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Abstract

With the in-depth development of globalization and increasingly frequent business exchanges, busi-
ness translation, as an important bridge for cross-cultural communication, is crucial for promoting
international business cooperation in terms of its accuracy and effectiveness. In the process of busi-
ness translation, culturally loaded words bring challenges to the translation work due to their unique
cultural connotations and semantic characteristics. In the process of business translation, translators
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inevitably come across many culturally loaded words, which mainly include two categories: words
unique to the English culture but vacant in the Chinese culture, and words that are found in both
English and Chinese but have different cultural connotations, and their correct translation depends
on the translator’s accurate understanding and grasping of the cultural background knowledge. The
purpose of this paper is to discuss the strategies and methods of translating culturally loaded words
in business translation in order to improve the quality of translation and promote cross-cultural com-
munication.
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1. 5|8

FERBRGTE AR 5T, EERRE 553 AIE, 0 55 8 AR N IX — R A Y
FEIAAT, FAERPERAT RS T E PR A E R E E . RSB E F ER, ERC
itk FERIPEIE AR, AR A A% I JEUSC R R M AR SR SCAG IR, R T IR A A i s )
e ST T BRI TR S5 B b B — DB IR, HOMURR SO PR ATE SCRS rl AR iR A e i 7 R
ZRPEM Z R . XN R A R E SCILE R R T A FIRIRII DI S 148, SHB A E . I,
FER SS WD, Q) 22 36 AL B e SO 3R], il DR R 2 R I TR MR AT T e e, oy T B AR
i R ORTE M . AT, 5% T 55 R S Ak S A PR R SRS AR R T L R T IR
Ko R, BTAFRSAZ BRI Z MR AN, LR 55 B AR PR VAN 2 P, (453X — U ik
FEVY I 7 22 PR IR AE . BRI, ASSCE fERE — 20 PR 1 55 3 b SCAb S m] i 6 SRS AN 7 i, B
WM SRR B B ARCR IR MG S H A . BAKIT S, A0 Jokend STtk s in] i &k
ITHE, FFo N HAE R S5 B P RORF BRI AN B B . SRS, AR SORE TR 20 ) 3 78 55 18 3 b SO 47 38R R
Tiik, BAREPRE. BREMERESE, JFRIT X LSS R R 5 B G LR s e, A
Rl = 8075 3, BE D IR IR SR R S 1A R, IR AR SRR 1 I R R T AR A B A
DUEFEE GBS . a, A SCRIE TR AT M4, IFIR X ARBE T I . B2, A
WETOREA B TR FATT o 7 25 B 8 vh SCAL S B AR AN R A, Dy 55 B Se B SR A 2 i TR R AN 2%
IS, AR S Ay B AE 06 51 S T 2 2 AN P A 28 0) s 25 36 v SOAb SR B8R B 8 il R SR AN LA,
(7] HE 21 7 55 0 26 AU BE FE AR

2. XHHRHIA

BRI SR ZEIR IR, 5 T A2 8 A RIGRF IR, XA GR o SOk gk . e
[ 7 SR AT FR BB H SO, AR SO R SRR ) A8 R . R T A [ 5 €, Mona Baker
(13, AP A SIS TR H AR S S se sk, XS IEF 3 e N “culture-specific” -
FORS TG ] 2AR, BERTRECIECRZUS N, #EHlE, W] RS54 e & AR CER (2], B-L— U Be A,
AL A7 # R (cultural-loaded words)Fa FRAREE SCAHBE Y HIRITE L A Je oI, O E RIGIE K L
HEREHIZ D RE MRS ST, 5 HAl BRI BB B X3
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S5 R R EEME, FCAERE SR OER, SO SO R4E R, B2 Ui
BONTRIZE[4] o TRIT— BRI SCAL IRTA], BER% BT i BRI EE . BRI, ) AT AETETES.
e 48 2B 5 R BB N[5

PVBCLEIRRTE Hi[6], BRI S EMEA AR S A S, MRS S AN UL N T REAER
FEomif:  “BFEME KT T MR ER . 7 XISFRIEE, RNFESCHE 5T AT B A1
WM A ES, REESEHIES RS KRR IR S5 RGER T . SO 3] 1 2 RE
EXMIRE G RN, ¥R EEZERE, QRO TS saE . 1iiE S shaE. 4
WIARTTT 2004 4 3 HIE (RER RS 224RD) FIRW S, MSCEE AR SO 7 380 PR st B 1R
T 2001 4 3 HAE CABCE SN ERE AR 56 24 B R RWEIE, BRSOk PRl 34 1 1) B 1R B AR 16 P
FEH AR R R AR . IXEEARIERRIE BA 25, BROWNREEE 2. BEBEH Y MR, “WILsE” frig
BRIV AR T SCAAE JB, TEETE TR TEIE 4R B0 B A6 S B B MAE . 05 2, SCAIRITE . SCAL PiRiiA]
AN HAA 5 A A, R A TR RRE S . 2 SR A E B, XS BE R
BRSO N R B IX IR BE T e e K D7 s AR B T BRI, AT RS R E IR 1
BRIE .

