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Abstract

The rapid development of new media technologies and the widespread adoption of social plat-
forms have given rise to distinctive internet buzzwords, which have become a significant feature of
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contemporary linguistic and cultural evolution. This study focuses on high-frequency buzzwords from
new media platforms over the past two to three years, employing methods such as literature review,
case analysis, and textual analysis. It explores these buzzwords from three dimensions: generation
and dissemination, linguistic features, and cultural connotations. The research aims to outline the
linguistic patterns of internet buzzwords within the context of new media, uncover the emotional ap-
peals of contemporary youth, social realities, and characteristics of popular culture reflected therein,
and propose guiding suggestions for addressing issues in the development of internet buzzwords.
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