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Abstract
Foreign-oriented publicity work of cities along the 21st-Century Maritime Silk Road plays a
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significant role in boosting the development of the cities’ foreign trade, putting the “Belt and Road
Initiative” into practice and promoting international communication, which also sets higher re-
quirements for foreign-oriented publicity translation. Foreignization raised by Laurence Venuti
emphasizes an inclusive attitude towards diversity and encourages multicultural communication,
which is in line with features of urban foreign-oriented publicity work. Thus, based on Venuti’s for-
eignization theory, this paper focuses on the official city publicity films of Fuzhou and Quanzhou,
two significant cities along the Maritime Silk Road, deeply analyzes the specific application and
practical effects of the theory in subtitle translation, and aims at revealing how Venuti’s foreigniza-
tion theory successfully promoting the two city to carry out intercultural communication while pre-
serving their local cultural characteristics. Purpose of the study lies in providing effective sugges-
tions for foreign-oriented publicity work of cities along the Maritime Silk Road, and enhancing the
international image and cultural soft power of those cities.
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SPERIFEE R R ER R A ESCIRIEZ —, W RIEARZE R —s, HAhE
B AR O A AL FR (K — P B LT B [1], AR 8L X IO ANHES] R Z B AR A LA by e 4 A FT sk
M t. 21 A RHRERI I, EESE FUFFHRAIG. HET “ i — 87 BORIRHURE =T, fmEEn
g b 22 98 2 B BB AR, ARAE A ) SRR 22 SO S R SO SR LA N AT . IHAEIR T4
I LR JRALE I R, OIS T AN E BRSO I ER, BRETE S 1 HARTE SO R
SRR KT BESRTH SZ AR ANE AR RN, SCEOR BT IO . XEAhTE o o r st
b, LT AN E R R BT S 2R, XS 9T SR BRI B AR A

F55H R EIL DL AR S RO T 5, BRI AR DS RENA R SR “ 57577 N2
bR B AL SEBLZE R AT, DO ST R B I SRAEAE R, ToVERE P T2 00 B A RN T 7 A 24
A%, I U I 5 AL BSOSO A 2 B IR (K S5 bk, SEbm bR —Fh “ By BIEAT N, RS ¢ H
BB A AR o ONIRPII T EROSCH B @M RIERIRNSUE Sy, 551kl 7 i e
W, 1B EE BT BOR IR B EERE BT, (2 EEA FSCAUI RS 5 R -

558 1) AR 1 B AR AR G AL R IR A b, HL RS RSO T F SO R IR L, SN
N AR N MR R, 2017 48, AN SSEHED B CORBFAR D kT B BB A% P AR N i
U Jry BAR) CHF LSRN P IS B AL AR N A1 51RO . PR ELA% A SR BRI AL B R k2
B R BRI 1 2 BAT ER O S R LI N A . BRI, ARSORE LUAR N TR T B 5 AT 1
EAE OO R, 18 553 1 AL B R B 7 W HL - SRR T 2 AL, AN I 22 5 AR T ) Ak
BEHEM R E S5, BT SRS ) 5 EBRE R 15T
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WRETF B BISH B SEAIR pra B R, SRIABE 938 BRI EEERARI i 1 )5
RS S A (K H D

21 RMEGEE, RXFEERS

“Ratr” R FHEH N AR M RIS SR N R M OB AT N — ARG . R
BARFEH AT, AASEE - EHLVAMONE, IS SCNAZE IR Y . SRR, B R
HARERNIR “CIEW, NEREABIHAAAE . SR, RIS B s AR SR U ) 9, LR R AR
B — AN EMNRIRIE 530K, AR5 R E R EROA R BRI g B AR IR E A, X
ARRCHREE R TR ROIRAE, Ak SRR IR e S [2]. BEEAEERE R KSR TS
JEAE RIS 2R, EARAR, BESCHIATAT PR T AR B R e B2 Ak (R SCAR AN 3R 85, VAR IX
W T ENA R SCRAIRIE S 2R, “ LU HREP AT AR OHMEN . EImAMRIEER L [3], &
TSI A AR — Fh BT

