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Abstract

In the era of globalization and digitization, cultural micro-videos have increasingly garnered attention
as significant tools for cultural presentation and dissemination. Nevertheless, the subtitle translation
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of such micro-videos is confronted with the dilemmas of cultural connotation loss and inadequate
communicative effects. In response to these issues, specific examples of bilingual subtitles in the mi-
cro-video “Feel of China” are selected to analyze the translator’s multimodal translation approach
from the perspective of the Relevance Theory in this paper. The analysis reveals that translation meth-
ods and techniques can be employed such as addition, omission, restructuring, transliteration, and free
translation by leveraging the interactivity of multimodal information to break through the temporal
and spatial constraints of subtitle translation and enable the target language audience to achieve the
maximum contextual effect with minimal inferential effort, thereby enhancing the readability of the
translated text in both text and cultural contexts and effectively conveying the original communica-
tive intent.
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1. 5|8

TE b E SO 2 AR T, A R SO R B BS SO A TR T AN TR R T — S s, R
A RV 7 TR A R SR R 22 1 155 A i o 1 A9 v [0 S P 08 1 B S QB A o S PO B0 5 T
PIREE, WRAE. SR, RAGEEZAE, MAmuiE. S9pg. BEamE. REREA—k 2
BT () AR S RAE . JTAESR, o [ RS Lo T X ) PP SRR AL (P RIS LY DA R 5 R
S ERIUIY AAE A BRI PSS T2 k. (B BRI B R M 15 24 X T A 7T
KU e

AR T B TR F 282 BT, HIEWE A0t 2 B 2R AT, S A AR RV B WA RN IR
VBB R, R ST U RO AN 2 S ST AR e IR VR o B PR 1 S U S UM
L, AR AMERER . DT GRS, LRI — T T SCA R, W A
2V VB LA T PR RH R R, AVT TR, SR AR AR o JC I U R T S B PR I = A
WE[2]; WS — 7, WS 2 A R TR R PR SO 2 RIS £ T R F L
R R, IR 2 P B TP 2 D AR = 0 2O MR A LB B3], BEAh, AL
WRCAZ B B TE 0 — AN BB, AR IR B R HE S I R G4 7 Ik 15 S Ak S 1 SR AL,
b ] 5 S A ) [ B R B AR AR AR T BT IR (4] ST, 1B 5O WA IO T 3BT 50h, 6%
BUM TR Gi— BRI 230 0, B i = R 20 2R W IR IR AR TS . 4h, B
e 5 o ] 50 o FRO R 6 SCHR S R TILEA P RIS LY A AT 7 S B 4 BT R 1 SC B AS 2 10 5, BT
PAEAT P A R, R AR BT, SRS M6 AR ST s 2 SO S kil B3¢
AR HRHE, WPNEER 7180 B BT [R]A SRRIE, 1 LI FEEIG TR S F 45 & SRR S Hy
SEEIVETEIL. BRI, A USRS IR S, AL BAAT P ETE LY RSB s, R g
B 2 AR A RS B, IR B AR, (R HE SO AETibe %, 1B LSS
TR SE,
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PSR AIARRETI[9] F35h, TN PR PR A K EOR A, BRI RIR . WSS ) LR B s b B
St RER A RS .

2.1. XEGEiSHELA

SRIREE S A2 th T FA 11 (Sperber) fE /R (Wilson) T+ 1986 R H HI3E F A8, X — BRI 0
JEAER NI 22 B AN S 3l LA SR B K AH Gt N R [10]. SRIBEEER U N IE 5 A8 Fr & Bs - R
2, ZBRXT i BEAR B 7 1R B S IE S 2 M S R CEE, HEWTE B & 3, LM PRI . %
BCPE EHHERE S B BB X AN R R e, LSS /), BRI EOR, WCEE R, 2 5, M
A (Sperber) F g /R dh(Wilson) ) 7 A2 K R (Gutt) 78 S A A EIRABIFFT, $& tH SCIRRH AR BIAR[11]. K3 K
BRERI, BHPRVE N — PSS 5 AChRES), WA IR - HEBLE R, BRE 1R NG B i, &)
JEAE I SZARFIRRE 2SR, T BRI SR A 2 10 2 I 2 B DA R BB S AR AR AT Uy, SR A R GG
PE[12]0

