B 5 5 AT A A R S

e 2 s, SE>)AR A 22 SR F I DB 1) B B 5 50K (55.32%), AIMEIR R4 B 2 SR X
(38.30%), &t E % s/ (6.38%). X5 Ren Al Guo [6]/IHF 745 ANE . Ren A1 Guo [6] &K, TiiHH
S 2T A MR BV 5 KK (51.06%), I1LMEIR R B 5 RIS IR (42.86%), etk B 5 5
(6.08%) 8/l o B FL4E FI 72 T o T 92 S AR T S U I E S A E— 0 2 % TR SE 2 AR ST E
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KEANTEE, HEHZFEAT RS & & R AR [4], PRSI 22 R U DUME i i B4 B 25 DL
HERMRE. S2MR, WIS ESn RrEY, HMmEESREs A 1 s o], BtA
I B S A B % O T SR

Table 2. Statistics of interns’ self-praise strategies in interviews

# 2. XIEMABE S BT ARG

Fng Ik 0 EELA51(%)
AIEGREEES 18 38.30
melg EEE S 26 55.32

EEIE =5 % 14 29.79
RHFEE T 5 10.64

K 5775 B 4 8.51

X ECIAE AR E & 3 6.38
REEE 3 6.38

bR PEIYNE RS 3 6.38
it 47 100

4.1. FmgisEEESE

AR A 25 SO I EAR A B R AT A B SS . TAE R, s 2 AN
Tt 2% (upgrader) 8 [ 25 1 (downgrader) (1 5 2GS 52 BBk 55 H 5 (URESEE o T F T A6 A AN I 1 0 22 1%k
H % 15 ) IR H LT 208 s OE S L

Table 3. Statistics of upgrader and downgrader in explicit self-praise without modification

= 3. AN EN BEFARESERIER T

Fng SHbAd LLA51(%)
PR 4 40
LGS + LA SOE ! 10
B FRHAR 1 10
MBS + W EE 4 40
it 10 100

e 3 Fon, EA MRS B 5, R 22 K A B 215 (40%) LA 56 18 B 28 N b i)y &
FiE(40%)H 77 A 55 H S 3t . Bhak, S o) A 78 R rb t 2 A R 1] Y T 25 0 i R 1 AR 2 VB 1 5 ) 55
SR

(1) #&¥e: @KE W FE@REATELT L TENE.

I FARRNE IS TRLET U,

W RA—ANEFAERRLIEFTH T2 A

1T BEFEA-NMEFRFH O ERK, BTURRIFETFI—AAE.
P BIAF R — A LBA TR A

VAN T GOR AN AL A N B W11, BRIt T3t — PR 5 1. Bl(D)H, s> 4
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E2T
“PLiR” LAMISS B CAF TR 50 0 E S ROBRIE. TG RTHURIAAENS, 12 F1% (1 55 i L Js
KEORIE “ R

, AT AR B RREGS, AILE SR . BLAk, WIS “3K

AT

W o WM SAERPIOGRNCTHAE “A68 7, M EH O 5 RO IR T, B9 T B SRR, &I
G SI=VOE RACEAR AR

PR “EeE” BRE, SRR R AT, BMEREZ E .. BARECTAE B R, BIYE
4.2. M EMEE

T A ) S A 12 B i S o A 7 S gs B S ISR . Ak 2 B, SR IR 2 SR N A
PR 1 B 5 AT B T i Horp, $R 5158 =07 5 RO E B . X 5 Ren A1 Guo [6] 1 7L 45 RAHLL,

MR 51 2 =7 S A MBI Bt B S b R 2 . XRS5 2 =77 & AL S a @) SR B h Bk
Pz AR, HAZIE RIS RE S IR I 2 A 5 9

42.1. EIIF=FEX
PR 515 =55 B 5 =07 VFA R B Cl6]. Emuleh, Tl s 5% o1 A B e &
GUEETT TS . KRR 7R E B S AR, > T B ST IS
oA o
(2) &% 1 ®RE B RE GPEF BT
WKE - RAE S R D
F: s KESF.
EH 2 \RH AT B BN

%20

I R ESIEEANE K. RFHKkW. RELSFIREL, HFELX LR KAAIRSE T honor # R 4.

