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Abstract

Ecotourism is an important direction for the current development of the tourism industry in Gui-
zhou, and the translation strategy of ecotourism text external promotion is crucial for promoting
the international communication of ecotourism and attracting international tourists. Taking the of-
ficial website introduction of scenic spots in the famous ecotourism destination Fanjing Mountain
Scenic Area in Guizhou as an example, this study aims to explore the translation strategies for eco-
tourism text external promotion in a cross-cultural perspective. Firstly, it analyzes the characteris-
tics of ecotourism text, and then, from the perspective of cross-cultural communication, it takes the
English translation of the ecotourism spots in Fanjing Mountain as an example. Through exemplifi-
cation analysis, it summarizes the problems in the English translation of ecotourism text in external
promotion, such as heavy semantics and light information, cultural omissions, and language expres-
sion errors. Based on the cultural differences between the source text audience and the translated
text audience, targeted translation strategies for the introduction of scenic spots on the official web-
site of Fanjing Mountain are proposed, including the sections on ancient temples, natural scenery,
and ecological resources. This study explores how to effectively convey ecotourism information in
the context of cross-cultural communication, and promote the sustainable development and dis-
semination of ecotourism on an international scale.
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(1. JAFEQO24) T 1S B ) IR S (B, T BRI 15 SCAA% 3 5 RO A B IR A0S s 18
BTSSR ST XA R SR, DR AN R R AR E SRR (2], REAER(2024)7)
T 9 3 DL SE SC A i i ZEIREA A SR AS SR, AR SN S8 S SO B SO R IR AR I B R, 3R 93
AR S SCACTR BTN IR IR AN (3]0 PRIEER . X1 (2024) JE3E X SMET R B HE brvte, BEMTAATE = iF
N SO ZE R = ANERE 7 il SRRk R X . R AR IR L7 KR uh SR8 TR SN AP RHR P
R FEXTHER Gy TR ST R AT B SO A T BB SRS SRR AN B IR R R, 3R
XM TR R BRI (4]0 T 45 B AE(2024) K B 7 A 10535, IO T HAT AR TR e [ 3L
FAR S, AT EAEA R SO T SR BRSNS 5 RCR, ABUA BN R RE B P A e AR AR S
KPR, AR A S A 5]

2.2. HESHOBEXIIMET BIFERRIR

AR, AT A FEIRL AR A AR SCA B SN BRI 1R = 07T A EMTMA R iy kAT
BT HIPIE(2017) BRI D RE LI S FA FEFRDS RE 13 Ll XU IX PR SR 136 SRR [ 6] B RS (2017) B TR AR
FRT TR T AL AR I A B GO} A 1 SR (7] o R (202046 1Ly 78 4 A= 28 ik T 55 s A 43 B 98 8 ) i AT
IINTRG, PRIASREWR]. XIRF(2022)i8 A SEIE IR, DURAEHSN A 1 357 X I 33 9 451
PRI = ZEFE A i T SCASRE 196 B0 LA IS B A R 19 SR (O] A AR UL (2022) I8 SCAL S B 3 73 #r 2¢
S A IR 5 XA R OO ORGP B SR SO AR DRI A AN S B e L, B2 A O 2o
HI[10]. HHEZQ022) IESTIFAHIE VTR T, MIEFYE. SZhrdh. SO =R 6 vh il 1w 9
BATERAT 5 50T, RN 42 H o 110 FHE(2023) LA Bk 76 44 45 €0 A 25 0 SCAR 9 485 B B M 78 0 2
WAERBITES BT« SUdt” o AEBRgE” = AR RS BTG A4 R AR SR SO B AR AE I TR
PR HE ., hISONHAR R, FEC SRR L RS B A [12].

gi b, BARARZ 22 DA i R A AT STAS BN M B AT PR T I3 Hh AR S 38 7 3, (2
MNES SCAAI A R 53 48 2E AR TRl SCAS JE T M ik i AN Az (A, ASCHE T30 o, X si/NE
R L B AR R XA G SOARBEAT WF U IFHRE A DGR SR B SR, B AEIR B SO ZE 7 19 5% T AR ik
SCAR A RO ANHET

