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Abstract

Against the backdrop of globalization, network live-streaming in cross-border e-commerce is not only
a platform for commercial transactions, but also a place for cultural exchange and dissemination. This
study integrates cross-border e-commerce live-streaming with cultural communication, analyzing
streaming contents through the lens of discursive constructivism. It systematically examines the inter-
active discourse practices and communication strategies between hosts and users and summarizes
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the distribution characteristics of Chinese cultural elements within live-streaming sessions based on
the results of quantitative analysis. Research findings indicate that the dissemination of Chinese cul-
ture through overseas e-commerce platforms has significantly expanded in both breadth and diversity.
However, the presentation of cultural connotations in Chinese products within live streaming remains
insufficient. Finally, the research proposes innovative approaches to enhance intercultural compre-
hension and dialogue and offers new ideas and new ways for disseminating Chinese culture on over-
seas digital platforms.
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1. 5|8

BEE E KRGS IR Wi, o E AR AR D3y Ok, SR T EBR AR 20 A E H A
oG, AR EERE R, AIOCERCE, B SRS s A Ly E L, 2018 4L H
BESEIHES) TR AR T AL GO ANE MR BT R R E bR, 2B R ESC “EHET B TR
WIrm. BET, KT SAAERRSURIIE A Z , 5 H ORI S ik (¥ 175 R 8 o I 5 s 7 s SO
R MEF[1]-[3]e ASCEET CHPUH AR BRI e “RIH SO H A (R, X 15 358 F A 2 S0 )
BRI ESCAL R R IT T AT

H 2016 FLk, M BEfFRRIE, EHEEN T " Kk, RAEKRMNPEZE. —0
PL 2016~2020 “E (1) 435 Fa kR TR OIS CSSCI SRIE I SN SRId AT R FL, 2210~ &I
AR BRI AR AR F A R, (k2 L&, 5% R R G4 R AAE L,
FEERAEMWKERRN R HP . EHREREITE, EROTE L, DR LRG0T, 468K
2% BRI T IR g gy, RS RISV b . AT E AN EAR T, HEFRER,
[ 2% B =l H AT R B R BT 450, FE iR T W B SR A I S, RIAE R
WA RREESIITIA[5]. 1S 2022 RSN BT R RS, BEE T IR AS W, A I 4% B ik
PR R, WA BT IR R T A AR E B A

AR, B E “SCEH 27 RIS ISt FOE A SO AR R A R IE T4, (5 i [ B 8 3
TADEEAES . AT, T E )RR 2R RS A L, T A B SO M
W o 1ESCALFRIN I RE SO S = AR AN ] 38k G IR I8 R BE 1, (] P 95 ST A A% R U I ATT 72 S LA T
S BB ATE S . BTBAAFRSCHE T BN 67 1R85 SO AR R SR 38 /R O 2 1 5 .
PR EN & RIR. SR, & E KRS S . SO R 5 SR e thes 7 7z
FRIE[6].

CELEFTIR, SRR —ANEREZERNERE, W RS M iIanE . A RERERER. B
Wi N AE AN T . B A A SCHAT AR SOOI FEAN T L8, R T RS BER 5%, ISR
WA, o FE 7] (8]0 N, UTHRMLE BRI R, BSOS A IR, B 5
o} 0 245 B A AU R L 5 SO AR R I SRR R R b . R, AR SC AR IE AL A R, TSR
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WES, WRPEE R R E I, ERE @ 1 T @A AL BRSO, Rk B A AR L S
JUERE LT ELAE TP B AR R B AR R ST AR R B AR SRR AT g, (k3R R A A
ML 478 -
2. Wseit

YouTube #1 TikTok #& P KIFSMIAILE - & . #4h, Amazon Live 1E AR fb LT &, W4
A RE R A ASLLA=ASE6 BRI OCT v RS B S i BB E AR O R, Gt 3 i
s PR R R OO RS A SR A, DURAER TR [E SO T R BRI 0 A IR S L. AR FU AR S
BN B BT ORI E R R A PR TR AT E S AR T B A, AR IR A IR E S
PR BRETT &, RN R SRR e i . B 55D “Chinese goods” « “Chinese foods” #l
“Chinese traditional clothing” %% A i [ U4k 7o A BRI AT 2, BT 2023 4 10 H % 2024 4 10
H A ) B [E80h Top 100 BB & E#E 7 BUE AN & . @i iiklx LG, Z&EE
T -5 W0 AX EL B B A B (o B B S B i 22 ) ) 10 /NI ELRR AT AT F 72 o ASHIF TR M5 158 L 7 LR P
B AR R ERRRTEESEE . P BRI =D0 T A, e b B SO TR AR AN B R ) 2 I

