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Abstract
International publicity translation serves as a vital means for a country to promote its nation’s cultural
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values, social structures, and folk traditions. In recent years, driven by fast growth of China’s economy
and the deepening of Internet-based communication, supported by national policies, tourism trans-
lation has become a significant channel to show China’s social features and cultural charm. Among
China’s numerous tourist cities, Guiyang has become an indispensable part of the southwestern re-
gion, attracting countless visitors at home and abroad with its breathtaking natural landscapes and
unique cultural elements. Guided by cross-cultural communication theory, this paper analyzes the
current state of the international publicity translation of Guiyang’s tourist attractions, examines exist-
ing issues in its international publicity translation, and proposes solutions and relevant strategies,
so as to provide theoretical references and practical paths for enhancing the international communi-
cation of local tourism publicity.
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1. 5|8

BE RTINS TR . [ BT sk A D [ B A2 3 1 22 )
3, HOR R RIS AR AR AR . B DY MR A Bt HES SO AR L A A e, R
PASCHER . DAREZSC, S SO RRIEETE ) VEH . SERZ IR EmK-F LRa ke, ST A M
AR SO TR A6 o [ SO0 F Rt T SCAR R JRE (R SRR 17 R S BT e T A R A Ok .
T ERA RO R AR AN B S, A SRR R E AR, BE A AR Pl e, 24
HEVE . 2025 FHTMEBURF TAEMR 15 H Z A 240 /NN BR800, $RTH BRI AR 55 (AL,
PO AR H . BROCSEE PriRii it . S18H, 1EASHMKIE ST, 2RISR E IR ik
MIEE A fr, AEEPR S-S LR RS EEAE .

VAR, TR AN E R NS S PRIV BT B, BTN A AR T ORIE R R, P22 W
N[ £ R i e o B B P HEAT IR AL

B, ERAMZERE R A ThEE TSGR B ke, DURETURIE S OB, 73 # 1 kil S B R R IR ST
AHE R SRR ROEAE H A BRI 32 TR AL SR, 255 SO H AR TE SCHC IR SRS 1]
Hk, MBI AN RIS ER T T e ST AN B 28 (0 R e S iR 2 ik AbATTAE A E Rl iR DARS SCAe %
FENHER, DR, FRRIER . e B9RSEHE B TE2]. BEAh, XIZER A1 AT
DA PR UK e ST Ja i, A8 BhiEs SCAAR SR 22 B8, 0 1 AN E R RAEHE) UK S ST R S . A
AN, AVERIERGEE SO ZE SR, SRR G B AR AR A5 B 1 sk, A 5 A i 20 K 5 S
WRIE R FEAN G % (3]0 FHES T S SCALAL A A, A5 1 i T SC AR A 2 36 £ % Y SRS o 0 A1k
BRI SRS, ER RN EE TR, Mk EREE, 8% ik, DSCIEs ot
FEAR[4]. m, RN SRTE 2 AR L i A S B T4 2 MR RO SRS O A B R R A T
BT SIS fiN Dy, BRI A S 2 AR (0 SCAURS 1, TR E SO ZE SR ARE,  DAIRS| B 2 A
W [5].

MESRITFERT BLE K 2 B0 3 0 Tl A B P 1 i il 2 B AR R e A BRI IR SRS 0 7T . Stz
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Stk BRI, Ok DL SCACRIL A R R IT B T i Ui S B BT T b . BT, ARSCIE RS S
WALIRELIRTR T T, M7 5 BRI S S B R BUR S I,  JFR T AT L P R Rt SR 1 12 SRS

2. BRI TR R EE
2.1. BEXHARBAIEX

P SAAL IR AL TR — AN E Y3, 20 D 40 S EA TR . B SO IR TR AL T AN
ST SRS A (B BN PR SSAE S 15 BARRRG S, i MBS ERAE 2Rkt 2 hil 8 . ik,
BRNERE, RS AR SO BT E e NSRRI . ikl B 1 A2 25 SO A% 3k i) 52 2%
Ao, G AR R AR BURE, 170 N R R AR [ STAL, (Rt AN R SRR F B S S 6] . 1N R
“” R—AAREMARG T, BAEES L SUEFIEREREASU AR, B A
[ BN BRI e HRACR A RAL, X RS B 1 I R G S 22 ST 5
BRAEH . PTUL, BB AR RbAT B e AN ST (B AN IR, B OREN I B A 2 B U H AR 2 A SO 4E
B A REA RURHES AL G164k . SPERIFEADORME B AL, HRA HRRERET N, BEBERSR.
>R MR, R, B SO B AN E R R IR R B UV, PUNVE HER R BIESE
ERNIE ST