BT, HEHFARZM CFERS” X MR R ILR, A H A Oy — ST 5%,
SE T RABISERCN “EE BAET R R, ERKEEAREL RS NIES AT, JHE ‘IR 5
“RaLr” 2 0A) R Ve ——RE B G I B S PR B SR A R O BB, PR R AR R A
NEAEEE “OH 7 19, DRI 107 S AN RE, A R ISR AR . 1 7 A TR
IR S BB S s2 >, e T g e RS B BP0

22, FKOE “FRYE” GROEF

TSR /R GHRE CGREIERARTE) hg iR r#irigst. B RWRAMELEHERNZ T, 1k
BRI U BEARWRATINE, s EREEEE . BEFRZRER DG K, #—Di
TR S RIS —— VAR TR R PR ALE R . T ORI RS, R KRR B MR A SR SO R B A
RO ESRNS ; FRAL R F B A = RO E, REEFECCHIE SO 22 5, R ASME S
WD . AT DAY B S RS, (BN AR EERTEEMER, FAEEME
BT EANT R, REE S EHCE ARG A SR 1 5 R AR R,
R RIS . UM E 2 AT, BRENZ TR,

FERANNEAEGRET, BESOCRZ T UAMEAE “FRE” 2R i Fa 5 A4 i s 206
JIAT IR “ 5507 AR “ IR, X BARTF G BN TERE I B e A B 4E S0, (BAR e —RhocA T3, 72
LI I ) RO AP0 3 SON 3 DR JEOCHEAT BE2, 1 S BOR ARS8 I SO AR A2 B, BELASHb AT X e 57
MACZFEERAFN S8, (IR PR A R S .« RTAL ™ IRORI AU K T 5 SCAS ) 57
Fatk, W TN S LA SO R B AT A AT RE . I, HE85H RRiE B A Tk
BEHE N CLE LI G A, RIS R WA RBAERESCR, EAARERE B
PLE BRI ASE 2 o0 30fe, by KA, 45 8 B I0iE 5 SRR,

23. REABLERMAME

FEH AN ERE X S AR A R B X -WAL IR DS A i e
WHTFT. XI5 W00y, RSEEEE R R8s, &R LA T BUCBRIE AL R 57 2 Ak, TR TR
SR FA PR E S Z B 22 5 T “ B AU s R TE F 07 M 22 5, SRPEE LA
SR ERSCR, OREE IR SCRIRFTE[4]. 34, BEREIIANT “XHiAEE R A CHBEE A,
o o 2 B SR 2 8] 9 SR TUSRAAEIL 1338 068 I ST T DA 2 SR AR AR BRI i 5 SO 2 5, RN SR 2136
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B BRI IRCR . i, SAEBIEARIE R, kAR, SR ERESL. HRERT
B, HEF AR BB AR S EAREN, FFEEs) S b B i o HR A h.

3. FHFRUMFEREHDERHPHBISCEK

A M A2 r R S PP TR LT 22—, R ¥ 21 ey b 22 987 BRI SO A s SR
AR 22 9 2 B A, RIS B HOR UL SV BOE R BR A 2 e AR D B BT EE . 1]
HEFRIFIR g 22 7 mi T 7 W, PR ELAE AR B T AR 2 RERS AR I o [ A% G S0 AE S T R E AL
WAL BRI T g py s 3ot RABRF O AR ARITHE 2 B B R B . BAF R ERR
WHEA)A ARG TT R I RIS B R F Bt ) 52 T =075 T PR O xS AR 8 £ L A 7

3.1 HeiECat

NS RININAE T SR ZE, BN TRRE T ORRE B RS CHRE 5 A
%1(1)

JR S AR RAAZN, RAR N B AR AL A
# . As aland of blessing, Fuzhou blesses all those who come here.

S AL T RS AR, B (B PR BRI BE A R S RS, A I AR B
PR SR, FEXTEIRTE & MHAL S E R AR TR E, & IS, KB iR
e AR O v eh B AR AT BUX K, AR EE ) <N (state), BEA RSN HIR
B TEHIAR LA Bk, vl gl il ), BEHTER Sy TP AeD) s sC b iaat b, kB RE
S S5 T O A R S B A “land” BEATHRRIE, A ROMEE TS AR HH AT X R ET B A R
i

%i1(2)

R MAREGEA, FB “EEaN . “Hes” HRImE.
# . Fuzhou New Area marches forward and rises with vigor, embarking on a new voyage of “Fuzhou at sea” and “Blue

Silicon Valley”.

