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Abstract
Chinese Internet catchwords have increasingly entered international media discourse and cross-
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cultural communication in the context of globalization and digital media convergence, serving as an
important linguistic resource for understanding contemporary Chinese social mentality. However,
these expressions are highly context-dependent and carry distinct emotional and evaluative inten-
tions, which often lead to contextual loss and pragmatic deviation in translation. Guided by the the-
ory of pragmatic equivalence, this study examines representative Chinese Internet catchwords from
1994 to 2024 and explores their translation strategies across different international communica-
tion settings. The findings indicate that effective translation relies on the coordination of contextual
adaptation and intention transmission. Translators are required to reconstruct intelligible contexts
through cultural substitution, contextual supplementation, and imagery adjustment, while ensur-
ing the conveyance of evaluative and emotional intentions from a speech-act perspective. This study
argues that the translation of Internet catchwords constitutes a process of pragmatic recreation
oriented toward international audiences, in which the translator’s subjectivity plays a crucial role
in enhancing the global dissemination of Chinese digital culture.
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1. 5|8

R SRR AT, POEMSRATIE OO B E 2 308 5 RO A I 5 15
BH1T e PO =5 (1994~2024) IR AL PIRE , W E8 AT TEAE AL B A% 3 55 A2 T J2 i 25 S 0 H R 2 PO B 3
HAE NI 524 2 ASCEAEIRE ) “AE 2RI, H S B ok RIKEN I S/ N7
[2]; AEFRATHI Web1.0 AR ) HE0” MR E 4, A0 Web3.0 I AUH S BEiA T 1 “ A= R0
JEAERR(1]; HABEE R GEth D ARXT & R E Rk, BT 5 B AR R L B R S i “
B BT TN SFEIR AR EA SRS W RER LS RRTE, AMUER NSOV LR, 1
H 28 51 S [ PR AR R OG0, O RS A B AL 2 DA “ & 7 [3].

SR, IXLEPRAT IR AL [ PR b I I AR A R Bk . e TR mil s o 5 om s B e, HaE X
ARAE T B R (AL 2 R SR B ARBRIPJE « SO0 B S 268 M SO 2 3] 13 B0 P 7 T B B (s “
7 EHEN “lie down” VEAE B H ARG B TR B AR LW 5 PR B AE S A5 M VE IS 70 5 SRR AR BT AR
IV, R EAESRECE S E BN ZE, RA RIS PR R A 15 A5 R v o R P A 2B
AT, FAZOAE T B SRS RENE AT 5 U0 S AT REAR LA DB S OBE L 1 IR 6 5 BR AR ACR (4],
TR R L8 AT T8 AT R B PR 1 IR SC B SRR . AWE L BT SRS HESRE T, SR =1
. (1994~2024 ) Y 28 R0AT 15 S0, AR GUIR T AL T 17 [ PRS2 Ao i R v, dn e SEBLEBE 04
ROEWC S 2 BRI AERR AL, DAYy v [ 90 2% ST R0 A& F S B S (PR 2 IR 5 SE R R AR

2. BRFHIEREMERITEHIFNZA M
2.1. IERFHEER A DA
VP SRR R T 2, R AR R i B 5 (RSB R 5 AR o LR TR 4 o B0
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TR “FIEAT AR« 8K “IARE S IHT N7 DU “ 21h e F N7 3, 0 E5k
CHEIATEI XEEETAET . BITETE AR 8 4 AR BARTE ST T A h R poE (5], BRSO N
SRS, A TR SRR S . IS AT AR R AR ZE R ORXTAE T, BIZRIAH) “DhRER A B
WA BRSO BN BT R E, AT S X 8 iR S R RS RAURE
FxtaE) 5 AR SR S D REZ T 45, 2B AR 6], HIURNIRLEE T R
W “ eI I (1% 76 i ORI SO H AR R 3 B A2 0 (B B8R AN S ISR 1) “ Bk
KO s (B 0 A R AN W A8 S0 39 DU A2 B o5 ZE PRI ) (7] [R5 FH S RO R TR 1 A% e )1 UK,
R B — A DAL SCA S BR Do BRI S HARIHERL S B L AR