HAT, ERT BRI g 7RIS 51 3EAUR R e 1, i NN AT B, Etal K,
[ 4 22 T AR o o 5 BEOCIBEEE 16, Tk AR 13 ) R0 g L [ 1415 iZ B HEAT A ARV e . EEE R R
FTEREHT B, o] E AR 1S ]FIAREEAE [ 160 B B AME S . SEI AR LA ROCEARTE R TIRAERE, JHiT
TAMAKMEIER TS . EERERZER, AT 0A Bl S0 BENR 7 & AU 1 B H A AT,
FHPE(9]. WAL BEAE[17]. AME IR I8IMEF (19155, Hrb, FERITRUE, BRI BRI FH T30 %
PES T35 R PG B BE, 128140 B B S AAE S I 3 %

2.2. XBEREFEEIE

SEGH-PEEEAR, TR SRR, AR . SRR 201 —
JrT, G e F D L, R AU AN U, 45 RN TR R, TR R AL S I [ R
AT, ZBERERNEN, TSR AR, 2OV BIPAT. D R R R R R S 4 B
RARX—EETE, 15 8%B IR T REIERNCRIL S OB [217. BhAh, BT/ i o m i A SCAS 1 .3
PERG SR, SOAAS BAR KRR BE b AR A8 1 9 358 7 A 2R R TR FH AR [22], JEHSR A A KA 30
TCERMIN A, PIankr . RUG, ARG Z5E,  HODNRM T i i ) BRI T SCAR e
THRBENE, BT HXE S S AE I RTIR I ZE AL, AT AR T 2 BRI R R SO AT A R
SO TE P A% A B — Kk

MRIEIRBREE , TR R P (B IR 7 W 2 PRAIE SR 305 B SORIRME AT RIS
SCEZ PR R IS5 5 B SRR AR B R Pk B M SRR /N X R, Lk H R DR A B SS
TIBAT R HESFRCR (23] 4, RIKELS PR 2 ah A R AL RS, ARG BEANE 2 A% 75 T 4
Y] T ORE AL IR . Dy T SRR SO ST AR REVEAR DL, 3 5 2 B B T IR S 3 N R S R U
IHITESE, RIERAE SRR, i — € MR B AMEAASEAE ISR A 52, RAMARIZESR . 28 LPiR,
TGS 7% B 1 1R 2 R R AN, SRIBREIR I BAT — € (M4R S1E .

3. XUHIAFRENENER

SCAC AR 2 E D R SO R AN AS UL SR, 321 2 26 PFROBR M, L7 3 W AR AR 1 e o S0 Ak
PR32 AN 2 DA R SZ B RO R M DA A5 R S B ) PR 85

3.1, XULEGAREGEN B
SO AR AR L AR R E SO T B IR BB RN, e ATETRTE 5 P B R A S X
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A R [24], M DUAEHAR A PR3] 5 H 8 20 S5 RIS . ST &8 K& 5 R, IR EE
BRIX AR 0] LA By H A5 32 A8 HERf G 80t B o [ SOk o SO B R BRI D7 VA BRI VE . BRI
EEMEBRESE25]. filtn, “ThRFR” R EARPHEBEARMGRZAR, Hi “ThR” BWREREHM
fifLro K5 FHIEHN “Gongfutea” BY “Kung Futea” BERfLIA 77 EE, (HRBEEEEIE “TR” g
TISCAG IR, A PR S B X TR B FE o I A A M . AR S AR B R R R, ERR
BURFFFE ORI, B REALIA ST NI, SEILA ROk H -