EERWMEEIA, RN SR, AR AR AE . [Rlit, an R AR PR R — A
T AV E TS5 2 A0 3C4k s 1i H A a] DUBHE 5k TS0 BIRZ BT AR AR S, The
KRS & B, A& EGE F RSN, FH 20 2. — Bl 5 AR, [EARFER ST N i
1) B A RN 0K R [ 7] SCA A B R RSO R B4, A B IR E R RIS 28, Ak,
TER R I 2 A R 2 2 52 31 25 P DR R A0 AN B SCAL SR BORIR ZI ) A T S BRI BRA R &, E R R
(8]

3. BB
3.1, FERMATIEREE M s

5] 1: Under federal law, Medigap policies are policies that are specifically designed to complement your Medicare
benefits.

X BRI T AN AU E 57 3T % (medigap, & T B 5T AR e Z 1 69 I e AR e, PR 8] 38 Sl AR AR AR AR e AR AR AL
£ B2 e oAl & 57 98 ) SRR 5 TR kA LR 77 BRAZAS A 69 7 X

SHT: Medigap J& —MNIOEWNL, HARS LWR: 1) & X: Medigap /8 tEES7 RS . X2
TERIT ORI Z A1 0 BRI OR IS, LR 1S 23 ] 4 s AR PR A3 DR 6 N R R A L A3 e AN LA R I7 9% FH . 2) IR : Medigap
A AR AN FEVE BT R B E FRES . 3) ThAE: Medigap 19752 H (152 0 e LA 2257 (R B (n
F[E ) Medicare) AN N SR AEEA 1) Ok BE,  DL7E o5 D97 ORI AT e AN a5 109084 2, anJE 282 it . IR 77 5L
PFEEARSS PR o X2 8 T 0B ST R I, 7R FRATTUHE SO R A A R B X N, TR e
BARIER, FH SRR ARZ LA E R, ASHEFR AR 0 N 985 ST Ak rh i BT AR AR R I
FHOCHENIR o @A I RE, 145 B BOE LRl DUSE o BR AR [ SO SQ BRI AR R RN, TR T ST S TR
=,

f5] 2: It is a common practice in America for publishers to send a professor a desk copy if the professor chooses a book
they have published as a coursebook in a university.

I de R4 K FHAE T R RAL S BAEA AT, dRAL R XA AN F X KPR A, KR EE R
B R BATHOE
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Jr#t: desk copy, FIEHEEY “MERIA” , JUH TR BT N FIRE A . X ANATAE AR =7
ARGULE T W, FETHE AR 4 B0 AR SO Ab R E AR B REA . B 5 WL, 7ER
FSUCERERME T, HEREBEBREAGEN, TIEESOAERE RSN . BT LR REREUE SOF
HIA— SR 1R N, DUE T H AOTE S B JF SCRERIA B S I

%] 3: To ensure a convenient experience for customers, we offer a variety of conference solutions, including different
specifications of conference configurations, and can flexibly expand the service content according to customers’ actual needs.

AREE P REARE, ZMNBER SRR EFTE, HETRAABLSNERBEE, FTREBE, EFEFRRE
FREIBS N A

J3H7: Conference Package I & SR A AR, OFEARTSWERE. S F. &
Wt AAETT . SOWEEASE . AR BERE R 5, IR AN TR TDOE B R LU PR AR, BROIX
Je BEA 1 25 T A AN TR R TTATAE H SRR, DRI RAT D A IR, AR FRAT H B E B8 TN 1 AL P

RIS 2, AERH IS ST HP AR A T DUHE STAG TR R R IR VIS, O 7 B R — AR 2 e 8 v ot 2 At
SCTRVC BT 2 B SCAG N IR, AT D AT & M SRR B Ab . X FE G RNANOUR B T Bk Ak
BEhS, S REIMIRARA DN T 2 o AL i B A B =

3.2. RIBSNETHBERBANRRSLTEIR

] 1: It really is blue Monday after a wonderful weekend.
B A TR B KRG, M —(F L) AR A AR

br: fESEE “E AR — (blue Monday), & “tEA LR —" . EEAFEANOHF—BKA
S5 CORAHR” BRI AR, ISR B ORI, s E R, ISR AL
FHESRNS, N A blue Monday [ & IR E STALME B3R, A RESEEL RS 55 B0 1R (1) SCAL A B4

4] 2: Naturally, a business must stay in the black to keep on.

