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Abstract
This study explores the linguistic poetic characteristics and cultural and emotional value presented
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by China’s long cultural tourism advertisements under the impact of artificial intelligence (AI) tech-
nology. Through literature research, text analysis and cross-cultural comparison, the paper ana-
lyzes how such advertisements use poetic means such as rhetoric, word refining, imagery and
rhyme to realize the creative transformation of China’s excellent traditional culture. The study
found that poetic language not only builds an aesthetic experience at the language level, but also
integrates philosophical wisdom such as “the harmony between the heaven and human”; at the emo-
tional level, it establishes a deep emotional connection with the modern audience by soothing indi-
vidual anxiety, awakening collective memory, and planting patriotism; regarding contemporary
value, compared with Western advertising that emphasizes and the Al-generated copy-writing that
lacks “temperature”, China’s long-length cultural tourism advertising highlights the irreplaceable
cultural characteristics with its unique “artistic mood” and humanistic care. The study finally be-
lieves that poetic language is an effective marketing strategy, and it is also an important practice for
inheriting culture and safeguarding the humanistic spirit in the technological era.
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