2.2. MERITIBEITRHE

IR 28 JAEAT 15 R AS AR AU A 5 48 A S AR I R = L 2

B, EERAE AR, HE SIS A “BUE” THRRE S U S E SR 8],
filtn,  “FTFEM” JET 2008 )N AL G RV — AL RA EBURFAI B, ZiTRES COGREER,
FH R E M , SR AN AL E S LR A EA ORI T 5 A R L AU K R Y 2%
EEE, BN “buy soy sauce” W TE AR [FIFE, “HDEEF =7 WA T 2010 FEHT 5 1) BT,
SR T IR BEAE T 6 IS He 7 ) ) — Rl AL . @A B SR AS (8] X FETAIE L IR IR AR R ) T KR
SEWRIRN “Ae” o “BERBR ST ) CERRT B4R TR RIS RE, AR R S T BRI
BE&

Hk, s B i S RERE . WZRAT G R PATRE FI8AT ABA LR, FARSOKE . H .
W B EEEHERE. i, “YYDS” GKZMHIATIE “WEHRG” MEIEIT R “TORHE
TR CNERREM SR AT BT MIRREE ARG 5T IR R EE(3]. RAEER
Wi, RIRE BB R 7 = TR GRATIE RO IETRFE, EAMER “558 Kas” , ERAHT
kb o 15 /05 LI 28 ik b 58 O E FH T RE(8] .

Ja, 8BNS SRS W S M. VEZRATIERE SOFAE— A “Rl” FAE
B O 2, AHHEGIURHMEE M 2 R ETIRE Y . e TSRS, SEI 7B U
WA R s FURE . R, AL SRS RRAE A R A B B SRRY A, AT 25 5 S8 B )=
BORES RS R LM [2].

2.3. B MRATTHE

T X PO 45 4TV 0 200 S B P 1 0 AR PRI B8, P 6 B0 i SR B I SR IS S T e 4 B e &
. B YRS R R X N, WA BRSOk, T SO B AR 1B EAL . RS MR .
FHH R N IRATIEAR G S b 0N “HERE” M “3baBik” [8], B BAUR N 5 1tk
SABEERCN “W T BRERORBER. “MR7 TR HHEE), AR BT F BRI
LUy B s N BRIt N R TR, AT SE BB IE H3E 5% .
3. MG RITIBEENBE EE RIE

B E B S 2 W ARER ESS, £ ARG ORGP AR . X E 2 L
T HRE S
3.1, TR R

MVEE AL T RIS TE B AR TE SO R A Th R B BN SR, nR LSRR BT B . BIBSRA
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AL MR ASE R, AR T IR R a0 “ P87 B O BR RIS — MR s NI e 4.

TP AT TT Sk FE, B “lie down” (RIRSARENE, SRR, ¥y “lie flat” #7{RE
TEAESR, JFEM “flat” —wEFaE 0 “BRAR. JCER” RS, BELFE. EFR, P him
“quiet quitting” (ZFFEHL, F5 RSSO N A, SEABSMT DX -, AR PR E 5 R
AT NN LS “H8F 7 S EEDIREXT S, WO S SO B AR FLEY (Waterloo Bridge) ¥4 (31
Wrkitfr) » BEEF T SERCMRFMRN BT B, Fmf b E CRAENE . CENHE”

M AL YL, DL B X5 & BRI 2 1 PR SRR S AT B AR, SR 1 1R B 1 f R AL [9] -

ST IR 0T SR a7

3.2. BN TERRE

X BA A E 2 R AR B ARE e A s Eh” O, Wl ZitiE g e e, R
7720 B R A B ELE B AL R . “ XU 713 A“ the ‘double reduction’ policy (aimed at reducing homework
burden for school students and off-campus tutoring)” . “XUk” & = IR BOERAE, BHHEEEF “N
57 B REILE S BRI AU T IR LB A A 78 HW R (AR BAMEYINFNE (ki 17
), B AT ZESE K “involution in education” E N 5t “/MEMAEZEK ” BN “small-town swot” / “exam-
oriented striver from a provincial background” . IiAIZE 36 tH & T #E BPAAT B = #h X . AREE R
HENRIETT, EAETT @ Rt 25 g B TR RS B 2404 . B — “small-town swot” (swot 7
WAIERA “ZEFEIANN 25, B SOMX R EE LA 7T aR; FiEmidsha “exam-
oriented” (B iR T [ AT “from a provincial background” (R H /N5 H)), TR EWN T HAASES.

