Modern Linguistics JUAUE T 2, 2025, 13(7), 235-242 Hans X
Published Online July 2025 in Hans. https://www.hanspub.org/journal/ml
https://doi.org/10.12677/ml.2025.137704

PHARFERNHSTERSTIEEXI LT

i i

AR AN E A, HOR 22

&

Woks H . 20254F5 210 FHER: 20254F7H1H; &AAH: 20254F7H15H

R

VAL TER & (BT RFRCSRIREG) BE B AL S MHER — N ERME, WRMAFI 2 AERE N
BRAEEERL— ALETHEIERE, XTI 4R BT B CSRIR & HITLIETE 7
TRMEREAFAR. FIAKH, SATERESEERE S Thd. Kd, SMMERREE. AR
ﬂtn\ BHREE. SEREE. MAR. BRESARTIEENERIKHER T P4, KR
~ BEACE. BHESEIOTEENERSKY R T P4, RGESHEARSIE A L UBA
Eﬁ&%ﬁﬁ SGRRY, PIREAWHSTEFEERTEEERAMESR, MERDHE BRI
HBRRIEAR . ABFA IR EMV S G E R T IR CSRIRE BT KF KR ERFFERM—
ERZ%.
XK ia

TUiEE, ASTAERS, X

Comparative Analysis of Metadiscourse in
Corporate Social Responsibility Reports
between Chinese and Foreign Automobile
Enterprises

Jingjing Zhao

School of Foreign Languages, Lanzhou Jiaotong University, Lanzhou Gansu

Received: May 21%, 2025; accepted: Jul. 1%, 2025; published: Jul. 15%, 2025

Abstract

Corporate Social Responsibility Reports (hereinafter referred to as CSR reports) serve as an im-
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portant benchmark for measuring a company’s overall value and function as a form of external com-
munication between enterprises and their stakeholders. Based on a self-built corpus, this study con-
ducts a comparative analysis of the distribution characteristics and differences of metadiscourse in
CSR reports published on the English websites of four Chinese and four foreign automobile enter-
prises. The findings reveal that foreign enterprises employ a higher overall frequency of meta-
discourse than their Chinese counterparts. Specifically, foreign enterprises significantly outnumber
Chinese firms in the use of six types of metadiscourse: frame markers, endophoric markers, hedges,
attitude markers, engagement markers, and self mentions. Conversely, Chinese enterprises use tran-
sitions, attitude markers, and boosters more frequently than foreign firms. However, no significant
difference was observed in the use of evidentials between the two groups. The results indicate that
Chinese automobile enterprises still have room for improvement in the application of metadiscourse
in CSR discourse. Greater consideration should be given to the cultural context and expressive con-
ventions of the target audience. This study provides valuable insights for automobile companies
seeking to enhance the quality of their CSR reports in international communication, as well as for
pedagogical approaches to related discourse genres.
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1. 5|

b £33 4T # H5 (Corporate Social Responsibility Report, N#% CSR $1.47), WMk Ay al 4245 & J& ) 15 (Sus-
tainability Report) LA 23485 . 414> 53 15 (Environmental, Social and Governance Report), s2& Mk 5 I8 4t
SIS ] NN 328 A S S R G AH G Al i R 2R B e A5 1], HAB )8 A SRR K R I 2K T
PEMRR TSR T AR F RS R ATEE, BER L RIFRIMIESR, RS R E2]

AKX CSR M & B 7t 2 WA TFMIBHE AL H R, TG 5 % 8 EEMIF EIR[3]. b & 4
TE AR [4]- BIREREFL[5])56 M BEXT CSR I TR IEAT 40 M WL 2 X iHB R A SR X RS, =
XPIEE S AR H Ba) Kk RN thsh, B Il E IR oA 2 AR EE 2 R SAE[6] [7]. I UHE
FI8]s BUKARME[9]1[10] L, XF CSRER MM/ Hyland [11]45H, 752 R ES A1 A N 24T SCUERT
RAM T REMREICIEE IR, B, B 7P AREE. WiE. WIFEER, X HARRE R TiiiE T
IR (e v S AT 8

BT, ASCK R Hyland [12] 9 AN FBRoeid E A, iz FERE T HX A% 4 R 44 CSR
AT R LG A, 32 B[R LR )