22, IRFEXAFNEBHESHESR

HSCIRIE SCARETR 5 Mg RIE T R EAAEREZE R, XEFNRMSCE B4R A EER.
DOE TR SCA A 1) SCEE MR, RS ik e T TR AL g 7, il “HEMRL KR T 4 ERR,
o2 M ENR, BEANE” SRR TEEIEA S XERE T AER TP EASG S EER
GUBRRIURI R NS [y s S ), ARl A B BRI E G B 7). RS, SR
SO VR AT BAL L W HE R VE S A, ) T P SR ) BRI . BARFIFEIE SR ZAR KK,
B B B 20, Wik picturesque (UNIEIFEFY) - exquisite (R 15 )25 ELAG 0 TR P T 2%0A] , @I FE s
MRIR 51 R AR 8] X Fh 22 AR I T 75 J5 BRI SR AL Gk SCARR R RE M, SR (S B AL 8 1 B B A
ATERAEYE . FEES AR BE SR Bk, RIS B TR ARG R S E B O E H AR, NAEfRFFH
RSO ) Ak E X JRSCHEAT WA BRI RIE A . R SRR AT, B BT A SO TR R IR
B2 IR B BERELE [ brify 20 75 5 B, SCREAR R ve U7 SCHO SR H Y -

3. RIAREIMEBIFMR
3.1. “hBHE” RIER

—HEUOK, hEBEFEREDEAAAAE hAUEYE” W, WU YRS TE T ol A ol O
SO ZERE A IR S IBRISCZ 4, X 2 R EOFE AR SE TR TR B I B AR PR RS BRI R IR .
n, fEVE SR, PUMCEEHIDOER) “ a7 A Bl X BERR)MEEN, KEIRSE, R
%7 ¥ N “There is pleasant climate, beautiful scenery and many tourists here” , 24 T IE1E “F M E”
PIREIR S5 o P53 PH S 337 BT “ V5 U058 1, 1 5 G T BIARKE, FRIT I3 30N “please speak mandarin;
please write formalized characters” o M4 7E 5% FH WL LI X ER B bR A « 2oL, SCOAZEATS)” BER

“Love in Guanshan Hu; Civilization in action” . iX£&%#1% B W B 8L R AR H B 12 A7 e U8 4, B
PFE AL E O B4 B TR, JFRA B ERSNE R TE S B, SRR TRE I B
BN IRTR L Sa BB BT A5 B
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3.2, “HEEE RITER

PLES B PEAE H AR 3G+ 0o LB SL 2 A3 R 7 ARK BER], (H3EE HA R B 70 B A E
LA, DOXEERlie TR H “RF7 o X “RF7 PRIAE—L/NEIERSRR. BERARX AR
R JC I 3 o H AN 53 B S5 DX T & — 8 0 S DXV /N Ol I FR IR, RSN “carefully slide” .
Hik, T4/ EWAAENBIER, ki “SMARMEER/R, WHSKRLEN" FIE
“Guizhou were born green and are still green now” , IXEEERE AR T AW, HLEISRE KR E FIHH 5.

B, VIR AR S oA 2 AT & EIE HIL, X FBUME R UERRR S EZAF. T
ok, B, ANAAR. MR SETHL APP IRZE NN E %, KREESHFIBARE TS, X
KT HENRS M@ SZmBEE. V52 B N 23 2 eSS A B H R B R S R A
LS, HR X TR RN ZHE TR, JERAT AR, B AX Sl B P S R AT AT
A — U SN E AN MEDAERAR, BRI OO RREE R, T TCE TE RS SR IR R A . 7E AN E AU,
RIS 2 A0S RO BB 152 1 P e AT G A L A 3B M T RO, R T B38E AN B LG () 402 5 o 17 HH IR
THOLIR R R 3 B — e 5eiE /N7 N SEBURE A R, FEEACPFER, TS RIxE, P
DLz HRIR MBI N 25 o A SR TE T B N N TR S, — 28 /N AR AR R 1 s WA B AR A 1)
FARE T N B R T AT R BRI IE