H LR, — AL LLMBA T .

G3HT: BUELIA black, ETHPE 7SO T AR “ BB, SRROAACE Y R, AR R %5 R
HE A 1) BREAR. B X2 “black” TER &G ERONE WIHEZ —. 1E A2 v 4,
T B SR KORIESR B AWK H, Ik “in the black” W #H KRR “HREA. BR” FORES. 6,
ST I AN B s A AR R A5 TR S B R, BT BLiR “ Analysts predict that the group will end the fiscal
year in the black.” 2) HAEVEIEBIAEC: fER S 9EEY, “black” AW 53EEIE A CHL . HlU1, “black
market” $8HZ N AT BUMSE 1L SESE R R BN AL 5, BOEREERANL T 17 8. [FIFE,  “black
money” 5 1) N AEVE T A3 T B A [A) UM FBE 1) R o (81, 93+ 1Y) black A U HR TS B SCA & 30
black 7EiX B 45 2 B A = 8, WRIRATA B 1 I, AT g 28, SEUEE. B,
TER SRR, AT E OGRS PG WiRlIE, BRI R, A RE Rt B BRI Re S B AR A 1R
3, AARTE A

5] 3: There are only five minutes left, I need to go to the rest room.

FIX RMAESAT, REEE—T AN,

Irtre AEDGES, BRI “restroom” N “MREE” WRESG AN —FRT, RNZE —MEAANRE.
TSI BT SR, XA I R 58 AR B VAR S5 SO ) B o PR SeRr e RSN, 4
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BRI LA ek B 555, ¥ “rest room” BIREN “REE” RS SEAMAEORE . 7EHIE
H,  “restroom” AL ALY T RIBUMHT, K5 fE SR E IR EH K XA R AL 2,
WILTRIT. W, MasEat i, SRR E . EESCessimd, HEREAR AR “rest
room” JX—1A{C AR RHEE, Jy 7 REGUIR MR, B UCERI BRI RS B AR A SO T St AT IS 2 1 .
Bln, e AT S B RESEE T, ATLOK “restroom” FHREONY “WE TR B CAILMIFT 7, LA
FEG HAR TR LS B SO 3

5] 4: To reduce loss and increase overall profits, the CEO told his product managers to get rid of all the dogs.
B ATRY TR, S@hAE, &8 ERATBRE IR 69 2 AV BT RS

G3HT: 1) ZERDI A RATUR, “dog” i FH R A8 R INAEEBRNIE T B 7= i IREE B A\ . i,
—/NAFE A FES T “Our product line includes some dogs that we need to reevaluate.” X HLff] “dogs” 5
NG M . 2) TERIRIEA L SRNE . AEVEEG=R, “dog” WLARIMETE A, RARFEMAZH
W, SR EGR AW G J. B, FEIREE B SRS, ATRE<xUE:  “The old advertising campaign is a real dog.
We need torefreshit.” &2, {EREE MRS ESY, dog FEMIHLR “ B ALF =7 8L “ 7 A#=",
MPOE S E “dog” W2 TR IIATIXAN B .

MEL L7 b, AT DA — AN S50 T b S SO A A (B SO AR R 2T AN AR R e i, 3R
A REIE R 5 RSO 0 B RS, FRATR X 1 AEA R SO 5t G wE ) BAR i, IF AR R 2%
BEART& 78 77 SO 5, RIS L RE DU S B B AR IR 3, X A RE BIIA o 07 AN [RI 7 45 SCAR R A8 ¥t

3.3. PRXUPRIEBL TR G187

#] 1: Since the opening of the fit shop, new branches have mushroomed all over the country.

#FI ANE—REITFRAR, FHNS R EAFRBER T AE.

i R YR HORE RIS R, OB HE A2 “MnmEEH” , X—KE
AP HER. R, HTHBEMCAE R ER, X —BOE7E BB R b s — 2 kbl 7E5%
E&E T ER, M7 iFERtAKAEY), FIIIMmES ARz “%7 BN (E5
PESCR, 7 T S “bamboo shoot” (177%F)IXAEIHHIA, (HIX PR J7 2 L8 e 3
“NEHRF” a S rabMRE ., REMNAEKSE . A THEFERERAERIX —E5, RATEMN R T4
FH3hiA “mushroom” (BA “IRHIE K7 el K5 S “spring up like mushrooms” K442 H
G5 ENREFER . FFERFRBRAMUORE 7 IR A ) Eerar S, B 5 B ARTE & S0l SR
57, AR REAE T U b R TR R K A

4] 2: Primary education receives the lion’s share of developing countries’ expenditures.