(1) HAHNTEARE CSR & H T i i (7041 s s iy 2

(2) HAHNTZEARME CSR R & H T il i 1 70 A1 A i) 7t 7] 2

2. HRipHELS

TCIRE FIWTFEE IR T 20 40 80 4E4%, #xF-H Zelling Harris T 1959 £E#2 H1 TR iEME &, A NTTik
T CHRAE T — PP ER A SRR F PPE S AT, REUERE BRI 5 S R AR R T [12], B2
FERB R REM, DG FEN RN I, 1979 4, Williams F At S B, JCATGIEIER “XT
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TG ME S [13], RUISLEA HEERIA s B, 12 3 B & BARME 3 a0l 423, SR A VEAS N 75 1AE
TSy Kopple [141W T aiEiE R “1EEH T 91 S B 4028, MR, VPN AN S WUE i AR 145 B )
— BN, B DA I 7 SR A . Hyland [12]9008, JCiEiER&TE “HFAHLUER . ik
PEH X UG R CA R 5| i B AR B RS N AR B & TR -

Hyland #I Tse [15]#& HciFiB R = AN EEAE N JEardlfE 8. HRINER AR BIEE S
IS, FREHEAE B B ABRoidiBEsi=. t4h, Hyland £33 /E (Metadiscourse: Exploring Interaction
inWriting) # &2 oimiEER, $Et A7 M CEF” ZInsr KHELL . sKPHPHAI K AR 1615 H
CiteSpace & Web of Science H1 3z, 75H! “Hyland B A Br o cikiE# X 3 S5 EH BRIk iEmr 7t E R
M2 PCTEE RN X — 87 X —4510 . kel W, Hyland Joi& 8 B HESE 5Ch 24 1 i B
M TCTEE TR, J9AFSE CSR i 15 5 R bt | B B S 1 .

3. ARt
3.1, IBERIKRIR

REFAENRE R R A5 EE S, BRI, B FgF s, wike, 3%
MG mBUNEE[17]. (ME) P XMER, 2024 FEREATN B AE SECN 37 %, Hi [
HEEAA 10 Ko ARBFFILL (ME) 2024 G AT “ 5 500 SRAFTES ” B ONFEASKIR, BRZEFEAAR
SRR R, REERBUPAME 4 Ko FESED BN EEREEFRGARAR . T INRETL
L BR AR WL R B 5 A PR A =R 2 i AT BEIR BRI A BR 2 = (LA R 20 Bl i FR iR T
B HAL TEEAR), AME BN EE R EAE L EEEAREAR . EEP-RARFINER
G E BR(LA T 2 AR RS . ARG R, ZE9).

AP TR T A b By 7 9 S 2R O SR AR AT R BT CSR ity o BUARIE BRI
BIEWR: 1) Ui AR E I, A B AR W R DR R E s 2) WM AR CSR
FHCHIME, FREfHE CSR, Corporate Social Responsibility, Sustainability £5; 3) 7 iRt Bk 55
WORATH) CSR 4, NI PDF A 4) ¥4 FHEUFH) PDF ST IE RHE Dt A0 A ST AR
IR AR R TR B SR 176,132 JEAF, 8127 2KAF: AMRIERIE S &N 127,481 JEAFF, 7510 K5,
TCIER 7 HTHESR Ak 1.

Table 1. A framework for metadiscourse analysis [12]
F+= 1 JUIEIESHTEZR[12]

e Tk S
SUR/E N TRATE] also, further ...
HEZARICTE finally, subsequently ...
SCARRE B LI TR WHEbRIC IS In this chapter ...
FIUEFRIC TR according to...
fERERR IR such as, defined as ...
R PR A 1 uncertainly, around ...
HRIATE actually, always ...
NUNER ISy BEARICTE agreed, prefer ...
INTE you, your...
SEEE we, my, Us ...
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32. ARBE]

KRR IO RRIE: 1) R3S Hyland 7015 7> 0 E IS5 S RRHIE, B 2 e iliiE i R i
s 2) i AntConc f& CSR 5 3CA, Gtit %I TuimiB Tk B SRR M A, 45 il B AT
B RAFRIRREAT N TAIER: 3) AFPrS s, (M SPSS AT RITKILK:, A AN VAR TR TE )
i LR EAAEZERNE, JHERRI TR IEAE LR INEn Mo A0 5T DL — T D SRR i A R 4 2R
(RPAE— T30 B AR HEAL I EL) -

4. BIRGEVHER

A A A e IR RO R OO 9.82%. FETTIRIEIE B, SORSE B R TTIR A & 7 78.84%.
NBr EENRTihiE & G 21.16%, P RTCIRERA IR 2R B k. W& 2 TELEH, i
DA ) I bl v ELAE ) Bz K Feth 728, (8 T foe b (K2 AR B IC i, {5 e iR iEAE &K 0.45%.

