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Abstract

This paper takes the visual grammar theory of Kress and van Leeuwen as the analytical framework and
takes Harbin’s promotional video for the 9th Asian Winter Games in 2025 as the object of study to ex-
plore the construction strategies and communication effects of urban images. Through the systematic
analysis of language, images, sounds, colors and other modal symbols in the promotional video, the
study reveals how Harbin shapes an urban image with ice and snow characteristics, cultural heritage
and modern vitality through the synergistic effect of multimodal resources. It is found that Harbin
constructs multiple images, including “Ice and Snow Capital”, “Cultural City” and “Vital Urban Center”
by highlighting ice and snow sports and showcasing its historical culture and modern development.
At the same time, the organic combination of multimodal discourse not only enhances the visual im-
pact and emotional impact of the promotional video, but also effectively improves the international
communication effect of the urban brand. This paper aims to provide a theoretical reference for the
multimodal construction of sports city images and practical guidance for the production and dissem-
ination of urban promotional videos in the future.
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XTI T TE G AT TIRAIRSE, TR FE M AR . B 2238 B RO IR T TR R iy i i, 2%
M SRS T E BSOS BRI LA R T AL (2], I, Kavaratzis $& H 39 1T & R AL A5
A, SRIAMTTE SRR A ehEE R, FEBUF. k. TREZ 75 5(3]. Anholt #2 H I 5N
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AR, BRI, Tk, ENEESE T EER, AT G0En. e 34 % . W8 2F
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3. RIEEEIRIESR

Kress Il van Leeuwen [R5 TEVEFRAS & ARSI E T EEBISHER Y —, B RGN —FH
2555, HFREE L —EBRUTIE S BRI E SRR, T EUR R E SCEM[7]. Kress Al van
Leeuwen FJRLGE VAR & = KL OLEFE(LIE 1) —RFIE S, o EG B I s 5, s
5%, &, WERESER. HhaFmREHN, i EBGPRSAENE. S, UAS5EZ
FIRFR: MEFHIN, STEGE TR REAES R SITERSIER X [7]. ZREHENL, FHIEEE5RE
BRI EARER, OFFEA, SR, SEEEER]R]. =ZR/RWEES i BE &R 17 E
R X, BIEEEE. BEE. BUREEER]. BFmA, ZHERS RIEN P EZH O
R R E AL E IR . ST A SCUARG/RIETT I 2025 FF 28 Lm A2 544 oA iin &, i E A%
FAENBIBIMEN S 2SR, e TR BE. XTFEZMT5RIE, B SLZESEE
FIRONHESE, S5E M TRIEIL, IRAMENT B AL b i 2 S A5 B R 10 W 1R F A s 7R T
PR BT R, FFR AT SEIIR T T R0 2utE 75 B OCEMI[10].
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Figure 1. Narrative representation
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Figure 2. Conceptual representation
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Figure 3. Interactive meaning (demand image)
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Figure 4. Social distance

E 4. 1B

3) &

S AIH T B GRS P RS WE B NS 5% Z AP, ML &R
WU A T AR 59 95 B G RAL s RFALAL A SR LR & 2 — 3. WAL S, JE TR ML XA
MU AT LA AR — b “ 55007 FIRGE, AT SRAG NS 7550 (0 S T BRAE o R DRAIL A7 30 3 4 N — R BB
HRESE, PSR T W RAL [ T A B35, IX0] O hn R i g™ i &R o A SR AT RO XU
TR RS A SFAE M R VEAR R WL, S 1A% T IR P SR SCAR TS 55 o S 3L ARG AR A Je R 2 i AR 3o AR
MR TARGF R, X AT DA S A0 SR T (KA IR . AL T B InAt 2 B ey, RUOS B
WA B P 3 5 DR B — RE BB RS , AITT 7 A — AP 2 AT AR (SR o SR, X P 8 Ja B mT AR
oK R S SRS T A B B2k, A0 A B ot AR B E A o

e

Figure 5. Attitude (high-angle perspective)
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Figure 6. High sensory modality
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Figure 8. Salience
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