NS RN B AR R A 15 S SO, A5 I R A B R e skl i — RN 1 B A
BRI B, SR AN EE . e b, B KRB R E R A “i EAE
M7 CHEEBRER” TR, “atsea” 5 “Blue” MRIL T AR IEE J1 K B LAFHIEE; L “Blue”
£} “Silicon Valley” HJ5E i, Ll “HrmM” R R BRSO gty o MW AE BIIXFER ST
Sy, AN R H B OO B TR (RIS [R] 4% G i 1) R F8 1) i 58 m 83 =™ & b 9 9 Sk, P aR T e
& R G BE N A P A AT

1 (3)

BX: BEYRZNE, REFTFEF.
#: Anold officer was lamenting himself lonely on the Sanzhou Road, but when he saw the booming scene of merchant

ships from different countries, loading and unloading at the dock he was relieved.

FHF IS ROEHE LR, ERUAETFEL, A9 eT BURBREARDL, L—Fh
P8 B O B BGE A U B 07 S RANZRR T M3 B 28 58 I IR OR I, BBA A I TR I
8, AN B SO TR A A P R A, B AR RHE S A AE RS o DA B SRR A 4l
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PIRRE i, BROREE R R B SO i, o “ 7 ST SN SR B R R g
HAHR “FIB” . EIET M ORIE” s WA THPIRAtk, ¥ R ¥4 “was lamenting him-
self lonely” , iEJE X E XA IENE T, A B SEHE A 7 A JE S, AEEANIAS JFE L BT Ml
A IRITE ERITE N EE S TR BRI, B2 “RITHE— KM IR 7 50 R R =
g

1i(4)

B fRME R4, Ak REB. ¥AY. RER , FRHGEE, BRRARZLTFEHTIE. &R 0THE
1 £9F ik,

# 3 “Covered head, exposed belly, saving shirt, wasting pants”, the special dressing of Hui’an women sketches the

hard-working and virtuous morality of them.

SR B2 A R B Mg ) — AR R, Wt AT DA AR A A R B 55 FRORS R [ 2 N A . EAR
R T — I B R IR AN R TSR R e A, VR TE R VRR A R R SCER L DA, A I8
He “Covered head” , “exposed belly” , “saving shirt” Al “wasting pants” , AMYXAESE#y b5 7 AR HF
— 8, B AR R R T RSO IE BT, 7R BRI SCAR A [R] E A TR A A AR i L T R
FONE R, F TS B (RIS .

TESRH IR, BEFORBFEEIR AR SRE BB, b B AR R O B SO e f
M “CSBE” , HIFANFRIASIE “FRCh” RESBELREB]. mEE HEk” . “REM” A
¥l “feudal head” A1 “democratic belly” , EAREALM OEKE e, S2fr b, FERMNE 2 Leerf, B
SR AN S T AL SR B RIS Aoy “HP” , DU RARRINE. MR REEY “RE”, M
JEPLET Lotk 2E . kB K,  “Covered head” H1 “exposed belly” FZE % NREAERT . BRI, 2% 5
R HAAEAE, AR SR AR I SR 3R T TR R I 4E R, (62 S8 AE 32 & A [H) SC I [a]
AEEAE L AL A B I
32. RGN TRENEH

W 2 P2 PN EA . BN SRR RIS &, TESRINTE AT HOA [ 2R 7 7 SR 3
BHE. ZIOCWHE PRSI  (GRL3N) SRR RR T W28t R, WARIEE
R B @RS, AAbnT W335 % S0 AR b s A8 St S AU U PR R IR 2

#i(5)

BRI BERTAE, RTR, LFEHLREXGHEE Ko
# . Nanyin Music, considered as the oldest Chinese ancient music, originated in the Tang Dynasty and peaked in the
Song Dynasty.

1i(6)

B APERART HARREA P AL RSY BRR —RET.

# 3 ..., the earliest existing Mazu Temple both at home and abroad——Temple of the Queen of Heaven.
151(7)

R EFA

#3: sandworm jelly
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FACEIRE EIRAERI R R B SE ERRsEs, DL CSRET B R, RHRIERIAEAT
RIBZRGRER, K TR BRI, I SCRHTIRERE. £8I6) T, A RIMNRFORER “/M
BOWE, B IFAMZ RIS R A A F ) RSO Y “South Music” TSR A DUE & RS
%, DRE T R XA G AR A AR, AR TR B SCIBR [h15 BT REAT B, IXARED R ONTRZ, AT R T
HEFIGE T “FE” .