Table 2. Frequency distribution and Chi-square test of metadiscourse in Chinese vs. American corpora

= 2. PRIBREDTIEEME S HRE TN

AT R HMETE R " .
JEIRSTIK PRUESTIK JEIRSIIK PRUESIK

I RRIC 10721 60.87 6490 50.91 1040.12 0.000™
FEZARIC TR 750 4.26 1037 8.13 46.093 0.000"
Ay NIRRT 77 0.44 352 2.76 176.282 0.000™
BICHEE  5)iFbridiE 1733 9.84 1712 13.43 0.128 0.721
fERERR G 351 1.99 209 1.64 36.007 0.000"

At 13632 77.40 9800 76.87 626.674 0.000™

R PR 623 3.54 535 4.20 6.687 0.010

RAE 472 2.68 305 2.39 35.893 0.000™

NbpEzy ABEARCE 94 053 203 1.59 40.003 0.000™
HGHEE oA 1448 8.22 1275 10.00 10.991 0.000™
EEi=E 1021 5.80 4085 32.04 1838.640 0.000™

Mt 3658 20.77 6403 50.23 728.934 0.000™

("p < 0.05, ™p < 0.001).

HMEAE TG IE TR B S SOA 12.71%, i HGEIR T A 9.82%. TETGIEIE M &, IR HAY
JLIEE d7 G B KT AR BEADGIEE SeiE s A &, XaFAh a8, AR, SMERR
FIUIEE AL ZE RN T A, tAh, AR A B e T R R I AR E, M ERD TR
EAERS, HITIEEHE 1.25%, X5 PR,

R0, HAMME CSR i Hh G B A AL Ak b B 2 3 1 22 7 (%2 = 35.278, p < 0.01) . [A]
HMITE SCARRE H R TG TR T (X? = 626.674, p < 0.01). ABRZE B A G IR (X? = 728.934, p < 0.01) F¥ B A B3
PZER. W& 2 B TFRICIHIERE, WEEINERRICIEER EAGFEREEZR(? = 0.128, p = 0.721 >
0.05), FEMUHI IR HIE_EHA 5257 B (x2 = 6.687, p = 0.10 > 0.05) H: 4%\ K Toif 1B I AEAENR B 1 2 B (p
<0.001).
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5. Sasha CSR G FITIEEXEL 47
5.1. H5hE CSR G HITIEIEE AR SR

M BRI ARG, PSR SHERMCTE I8 B AR R 25 % 7 (x* = 0.128, p = 0.721 > 0.05)
FHEFRIC AR — F M T SR WL B I 515 AT (5 FE e i, Bl 5l AR Hdl . sif A
WEFCRCR, 5 WA A — N TR R 4 45 A [ 12] o S 205 SCAS W] AR I, AH G A 2 2 B B SCA
BUBRIN G5 A Bl i S A5 A

(1) According to the result of the assessment conducted by an authoritative third-party certification body, CATARC
Huacheng Certification (Tianjin) Co., Ltd. ... reaching the world-leading level. (;~ 4, 2022: 62)
(2) For the first time, the majority of consumers who intend to buy a car in the next two years say they will choose an EV

or hybrid vehicle, up 11% from 2021 and 22% from 2020, according to research published by EY. (73 4%, 2023: 24)

] 1 51 R BB R (FEINIEA PR 2 =) 8 1Al 25 R AR W 28 7] R A s ALIE B S5 K1 71 191 2
SR EV(ZK) KA FE R, BEoR 1R IR A B0 B SR OC IR 2B i3 %), it — DR WA A
XN R R M PkaG . “according to” MU IV KIE T A48 51 I ZhaE, IEHBEHES
B WAZFBE KRR, [HHEERTHEE BAERE, 8IsE KR 7.