33. “UEHEIRE BRE

FLREBLRAL Bt PR /N2 BH B PO o 6 SRRt/ NIZ “ BT WA A B9 “Intestine
and Blood Noodle” , X FlEEADIEIEZA I FHFTHE . AMAMIIE “IE” f5r02 “HH R M g
M7, WRZRKZHHENEE. ERAEEIMRZ S ENEAIZRE A, AR SR A T2 8 i 7 Rk I
FHEL “blood” H1 “intestine” ELEHEH IR, 2/ BNTIARIA R S BIIE 5, MBS
IR, MEATRR B R AT . EAHE “E X7 o RBP4 M2 R E R 2=
MEMB—— R — e ds 7 R a4 REZ) 2 TRl s (A AT RS . T — 28/ NP R 1)
XHRLFESCAIAE “ Chicken without Sex” , IXAMEI £ NFRMRNIRCR, XA HLIXTE (1) 304 i
FELOR, RSN RE AR S, WAE KRN, LRI Frel, TR s i 56 v o
RIHER 1, HANE SCARRI RIS B AR T A, ARG R, BERIEX LM “EB” FEL
MFIIRe R “HR” .

4. BREANREFSNE R ERERRR X R
4.1. HEREFN, ENEEFNEREN

BHE TR 5B, TR AN EAL R AR, & RSV REOE 5 Fad R i« BHE
LR RN, A S SO AR R S B R E SREms FO DA T . BT T DA DA 248 J52 S Jt s o
Pz B RDE IR B ARGR I X SCRIREME 40, 8 SR I “eaiR i SRR A ER 7 KR
BT AN TR B R B AE P “ A2 0fE RATE” 450, 0 “TER AR R X R IS A HiE
Z—, B, WS IR A, IE A XSO S R SRR B AT DAR R
A “Huaxi Cross Street, one of the oldest streets in Huaxi District, has been transformed into a vibrant and modern
cultural and tourism business area by renovating to merge traditional civil culture with trendy commercial ele-

ments”

RIS 3 5 AR AT A BRI, R B e i DUR ISR 1A T SO A B A DN B SO TR R 3R IR
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HEAABEMIR. 10 “ M NRMEIFE” Al 3N “Visitors often commend the hospitality from the people
in Guizhou” , TiAS+E “The people of Guizhou are hospitable” . A WIS &AM EH . AXFN0E “HuR
PHE” WS ERHE, N EZhEA NTEE “RUREM” SRR A, W ELE R T S R a) AT 4k
A N EL S ENR R EEH, an “WIKE RO, B L@, JEft g g2l ” #4504 “ The
crystal-clear lake, mirroring the surrounding mountains, ripples gently with passing boats” , T /AN “The lake
water is crystal, and mountains are reflected in it, and boats moves slowly” . fEidA)H, XFF @B A
SCAER I A, RS IR RS R, FER R RER T, ARERLLES Y. (R TEE
I, R R R RR SRS ) SRR Bk g, S R T R EUE BRI A

4.2. mnsEEAIEII, REIFESLRRAE

oG, BT RO g ) IR ER[9]. Bildn, A% LA T DUBE B X U ST 5
M E R SO ZE S, S5 St M AR TR AN AR < R AR SCAG AR, 2 18 28 Ao T e S04
. MAh, BEE T LUE DTSN E B SO I AN 2 S B R AR SR, ASBram Al B ROR,
WA LA SRR I TR 3, B NS INsCBaR 3,  HinZ 5 500 A4 B SO as ™ il i
SCAERRE S ARk FE Btk 55 SCHF B R SE ORI, GBI AN AR R I, AR AR AL HE SR [ P SR A R
P [ P SRR SRS PR ORI T . B, BURRT DA “ AR5 + Tl ” XUk
BTG, DLSEELEE B ILEA R BRI, Hen SOk R w] AR S S b o423k, E B PR TIT BEAZ AR IR
PRI B, AL ZVRI I R T T B B B 4% 5 XA 1) BRI A iR BEAT E SR O T IR B R, $RAC A5t
BRI SCHR R, H SO = Pl 57 X e e e, B SUR FR R AT R

5. SR BAKRNESNE B AT SR BN B SR
5.1. ISR

S A BRI T AL RS, SR E R KON « BEHAE (FHNRE) T,
T AR R SO ZE 5 o VA R IRE & SU RN B FRiE & S AR I RL, RSO H ks
TS BRI, A O RIEURT o AR TR R RS S B RRIEANE F 40, 1k iRz 3|
SCARH “HMRME” [10]6

