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Abstract

Cultural tourism, as a key area of national strategic focus, is embracing new opportunities for
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communication in the digital-intelligent era, with social media videos emerging as vital carriers
for cultural image presentation and tourism brand promotion. Taking the overseas promotional
video Cultural Mosaic of Guangxi as the case, this study examines its modal configuration, meta-
phorical functions, and communication strategies within a multimodal discourse analysis frame-
work. The findings reveal that linguistic, visual, and auditory modes interact to achieve coherence
in information delivery, imagery construction, and emotional engagement. Personification, object,
and spatial metaphors, via cross-modal mappings between source and target domains, jointly en-
hance cross-cultural comprehensibility and the presentation of the destination image. Based on
these results, it is suggested that overseas cultural tourism promotion should prioritize audience-
centered narrative strategies, strengthen multimodal integration to heighten sensory immersion,
and appropriately adopt immersive technologies to improve visitor engagement and brand mem-
orability.
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Table 1. Modal Composition of Cultural Mosaic of Guangxi
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Figure 1. Heatmap of modal pairing frequencies between source domain and target domain
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Figure 2. Personification metaphor presentation of Huashan rock art
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Figure 3. Personification metaphor presentation of oil tea
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Figure 4. Multimodal source domain and target domain representations of the met-
aphors “Culture is a River” and “Culture is a Plant”
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Figure 5. Visual mode of the metaphors “Culture is a River” and “Culture is a Plant”
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Table 2. Mapping types and cultural orientations of spatial metaphors in Cultural Mosaic of Guangxi
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