Iy, PIALSE ST AR B O E IR B2 B =7 P A 8. R 5158 =T 5 R A BTN
SPRATE R QNE ], AT B 2 A g — 2 WA [23] . TR SRS 118 T BE S 7 H S 21 AR 7™ 2
B, JHRIE T BN AR ESEE. w2 M Tl w0 T AUA IR, Hb N i Rt AT[BI, BL
BEARE S RSB, EZWHTLE ARG, @R A s KRy, LRI E SRR
T30 IXFERBEERE S T B E S I B E . BT 5 =5 BB U PR, T RO IE ] B B RE
T RFB10]. BRI =07 5 2 MR 15k 7 WA e, TSkl EAov A S
HIERA R I A

4.2.2. REFEEEH

ER R %% R 77 T B %, BB R B O SLE B bR el S oot 72 R B A %
RHATHE[6]. FEERF, MRAERE B O LEFIEESE S, MnEIlE M5 .
(3) % BRAFLAARNBRTRAED T ARARA— LR AT E BT EEIF,

IRE: AR IABFRA R B IR & E R ok o032 1 4 BHE 3 Jde R 697?

I ARAAFRLOERT, REFEINADRGFENERRPDRAZNL, CLFALSL, FLHER
FREARBMARZETEE,
B IR k89 £ &Ko

B3y, LA R E K, A E CARNG RSO AT, e R S A e
K= 8555, ST R PRERSLE. ERXAMEET, mikEimiEE O RIEET S FsE, B
HLE A AXTEBR A E AR EOGR K R R — DA, R A AR EFL LA, i
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RES AT H Sk o ST AR IR — M i H IRk — 2D R B T2 1 5 o G 5 S B 55 B L B %5 R S,
SRR B O T HARRISE I R 0 2 55 s rl,  BEBERS i il B IR AR K T 35«

4.2.3. RA%RIEAMA
7 % S T A B TR A A S, BRI IN B B [6]. Rk, TulaE i T A kR
HTNHCRAEERE.

(4) 5 @KE @R 5 R
F R RTRAG, PMETEANANMLE, KT AR — K% L6924k

Bl4)h, HREEEHE CEASEELHRE 2 TR, BrREOETHREY 5, ek
AN RE S HRF X —HIERP A S A RERE A C, MR T 2. 58 %57 7 B e s 5
PSP 7 2 AR B 1 B R[] X Aoy 3, s AR RERE IR B S AT N B T T, R E EAR
R RV R0 U R P 5
4.2.4. STEEMEMEKEHBES

X EEIAE FIAR SR Y ORI T R0 EEIUAE MR SR B C AR B 50, X — H % 5K B AR
Xof b T K 2 — 45 R 7 TR I TR B J5 A A R AR A 9] 0 X — 1 SR AE N LA M IR S 1%k 1 265 SR v i FH fe 2>

(5) &3 EIRE P &R F AT AR Lo

& 16 ANF. MFLRE. FhHFE. FETH KSR,
IRE ¢ AR EAFAIREE R A — T 0G4 I v ?

F: BMERTA, BRALEERR,

ISy, BRI RE I T7 O BB RUCRSRIN B &, B RSVl BIERISS 1, RRAENS K
N R BRI AR S R A AR IR L, SR AR B O b 55O, miE— DR EILA
&, IR B H AT .

43. BHBEE

MR 2 TLE Y, BB SRR R, HEEE R E % (6.38%). EIX—HmgT, il
LIRS H DT, ST m] DASERT Y il RGeS A8 N 0 B 5 K. 14555 Ren A1 Guo [6]
MBI T4 R L, RNERHZR LB S R B 5 20550 WEFRE RGN, Bt A5 i i
A8 UL B % 2 1 A BBl AT T A BN .