3. EERHRHESCAGFHE
3.1. WA EIES
ERRECAEAEEENRHRMEIES, BESEMEIEHREN .. £ RGN AT NN 550
B, WORIZFE RGBS S, BEAREES . AR A R AR, XA i E
HTE ) HR S, B2 HARPRIL I S ik 7 .
3.2. HEMHSERY
RIS BAZ B iR, EMRMEAES RS AV MR T AR . SCARTRE
IR N R . A SE LM SR RSk @i iX e A, S LT S RGNEEF .
ANFPF I RE AR AR R BB . AR HAAE SRR, S E RTINS B AR ES IR N B
BE AR .
3.3. 1FRLIFK
AW B SRS 5 AR, O R EEEBRERLNRES, mikh. REMNEETF
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PRI SRR IS RR, T HRATTREIREE L, WO RE AR LA B2 IR AR
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4. RRL BRI A SME BE B RE

JHRIE SCASF AMHE BE  2E H KR RS MRS, WO G, FE B 1 b AR D sl . 2R
T IEE W TR LI A AL AR SCA R ST R AL, HSERESCA RS ZEASY, fAEEEEHR, Pl
P EEARIEA BN, SRR B AN X R A, BRSSO R AME S

4.1. EIBNRER

HESCA T, SO AR R RAE R SCRISCAC AR, SRR L. PR 7 ST S B L. B8
SCATEBE R IR SCA K SME B 3 10 B R AR I R H AR5 2 . IR SCIGIE SR, TR
e SCAXS S ANE FLAR DA% 3, A B8R 00 A T HCKE ik e SCAS (K45 B 2 LA B3, — RIS S k4T
TAEEL” N B . (5 B RIS & A SRS, R SRR

B 1: L mkeHER S R, TR,

#3: Many tourists are full of praise for the scenery here.

RS BIEARAGIRESCE S, HERR “2AMR X EEEE, 15 B0 iR i R %
T REAE A, TR RE T L i A G o BESRERR B BN EEAE S, B2 BOTIRITEE,
FEE SIS X 5] 71, BWFEN: “Countless tourists are full of praise for the scenery here.”

4.2. XHLE&

BEE D A R RPITAIE S, RIS, ERF R b R 2N SO AR S IR A 5 RFAIE
R L7 X ECC W BRE 8 SCE R, ST B TR0 ST B A B Pkl i
X AF 5 M ST A P ] B E LA A, R SRR OB IR R SR 58, FLRIRMPESC, &P
Ff S 1] PR3 R B R

B]2: A& EHHE, HELEARAR 087 . R, BB RS .

#: According to ancient texts, Mount Fanjing was called “Sanshangu” and “Chenshan” before the Tang Dynasty, and

“Mount Fanjing” after the Ming Dynasty.

SRR 2 [ g SE SO R A AR I RO, 0 3518 K B0 g S AR (R B o B2 o 1P 077 P s STk
e O BN AR o TR VG T B SR U P REAH X R A . RIMAE DRSS, TR S R I T
BRI SRR, 0 e EE B AT HEAT & 24 R A ) B DU S 4 PR . 20N “ According to an-
cient texts, Mount Fanjing was called ‘Sanshangu’ and ‘Chenshan’ before the Tang Dynasty (618~904), and
‘Mount Fanjing” after the Ming Dynasty (AD1368-AD1644).”

4.3. BERREIR

YHEREES ER 5 FEEM S A5G LA H I RZESE R . 155 KRB RS 0E. 95
AR, DRI EHDOE B4, SEREAEM, ARIIEARFENENE, F0iE i
Wt S It o B 2 A Y 20 A SO AR iR A, BELAS R e it B U L B 4%

) 3: BRI T ARAER!

