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Abstract

Translation Geography holds significant guiding value for the translation of international commu-
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nication materials. This study employs the Sichuan Province Chinese-English Bilingual Collection of
Urban and Scenic Promotion Slogans as a case study. Through the application of three methodolog-

» o«

ical frameworks in Translation Geography—*“Selective Negligence”, “Suppressive Elimination”, and
“Relocalization”—it analyzes the geographical, cultural, and historical factors to be considered in
the translation process and explores the theoretical value of Translation Geography in localized in-
ternational communication translation. The findings reveal that the application of this theory not
only enhances translation quality but also effectively conveys Sichuan’s distinctive regional cultural
characteristics. The study provides practical guidance for the translation of urban and scenic pro-
motion slogans.
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1. 5|

SER URBCK, BAIEZ kR, Znem E e i Re e, RO EXIMEERR, B amxtsh
WIEENE ) BHE . A, I b RS, b EE S, RGP ER ], X 15T,
SRE R E R P E SRR, AURBELE RS, B E A E R EAE, GRS T ETE
F PETHE ST E PR ) (SRR . 2R TE(2022) 5, BT AR AN B R IR 2R D A ER AL T 5
TR, BAEMES T EE R . DGR N E SR, MR E BB, LTRSS
AU, GRS AR, SN AEIT A [2]. ZAER, HE R TR E SRR ORI
BRI S B AR 2004 SEFZHAAME < =L SR, RV rb [ A R Se Py WAL FEl o 52 Ak )
FRFER WEZABLE I, mAS TR SR 8], AT, HAHESSSHRAMEN .. mRish
HUABR T E KRR A R A, AT 5 5%4].

2. RXEHOSKEEE

BEE e BRALHERR AT, iR O BN HES) % H 2 5 K R H 8. iRy 15 2 e 2 A% 1k H )
M it R ) R AR A AR P R R TR 5 A T IR R A AR i A3 A R iR R R —,
HAEH M E AL R R E R ER, B H M ESEs AL R BT E S 0 [5]. TRIFER N
SRR H R G B E R RS, SRR AR A O AR R IA 6] . ST SR XA 1S A
iR AL R E A Ay, R UR B R B H Y S G ML R AR [7]. AR T D EAL
X R IX S BB T, RS T RAITESURR . AR DS RN DT, BHE i, a
T DCEARERARIE R SRS S, IR BB A H R RSO T S S I, D, ARl
FErF, BRSSO R A IEROIC NI EL . FERIR SR L, WU AIBR 2 AR VE RO T S R X S
BRSO ZE S . HTHI(1990) i, NS RTINS A 70 ARG, BRI BLOR B XA . B T
A R ) 2 W RSO LRSI JI[8] - B 75 (2004) B2 i, o FEURF €5 115 vl SR 35 BRI RE G,
WEORBE Flse, SOBNEE BN IR, R simrefame . RALSEEE, W IR(5 S AERLIA[9]
FE4R S ERIR JZ T, PRI S5 (2006) 45 Hi hRERH 1 BLAG il Ko X S @R 6 T R0 SCRr 2B IR A,
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B RARYE SCA A ThREAN B AR B8 24 (O RIIR SEmE AN ik . 3T KBt IX S @i, X —Hig dmif
RN IR S TR EAE M H I, 7 E S SO A BRI BUR [10]. Mt (2014) 48 H Cl BB ST R 2
T Ui E (b AL O R L5/ E B AR, FLRNIR TR RN AR 2 A 3 SO A, I P AR R AR S
HE& T RS, SLIAMEILAELL]. FHEAR(2019)FE T JF R BG4 th ik i B.4% 105 BRI A2 AL 5t
FEAEE ], @ 2 ES MR RTE SRR, RN EIER 2 o, ST HERRBUER[12].

B 1F 3 24 (Translation Geography) & AR MM ELS, RAESBEEN— 03, wmIFRIEME
AT A B 1 56 JR % V) BLANPE[13] . BAE 3 M b AL 1S R OR T T B A MR . v
0 T8 R B 5 25 (2015) 1) Fi 389 126 by 2HL 255 01 Yo D5 2 JER R Ui A% 115 AT T BRE 0T, SR L BRI B A R
RFe SR B AL TS BN RE[14] . TR S AN R (2022) B R B2 VDN, 423 “ A SCHb I A g 507
Wi N EE S R BUAHEE . QU Eg. RGO B K U FITRPE S, 0 i L /0B R0 3 o 283 % 5
AR OIER . PARRELS (K) BARERD . BA, EERERE, 180 iEsMERm b
MR A 5 N SCEEER[15] . Bl 75 SR 9K K 2H.(2024) FE RN R M 2 A0S T o6 CBIUR TGN A5 2 ) SE e AR AT
W, PR QA £ 43 P A r [ RO S5 PR, i i s 25 B o SO A[16] « FH S e AR AR (2010) 45
PLIEREA 7RG BN B BRACER T . BB H (05 5358 BB A SO R AT B A B 5, &
TR AN X — CE 7 [17]. BT, A TT LAY 1A XGE B AL AR TN R, B TR e B B
WHESE, R HTH ELRRE S SO B R BH SR NS, BRI U AR AR RIS SR B & 1, vt
U AMFSRALARHE , I ER NTR T R0 138 1 B 252 75 7 14 &1 B 1w R R T PR A A LS R
HH (3 FH 1

