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Abstract

Amidst the trend of cultural and tourism integration, the translation of cultural tourism promotional
texts for Xinjiang has become a crucial link in “telling Xinjiang’s stories well.” Addressing the current
issues of fragmented theoretical application and insufficient research on cultural specificity in trans-
lation practice, this study employs Communicative Translation Theory and Text Typology Theory as
its framework. By leveraging the authors’ linguistic expertise, literature review, and search, it ana-
lyzes the translation strategies for three types of texts sourced from Xinjiang’s official cultural tour-
ism promotion platforms. The findings reveal that for informative texts, strategies such as terminol-
ogy domestication, functional equivalence, syntactic compression and symbolization, and zero trans-
lation with localization effectively overcome linguistic structural differences and accurately convey
core information. The key to translating expressive texts lies in achieving cultural fidelity and aes-
thetic equivalence. For vocative texts, techniques including semantic upgrading, imperative sentence
invocation, evocative adjective rendering, and parallel structures successfully realize emotional en-
gagement and call-to-action. Consequently, this study proposes three future research priorities for
translators’ reference: deepening target audience research, expanding multimodal text studies, and
exploring technology-enabled translation. It aims to contribute modestly to the international dis-
semination of Chinese culture.
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1. 518

SCAR LA A NG BETEh e, AEHESI A S5 A P SRR AL N B SEAR A i 1) HE 22
T, AESOIRAE I ARSI T, 85 SO ALk OO X SE DM A% Lo B A . BT aE ATy rh [ 7Y
Abi2 b ) — RUHE BRI Bk, A BRI B AR XD 325 B0 2SN 2 e R BBV, SOR BRI Rk
JFo BEHE “— B AR BAIRANHEDE DL SO A s (0 4 T S, B SR P R e A Sk A,
SRR 2 1) ) P9 A 2 A T P e 8 e BT 5 o AR SRR [ B AR R rh i R A
SNERH R AL RR I BN, RENSROFT SRRy B STIRAE /I HER . BBl i 2 EPRs2 AR[1]. A2
HNERE AT AT R 5 ARSI BE 22, (e idb SCA SIS R, W51 BE 2 (B B e 2 A ORB SE il 3ESh
SR SOR ML B BRAL A R o IEHNSOACOIT SRR Y, A B S A R AR IR IE T A E =
7 (W A R Y SEB, W FE Ah Sz 0ont i S S /5K, IR A1 52 A% 0 J8. 48 >3 488) (4 B U [2] o

SME R TR SE AN E SR SCRITT R Se s 2, ERAREHEANE . BURSNEASLINE
GORHEI I, AN AR IR AL LB AR,  ELREE [E PR32 06 XA IR [ 1] SR, 4T
SRR AN E SOR BB 1 2 5 SO S PR ls i . — 5T, SCA SRR ORI R 2 L Sk R A% 38 A
ZAER R, S BUE RS2 A LB AR 4 S IR SO iR i, B sERE T Rr RIBHE S5
WA, FERIREERE P RS, IRE S IERORR[3]. 5 JiiE, 6 S R _ ARG MART & HARE
FRIE MG IR RS SE ME, WanfE B AER LS. BAh, EIERR, M HE PR AR S
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FERAAEI 2, A5 BT KRR, HEM WSS PRSOR . FESCARTIREZ T, AARIE AN R SCA S 1
TR ISR NG, SEOCRTIRESEIAE.

BT, AHTTURAEPIS S ) 2 FHT BE SCR AN BSOS P P AR AE IS SO A PR B A AN T A
LTSRS, ey AL S X PR R S BB B SRS o A5 AT + A T B SCAR SR A BRSOy AR B
FIETURNIER R = R M, O se e it 7 HE MRS . EANEURSNEX —FE R T, %
BRI A Rt — B2 AR R . A SOR R GE 7 W8 SEOUIR AP B SCA IR ARHIE, 45 85 SO SE bR
R B T PERR R SR, 3 SAIE 0 M 5 2 AT, SR UE AT PR AR SR SOR AN B T A R, e
Tt FE bR R R RE R B SO S SR AR T, WA E SR “ DU SURRBE & IBGRS H . BAEHTEEC
TRANE SCAR B G5 AN R SCIRANE SCAR BAE FH I BE, R AEANE SCA R EIRUE £ 55 %, HaE
B 52 AR T 80 SCHR (IR R, AT ST 37 88 S 7 M B e [ 57