3.3. BREHB SRR

I R b B () 2 VR T B SO R R A 3 1) A, R TR OR B R R RS A R R A R AT

1) BRRESHE: “hR” ¥R “Buddhist” o ZFEERE T “9” HZO0ES, HFEZE4EMET
(4N “adopting a Buddhist-like attitude of indifference and non-competition” RARFEIL “IRIR. A% [
REIE L, ATILE 51 NHT = G [ B 58 i SOz

2) BEREFEZM: “NZJREEA” #N “onlookers” , “spectators” , BY “the rubbernecking public” .
“n7 I R B (25 55 U0 3 U TR T 17 17 TS0 8 ) e 186 PR AR L H SR €8, {E 35 B 1% “ melon-eating masses”
SIERNE R ER .. REEEEARXAENATNRNER, HELAERL “FHU0E. 87 FZ0E L.
“rubbernecking” (i fiE &)1 WA 7 — BRI /-4 17 Il “4F 25 DU Bk

3) HFEGINFES: “BHBH” %A “YinYang” o X+ “BARH” X AR T b E 05 5% . DA
FEE TR B R A NS IR R R, SRICE I LN B ARE T R G W SReE . Eid K
WIS AR S 1B i, “Yin Yang” CRIEEA SRR, AR 7 —MX g — M5 H 0. XS T
FEHFRE R I TFEAL T — DN ST S, REEmERERTIN.

4. MERITIEZENEEE S

RGN YRS T IS, MR IEEE T IS (0 3 42 T (illocutionary force) A4 2 B3 A U 1) 5%
YRR . FIBAT N R AL OIS S .

4.1. FERFEFHH

BPAE H A 16 o SR R0 AT AH R B L S B AT M I 308 T e i “FRIIRAMit” 19824 “ What the
heck/hell!” ,  “I'm fed up!” B{ “That’s outrageous!” . XAJJHH %7 5 KHATIE, EREMKIEEHAHE
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R S AN MR, HEEAT N2 R a7 o BTG o) B R R I R
PATH RIS 28 S D) e, R FHZTCRE. “BE5 77 389 “(I'm) emotionally overwhelmed/touched”
“That really got to me” , X “My defenses were broken down” . “HBi” J& B A, =N “FifEb
", HEET AR “RBER &yt s, RSB aifihz)” o FR ke e R e 1
X—EH.

4.2. TheextMALH]

64 BB IE TR RN, SUE SRR E G NS IAH R Z PR IIRe . “YYDS” (ZKIz B #) 7 ¥ 5
AR RN “GOAT (Greatest of All Time)” ,  “legend” , B “the idol ofidols” . JHiBADIEPI 54 S,
TP (HHETDhRER R “INBUN . o BESR” o JuE T TSR P sl g 3) i “GOAT”
BUBEA “legend” FEFRLI T IX—HEL TR, AN T IIREXTSE. “ILA” BB “That’s actually good!” ,
“I take it back!” , BY “(This is an instance of) the ‘True Incense’ Law” . “EH&” BT EEAFHHHBA
VIt 2 BIAE AR YR H A L, HIDhRe R “laBitFN B T, RIATIESERE” « 5
PEREEAGIA T M. B0 TDIRE: 5 R RRENERA TE R+ MR T A, AR A A A
RCHEAER )N, EHTRERE T 5 RIS,

4.3. EEFEHLH]

GRZ DL H FRIE T PN AIRESS . SO SO O B2 FE B AKIE, X IRSCHE T IR %, “IEREE”
B “positive energy” o EFECHE A, SO CRRRM b G IR FRAERT
IR, A2 e S ) I A L .« 22 8 71 N straight-A student”, “academic ace ”, B¢ scholastic overachiever”.
RIETE BN, Lk I 4 A 4”7 s GL “ 2 AREN” , XEEPE “study tyrant” RS 5E
EEERAA S, “AER 5 b7 . “AERY” N “social anxiety” BE “socially awkward” J& B
FITHREXT N . “AE4-” WIFRENMERE N “social butterfly” (BZFRAE, Mg )k “socially fearless” (#:32 7
3%, dtk), XHAERER) “social cow” 5 T HEE 52,

5. IBREESEEGZERNHERE

FESEPRB SRR, 15 BOE RG-S R B ) SRS e FE T A — AN A, T A s AR B A R R 37
o ANFH I SZ AT A3 B G BR], SR5E 13 6 ULE Pl IR 1A% oo e AN R (D0 S VAL -

