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Abstract

This paper focuses on the innovation and standardization of advertising language in the new me-
dia environment. Through the analysis of a large number of new media advertising cases, this paper
deeply discusses the innovative forms of advertising language in terms of vocabulary, grammar, rhet-
oric and creative expression techniques, and reveals the creative motivations behind it, such as social
culture and consumer psychology. At the same time, the normative problems such as grammatical
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and lexical errors, semantic ambiguity, cultural and ethical deviation in advertising language are
analyzed in detail. On this basis, it is proposed that the innovation of advertising language should
follow the principle of moderation, and achieve a balance between innovation and standardization
by establishing a normative guidance mechanism, improving the creator’s literacy and applying
technology to assist the review and optimization, hoping to provide beneficial theoretical support
and practical guidance for the healthy development of new media advertising language and pro-
mote the advertising industry in the new communication environment to achieve high-quality in-
formation dissemination and brand building.
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