2. BRIMARIR

FE] Py oof A2 e B R B ORI 70 T 20 28 80 AEAN, A1 e M AShn@i e B oI NG, 1B U9 B
WFFE A o B X (2004) 5 HE A B R B B0 « =37 JE0), 5 R B SO I H BRiE SR SZ AR
WA, X 5ABREIBEIE SRAE A RUL A% 0 B b s B 324 (2], S0 s 5 SR B R )2 5l
o SCRAME R, A RAR H eI B0 1F B A FH SO 22 S RO S, WnsCHE e S R B . a5 4
TERIA R BTG R 15 XS 5 EUR 77 AL UL R A B A HEAG 18, (A3 iR i i 1%
PR TR IS A, ORI SO AT I B A AR [4] o BIVHR I SCAS R R ARG AR S stk
FEOUEIHRE, 1058 bl RV Al U SOk S BRI B 1 2 5 S ) R T R AR . DB R X,
AR Fi T R X R SCAR ISR SRS EATE, FAEEEE R a00E S BB A5 N
R, FoNE R RIS A SO B bR R o BTSRRI T B O, B OR SO AR, TR R
[5]. ITAEMFFURE SR AR IR ST, g BT S A TR 2 IO SO, PR T 2 BBl R R AL I e ST b
LA DU FE R, SR TR I8 I T R SIS SO A B H Y, 2D EIE T LSS BRI B A AL ST
HNESCAR L EEPE[3].

[ 0 2 BB B 7L LA S s o A%, HAE CRIEZRE) P B X 0 S Bl ioF S5 10 ORI TE, $2 i
AR RE LA A Gy, EE RSB R  1ZERIR NN SCARE BRI T B HELE . I RH R 7T
J7TH, Hatim & Mason 7£ Discourse and the Translator F1 M iE RS 2> Bl i iR SCAR B3 75 ool 5 s
Thee 52 AfE, SRS SO Y M 6] EISMIF AL 2 5 AR 00 F R I SCAR I A B el e e
H X SCHRAME B SRR T, o v ] /i IR b X ST SCA R B PR L0 R =

AR FONFT IR SOR /N E R PR 7 BRI S Stk S, (HUMFELL A E . 1R BE N
At A5 BB LE R R SRS E P RN 24T AR B SOARRAL, SRZXTEAL . Wk, RS2
BRI RGN T HOOR SRR R TEA L BE SURAN B I 2 RSO AR, BRI T ok
TR G FOUA R IR T PR R R SRS

3. XHRINEFIFREEIRIELR

41 5y 5 () SCAR R RV B SCAR KN 4y M5 B SROA BRI R B =2, SR BRI EE R B AN [F] 2R B S
KRR RERE R, EEMCAFERFAFSE, BB, iR, Wa%, S ELIESRESE
EPERUR, SCFANRIT[7]. NASEE @ TE S, R R e R E A B IR,
SEPUE B RS HEAL . flln, (ERIVEEIEE AR SORA AR, TR R INLAKERLE 1700 A B ¥ “The
Tianshan Mountains stretch 1700 kilometers” , ## % T REM, BIREHETEM . FIAM A F 24l
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R FH ZARMER S SCFEES, WAL BRANSHE DU TRk BT A NS FIE . S brBiie
BLAEE N T, (AT RO X[7]. B E R R i Lemy “ 25y EcEL” . nrigN
“Loveislikeadesertrose” , & AR RALRREFRMNE . I DURGL S (RE )2 B ) IR L “ 3R
FHE R B PTE SORIE e (B A ) DI RE SCA, AChnBi B e vr iR MR S a0, 9 geI[7].
i, B “XGESREIE A 6 “Discover the Magic of Kashgar Old Town” , il %hia “Discover” Al
L2547 “Magic” R 1 M

SORANE SO A BAL IS 5 51 DhRe, B TE B, RIZSIFMRSCRE Sk ZhrEiie
HipiE “SERUSCER T RN, ARR RSO R 5TE S RS I, SCHUE B S R RE AL . A, A
PR e VB RS B ARE S BUAEAE T, WekpOEKA) “h & A R A LU e o A e E AL,
R IA 24 JE7 #7434 “Turpan’s Grape Valley is famous for its seedless white grapes, which boast a sugar
contentof upto 24%” , FFEIEE “FIHE” 45, ST E. FET O, ARSOH TR SR X SRS E K
BHE AR YT, DA D 5 SZ Bl B B e R HE LY, DASCAR SR B BB AR R SCAR 73 R B

