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Abstract

This study constructs a specialized corpus from all WeChat public account posts of Xinjiang Agricul-
tural University’s official account “Xinong Dawei” from January to December 2024. Using corpus
linguistics research methods, it conducts high-frequency word statistics, semantic network, and col-
location analysis to systematically explore how linguistic strategies collaboratively shape the uni-
versity’s external image. The research reveals that “Xinjiang,” “students,” and “activities” rank
among the top three high-frequency terms. Through strong co-occurrence with words such as “ser-
vice,” “unity,” “innovation,” “practice,” and “volunteer,” a core semantic field of “region-service-ed-
ucation” is formed. These high-frequency terms and their collocational patterns systematically con-
struct the university’s external image of “rooted in Xinjiang, practice-oriented education, and social
service.” This study provides quantitative evidence for the linguistic construction of university new
media images and offers a linguistic dimension for content optimization and communication strat-
egy formulation in WeChat public accounts. This study provides a quantitative basis for the con-
struction of the language image of new media in colleges and universities, and also provides a lin-
guistic dimension reference for the content optimization and communication strategy formulation
of WeChat official account.
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Figure 1. Semantic network of high-frequency words in “XNDXW”
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