#%: Welcome you again!
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SO SR AR, XA YR 7 O B R AL A o (EAE SR SCAL R, “ welcome”
TR, TARIE S BUR BT A2 o ORI 2 TR B TR 2K

5. B A TSR AN S #iF R
5.1. ETRISFRTARR

(1) BB, IR PE 7T 5 SR pn i
RS SCHE A AL SURIN B A AN R SR i R B ) sy, R AR 28 S A A% A Ji SRR B
AR, 5 BRSO L RN H AR R A

vl4: HRAL, hHiEy, A%, £51H,
% 3: Mount Fanjing, the highest peak of Wuling Mountains, the natural Eden of ecology, the pure land of Brahma, the

sacred Mandala of Maitreya.

R SR f ) RE L) SR, Ai A ECCLI R B AR TR,  “HERE L, wrEhiEly, SR, S
FE” BT L REEERES . (BEEF NI “Clean land of Brahma, Maitreya mandala, highest peak of
Wauling mountains, ecological kingdom” 5 i 15328 BN 2R, JoikdUE RS B 75 UG Rt 3
T~ “Mount Fanjing, the highest peak of Wuling Mountains, the natural Eden of ecology, the pure land of
Brahma, the sacred Mandala of Maitreya” SEf7& PSSR A M §36. HAemER L, POERENRH
VO AayAE ORI TR A5, BRI AE RSO P I DUAS “of” S5RR lHEEL , 3598 5 4 . HIRAE A BN
EAREEAT TR, HERHRR VTR E N B BT T, RAANNIE “RERE L M CIREhiEY T R4,
OHABATTT & AR s, Tk Aty . BUE RSO o R R AR SO RTE, 757 B it
B BOARMEIIIESR, FHUES BT R, IFERMEAIRAR, A R L AR

(2) WHESEFEANTE, gRANCIZE R P E X

TS CAETRIRSE K . RIS ST A AE 2 57 . A I BV B R BRI A B AR, w5 N
WEHAT AN S

5. HRAL, KHiEY, RExiE, £51HE

%3 : Mount Fanjing, the highest peak of Wuling Mountains, the natural Eden of ecology, the pure land of Brahma, the
sacred Mandala of Maitreya.

SR S AE TR T “highest, natural, pure, sacred” 2528 1A 28 H 32, R 15 3% b 2808 5t
KR, 8 IR A A L RE ] XA ARE RIS, FE RO TR A T AT A A

(3) VEEM RS, AR

R SCAH AL & S s R R B R RSO BB AT AMEE, W DUR R SO TR
FONTESC, FE7 RIS E SUAR R SO R o SO 22 St AR S IR SOA N BB PR 10 L B ek, UL BRAR 7E
PR A7 AE . A BALIETE SCA TP I SCEE R, YRR SO MR MR 2k o i B ST A A
T INARREEAE R, WL AR R I ST, R i Xk 2 1 S ) i 4 T AR

Bl 6: A LBHIT G TE, HXEN.

#X: Buddhism in Fanjing Mountain started from the Tang dynasty (618~907) and thrived in the Ming Dynasty
(1368~1644).

I SE AR B A TCI R, SRAN 7AM R AR T T A O AR KRR Y
T
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5.2. BRMICHRIR

(1) T2REfeE R, M E vtk

ANALER RN, AAEENCKES B CUMERBR RS EY#EA7 LB, T2 8 s
5w, HEmEpE L. AR S RN AINIED R, ADR R G5 A i A AR I R e
PIREAT LA

Bl 7 FATEBRFER: SAZeM. Adnh. 7R, BEL. ZHAEZH. AL, RALF.
% : Its landmarks are: Golden Summit with Red Cloud, Moon Mirror Peak, Ten Thousand Meters Sleeping Buddha,
Mushroom rock, Sacred Books, Jiulong Chi (Nine Dragon Pool), Phoenix Peak.

GECH, ERNE BT B, A5 E PN “The Vast Library of Scriptures” R IAL T EEZ 2

» RAEVRILEAE T E MR B Sk, DB SOCR A T 22 PR P U7 22421809 “ Sacred Books”
%:“EJJT ST B LR RFEAUE ARSI R, A BT M BRSO ZE 5 i R BB GG, 4i
AN B R, B B A AR S RS A

() @EEEMEREZE R, PR RE AR 22

I RS SR AR BEAT AT UL B, R T o A7 A B 2 e g 22 DR 8 SCAG A A I . R
SN AN AR A S L AL PRI S TTRR A VR s BRI W S SR E L R R
SEEAT AN TE UL o

Bl 8: G LF T RIZ @ R R4 L, (RRRAEFHEHATDEE ., R FOT AT, fititl
KEM, AR EF, IR, FHRIURERKEED RME—sRmit, F4ERk.