H AN AL AE SHIEFRIC I (OB 2RI — R AR BLYE, 3X 5 CSR ik i 2 Ak AR 5515 B e i B 22
WA —E KRR, CSR GBS ANLST, MELE AP HER St AHY, BEEEq
RO N AAE 77, FTHE R [18]

5.2. FhdE CSR REFITIFBFERNER LS

HANRE A EARPISE 5t T35, BURIEMSE, Xt FEONEAE kG, W7 CSR ik
R GRS O AR B S o X 22 S ] BERZ I L CSR #0351 3885 IXURS FINEE SRms, 338 i s £l
PR CSR R HIANE MR . @it 4 2 TLLE S, F4M CSR R SCAR R P CIEE T2 M3 I A7
EREWZES. BT CEREAE, LN LS ERSCIE. BORIEREIE . A ASRCIER B 518 1 {2
T

R ERRCIE R b, A AMERLE 2 R AR R I B (X = 1040.112, p < 0.01), H. A A TR0 I 46 &=
KT AMERE G IEARICIE & p I RE 6.09%, i 4hiERHZE 5.100%), I 5 7] 5175 A1 28 B [ 10]#F
TR B AR SRS BT E (&R 2 MCiEE 725, AR IciE H TRE R Z 18 118
AR, FEAFEER ARG IE[19]. Wi X EebriciE, 1F 2 Aeis 5 hn i it 2 B8 10 3 @ g
M, A S 5 PR AN 52 HO A5

(3) In addition, 50 Air EVs were delivered to the Indonesian government as official vehicles for the ASEAN Summit in
2023. (L&, 2023:22)

(4) However, OEM product plans show mechanical AWD and 4WD programs extending out for approximately the next
decade. (£ A&, 2023: 44)

%1 3 7 “in addition” A1 4 H “however” 7 B B 7)1 Z [ AY ORI, 3 56 SCA O3 BT ATIE 4R
Yo HRAMERLEE S SR AT 9300 and A also, BT, HHAMEEES CSR i (I 454 AR T
IFH0, AR B RE . EAh, AR RESSOE S BB XS R . DOEJE T EiEE L, i iR e
BIE, FEE LR RIFE TGN, MoaE s TRES S, DIEZMEEY4EN T, WAk E
Hi%, dEZRBBIE A ARSI
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RORA PR ) 1 T 59 A 1538 0t i K AR VR AR 2 [20], A BT8R 58 00 0, (G116 & fE R A R 521
BfE RN AT . JT TR A A PR ASOR BR  1 £E EREEE v o LU SR K T rh 4 (x? = 6.687, p = 0.10
< 0.05), X5 TR 2] MW FEAE R — 8. AR H 8 A B b, > 1 CSR i 5 1R
RRT ettt BAEBIAEERIR, SR & PR RS 7 B B RS SE, BARERBUEE . T4k A S
[ T FH BRI PR 0T, AR T XA RS RS 12, SRR, XS TET7 50 Bt T R B S AR R

I
= o

(5) In particular, sales of new energy vehicles (NEVSs) surged to around 980,000 units, reflecting a 51% year-on-year
growth and achieving a 35% market penetration rate. (% #], 2023: 6)

(6) We continue to utilize the Global Event Reporting Tool (GERT), which enables us to quickly notify locations of a
significant event which may affect their operations. (78 4%, 2023: 71)

{5 5 71 “around” ] 980,000 & MUTAME, FEPEIGK AT, KEHHECT T AR Goit AR A [E i
FEARGH, T “around” 540 T R AR, (AEREE 7AW RER . REEEEERN, H5 )5 3C 51%01)
B 35% IR IE R (R B 20 L) TE RO L, R AR DR st AT FEVE, T B 07 BRI 14 A R e 2
I . 16 “may” R HEXTIZE IR EN . JE0 IR, B A4t RVHFIAME I
1.

ESNPRCEREH b, A iE R E B B2 5 (x? = 10.991, p< 0.01), MAEEE E#EEZ
AL, EMAA 1S5 SORIRRBUT 8, ATIEAE#E RS2 AR R —FPBE R . A AN E @
NFRARIA (G0 you) By 2 317 (W1 note) 55 T X ELHKG 5238 BT A N BIF g, tb4bh, A AMRTERE A
NIE A S B Fe 15 (] 7 H we, us; B8 H 1, we).