3.2. FHAZBRBIRHELLSIIR

TERUII A, RN A2 2 IR, I8 RS SCARE BRE T M B8 LA 4y . B 1E PRl it
I TE RIS B £, MUEMBENERG S EER, EE RN EFE M) Z AP R, &
HILE B AR %O E BSEER . Hah, IR DA &M 2 ST AL EGEE R, A
) ] b SC A A 36 A5 B SE IR A AL BRI, EXT R SCEETE BRI, 38 75 O SCANE 5 A T A 2
(IVCHCRE LA S W SL R s B R . i, ChERE LY R P Ag R OGR I A- h 5g 21« pEbE—
% ‘B T HIE, KREILRASRIIE T —ZR00KRE” , X TR A N 2 T S ) 2 H R SR e kT
Wi, §FEN “farmers will wind through the paddy fields like a moving dragon” , BARE N %5 5 ]
AN, AT ) B AR 2 IR R SR 52 BIFEIA o B (%) SO AR A0 1) e B 18 0 7 508 B AT e ST . BT
B RO IE T S R AR [26]

4. RBIsHr

BT ST 7 R R R, AT (PP EVELY B BRSO & A F 5 UL NI SOA 5
T R R B o A S R MR 1 R BOW SR, 7 SQIBRER IS LA AR SO A PR AT S AL 28
PRACRIZTT AT, 2 HrfE CPEWIL) 5588 b B W P R 15 5 ARG S, SCUR
SCAE AN B 2 P R 10X

4.1. BRI

Bl 1 kA FEATHAF, Ko FAANEFRE, FFARFEAREBEER T ¥4, Tkt “REAL . 244
)
% : The She people have long revered women and regarded them as princesses and phoenixes, the legendary auspicious

birds in Chinese myths. Therefore, their clothing is adorned with phoenix-featured patterns, making up the phoenix attire.

RS A FRES A 2 TR EE R, SEIMIEMAZ bR B [27]. TR OARIE, BEE TR
FAL AN 2 MRS HE R, AR EH RSSO MBI AL, BRI IS R 2 HE), i
T A IO AR AR SR, IS SRS AEEE S ARSI B AN AR . HR, SEIUER R X
(1) R R AT A

WA RERIAG, ERIRE v 1 9 B B #9532 AR IBUE B8 AR, B3 wl I M IR N 25

SR T D R R R A G I —— KRR (R A4 R R . BRARZR G 7 1 RUBLAE 38 L 34T
H “phoenix” &R, HMERINRARE, FI7THREIEAIES, BAAWRERFREOE, MARTTHREAS
IEE SRR 5. SR S0 H RN TS 505 B 3 KRR A2, 3X 72 BT SR B 13 R TR A RS 5 4
RSP AERIR, T T A TR ESC a5, R SRERAN R AR . BRI, B0« RUEL”
—iAfE 3G “the legendary auspicious birds in Chinese myths” AILHAE A EH I RAERE Lo SR,
T [F) 280 H I RUBL R RBP4 S R 4 15 I DL G B () RS 75, i B RS S S A R e R F=E 1)
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SR, TRAAR BRI . AN, O T S AL JE S BRI RUEL . BB Aot 2 TR R ORER, AR
W, A “RJEA” PEA “phoenixes, or Fenghuang, the queen of birds in Chinese myths” o —J7TH, #M78
RELE ¥ “Fenghuang” TREE TR SCH TR, FF& SO EAL AL R I SCA I B . 53— 718,
“the queen of birds” ST CHEFIH “princesses” «  “revere women” FEAIREE, [FREIE I RENY T L7
PRfg R AR RO I B

Bl 2: 2SO R, ARG b W EHF-RFI LRGN T, RAHMRT RN #d i) L% (238
)
# ;. After careful picking, as well as a series of sophisticated steps such as fixation, rolling, drying, and pressing, the

well-known Pu’er tea is produced.