% : When the Monk Xuanzang (also known as Tripitaka) returned from his pilgrimage to the West, he and his disciples
stopped to rest their weary horses at Fanjing Mountain. By this time, the white dragon horse (The Third Prince of the Dragon
King) was drenched in sweat, but upon seeing the mountain’s stunning scenery, akin to a celestial realm, and the crystal-clear

springs, it could not resist the temptation to leap into the refreshing waters, finding much-needed relief.

ZRECH,  CJEMGT M CEet” b EA RN CPRIEC) A, XA E T E BN A
Rl SO I “also known as Tripitaka” A1 “The Third Prince of the Dragon King” 5478 Ui B, N [EFRAZ
ARIAMAFI S, WS X 5 T ESC.

(3) GEMOREY, KA PR L

FEAERIRIE T, 0 I — S R THIRR, AR5 2 Hiirie m s A R . HIR N A S
FERREIEATTEL . ¥ 2 b R B R ME FE O, RIS H P Rt T e 2R SR SC ik . HoAEBEA Y, B sk
T e 50 28 PR s A A Bl 5 R b 5 4 T DU o AN 0 22 1) oy R Al BT AR T 0], IR0 S S AN 2
EyWN-AR

%) 9: BAB I FTZ KGN ¥4 LA “TRIMIE, BELSRIEE ) “RTFREEZZE” .
% : Emperor Wangli in Ming dynasty crowned Fanjign mountains for the No. 1 among the other famous mountains.
SR A NS, A0S LRI AN, b A e ” B0, MR AR R, B OREE
B BRI B TERE, A — H T ARAIUERBE R
5.3. HEISTHRHIR
(1) @B FERMRE, RIS I
SEPERIAE R AR DR RR I SO B S FE I ERAIL b, 6 SO Sl b i S AT 2R, i — DR

B}
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APALTEST, AR SCHE N AT 3. #EFIAE, SR E ORI NS 5B Bk g v, B
S ERAR IR SCSCAR

B110: ¥ BELBAHLA WRGBAT” , F 700 AR, RERELRY WS HHY.
##3: With only 700 remaining in the world, Guizhou golden monkey (Gray Snubnosed Monkey) is called the only son

of the earth, a precious endangered species that seek refuge on Fanjing mountain under state protection.

R, HENs:4 “gray snubnosed monkey” {HILFEE M. “that seek refuge on Fanjing mountain”
G N T R IMIZE M SR LRI R R

(2) EREFACRINIE], SR I KA

SRR TR G B A U w7 5 DAOR B, MRS ERIE AR SR, XARAME S RIS
IR B, R B RE E .

Bl 11 HEAEL A4S,
%3 Abies fanjignshanensis

GESCR A AN, BN E . ARSI, BEMAERERG A LR o XA
FERRIRPE R R 0L, BLIREIE 5 A2ks H i, SR B T Rp

(3) SRR AT, BN SO B

FEDHE PRI, W 2B BT BT E AL R L. XM H B0 R R TR IR N B R
i, &S > .

18] 12: AEK 500 K £ % 49 LB AR B1EK 1300~1400 KM, 22 3 it ey 4R T AR,
% 3: From an elevation of around 500 meters (about 1640 feet) on the mountain slopes, the main vegetation type is the

zonal evergreen broadleaf forest, which extends up to an elevation of 1300~1400 (about 4265~4953 feet) meters.

FEA IR SCA T, R BHIRAN I AT 8%, DRl e G 7 B vF 2 0. v (B0 2 B Ao
VG 7 [ AL S| B o 5 PESCR I “OK” N EAAL, AT Resn A Rt e — i W 2. BRIt g n 2
R B, BT P58 T AMEE R SO OB, B T RSO TR .