5.1. BIFIARES TR HIRIRIERE

B S E SRR b, B ROERAEM T . BUBE AR I TE . SR B T
BEAN AT REXS B, DR R EBEIE . B EAR BRI E, i, R B B EEIEA . 7RI
R B ECH At o PR “ILFRIEAR T, R “common prosperity 7 IX —F 7 %, FE0T RE A BE AR
T B i) BH BSOS PR B 00D I, e A P e B (RRE SCMEBH IR (T “ the policy to reduce homework
burden and off-campus tutoring” ), AR LRAR J2 1 48 X5 BT o

TEFANE 5 5 X 28 AR 7 LB B 3 S (A% O A2 IR 55 T R G AR5, s e [R5 30k
g, SRk EERS1EE FRNEEEHTZ, BEEIE S R E SO R eI . IR
15785 o FEB IS B 2% i 7 v, “FROKHE 77 WIREA N “ This is killing me!” B “ The struggle is real!” ,
PAVCHC A (30 175 AN 15 2%, Sepi s BRI JEnS . “YYDS” fE#E it 75+, HiEFEN “GOAT!”
5 “Legend!” & PR A R DI REXRT B o

FEAZ AR 5 W 25 4B LSRR S A B A S YER GG YE, Z AR RN IR IIEE ST . g b

DOI: 10.12677/ml.2026.144302 360 HACIE = %


https://doi.org/10.12677/ml.2026.144302

G ST

FERWE, BERVDEENEH ) 5 FH 5 (4 0 28 fHE 0 B RGP 3 (W1 “renao” B “HAH )
AT AT . B IEAER AL, B8R “Hofl” BRIk VE AL D 8 2. AEHERF B Reddit E&IPE “Fz
JR”, BAEPERY “onlookers” AIRER MBI, 454G K AG E(Memes), A LAGIIE 1%y “ grabbing my digital
melon to watch the drama” , BEMER: 7 B R X ARE T BEILOSRRIERK. B “ URFELF” , AR 2
gE A — AR & RATIE E X, FFE¥N “humble bragging” 5% “#First World Problems in a fancy coat” ,
LI W4 58 AR A BB 552

5.2. FERNERMESTSNE

TEAFRIME R =, B3 I R VAR IR X 2 5 240 A0 564 I BB A I A0 Q13 1 RS o B 20
HEC: EXNRT, 2E BN, ©REERA IR LI ? 2 ORE SR R B MR
HHE, LRSI OGS 22 B R IE 1 RIS RO o B, 72 RSO R s,
K H “involution” H N LA AR TE SRAE 2411 ABAE I F) KA B4 AS BRI T, BUYF “rat race” B “ extreme
internal competition” /&5 5 5 K LMY 1)L %

53. BXLESE: HRUAHRKRE

BIEACRMK I M T E T Rk b . EEITNES S, B ERBIE R ORI 5 R MBOR N 6
HRHERTE: R TR R, RIS A ik, iR,
W BRI s ek BTAMBOHE . B,  “45F7 VE8 “lie flat” £ (LM R) 5™l Bk
FIRIE %52, AR 5 BRI D T “ quiet quitting” £ Linked In ZFHRMEALAZ 2% L)
AT, MR F WU/ A A AR SR I

6. &t

AR FAEIR FSEBERHEL N, RGRD 7 DUE M RATIB LR TP iE R E R S R AL IE X — 0o
J& RSO IR R TT 5. WETURHT,  WIZR AT 1R IO RH 1 2 AR TR A 1E UL, T2 — > FE OB B AR A5 4R
Wity DASEILES SCAT s Bl B ARIK . BhASH0IE A B AE R . BRI RN B T miEEIE 5 X4
FRARII R AREE S22, TR A R 10 15 T T A VD AR R B A2 —— il SO B IR RN S . RIS R E
TEPRMAEZY, [RINFiE VR XS DORERT L. B 3 FORBUE &8 % O R —— B e it 1 UIseT
TR ER TR 5 S0 .

PEEAEH s B R B M LA M, HAES AR R, RAEN “Wi i f «#s
SAE R, EETTHE . TR AACBYRSE 2 o S, i Ol B AT S AE e . X
HRETSH 1Bk, AT EANENE. 2R, MESIRATIR A A SRR AR, BRI
DWAURFFENEEER . ARRIIBETCAT LA TR 73375 MGE-PAT IR, 0 AN [ 1363 1 [ A% 3 2L
RBEAT AR RACS B b, FFARAR RN R REBORAE G B B AT AR B2 . R BRI R ik
DLIZE T3 T (78S 73, AT SRSl rp [ R 48 SCA X SRR TR0 38 EIRSHE . =il IR ANIIT [ R

SE3Hk
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