R RECE S, HRBIAFES 2SO RINER, B8 T 2RISR B WA R,
FENL AR S H BRI R RS G VFRAG MR AR HIR AR, o “ORE 7 FERIZR IR TP R
Fe A i A B A R R AT, BAOREE SR I AR AN A o I BOCT S AN i A RS LT
FU R BARY S, e aniE e SRR A i B RN R T AR RE . BT, R R
Xy “fixation” , FF& HTEMAFIARIESL, AU ARAL 381X — 20 BRIE 2 e (o PR & U E T, 0
AT R R TR RN, AR R 2 A RUE R . o, RN S IRARER, B LA N7 5
T AT 07 P PR SO AR, B B AR X 2> 2k M4 I TR fy, il R Syt 2 .

#3: EME? —HMBRE! RFTF, RIBAKGRGEESI, b T SRS, (233 4)
# X_: And where do they stay for the night? Anywhere they like! “Cuoluozi” is Ewenki’s traditional abode, which is

easy to disassemble and relocate.

SRIBR R 55 R A2 A% 0 A2 i/ MENJISS T3 (0 RIS S KA A RIS B, AR rp i /5 el H Y
AR B E . JFOCR XA FRINE ) D B R R —— SRR e R 4, SCP R BN “RP 17 AR
FHERARTIRE . AF )yt B 5T, AEVE 7 [ 500 DLR B LR 5T S MRk, Bt i
By “Cuoluozi” , EMLARHIWHH AR, UG fRITIE 2 (4R S34b, A BIARIT 1F i b A RIS L R
SRR SO —HFAE, R IR AS TR AR 7 A5 B B RS A e . — Uy, I i R R R
THAN ait g s, SMAREMERIEL . H—JrH, R T E R SRR H X
WA —— WP TR ERW AW SR NERY)” , SEEAEREE. W, ESCZ R R
B, BESR AT MR 1015 2, SORIE B ST fal it -

4.2. SRHIZERHR

#l 4 FRXL, PEAREKAFTAE “F1a” AUR, FTAGEARA, @F BMAFRE, pldeciadpits, #
BLiE T HRAG LS skt (175 2)

#X: At the opening ceremony of the Olympics, the Chinese delegation donned a red dress—a crimson with warm hues
dashed with white—that conveyed the theme of a “good start”. The dress had richly carved details borrowed from Chinese

culture. For instance, the peony pattern on the buttons worn by women bore resemblance to an ancient tile pattern.

REREIRAR Y, N 1 SEIR ORI SO KA BE B2, mT DO RSB RDE BT B, S HIGEAS
BARERPM. BRI KA, MIZEMEREZEE, RREE. AP a5 e
JPE, T RE 2 R SRR B . DRI PR AR R o R U 0, R SO 2R A o BRI, 4 At
EAF 9 B N—A), FF181% “borrowed from Chinese culture” &% E N, EEEENFER, FEF
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PESCZ AN RO . Ak, JESChi “HFIILL” fE B RAEE T B I AR D ) Tk, O 1A%
HEEE A BRME R, ¥FEHIF “that conveyed the theme of a ‘good start’” . ANid, RKIERELFEE, N T ik
AR LA /N B 55 713845 78 2 BB SR AR, AR SCIN AT DATE LA 1 B 22 B35 B R B B A, JE b 18
SCFAE AR WL AR ) B B2 47 48 o pl T T [R)0 R B 138 3 5 B 2 AL I ) 4 s B DL AL IR R 4 L, AR
fit B A PR RN te, KPS “a crimson with warm hues dashed with white” iX—%h 785 B 7]
BHE, JESCH “FFI1” ALIRATEA “bright red dress, symbolizing a good start in Chinese culture” , {55
HRREER .

Bl 5 “FrEYHR—F , MEPRMIZZEE, FEHAFTLOLEZEL). REFARAEC L L) R
TR A LHE—RMAR), KE. M. &F, EHFE. (179 #)

# X_: A qualified hair is hard to find. Huzhou writing brush is mainly made of sheep hair, purple-black hair on the hare’s
back, black hair on the weasel’s tail and hard and soft hair combined together. The hairs have different lengths, thickness and

colors.