(6) &3 EIRE W R @REAMAG S EAF, @AE AT O TR,

XE D T2

fT: shALM, RE “IHER A2 ARG,

BRE: EHRME TH4ALE?

T drtha4n B &Rir, LA PRILE S,

&iKE: ARAM A AN—HE,

T BRARRAERIT P, REXINHMEREIA D EFRE —RITFR, HAKRE RIS T AHILE,
WiKE: PIRA AT A T A RE464% 5 T K Ao

Ble)yt, MEIM EFE, H8NESLIE 1l i w4, 1A 4a ] AR A BE A A LIRS
D2 N A O . R B8R AR B Bkt AT BT LA R i 5 2GR B et 8w H
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08T 0 ) 7P, THIRE LE B 2R ), 5l B DA H BuBIARL Rk, ARRIHE S
HTSMANGVERR BT 105 AR T R OC T T rP B AR, i X 7 R AR B K B i ELAR
%, HOVREF AR # o X AR LR T 25 100 AT, SO 5\ BE 4% 2R L BB R
BT 3 AR L B 1 i P B AR R 2 o i B 1 25 R AT AT 1 [ AL, B
WS PR AR BAAE B SRS AT . S22 AR R AL DL — M R (R AR A Bl = 177 U 5E
HEHIE[11], RGBSR, 4e97 B .

5. KAEEMXBEFTSRITHNRWE RS

T8 PR iR, T A ) T A DU R S SRS, A MBI Bt B S SRR IR, Rk
HEHg b . N TIRAMATAE RN R, A SO RGBT /0. ST CUE
A AR AR iz A RIS 5 SR 58 B 5 R, EERT Sl E R R, HiEE
HMSIE PRI J5 R T DN 2R 5 55 A B =ANJ7 A7 404

Spencer-Oatey ¥ [fl & XA ULIE#H AR IE AL ME. HTHTFS5 M AS 0 R, Biki-r
BN LL4r 9 E I ¥ (quality face) 5 #1277 [+ (identity face). HH, ZFH T ALPRFEATERE
Rt APRIEAN NZE 7 A EA R BV EAREE, WANNEERNNER. o 5015
FARES G MEETT A ERRNRE ST R EEAREE, ¥ U0E AR ELET7 T A E 5 VPO P 3
T N7 Sty T A S B VEAN (21, BT B 5G9 T S A B SR ) R TR AR U (2], 9 H R s =)
A S ) A5 AN DA A 1 S 1 B 5 S DLIR A5 Tl B AR AR UPAN, RIASE S AEE S I | SR i i 1
Lkt Sy i R 0 559 R, DUISRE R E A S 1. ok, A EIRIEI(D) AT BLE
S AR TR AN IME R B B 5 5Res e, Rl B S S MR ECERT 1, REHCD
HRAAHRRE . T 3 BoR LR AR S, RIS ARSI H O ER 5 I I A AR 9G]
TERRACN T B S RE IS B 5, AE4r e kb S il 1. B, mle) s, SESERRE B SR
&R D 2e i 77 kA7, DURE R 5 A E S S0 i+ .

FERBUR) 5 55 RTR AR X T A AR 547 N A &R ) o H A PSR A KU A A~ F AL (equity
rights) FEX 2% A (association rights), I35 ¥87E N B A2 4 HH 75 ZONAR NG B A BE A PR 22 b 3 15 B A P50 155
JEFAREZAE T MNMITFES 53 5N B, REEEPRE LA A2 K R [24]0 7EAFROMERESHZ
T b, #0ZUR AT EIA B AT EOE R AN, DAAERERINE 41 22 5C &R ([25] 0 58 0 A Th A b DU 1) da 1
HE 5kt g5 e A ESE 8 S maEmes, M5 0EHR & (equilibrium), 4EFRF5HEE 2 FK R
Fk, BT iE AT G N SE A [R5 15 AT 0 O R E R EARMIF[20], HASFBITARA%S
JE 2T 2 RS2 TN 2 — B R AT (7], BRI 2 1) B 5 F 1847 20 sl B G
BN o MR, S AN DA MR B B S e R 2, HUMRSISE =75 % 8%, Dl EC
F0 AR W i N 25 e . AN DB i ) SR B b B A8 F DL BR v B S I TR RE S PRI B 5
SRIE, 4EP T AT AR AL, W S5EPR R B 5 A E YA R[19], 1R £ H S K
B — ATk N EIE R, RS T S E 2 B S R R, 187 15 I AL

