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Abstract

Against the backdrop of the “Going Global” cultural strategy, the translation and overseas dissemina-
tion of Confucian classics are crucial for bolstering cultural confidence and shaping China’s image. This
study focuses on English translations of the I Ching (Book of Changes), analyzing 1009 reader reviews
from Amazon and Goodreads platforms using Python natural language processing techniques to sys-
tematically examine the reception of English translations of the I Ching among overseas audiences.
The findings reveal that readers’ primary concerns revolve around translation quality, philosophical
ideas, and practical value. The majority of readers expressed positive attitudes, recognizing the cultural
significance, intellectual inspiration, and linguistic beauty of the translations. However, some readers
also provided feedback on issues related to textual interpretation and logical structure. This study of-
fers valuable insights for enhancing the precise dissemination of Confucian classics and advancing the
“Going Global” strategy of Chinese culture.

Keywords

Data-Driven, Cultural Communication, English Translation of I Ching, Audience Reception

Copyright © 2025 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).

http://creativecommons.org/licenses/by/4.0/

][l

1. 3]

ESCA “GEH 7 SREE T, R I O BRI S TR A SO R O, R PR A R
REXHAGREETEEREXREE[1]. (52) (ENRIC M EEA Ry, HENS5%&5%
X ah iR S R ARG E L.

E AR (G2 BEARIMERT DR, ST RIS, Wik (58) BEMERHE. &
VPP E AR [2]. IR FE 2 BAKYE SH R AR, MEXS (S48 FOEEF S5 L iR R
Gy, EEREE AN S AL A 2 ot 3T OCTEE B R I B OS2 I [3]. (B
FOR 2 SR SO A A, 0 EE O 2 T (1) /S S0 LA, AN B2 Ak A B R 2 2 1 L AT 5 L2 THI 1)
RAFZEHEAE

FET b, AT DR IZ R R, DL (5 A JEBEALE Amazon 5 Goodreads Ml b 1) PFiB N
WIS, (58 Python HARE T ALHEARNT 1009 FFR BT IS 501, RIS € &ML &
BIE TR R R GEMFIMEE XS A H ) FEFEARMTE S S R, DR AR UL Z AR (54D
JEPEARWAFI RIS 0L, DU S & e 5 A R D) SE v AT I 2% .

2. Wzt
2.1, TABIRHD

AW 5tiz F Python TEHURHS, 4% 13 AZFEA, #£3%E Amazon M1 Goodreads Ml F 52 FFTEHUAH
KIZHEPEIC. #BE 2024 FE 11 A 20 H, 43 5%4F] Amazon M 383 2. Goodreads 626 25+ Fit 1009 4%
FE RS, BRI N 2002 £ 10 H 29 HE 2024 45 11 H 19 H.

DOI: 10.12677/ml.2025.134395 657 PARE S


https://doi.org/10.12677/ml.2025.134395
http://creativecommons.org/licenses/by/4.0/

R 5%

2.2. XAKRFrREHEE

BERoR, FATHEAT N THUAC L. 6 SOAREE s TR PR E AT A TR, EROREARIEPFL.
SR TRABULLFIFIRSE. N T RIETT AR EIAERVE, I8 xR SCAREAT | %i@o$
SCIA] Python HYH 2RI 5 AbEE T R AL(NLDK)Jf H %€ SURRSIEAT SOARRERE, RGOS 500 B
SCBCE A A TR SR A SR bR, DA R E R

23. ARF*E

AHITFUR PR e A T Be——E T R HORTH SRR 2B, R Z R s 23
PR AN G M s “ 1 S A% 1 A TR TEAR S

T3 A A AL AR BRI H SOA o ) 32 A A $ﬁnLL%&ﬂﬂz@ﬁmﬁﬂ
%NW%%ﬁ%ﬁﬁﬁﬁiﬁﬁﬁ,ﬁ%%@&%ﬁﬁ?ﬁm%l%%gﬁﬂﬁ

“SCANE RO BT SRR WAZ A, R RRE R T SRR SCR I R W F% etk 2 A AN
PN, R SCAS BRI BT 50 HE 20 2RI [4]0 AW TUIE T TextBlob THEFEMMESG (-1 £ 1), I35l
MR AR TE SRR T, AT S W7 S B R M A 2 1)1 SR 2R, Bt 7 M ik 2 O 15 48 A

3. IRGER5VHE
3.1. EFSHT

“18] 23 A — PP SCARHEAT BRSO AT T, B PR S B R A 4R A (A R A, 1 s UK
TR M AR R T AR FE BN B, 18 2 A8 FR1a /N R 1E] 76 SCAS AR AR S AT R e B v ok
B R IA A EBERE” [5]. E2FKIECEIRIT A, 28 T EE PRl LK1, 15
HET =A@ AR, 038 1 . BE K B STEe E TR, RIVEINEEX (HE) JiF
ARt S EEREHLMENE. TR EA RSB E. T OB IX =N E/M, SRS ranis.

help Wa y AN

understand asy Ll Clove

peopledNC lent 2 wisdon

d

knowledge «Orlglna
ranslatlon
hexagram f @Enslish

mﬁ%mChlneSGﬁf

Figure 1. Thematic word cloud diagram of reader reviews for the
English translation of the / Ching
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Table 1. High-frequency word list in reader reviews of the English translation of the / Ching
=1L (FE) JEXEZEF TSR

Frs AR Bx Frs A ] BK
1 translation 198 16 original 49
2 Chinese 170 17 English 44
3 use 125 18 love 42
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Bk
4 way 110 19 thought 41
5 ancient 108 20 help 40
6 text 100 21 philosophy 40
7 life 98 22 world 38
8 hexagram 75 23 spiritual 38
9 understand 74 24 coins 37
10 divinate 74 25 difficult 34
11 wisdom 64 26 knowledge 33
12 easy 62 27 Richard 32
13 people 61 28 change 31
14 Wilhelm 60 29 mind 30
15 history 51 30 oracle 29
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Figure 2. Distribution diagram of sentiment score ranges
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Figure 3. Positive semantic network diagram of reader reviews for
the English translation of the 7 Ching
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Figure 4. Negative semantic network diagram of reader reviews for
the English translation of the 7 Ching
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