RYE RIS, Ny AL BB AR AE A AMERT S /1315 5 FOoCse E M R IES AU, BEE DL
&I B R JF SRR S B RSO AN R E R A, IR “ T BTS2 2R B,
SR AT MR AR ZE A () AR RURE Al . A TR IRE R RS B R U R, R IR IR R AL
i, MR BER TN “A qualified hair is hard to find” , AN SCH AT . AR SEAAS FE 2L
THEARZBRTIRFFHEN 5, BV T T HERH =, BAs SRR E [ R L T R Som
EUGHRS I ES) . 7ok, FESOFEMERE— PN Anf, $28) “E=” . “R=” DR ‘ez, X
BRI i 4405 E SN2 A 5 MR PEAE . O T AR SS J), BEE IR A XA IR, ERER
SCHIIIAEAR B, WA 326 31 28 1) UM KU, I B D B S e o AN [B] ok B PRI AN R B AT PR ) 266
SEHUBZE T M B .

Bl 6: —XE. —Fed, FTIRABAT TFL, BRATEALCAYEAMNFBAAE. b, £REEZT
EMHFONRL, TENTDWE - FE. FHAH S, BIRMAZEAF0, ARRAETELHRSAH £ (178 1)
% X: Each square inch of a snuff bottle hides the painstaking labour that goes into it. It’s the craftsman’s spirit and charm
of the Chinese art that are visible in the finished product. Fancy a snuff bottle with Hollywood icon Marilyn Monroe on it?
How about Dumbledore, the gentle headmaster of the Potter-verse? A heady mix of pop culture and art is taking the snuff

bottle universe by storm and expanding its popularity online.

FERERELIR T, B2 —PBRRERIES), N 7S — & BAZ PR BCR AT AR H AT & B R . %
il th B SR A S AL AR 25 e, R SC 1) SR E A AL i3 | B AR AR MU YO X — B R, B EE,
HEART & M S ar . PR, PR ARG BEAE PR S h /R R S AS bR B, 4 5 ST P Rk ) 205 A 1
IR A), GO S T R FB AR, SEIA RO AN E AL . AN, R — AR E AR R, 4
JRTE AR SZ BRE RAE A SR ORISR . N TiERRFEEERE 0, R E R OER
s, B C—XE” , MF “painstaking labour” , I WAGNFIFAE. Aid, AT RFFESCTREL
v, AN, vTCVE B AR EA 4. — D5, SCHIREIM AIIE SN & FEAR E, Ji—
Jii, EUEHEES R RID ST A A S AR S AT, N E AR T B

5. &hig
AR SIEFRS (RSB AT (RIS L) OB, R 50 ST 1 S B U ST £ B 22 A1
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B, B BNESCRAAERCR . TR, ST R 8 WA BY 2 BN E B MR — 4 R
FECRAIIG . W B . BEESERIREITIEAES . N HER AR S R SOE B A PRE R, R
e = RN o, W R AR AR, SIS AN RER S L7, REZHE
PRI RE N, 789325 FE AN RIS 18] (12 4 o0 3R SO ELAE DG B s =, ERsh& R a e i
W, ARIEALAN RN« FARSE AR SARIRESE, RIGE BT EMEy, DRI R . 5L ik
MR BRI, REKERIGAESR T UL SRR RN B SER, HBAAAE /IR Hodr,  “HRERHR” rdEfAixT
SR, AEHAER KRR LA T 25 i 00 Wy, 7 BB AN AT Gt 32 B R H B S RETT . W2
ARNFAFREE I H W7 LA R SRR AR FE RS . 38 Tk, STEEAROR AU BRI AT 7L RE WS 10t — 0 W O R G B R
SRIRELIE B ORIRMLA, R 45 & SCHUII 7% A JIVRF R s, SRR SE 2 DS R ik, TTIT
T H IR RS T A R A i

& H
PE2TH 2024 AFJEH SRR S IE PG 2T E VBSOS =X A BB BT 717 (24TYS52).
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