A H B ANEA B I BARES B H 1, Q3G 35 RSB Al ¢ R AYACPR[20]. FH5 LI5S
BAES Hbrodt, MRRB UGS LR AT 0. FrE R E A AR H b, B E & id
B 51T, A R BR R R A AT T3 A AR O£ [26]. TCWR AN IMB A 1 51 E 25 TR, 3 A2 hn DAEAR )
TYEE SRR, TREGERME A SRS, BRA T MR ERIA SN RIFIESR, RaHHEI AT
£, BHERT DA H T 6 35 55 A PR A B . T T 00 R AL AR b /8 B 22 DL T In LB AR i B Pk B %
Bt 55 UG R IGER A M 2t a<d, DESReEmTURBE SH6e, 489, =7t 5m
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BE %R

Gr AT LUE SRR R P A B 3 AT 0 ST B 2 R T R A BR R, FLfh
IR R 50 RATTFIR . BRI %, 551 AR % 25 VAT R T 05 155 B 1 9 38R T
TR S G G TR OB B (04 2 S T LRI T Chen 27156 F ERALSNMES, HIHS
AP ER RETOE T, RN GERS . REACHE T 0K, SRR E S E
AT IR AT A R L AT R, KB T AL T AT RSO I R I
SR 1% 5 B 5 SR S RS P TR 10 P AL eSh, ST DA AZ R, I
MLAE TR B Btk A% A RRGOR ISR B0 B S SRR, I RBAR, 6
85 SR RAFIA 1K R
6. &EVE

A FURR S ) AR A B % 5 T84T N RSSO LLL S Ja s 3. A ki, S 31 AT
B B % 51T 9 5RNS 1 EAE =R, RIS ) 2 1 B 5 SR L DU 2% B %5 SR 5 Bk
5 SR o LA, 0 DA ) S5 15 %5 SR A FH AR B 1(55.32%) » AN I R 2 1 1 5 3% 102 (38.30%) s
Bk B % SRS 520 (6.38%) .« BEAT, INLMEMR R Ak B 5 5ens 7R i %, DR S5 =7 3% v 1 2053
AW FCEE R SO LA RAUL10] (1], BUETAHE 2 RABON AR T G T B 5. 1hAh, T RARE
B, ASCANSE AR AT 55 5T Sl e Z A& TS ARR KR, AR
BUNR A Y 5 R AETHIA . R0 FE R I, S8 A% 51T RSN s e 8 B H B &R
SR TSt SRR, BT E i S I . AR BOR S SO E BT, S5 AR T R
i B2 5878 SR E AT SR B SRR NS, RIL TSR HonDUE iR
PEE S A FEGOE A B B A% 5 5 5N B S RBLIaE AP BT, X4
R PSR S5 A o, R I DUMB IR B B %, Batk 85, A FEZ0E A IR B4k 55 =
TSR, 8 HR R AR,

AR T B % FEAT NESSIES NI, Hk, ASCGHEITIZH] Spencer-Oatey )26 28 B H i
Wit se ARz A% FIETOVNE R EER, B sE S Al an iz B S R AE I BRR
F, JoR TIZBRAEMICIES TIOR8, AFHO TR IE 8 5 5 AT 8 DUSEBLEN R B
I S E RN R R T RA NS H M. B TATFERBTI 7 NS S AR B S
FIEATN, FEARRERUN. RORWEFCAT LA AR, SO AR I IR BT T B 5 5 1847 MM
KW
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