4. FEMBXRIMENRRESE

A2 B AR A0 B SO 7 A I RCR R B AR A T SR IR 7 AR RO RCR [8] . 2T, A SOny
SR T SOMRANET 6 CHr S8R T B R BTSN T7 B ) I B = 2 SR SOAEAT VR FE P
ToEIbT, SRMIEEARN NS, Ho ST ORESC, TT ML,

41 EREXAE: FREHRSEAEK

ERASCAR DM B M FE S0 e BL Rl R 5 DX AR (8] B 2407 A i, RS0 3 scd
1% B TR AE SR BE X SCA AR T B 7 Wk o

1 1:

ST: HEZE(4 1 HE 10 A 31 H): 112895 5/, XIA% 60 G/ N\ FFECEAl: 9:00-19:00.

TT: Peak Season (Apr 1%-Oct 31st): Entrance fee 95 RMB/person, shuttle bus 60 RMB/person. Opening
Hours: 9:00-19:00.

OB EHRAER T ARIERMTE, “HEZE” &3 HEF “Busy Season” B “High Season” , % [ b
EIEE ARG “Peak Season” , FATRMES M H bR PUd B M. HUCHEIEDhREX SFHE,  “IX A1
ANHEBEN “interval bus” SRR “scenic spotbus” , 1 A& % FH Zh g 56 4 v B [E bR i H (1) “shuttle bus” ,
FEHEAL IR AR ThRE, TR BATH T AL R4 5750, s S N “ 27 EErh i
Ry <27 BAG B CIAES “Apr Ist” FFE TSI, I TR RIA KA 24 /N “9:00-19:007 Tk
“9am-7pm” , BAREMTE L RS, FEECARERELREE, WIBEMRER. ot BEH 7%
BIPE S AR LA, Be A “ o0 B HON EPREAT I 1T AR “RMB” , 4488 “IN” B ERE “per
person” , {XLREE “/person” , {5 R 5EH HAFEH X ARIBEETEEN .

4.2. REBIXH
RIBT ORI E A S 8 36A%38, LURNBI ke B M 5 M ——IR s
P

B 2: ST: ARRMRFE TR B /RIRRE XS “ SR, Bl B KT, doEN
“HRITE IRV

TT: Mugam, a “musical epic” prevalent in Uygur communities across Xinjiang, integrates song, dance, and
music, hailed as the “Pearl of Oriental Music”.

DOI: 10.12677/ml.2025.139946 40 AR 2


https://doi.org/10.12677/ml.2025.139946

PR, B

it B e S RN R AL BB I KRR, SR E R E R SSE A E B “Mugam”
Ja 'BEREHIAE “a ‘musical epic’” , BELREA SCAbphEEME, XoEId “epic” X PH U7 AR I SR EAT
SRR L ZARMAL, SEICCA AT ERRVE . FLUR, (A T AR ik, IR B SR TR SRR
Fhial “combines” B¢ “includes” , /&1 “integrates” , TR =FHAHLREIE . ANAHEfH) 2R A,
LA JF S SR R R EANME . Ueoh, [WMBERREER, “HRAE RN BN “Pearl
of Oriental Music” . “Pearl” fERVPE T S EBRAEL . SELFFIBRR M, BB R A KRR B OR B Ji S
FFE RS, WO A2 BAE . b AR AR FH A AR (U 78 7 AR “Gem” ), BIEAEISSRF IR
J7 IR o

4.3. WREI A

PG R S A B I A RS 5 AT O A e, DU B 5-ae ) “Hrase My 7 BRI A NS .

i 3:

ST: Frsl2 MiFiTr ! EdRE, BZELRIOCEZERE.

TT: Xinjiang is a Wonderland! Step into Xinjiang, Embrace Boundless Landscapes and Vibrant Cultures.

SN T SRNE T, Uy 7 35 BN “good place” SR TEET - 1B SCTHHZA “Wonderland
i “AlEE. WEL. RIET 2R, WA TREIE L) ARG ), wilFEE B R, BB
IRERFF IO R4 . X2 A DL “RICRAFSE” ARJe T “F I &E” o i, s i & g,
“GEBE” VEAMTER) “Stepinto” , EREEIRIEIE K HATEIIERIE, BT BN RGBSk
) “Embrace” (4i#), midk “feel” o “experience” , MFIRERIAEIURMAE G LERZ, HRMETHS
H1. WAk, AT RS S EED, “TGMR” 3 “Boundless” L “unlimited” B L1 R 23 [H]
B “ZR7 BN “Vibrant” (FeiiE /1) EE “colorful” % “diverse” B BeAEiA AL I BhA AN S 3= 5k
By X UETR AR ] 108 £ B A f A TE G AR ORI TR