TERRUFRN PR, S SR e o LRI V5 R B e 5 S PRIV ZEIRIEAN E R 2, %
Tt Ay T BB EE R B3R AT DA X — 7 2, PR R TR R B0 g T ],
BT AR EEA “Changwang Noodle” , IXFEA] DLAREH 57 BH A - 3 kR, 38 AT DL St RHTH &/
SCAHIERG . HUUR B BEINER . RO 8 07 SCAGHE BB )5 TR S0 22 SR, R BEAE AR R A L
BT IB B AN ERIRCR, B4 AT R ECE PRI R ) 7% . et TS BHAE R B S . FEA T A
KEBENT, EHETRSBEREEAE. HE2XEMNAELXELSEWERMP AT, &
KEBUEBUIRRAE. SR A E 2 —N2ARPG, AR R R ZEAR G, BRI EE
KA 5 AN “Aas” o ik, #ER AT LAE 3 “The White House” FEfih Bl LR “The
Huaguoyuan Boyang Art International Exchange Center” . FRfFltn, TRPHFFE/INZ “22idiE” o HESFEN
“Siwawa” BINESZESC, R 7 SBHA L/NZERE, (EREIAAB SRR SR, BASNE AR
SHRAXMART, TERBAEN BRI SR, BTEARTLLEEN “Siwawa Spring Roll”

A ZE T AT A AN R AT B, T BN AR B 2 — 3R T BRSO 2 S5 i A8
TG, 8 R ALE B IR 2 5 R BEVE 2 AR SCAG SIS B 3G [12]0 il ST “ e R4 FE S v BEAE X HLAH
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MW, RERE SRR EAHE, RERES XA EAE, XEEREMERE A A——
FH” 4 “Welcome to the perfect summer retreat, the ‘oxygen’ paradise—Guiyang. This is where the ideal
latitude and elevation embrace, the best temperature and humidity meet, and the finest concentration and charm
come together” o X B A CREBEIETN, AMAMKIINTRRIE, BEH TR FL. HEXE LT IFHEESE, T
PLKG BRSO “defd” 23 0l BN 3 A =AM, IXRE ST & D SCHIRIE 515 F 20, 0 Ah E B B AT .
Ak, R AEE 2 AN NE], ANVE)Z AR IR OC R T LA Y, (HAESEE T, R A Tl Kk
HRNZAHAL NS, IBARER)TE S BAFTUA . BT DATE BB B0 T DU ) T3 T R 5, BERA A
REAEEA) T, MRS, JF H RS EETE 5 RS I .

5.2. ¥

M T DUEE 5 R R AL B4R S SO RUR T AFAE 25 22 1, o fE TRl DR MR 13 R rh e B LAk
b R r FE AT R 7 S R IR AR SE, W 5 3 BRI A2 AR DR SCAL kA T AN FRIRRDG o NRA DR S SCAE
FERERIA R, P AR AL PRI SR SO 5 WA B ERA VE 5 SOE N A ——FE 4R R TE A O AR TR
T, RN SR AT AR R SR RN, X BRSO S AT AR AR RS . XA ST AMEEAL
il B A 2T bR RS & 4G A5 SR . B EAE SRR SR HENE S W ARG E T
I8N, RS B 5Ok A S AN SCEML” AT BEA “Jiaxiu Pavilion, initially built in the 26th year of
the Wanli reign during Ming Dynasty (1598), symbolizes the context heritage and cultural enlightenment of Guizhou
Province” , W PRAITHGIE TN AR, KRR AAME vl BEx b [ Dy seAS 1A, seabim b [
AAZ BT TTIS [A], T DA A 3 5 33— A0 AR 6 By S SCAK 1 J5 TRk

6. &

FEAFRRIRE N, EbsSCAsim H 2% Y), ikiis /b E Ay rp o — 3, anR A i — HErs 3
WAZBRHIRFGE . ¥, E NSRRI, FERIT AN E B P E 28 S R B Mt AT IR
BERITA 5L, SEIRFREHE, v SR T 7Ty SO RGN 5 RIA B E SR, A REA AUk E A
OSSR IR S R T I A iy o AESKBRBH PRI A b, 8 BRI SO R I L, LSAAIRE SCAL
NEEE, AR ALROIR ST, RIEE A SR8 0 5 5. ANOCELLE [ S 7 B Fa B SC
TNE, SAFE SR IR A RO SRt SR, T EARAATIR D)2 5T BH YR PR (4 17 s SO AT Bk
TR N BEHEh S BRI SO SR A, SCREHE— 2B IR th TG 77 SO RS i S LA, SEBl
AL 2 e A SRR R
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