(4) TEEOP IR R, MBS

FEPESCAH, EIEFARE . BRAEPNE . HaEmT e, Z0EL 5%8R. GRS
TR SCRE ORI o [RGB SO A 2 € e B2 A P 5 A 3 28 7 A A S I AR R R i

B 13: MR BRIR. EH. B AR, AR FLT. BE. aBAE. LIRS, AR KRR KR
(BR LA R KRR ABN)F 14 7.

% : There are 14 species, including the Brown-eared Monkey, Rhesus Macaque, Clouded Leopard, Forest Musk Deer,
Crestless Porcupine, Saiga Antelope, Pangolin, Mandarin Duck, Crimson-breasted Tragopan, Golden Pheasant, White-crested

Kalij Pheasant, and the Chinese Giant Salamander (the world’s largest and most precious extant amphibian).

“COTIERRNS” — P 407 e SO R R RE BRI, BET S E R, a7 W SRS
TS MR, B RS “ 4R IR B LA 54 @, 7290 RA “golden” (4:fh)itt
THEVE, B P MR B 25 ), SOBER T R L B SO g

6. 4518

BTSN AESIRI L IEAL T R T B, W1 35 H s K AT 2 AR . SRR X (e it 53 M1 453tk
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LU R R S AL [ R TE 5 DL RSl v S S A Bt 4k By BB A o G R 2R B AR T SO DL
REAEIN 1 5E 2 [ bRilfe e, ST DTN A AR b ) SR 5 ] RpE R e

TR SCAS A BB PR — I B SO BRE B, IR S R . T OO =S, AR RS
A 2 FoVE B S IX SO, BEAS T R RSO R e R AG H . SRS BB PRE B 73 R 5L 2 8 S
s, R LB SO BRI W IS SRR, MERER AR A SO ZE 57, AR NTERS E ST
AAE 5T B BRSSO RS e A AITE 70 5 SR AT I 2 77 K, e 24 AT P SR 5 BT SR MR SO
A5 93 75 d R BIR B M 12 52 ik i SCAE 25 ST AR, AT R D SO 22 57 BB, e 4SBTl XA
e R H AR ——BE vl R it A SR VA, SCREHESh T iRl E PR A R, ek Rtk
RRALHE .

RIS, A AR SCAS N E R B SO ST IR, A B T3 BEAS R SCAL TR B A v 38, et 4
BRAEZSTRIE AR A 5 AR -

SE

[11 FEEB. B R T NI SCARRERISR J]. AR, 2024(10): 172-174.

]
21 M. BESCHALRRIE T AN E R SRS O FE (0], ma KR HRME BOR 22 e 73R, 2024(3): 111-113
(3] BRENER, xJe. AMERPEAGIR PRI KNS SRR FE[T]. T35 K OR 22 2Rk (B 2 A R 20, 2024(4): 121-125.
[4] T EIE, BEEE SRR VEAE(RERS SO M b (R FE F—— LSS [ SO N BII]. B Ak, 2024(4): 67-69

[5] EBi. EF AR ST E SNSRI I]. P E REE Y, 2023(20): 199-201.
[6] HHLZLIN. LA BHIE D Re IR OGN AR R L s A AR IR []. W AN IETR, 2017(12): 119-120.
[7] . SRS | Py T A S i s B R 5T [J]. R SRR, 2017, 31(4): 19-22
[8] JHENEK. 1LivG4 A AR AR SR SRR L [J]. B RHRI R, 2020, 33(1): 40-42+65.

[9]1 XU, A AFNEFEIRTE S TR SCAR MBI —— DAARHS 5 55t X JE B A B [Cl/AME B E SR R R B B 7t
(11). FA#R: DY PR SCHR gm BRI 72 A 0, 2022: 550-554.

[10] ARAFHL. BESCALAEBRTS 5 T AR AR SOAR SRR 75 —— A2z 35 B[], SCIGEET ELELT 78, 2022, 6(36): 26-29.
[11] A8y, ASTEERI A T IPH ol e[, FaEtiR, 2022(22): 63-65.
[12] H4E. ASEEEAA T BV & R AR S TR SO AT L], IR, 2023(24): 128-130.
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