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Abstract

The global automotive industry is undergoing a transformative phase, with the commercial success
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of Chinese new energy vehicle (NEV) manufacturer BYD garnering significant attention from inter-
national English-language media. Guided by Fairclough’s Three-Dimensional Framework, this study
analyzes international English-language media coverage and commentary on BYD. The findings re-
veal distinct regional perspectives: within the U.S.-dominated North American media landscape,
BYD is predominantly framed as a formidable competitor. In contrast, media in South America, par-
ticularly Brazil, positions BYD as a pivotal trade and investment partner. European media narra-
tives exhibit duality, highlighting both collaborative dynamics between BYD and European au-
tomakers and apprehensions about BYD’s market expansion. These divergent attitudes across the
three regions reflect broader global responses to the rise of Chinese NEVs in the international auto-
motive market. This research offers insights into the global expansion strategies of China’s ad-
vanced manufacturing brands.
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Table 1. Word frequency of BYD-related media coverage (North America, South America, Europe)
1. SMXEXETBRERIETREORAILE. BEE. BUM)

Type Rank Freq_Tar Type Rank Freq_Tar Type Rank Freq_Tar
byd 1 362 byd 1 142 byd 1 296
electric 2 287 electric 2 131 electric 2 150
bus 3 206 Brazil 3 98 bus 3 135
vehicle 4 182 car 4 88 China 4 113
tesla 5 138 bus 5 55 vehicle 5 97
China 6 141 Chinese 6 52 ev 6 64
battery 7 94 vehicle 7 53 Chinese 7 78
company 8 153 solar 8 32 Brazil 8 67
market 9 128 company 9 54 say 9 117
car 10 116 ev 10 21 market 10 78
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Figure 1. Topic network diagram based on the LDA model (North America, South America, Europe)
B 1. &T LDA BAMFMARE (O AILE. BEE. BUM)
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