By, FEER “RIEE” B “R” BN “Heaven” , TARTE 7 38 AN “Paradise” , DLSCH
TG SRR B SO SR BT, AR I B SCARTE S, RS2 2 B B RTINS, 51 AU
PR A FEE K B

By, “RFE ERLR A “ A7 1Y di(sandworm), 287K BEE Bk Gelly),
KA URRETB, B —IRE LI R E AR (5 L8R8 R e e il iR vh 45
CLOREH, REMESUEIUAIISE A OB, S5 & B A LI B SE, WLARAS KR SR AR A 4 56 07 AR 1R A
Z 1.

3.3 MRUERFH SN2

BN AR IOANE T B (TSR A 41575 0 LS BRS04 L1 1
LI SR A G TS, WM R IS0, Wl A0 o 12 .11
Tooks WRIEIESHE 200 DA T2 5 STRI6. R, B LTS P S BT TR 2
A E A, HEHEEP AN 4 5 (RS . DRI RISR A LRI, LA TR R AR 1)
k.

%1(8)

B £ RATERR HREHT, E LR M T, (B)
# 3. Propelled by the “piloting” policies and “Efficiency philosophy”.

“I Bk RO B SR AR, B 20 tHhaD 90 SEARAR M TR X 24 S EONL O R AELE I
HHREHEZ: . VRN AT SR XU, U] Se ot TAEVE X S m 7p SR MR & i TAERS #h 5 TAE T
BB R EA T E R R RIAR R T A PRI SRS, RENEIE D LT MHAIRENT
fRPIR, TRZREA & — R 22 s ke, Rkl “Efficiency philosophy” #&iE4s “ I Lai/p” X
— W A b O TARR B SO ARG E T 1. PR R R R P IR T RSO R B R, DU K
BIRER SO NIRRT AT & A 7, RO P BSURT U R S 1 A4 JRUBE i B IR %

#1(9)

R A =3 B SEBT T RRBRA R (M)

# X ..., optimizing the industrial strategic layout of “one city, two belts and six clusters”.
11(10)

BRI FEhiTEk s + FR B ABARES . RM)
# X ..., striving to create holistic tourism products of “Maritime Silk Road culture plus ancient city plus tourism”.

FEG(Q)ANEI(10) s 18 7 B T e P AR A 9 A HEAT T S AL B, BRI AR I —
Wty “Bse” , R REML IR 1RO BUNIX SE R R RIS AR [ o SRR AESR T A B R e, P
B e i 5 IR T AN B SO IR S BCR R ), R T A SRR PR T HEAT BRI, S AT RE M DL
BN A, BT RS, A SR AN SO, Sk TR M, XERMUKIT 21 4D “ i
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g B R TR ) E AR
4. 4B

Il T A A O [ RS S ) I B B AR Sy, AR X AME RIS, B T E R
[ BRI R AP S B 25 A E PRt G 3R T, AR R S AL B 3, R AR T rh e 75
S B AUR 2 BRI AMERE, UHF b R AL “ORFEAA R RN, SRECR A R
] R € R 3 77 A R

FEFEHRUBMFEHICKNIES T, FERAEAWES . FiF. B RS EL ARG 5%
FLAACRH SRS, A TR N T 7 EAR P At A R R Sl ) 3, A& AR G SU e R I RIA
Lo BB A R 0 R B B AT RS HERI 18, Je 0 ST ML G0l . FRBLIX IR (R RIS, Ay
HIULAR RENS T 4 B AR . ATURE 12 52 v [V 3 T R €S S IR R R R Rt 7, 632 21 i “Hfg
b2 B IR T

FEHAT IR AN E B AR b, BB AR 1 AR TT A s oAl BINTIRE S H AR R S0k
ZE 5, DL BRI 2 A B AEANE 5 ST RACIR PG, B A 1S, AR STER i = A 505
JSE3E 4 G IMANE AR AR R LU, O IR OR B B b R G SO TR (L RO N, 8 MR R AR
FIIRE LIS, HESh 2 U OIS B A . A, 223 T AN e B TR b B B e e i X e 21 Al
“E L LZ QBRI B bR, A R SNE AR ZA TN L 3 AR, R X i 2
.
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