AP R B T S SO A B R SR A IS SRS ). TR, FEACERME BALOARN, Niz
RAAREA . DIReX & AERAi 5/ 50 HEYS, RGBSR, &L 21 ERERIEESURR,
M FH R shiElsril . M RIORE, TSRO R S8R5 XTImO, s 3
MR HAEA R L A S EE G JRPIG ST, S ROR ST M. IX LS AR HE iR
% T AR IR, ARERT 7 BsE SOR BRI E B L7 1 5051 7. ARREH RSN SE R AR R B
PRARHI A OB S 332 S0, RREEARAL AT PRACR
5. £578

T EE SCHR BRI A PR 42 — UK W FL Bl 10 TRE, 80 8 sBth IX (K SR b B SO R IR AR N T
PHE BT, ERPAESC] “Em R AN ACUAT - AT hE B ONR T, R
HTEEHL X SORANE SCAS IR S ER, R SR 1 RS SO ERRE ST T, Qo rd I e PR 1 S A Rt
HH R E K H RTINS 2T RIS, ST E BRI REE -

WEFCR W], 21 50 (1 SCAR SRR 7y SRR D9 T 88 SR AT B R B2 L 1 s AT S SRS AR 2 o RS 2.
RISCAR, O T ORE S IHER . =S 5k, BIscEkrh, B AR, ThREx &5, AIEIRAE 51T
SUULEFMESA LA, AROUR TIEFAES, MilEfeE T OER, PR T E bR R PR IR
SKHBRI TR . RBB SRR TIRIE SR, BN SCHAE TS oA “fe 107 5 RS A
WEFEISAIE 1 & BN RA R AL B S LA WA RO %, AEOR B ST R PR R [RI, RIRT b 13 2 24
BRTERERE AT RS, BRI T AR R T B AR IE . (RIS, Bl s AR e i GOk B S SR, A
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HEAEE SO EAR TR SRR, R ME F AR IS IEng . PR RSO B AR S 3 R
WRIEAT I, okl B AR SEEUG BB 54780 B M. PRI ISR SCAIN RN O 18 AT (4]
HRIRA T BRI S EEER, U LIFIG MR 2%, BEv A ORI, oA iE I
WERNIIE ST, POk B Bl B AR 2 AR VTSl . FEAZPR R ERAR B T, MR SO A% 0 D REAS THE i
o FERRTLH R SCHR SN E R o [ P S AR B

B FEAMGRAL T 50 SOA R PR R 58 DXk R E ORI N, 5 TS Zbn S
BT T4 A 4R, TS AR T SR S OB BT R 3 Al 2 I X O SOR M S B PR
BT AT AR, A SO R B R R+ SIA 7 B MR SO “ i ST
P+ PR AE5E, AT EEER Y. ARG BOULET, P X

ARRABHESL B S O TERAE LR LA TR L Ho—, RACHARZARBTTE,  Inssont 5 2R RT3
LB NEISIISANTE 5 A BB, R S R s L, IR B RS SORI T, ke A
Pyt ASBHAESC . R KT A AN E R R RN =, IRRBORIREE, WER AN TR R
G Eh BRI DR P R S SO U E AT SR N, T ERT SORANE B R I RCR S R i . MEAT KRS RS
BRRCR, J7RESEA R A RN S SR, ZRAGHE, B HESORM AR E PR G SRR,
ASURR D 7 [ 28 S i 45 AT s 1

E&WE

TR 2025 47 B A X S REARINY S PRI H o ITH 2 FR P8 770 00 58 B R 1R £ R Sox
FWFIT” (Yi'5 XIEDU2025J041).

BE K

[11 M= ERAERFES: . BURSARKRD]. LiE#%E, 2023(4): 1-7, 95.

[2] #EA L. BRFONE =G RN, AhIER LA E I A M s i) R[], R R, 2004(6): 29-30.
[38] BT, HrERERAG SCHRHERIT ], E R, 2024, 37(1): 52-54, 47.

[4] s, JlEdiE b Soih 2 5 N SR ). SEET 1, 2025(13): 20-24.

[5] ZFMER). U SCAA BRALA T BB BB AR SO AR SR SR [D]. BARTETE, 2024(7): 103-105.
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