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Abstract

Embodiment perspective on language holds thatlanguage has direct connection to the world via body.
Both perception and cognition are two important parameters in meaning constructions. Olfactory ex-
perience is gained through the interaction between human olfactory neural systems and olfactory ob-
jects in the material world. Idiom is a special kind of linguistic representation of human experience
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and also the crystallization of a national culture. Four-character Chinese idioms describing the olfac-
tory experience “fragrance” usually use olfactory objects to refer to fragrance, which can be divided
into two categories, aromatic plants and aromatic products. The way the olfactory experience of fra-
grance is conceptualized is not only based on direct experience of the external world, but also on in-
tertwined cognitive processes. There is a metonymic relationship between fragrance and objects or
people that emit it, and a metaphorical relationship with other concepts. These idioms reflect the rich-
ness of Chinese culture in terms of regional culture, religious culture and clan culture.
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1. 518

LA NRRIEARIAT D5 30 BATE R SR A DS (IRIEE . HoeUr. Bkl BEss,
SFRE)IN g, B W, BRETDA R R B A5 1R LA N R IRACH IS, RN &
RN AR TS 5 R A A HE A O, 155 RAARIYENAE, RIS 57 A AU R A2
filt, AGRXE T MR B RN L. R A R ST e T AN ZEns 2 L 5 0 LS AR I8 R i
T[] Fra S A RREE RS, FIAE S HAEET, T T ERABRAEARES
) 57 S VR W g (] 0 B2 i

AIRTCAEAE, KRR T W0 FEAN T B — 870 o 7 AR RGP IR ST IR 2 45 2 B S
FRERIBI , Sie AR SE . WRSE RGBT R VAR R T IR0 . R AR AEJEE P e — M
R g M, (HECR O T A = B RIBE S AT AR SR L [2]. Majid et al. [3]f Wk A
A4 S R LA 221 K 2 A8 Y SUMORIEER R 1 BT iz A 1 2 DA P i BRIk i 2 AR R vk . BB A
[41 A B LT Pt 5 P I i £ 53 9 R 220/ T A e IR W[5 LA 1 DB MR SE B i) J)” Al “W” 3%
IR SN A 2257, L “ I RT3 EAT 9, A Ros AR, 1“7 R B AR,
R T R OGS ZE 0 “ A7 . Santangelo [6]70 4T 1B A i B E SO AR AT BSRECE o AT ER
WA AR [7 198 AR DUz rp 57 9 SOV AT A, 10 A ) SO LA 98 ). DASEiB A /K PR N
191, Popova [8] A& LML it £ 46 R LAt 3ot W 45 B WL G S5 S R AR IA s R PV 55 50 T AR [O A B L i 2 6 e ot
AT B R, RS R A SE ER RV B S I A SR

R BRSO R AR A T I RS 006, SR/ ST TR 2 B AT 7 s X e 1AV AT S K 2%
EPENHNE 5 AR RS TR, SRR TR, SRR “&” Wi K2ik
BEOUESOR, HUDE TR AT, 1 F R AT BRI ARy, SCAETE & R R TC Ab A
1. WEHRXHIMERDEN, MBS AE S HAd . Bk, BATTLLEDE S TR
RIS A SJER —MABRESIER, MRS RIS SIBEDGE IS LB E, sordk
BREE B RHEE BB R e — . Hof, W s e S B EAT R IR E . oA R ZR A S
PRI AR W e 22 90 O . PRI, ASCRAENGARNE ORI, TCHRE S A &, Y
AT 1, RG22 B AR DU DY R MR A T 3 ASCSE T LU = AN . (1) M2
A7 AEN T RGE TR (2) Mt “ A&7 AN T ROE T ST SR AT 3) Ik &
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I E BB R - IE8) RGN, Tyt — B R AL PR AR A B RONAE R E B DA e R A
AN FRAR AU AT A B2 2% A P AR o MR I AR 5 ) BB AR T 5 8 A L on Ak
H S RI0 2 B B IR R, B S AR B B AR i m A B 3 35 AR DAL B O B st 55 14 B,
UEAEAE 5 B A L AR (O, PRI TSR AR IF, AR 2R 5 IAMSGE T “IRZ K7

AN “FEEKT IR
™\
\\
..__\\\

WAL 28 0
5\
| LG, Fang
ML B AR 2 HAb A&

T_W BT ri;

AX X

)

g

[

5 “F A
e SCALIE B

Figure 1. Conceptualization of olfactory experience in Chinese Four-character idioms
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BESAL RIS SR [10], A2 T B (A B 5 AR A RE[18]. B 5 9 NSRS 1 AT L 3)
AL GO 1) BT ANSREIAEMIRAE, FRATA E RYORW R I LSRR, T R e 22 565 o
XLLZ2 LG PR A R G AN, A RN RN TR B MR s E & . B AN 2R S A 5B
AR, W2 AR AR A, MRS it — D R R . BRI A R B R M LA, T SO
IR 20 FRAL T 3UH B (1 25K [15]

VERBEA TR, RIS AT A e By A e v oy AR & B Jn e EE R AN S TR . B Rame & 2k
FEANFN SRR, S M 2 (AR AL, — A SR B AN RTG53 — R A [16] . MR HEa A AR )
—INHHR A, RGE RS (AR, AN SEARCRAGASS —NSEAR[16] . B By 5 M e w2 A i v
MR I ME AL R P B AT 5. B Lo, MRS A A EARRYE R 2 I T R A . — T
T, X WL R 2 A T ) R B R v 5 A BRI T, AT SR B H v R AR B8 PR A b A, 4y
JRMRSE AR A S0 o — 5T, M R A T D ek R MR A SR R A B, 9 o 2 TR A A e i i g
KFo RANHAE T s T 2 M RPE AR D AR, S SO it R v 1) 51 H SORSRIE

EIRLUE 2256 A AL IR T AR AR RN SE AP0, SCHOE RGN 22 360 O BE & AL b th i
BEREZME[L7]. BT 5REME, 5 EHEATHES PR S8, 155 =R EE R
WAMEL . AR SR A DAL TS 5 b ARFE S ZR R T AR SR, 4055 AR
BRSO BT SCALRFAIE o

3. BEH “&” HESK

ARSI (P E R KR ——RRERARD) S SR SRR R H K MDAE P ROE K A
FAZE, HHLL (PUEF ) (http://xh.5156edu.com/)Fl (XY (https://www.zdic.net) B AN 7E 26 B2 IRAE N Eh
Foo ACART B AIEAE A (1 SOE RN R, RIRT OB I SR SO R 2. “F/ 7 RRIEE 2
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Figure 2. Meaning extension of “Fragrance” in idioms
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