3. IRAE
3.1. RS

55— W22 R L s v 0 (CBNData) A AT 2023 7 [ it H e P B B5 B R0, 3C 77l T IRIEE D
AT RIS G B AT =10 MK, S S EEE 60%, o 3C ShSRIL IR, 5t
RE=K[0], TUAEAHE TR HU RS BRI, St NP AR IR 4R B0 1 i 7 LR ) 50%, A2 ELAE 7 il K
AT, R A SRR YORIE E 5 EA 2, #9208 10%, &k 2 20%. X LR R 45 801 45
B TR, SN EAR B A TR A A TR R SR, R A B SR, X
BT AN B T 3 M 5 SRR R b AT 3 55—, TARE BRI R ORI . X5 R Ui
T 2R . o H SRR e R B P b b v 1 3C. VR AT IR M, AT E =
IR B Ja PSS i, AT PISRIANUL . DI REAT i B % 50 EL UM AE B R B, I & ELARA B X k5
H=, HEhlkeE. BRGNS 5K, i s HACR . B &S, ik, B
AR SIS BAT PR L. SRR AL SR R, B TR S R B B SRR e, SRR BIE
PR — IR, A S

3.2. FBEIESLBR T

ABEFORE 10 /NS B ELRR LR A BEAT SCA R S J5, 153 45,574 16 L3RI BRI SOR, iR ELRR
T TR A AR A LB 2%, 1931 35,021 WRISCAR N ZS, 5 HAE BTN 5, e &5
ANRE N 23 AT P TS BITUACAR (B RE R T 20 A

3.2.1. BB

RYE BRI A7 AL, A SO0 A B IR RUATURE A AT SR R R R B0 AT 7 DL R 40 36 St
. RMEEEL. R HM. FEEUCRH, DR AR (A P AMR RS . B RN BTl s
B RHEAT RN, T E ST R AR H P A L

H—, FMAPAEFER, ARKBIERL 13,304 17, FES AP T E LGSR SR E Sk

13C 72 a8 THE ML (Computer). 1815 (Communication)Fl17H %% Hi 7 (Consumer Electronics) = KIS HL 777 d o
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e 1, BEX T EAR G SN R B R B T E S e R, AR T L SR . AR
MR BRI 4. DURE JBIEAE], ERANA AR HIE T Z 5T, a4ahE S
MR SR, AR KRN s b BN S 2R K S 7 X, SR AT RS A el A, i SE
Mo A, ERRONE T URA MR, R SR S RO AE,  DUR R R R, G
B, e,

B, RIS, ARKANERZY 11,935 16 E ST R AR H R IR G T AR A G e A A )
N b b, Rk R B Serh E R AL RIS . $2 855 AR B X TT R AR RE . 29158 F It
PHi . HRCHOTR BN S, (H TR BRI AR R . U BT T T SO ZE S SO
B E R AR, VR 2 P AR G IR A SRR — X R, PR, R R A DUE P PR
(75 e a3 = AR DO, X B BIAERE W R . The Hanfu (ZJlk, hanfu) is the name given to the
traditional Chinese clothing worn by the Han (Y%, hanzu) before the 17th century [10].

B=, ERHMZEF M, ARIGNER 4532 17 T8 E B0 b RO 0 S S NIRRT, e
A [ SO A DAMESRIR 51U AR B 4R AE A 2 AR 7 AL o« EHRREIE T s I fortune (4F32).
happiness (1805177, PAFE Bl SN AR R i HOSCA RAE R Lo [FI, E3R4E G HE AT 5, iEWI R
AT BT AR BN R T LRI #oK, R i DhRe . fltn, FREEIE P s e A stick —dl,
PSR Ji& BUAR 7 B AL BAR L I 5. SR, FB > ELFR AR i v T E W RCR, AE SR G IR . i
Fse FRRREAR B, R, X EAAEG DA, BER Y vase (). decanter (MR #%)55 5
SMEARAR) H e BARBEZSI S TE TR R, EWE 1 SEhr . BACKRE, FRHAEN DR H
RS SR EIG A I SR I RE . IS5 G5 T

B0, REUCRIEF M, ARIERL 4196 17, Hrp Ay & b [E AR AE R 5 EEROR . R
o E SRR HISE S A, R RR S BT A BEAT R, ISR WA T X B, R AL .
Ban, Fxrrbh ER TR EBACRIN A, LIk EE S Dk spicy JRIT, R BRE 5 8 N ¥ Rk BEAT %)
o 2RI, M XS SREREEGNES, I HERBAMELLE A %2856 0 F HSuiiRg &, Byl
77 i R L 5 0 2 R B B SO BRI S IR RE ) SR B

HAL, HARS (B EES AMRESE)IERL 1054 18], FEMESE I E BT, RS A
fE e D 2P S E, P ESC TR IR BB 8, I AME S YR 5.

