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Abstract

The translation of automobile brand names is a complex activity. In the translation process, trans-
lators should not only focus on the literal meaning, but also dig deeply into the profound cultural con-
notations behind the language. Based on Hans J. Vermeer’s Skopos Theory, this paper focuses on the
skopos rule, coherence rule and fidelity rule, explores the common strategies for translating automo-
bile brand names, and conducts case studies. It is hoped that this paper can provide some references
for the translation of automobile brand names and offer effective linguistic solutions for brands to
break through cultural barriers and expand into the international market.
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