3. HigEA: BiFthiEE

B AR A 2010 4R, FEHEE (RHEHESE) (2010) 7 52 Bl S s Ja b B D 2
BEAE, JFRANRRENZ LR R, B IXEARA 7RI B 22 i N 25 [18]. 2016 4,
PRREERAER (RIS, B S N UM 4 ) Sz BR T Tt D5k, JHRE T
B 2 = KR PR UL AHSC RIS AN ST B 1R [19] -

FESLEERS B, 2020 4F, BUE ZERG R ER 2208 SO “ DURIIEONAGL, DUBER SN, IR
FHTEE B8l DATRHE XIS B SC B Z MRS R, fEnid. 5. MR ERTEIR
Fy 3t LI DR B HL R AR AL [20]0 2022 47, B 52 AT SR (R I B2 1) 5 T8 AL IR S5 R R A )
=3, O R PEL R A AL DR TE AT CIRAR AR S . Hoh, “IEEEVEEZT . CYRIRTEEA” AN
R T B R R D B R A% O TR IR [21] o AT R AR TR E RN I SN B, R
VTR E ML DX AR RE IS BRI SCAR R, AN AT Gt 52 B T AR ST PR B2, MDA B AT D b A S
FRE, BB PRGN KRR AT N [21].

R PR 2 AR B S SRR, N ANESORTIE TS (OB LA MR SR . ANE SR s SCA AL 4R
AR, BT IR PR Z R . A, BB S R SR S B ), RE IR N PR
HNESCATHERLH .

4. BEHIEFET (MIEHTERRXEEOSHIECHRY 547

C0O )12 S e st IX B AR LS S SOn D s DU e JR BBk & s i e LR g 5, R O 1148 Tkl
FIEFRE TR 1862y, T 2014 45 5 H 13 HE KA . 12304 L EX Y125 44 5 i i AL 1R
AT SESCREPERIRE TR, A 4t HA .

RN )14 18 Mg 3 A BIAM R FEATEUX . X X A B, B S A A AR
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Mo s B AN 2 B, AT A R A P S R K

CPU NI ST e st XA 15 TS SO IR L 1 DU IR B3R 5 SRRy C 0 X A1 S5 B S
WItER, ORI B2 TR I B4 1T R A B I e rh SR IR S, MR RE R A
VYR SCA, AR SRHIE AT T T R i

4.1, EFENHF 2 RG9S

HEFEPER 2 IR E IR SO, AR R AR IS B UGS B g T,
HAE BRI R 2 R R AN S A ] AR, 7V S 5 RO s AR e
HIF PRI o AR (M 2 [21].

Bl 1l FHE WERKAE S, RBXS EE
Gulin, a Picturesque Land for Revolutionary Approach to Tourism

JESC “diE S WUPESRRET” B ANZE S E N AOKECR, R i, (2
PRI R BRI AN DI L4075 . 34k, JRIC “ BRI 2 2 SEAUNE " o v 1 O RIS 7 Y SR
0, BEIBL ARG SO, R SCRAE. (HIESCRIRRAE “ERN 2 27 BOMI AR “IRile kst BARMEIA
TSRFANIRT, HNZWE T Py LA SRR e XA R A B S g, SERR B TR
WG R . AR RE T, FE SRS AR TR, W RSO AT AL B

B 2: HAREBBRBBABFR: —H—HR, —K—K¥
Huashuiwan Hotspring Tourist Resort A Land of Flowers, A Hot Spring Resort

JRAMEH (f ) iy e A, R, BRIAME IR E, AR RANFE N .
HISCRI AL TR — Pk, R T “1E27 , AER oM )T e, [, “—K—RE”
FIEESC R A IRR, HBEEIE “OKIMRE” T RS, PEE AR 2 7 (i 2 R . KAE
TS BLRAENIE, (H I SO E SE PR D RE IR . X AR AR EE T 0B R S B, bR T BRI
=3

HTho

Bl 3: FhE4: A=A, PRERA ALY
Niufo Ancient Town: The Network of Streets and Lanes Tell Its Prosperity from the Ancient Times

O RS HREATTMEIN S, MFHGESEAENEE— 7 REEENE
AR RIAF LA DU N £ Bha% . MME L), “+ 7 B HsSZ g . (HigsC “igdt
HHRZ” T HPZEE G S, K EEE AN “The Network of Streetsand Lanes” . [A£f, JRAJH «
AN )Lk 1 2R 2 A s, 2O “Tell Its Prosperity from the Ancient Times” o X )1 B i R i
BT BT, HEE SN X BRI A, BT CIERMRA Y o X R SO T R
TEYESCH HHR B — T REME A ERAR (R Hh 4%, B T “MG )Lk ™ Sl TE BIARAE Jy Sh AR 2k SR A1,
TEAEAY “oThH” K BAETT, & 20 AR IE AR R 2E, WOAFERERE.