3.2.2. EMYSH

LR AT T TSR BB R, 8 1 2 A 1 SOA e R AE R S H I T 2, S A5 DL L :

1) BRSO SR AR ILTE ST B AR S H 25T A H. BT U R ER K
BRI BN RIS 20K, & PERe 08 A S AR ME 252, 5 B 3 B A I [) A A% 0 b [ ST To & I
7, W, ORGSR T AR E SRR

2) KM HZ: Fyvd b iy SO 2 7 A I SO BE 22, KL= 2 30 E 3R A0 i R e .
I 5 AP BT = S AT IR, R IR S A PSR IR 51V oA BRI, SRR B E W AT R T X R
L B B SCAGRITD BV R, TRIEEHE) T R SOk, (i T 9 U PR

3) AR SABTBAFAE M ZE . T BLRR A BRI o P S o 2% BE R S e, R DAAE RS0 I i 3
R RS R, FEON R SO TG R PR S R A SR U SE A R, X 22 AT e 5 SO AR
SR AR R AR . DRI, T RRAE S G A EE R

4) WA SZ AT SCA RS BT R R BRI AR, P BT R AR R B R P 1) 2 I DL
Gt A7 P LA AGT 1) o ERARTE SEARRRE -, 3005 77 3% 75 R AR B 5 7 T2 13 1 S A e g T AR 2 v A 5 28R
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REFFNEENAT A T AT R R I= RE s = AN, AT b o (B SO T 3R 1 DR
JFEE

MR EZAT NI MAKI BT N E B RE MR S SRS . 1 BN A kT
RS (0 SCAGI, SRR A AR & B IR T . WAGE I B Rk 0 A e R = I AresE ) .
E0 T Amazon Live b [E 5% W FLYBYJING M EFERS AT, S FHRAR T 50 7EH
[ G5 SCAL A R A B L SR iy, AR 5P IR SR B L, BRI ARz b2, xR
B SRR R BE 0 RO A S 5

AR BAT N T AR SEAT 2 B ERE N A W R . A F AR VRGN 48 RS (0 S0 5%
FEFEIRAH ST SR, WA K R R . phAh, BREHEE . H DA S T B AR %
PA—3% TikTok M = FE & M B AE], ERETE PRI FE ot BRET A s 8 55, HE I/ ANMLY, #8747
SRAR I SEAREE (Rt L 2

WA B F= SRE T T o T 25, 7 il 0 SO MURE PR R 23 PR 5 A0 AR, H B R
FE G IRATIAR RAE T 4R SO HESD B Szl e #6 . BF o4 o, 1 = TR B LIRS B
BTG 4 AL BRI AR, T E R G2 o N IR AU . 7ER AL B E T, AR I
" (#hanfu)i& @ FAAR, £ TikTok V& LIIE BB CETM [ 3 AR, THDUIRLER 1 H R 1E
ST IX —fEE . AP i &% 32 Pancake Chic MV IRANR 251 K IES TG IGTE, WG| K& A
MR, 1 ARS8 “Fashion” X —4¢MH KA VER, W E & G0 e = E ARG IR T
I FREEME 3510 ik, 77 b iR 5L BOVMA T B . fEFS 5L 4% Helen ) —I7 B3k, £ E %A
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DURSCATEHFIMEARF- & E3RAR T T IZ R L FE . Rl R 7E TikTok ~F &, BUIRAH 1S A bR
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T EBRAETE . XL EIR AR AR, RS, @A AR BRSO R DU Sk, S
[FEIE T HRSRT 5. thah, DURSCAGREIME R R I Atk flin, g Ead, Uk
X FANR SO SR 20 S e PR AR AT, X AT Re S O — Rl % . AT I B Rt S0 f, I
IR ST A AE TRE A T 3 FAD BRS3E W RE  BF A F) SCA k 3 R T S M L3 A 9 K A A 9 5 R B ) ) B R IR R

4.2. YHENMEEFRS

RAERESC TR ISt sOR. L5070 H AR SN ELRR T A 8L, (BN [ SR X 1 S
REFFBK. MR 2015 FARM CHMEAN B ESAOAR S RERE) » 74.2%898ME A SR
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