FX MFRETEET ZEFEAREET XA RKIFS

M EAHERE “the lion’s share” #{EJy “WFHIM A 78+ SO AT BETCIE R 15 H 15 Ja i S0
SCRUS AR BOAERE . XMEERIET (FREF) PR, Mk 7R E Rl eE, &
i H AN 5 AR B A R Bl N 7 SEHER LA IL “the lion’s share” [R5 3, FRAITAT
DA EAE ] “ B REUAr BB 7 B “ EEE 7 BRIE, IR LERIARERE S W -1 7E 5 28 o o s 0
T, SCREVRIIL H H A 5 R E S AE MRS Rl DI, BRATRECGE MBI IE, — MY e
BREARE S “ROREURIFIE S B BT o X B OR T IRTE I & S XS TR
B, RS PRE AR .
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AR LA_E 7 FATT AT LAAS Y SO 557 SR 0T 3 55 9k 185 i A9 S0 B 0] ) 18 1 1) 2 S B B A A A
EAMXRENS 5 B AE A B R OSCROURE & 3 B RET TR SCAE FARE & SO b e 2 A ) 12 52 4
PISE, FER S 90 IESC B, R W WA E K SO SRR, BRSO ROR, DUETE
U AR B S A 7 28R PR 3 1 AL

R, BFHETABHLT B 51015 5 BB, RiGiE &R RIS, DL fRi% L
WIAERRPEATR e . RAXHRE, 4 REAE RS 55 JC 15 M 00 rh a5 04 JEOC I 5 BN I, (et AS IR ST 22 1]
{0 a/iTv A= X (o

4. &g

TER S BET, ST MR AR A XA A 28 & WONIR R s 2, R H A
BREM PR R, BT AR — N RIRIAEG G MBS RBUEM. Prse B ek, tahe
R MTI TN ARAE SRR E B N IRRRIA . BRIk, X BRI R UL, ER AR AR L X LR YR
JERISCAC NI R G, ER R R, FRATTAT DR 2 b SR ok A B ST Ak A B m] o A B AR (R 12 S R
o, AR R A R SO ], AT RS AR R 0T R H 2 PR SR . o T o T O
BrZ e A AR, a0 “Medigap”  “desk copy”  “Conference Package” %%, MWAAN AL B 24T 245 XU
HG o IS IERE T, i S R S OIS VA B A, DT 2 B R ST AN R R T 5 B R
AR SCAL S IR R I 3R AT o 224 DR SR 48 5 08 Hh A8 AR AN (8] 1) SCA SR Al B, 2 “blue Monday ” “in
the black” “rest room” “dog” %, TMIAREANSGERIE R LIS, 1R R AR FORICAEAF SO
SRR, EULEEA E, RS BB G 0REE, EHEERT AT U 5, RN DUE
T BT B (RS o T B SO R RAE s UK S IR SO (3R], “RY S #55F 7 “the lion’s share” 4%,
PR RS e 3 ak 77 TR S B PR BN [F) SUA T st N BB 22 R, AN T B R BB VT S R 4
SR H bR BEE HERR LR AH R B S AE R RIA . B xRy 3, RSN B ARE 5 Sk ]
PRRIA T3, SR BE S AT e A& g ). BT IR E G 0 Hr, AT DAL H BE HAR R R LA TR
SRS, PR S SO S ABGRI A T AN B 2, BRI B R, IR Al R R R R R A
Hk, PEHTELFE R SCCFIRME &, WA F E MRN8 S, g s . MEuEss,
PR EAT I B I ARTE AR 15858 T N FRIA 7 2o IXFELE TN &2 U A ) R f% J v Aff b ) i
SRR, IR RIS SR A KR . B, REER R RIRIEH 2 MRS G /), MR B
B H bR BSC s 5, BUE IS SRR AR, DOR B BIIR O . S, RS IS
A A7 288 ) A 1 SO AT I ) FE S BGER 7 o TRPR 5 S A O  F F 9 SRS, A A% i S 3T R ST iR
AW = B SRS U AT BREE JT . DU IR 55 280 AU AT R SO B AR PR 184 32F

SE 3k
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