4.2. EIKEEMRGI 4

“CHEIRTERAN” FRRR FE A BT R MR P B AE B SOk B R B AL T AE, B UIART
ERHEEMRMEGER, WA W 58 B 5 a8 SO B S AR IL R A 2R 2 R [21] o

Bl Bl RTFARE, FPH—b
Wuzhong Mountain: An Unparalleled Mountain Looming in the Frost
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JRSC R T ICRHL” A« Z i — 1l 7 FR H L R AT o (RS SCRIIR R RN e AU
SR AR — T T BRARAE, {GETE “ An Unparalleled Mountain” SR B AR N, XFh “EiFRMEmR 27 2%
T E OO IR T MEE . Hk, JFEOCR ) “ S S Bl “F R sk “ Looming in the
Frost” o S57E A SCHUH L NBAR B # AR, 108 SCH “frost” B8 2 RIMFEAFH . XFPE ey T SCHIE M
AES R, (AET “WIRMEEMN” — &% E CHEMERE 7 FEUE R

B 2: FZXE X, dhekidi
The Cradle of the 1911 Revolution, a Land of Blessing

JESCH ) “ansRAEH” B AL GAER . FICHE “usk” e B A B, “HEMh” B R E R,
R I L5k 2O DG 1) SCAR SRRt o (E TSSO R AR B sk 7 X — SO, TR Rl E iz F 11 “a Land
of Blessing” , B “HHEZHL” o XFPEINMEEIMAIL T 1288 8 e bh Ak X e &R, 485 UL T 5 i il R
Wi ) RIE, b BRI,

B 3: HEWMAE: AT WIAHOR” ;BB R EAN

Yiyuan Gardening Museum: A Shangri-La in Chengdu; A Panoramic View of Former Chengdu

JESCHA “HRTT USRI 7 R LA 1 5 el R TR AL AR, R L by i L,
B . {HIESCH] “Shangri-La” AU, HOREEMET « A /REUVNE GHRRIMCTFLD) HroERhgd, 3R
AEANBAREAR R o X Ph “IEPEVERRZ 7 28 7RSO EE R, H TR RAE, iERE S A AR
ANTF ) S ARG

4.3. BMFHERBITH
CHH TR SRR R R R SO R A ) b B A () R B SO AT B 4 B 4T R [21]
5l 10 AR Mg I, R ZAR
Chengdu City—Chengdu, Can Do!
SRS “ AR T —— s 23, 2 # RA ISR RS, S ERIEC R E . B
3 “Chengdu City—Chengdu, Can Do!” H &N &E ¥, fRE “Chengdu” X4, FH “CanDo” 8 “ A
DN HR” A NG T, ARIL T “ A7 e B T I 1R SO A ]

B 2: K&F: E9%—MKAKk
Daci Monastery: A Beacon in Buddhism

JESC “REESE: fBHEE— M7 v, “FE B (Cina-sthana) (B0 E AR H B (BEULRETIZ) |
BeAR M B ARIR, o BRI S R RAL, RYIKESFAEMENEG FH A . BSOFPRE R R
B, iR ALy “ A Beacon in Buddhism” (fh AT EE) . BEAL “HMIT 07 BREOREE 1B EE A (A]
G, WARE T ORESFAE P AT

B3 ZhF: mFE

Baoguang Temple: Mini Emei Taoist Temple

U JE LU I S B AR TGS 2, RIS “ME R 2 RR . (HEESCRIPEDY “Mini Emei Taoist
Temple” . MAb “Mini Emei” fRE 7 HE5E LSRR, ik “Mini” SRERRIBE N, “FHTH”
PRI T PR JE SCHB IR A (A A . FRIE, L “Mini Emeil” SBaittiiid 7 5 6SRIRRR AL
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B 4: #eE L HeE SR, W E AL AR
Heming Mountain: A Paradise for Taoists, A Holy Place for Taoists

JESCH “ SN TR RALTE FOPUREE ML, I8 FEALES” 5% R0 1 A Dyl Bt bz . B Ab B
EHFWIF G RSNSOI XA A Bk TR I RERE R, XAF AR
AL

5. 58

ARSI TR AL, IR DU )1 A8 S R DCRLAR VS BRI T, B AR I E R
TR T VEAN E R R R SRR . ATTUREL, BB A PR L IR R A ¢
WI” = KI5Ew, ARALEN A LHR SR, WEf 0 SHERAHRIEX. HE, S0
W B IR RIS SOA T, REEA SRR 5 RN RRAT DAt — PR R Al BRI S
R P2 PR AE A, MR R RER BN R, SR T T VAN E BRI R
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