(7) In this regard, we sincerely invite you to fill out the feedback form to share with us your expectations of the Company’s
ESG sustainability performance and this report... (L%, 2023: 51)
(8) I invite you to read more about the progress we made last year. (i& il i4. %, 2023: 4)

B 5 R R (E AR S B i R rpmad f F 5 — ABRARIA (0 1, we, my, oun) BCHAtTE 5 45 ok
EAREA AR K o XM 5 BRI H IR LA A SCA RS AR, (RIS vl AT RER
BN A E S PR FE ok B S S 1 2 R B AR

Table 3. Frequently used self-mention devices
= 3. BiEESMIA

SRR AR AR R R p 18
company hame 2366 1727 99.761 0.000™
our 357 2470 1833.610 0.000™
e A ] we 691 1551 329.884 0.000™
company 781 249 274.781 0.000™"
| 323 48 203.841 0.000™

("p < 0.001).

1 3 NP AMERLEE b E SR A RDIECHT TURAR] . T BLE 1Ak 4 CSR i B HRIE I &2 2 T 4
(x*=1838.640, p < 0.001), HAXUTLESR— AR LA (our M1 we) i B2 57 Fk, B HI Az
Ay, XGRS A R [22]1F R 1R . BIRIEA BT B R ARRAL[22] 0 hi 5
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Z A BIBEES o P87 33 B4 Ty 4% B NS ACFFE e ik 07 20 [9], M4 CSR iFiEAHE . NN
T, Bn TR, K5 5 E AR, M58 CSR IRBLE M i E L Ry FR, AR
R PVEH, AR “company” A R4 TORMEAT B R ISECE TR Ay, X RS A AN 23]
FIRF RS —8, FEFERNAETRAEE b EZR . PEETEROEEER, RS540V,
NG B AR B, Rk A i T “company” R F A RRCRTEICA F E B (@B 9), LA
PREFE PR B, BRI SR [24]; 136 B A0S K8 TRA 77 #E 25 A 1 5K, ATy SE A6 1) T~
“we” “our” “us” A R 1 E BRI T MERSEYIR (W 10), FdtEE 51 2 M.

(9) Facing extremely serious risk challenges, GAC Group has firmly put manufacturing in the first place, spared no efforts
to pursue stable growth ... (j~ 4, 2022:5)

(10) We undertake no duty to update or revise this presentation, whether as a result of new information, future events or
otherwise. (4, 2024: 2)

6. &t

£ Hyland AProeifiif s RAE 2L T, AW et T B @R ED BT 1R ATk CSR i 1)
TR B AR LSS R e BETCAE SRR, AN LA SHERMCIE M By B E 2R,
BRI ARSI AESARICTE . WIEARICTE . MRRERICIE . SR3BIE . BEARCE. TARRICIENA
TR NRICIRE RN LA E R EIEZE SR . XEHRARIL 1 oe )7 S OME L AR p 5% . A i)
WHIZE S 85 )1 5 1E R A2 BAEHIAE

AT T IR A (1 [ PR R S VA 25 . T E Ak BARE 9SOk A CSR iy, H
FZRIR Ty AR 32 ST AR GE oM, TEAT £ [ A 132 1K) Bl 132 ST 150 AR [ B sz Ak R 3035 o A D diall B
FRARI B E AR 7y, BEIE  FI/EBR'S CSR i I I 24 7870 7% 18 H AR 2 I SCALRRAIE, 8 Ak e i i
SR AN 3K 5 AORIG SR ALHRROR, T FETH CSR 75 1) [l B 4 i i, 2R b R 4F (A1 B 5 BEAD,
W FERRAB RT N 78 55 SB e S B, 1R S R IR T Ih B I IS H A %, BRI S B S AT RE
JIFNEE LA BRELfE o

SRTMAHE FEAIRAFAE — € I RIRTE . 5, ERREERY RN LifiE, S35 EMRER; KKk,
HIFASGERZ (&) 5 500 sk, ERSHISCiE F 5 BEUR R EAME K, HWARBAILE. R
RPN A E X HE R, RULREASEA IR, J5 Oy KRR &, TR,
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