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Abstract

The intelligent media landscape is reshaping communication paradigms, rendering multimodal se-
miotic resources increasingly significant in the construction of city brands. Since Guilin initiated its
plan to become a world-class tourist city in 2021, short videos have emerged as a mainstream vehicle
for city communication. However, there remains a lack of systematic corpus integration and analytical
tools. Therefore, in response to this gap, this paper adopts a semiotic perspective to construct a
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dedicated multimodal corpus for the Guilin tourism city brand, centered on the core brand identity of
“World-class Landscape Ecology, Historical and Cultural City.” It investigates two key research ques-
tions, aiming to provide precise empirical references and optimization pathways for the multimodal
communication of tourist city brands.
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Figure 1. Multimodal characteristics of city brand communication
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Table 1. Corpus collection source from the Culture, Radio, Television and Tourism Bureau of Guilin
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Figure 2. Screenshot of the short video “A Journey within a Scroll Painting”
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Figure 3. Annotation hierarchy and content of the corpus
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