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Abstract

The construction of corporate institutional identity constitutes a crucial discursive practice through
which new energy vehicle (NEV) enterprises enhance their core competitiveness and shape their brand
image. Grounded in the theoretical framework of Critical Discourse Analysis (CDA) and drawing on the
ideational and interpersonal metafunctions of M. A. K. Hallway’s Systemic Functional Linguistics, this
study selects news texts from the official websites of BYD and Tesla, Inc. as research data. A small self-
built corpus is compiled, and a mixed-method approach combining quantitative and qualitative anal-
yses is employed for comparative investigation. The study reveals the linguistic features of corpo-
rate news discourse produced by the two companies, explicates the discursive strategies through
which their institutional identities are constructed, and further explores the socio-contextual and
ideological motivations underlying their differences. The findings indicate that BYD constructs an
institutional identity as an “actor” and an “executor of national strategy” through the frequent use
of material processes, high-value modality, and responsibility-oriented evaluative lexis. In contrast,
Tesla employs a higher proportion of relational processes, medium-value modality, and innovation-
oriented evaluative vocabulary to construct identities as an “industry leader” and a “technological
pioneer.” This research broadens the theoretical perspective of cross-cultural studies on NEV cor-
porate discourse and offers valuable insights for Chinese NEV enterprises seeking to optimize their
discursive strategies and enhance their international communication capacity.
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Table 1. Comparison of process type distribution in news texts of BYD and Tesla

= 1 LeIniE SR E M A A2 B S R RS EE

LR Lb 38 (YR 5K) Lk 381 (%) R (K E) RETHL(%)
Lulbiser. 168 58.3% 112 42.7%
KATE 79 27.4% 118 45.0%
OFER R 22 7.6% 18 6.9%
Figd g 12 4.2% 10 3.8%
Hofth i 72 7 2.5% 4 1.6%
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Table 2. Comparison of modal resources distribution in news texts of BYD and Tesla
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o e e e must, have to,
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FAk, R E R IR R AT S .

FLUR, R s A b v 18 D0 BE SR T 3 38 4 SRR QT o e b 6 175 1 S e U BE 22 [# %% “ innovation”
“leadership” Z5 M- BT, M Fr8:M8 ] “leading” “cutting-edge” Z5 1A BUE, R4 AV AE H AR AT 1)
AN o X EFIEAH T RER M RFAE, HAEA W38 A —Fh LB Q3 AT 35 R DN O N A 5
o FEX—THBHELE R, Al IE 2t S ZERIE T HAE R ) 547 s /g, WIfifE— e 25 B35k 1
XA TR ERAMRVE I B R R . FRrhi £ ¢ R R 5 E IS & BRI E Ee B, A SO I e
Al “RATA” VLR KRNI A7, AR X BE E EOR B ARIIEIN . W “leading”  “innovative”
“redefine” SEPFAT BIEBRAL SR B AT\ AE T G X PEE AR TR B tH AT 3 8 O A B L
6], SR AME N SR A EE SR AL, 7E CDAMEZE T, XAHE S kB 7 i ed 5HA
WA IR RS, S 2 @ ARG RE 1 S SRR ) b, T ARSI R BT

FU Y 31 5 45 B 1 5 S A I 22 e, AR SR — R B S RS U, T S IR . kAT
WFESe . AN ERL . B NTETE XM . 85 E AL S 55 2 H N RS G A A . LI 5 5 18
FWFE S THE, TR EVEE S B R R RS AL THEE N Rrilih R B AR T
A5 R, SHAE AR FEER R . A EK S 3 5 A SRS = B AR OC . TE TR SE B RE 2
XPAMFAEE &R, 2 ek Bk £ Sy SR es, RIS B R A AR IE .

5. &5iE

A FAMIFITE S PRESE T, 46 REREE S A DRSS HS RS, W LG 5%
W SCAS R IR S A A AT T 0 BT e W TERCIL, T RE IR 4 AW 1 5 T A0 B A A, R 2 A
APALIERR Ak AR ERRSRIEILFEE R B0 . HOE i DI U R S DT R AR, A AT
ORI FI B B s Rl LR RS AR5 G0 A8, @M 5108 SRR . =&
ZE 5 AR RO BEXS AL, TR AN REBRAS . T e L S A%k H AR BEVE R $8, AREL 1 Al B 7 224
MRS TS

FEHR R, AT FURALE 14 RGIIREE 5 2 5 AP TE AT AT AT VE S5 A 2tk . Halliday 12 fE
AN LR, WRURSOR R HEE S RAEBHTHEEN S ;s 454 Fairclough MOHEPPIGE D Hrdlsm, EEhS
# R IE T IR T RS S RES RS AL SFL 7 CDA F 1 Hr i e -

DOI: 10.12677/ml.2026.144361 839 HARIE = 2


https://doi.org/10.12677/ml.2026.144361

AR il

FESEERJR I, AHEFON ok [ bR f B — € SR n & o BRI ARAE R ERTE B, RIARE A

R A S PR, A ER LT AP S S RIA . DASEHLT A RN LY S
SE 3wk

(1]
(2]

(3]
(4]
[5]
(6]

[7]
(8]
(9]

Benwell, B. and Elizabeth, S. (2006) Discourse and Identity. Edinburgh University Press.

Melewar, T.C. and Jenkins, E. (2002) Defining the Corporate Identity Construct. Corporate Reputation Review, 5, 76-
90. https://doi.org/10.1057/palgrave.crr.1540166

R, A [ REIEE TR ) 2 A B A S [ SO8 R[], B R A s (R 2 R, 2020, 36(3):
35-42.

Wang, L. and Bu, H. (2018) A Multi-Dimensional Contrastive Analysis of Functional Features of Chinese and US Corporate
Discourse. Journal of PLA University of Foreign Languages, 41, 96-103+161. (In Chinese)

Wu, N. and Zhang, J. (2019) Discursive Strategies for the Construction of Chinese and American Corporate Identities.
Modern Foreign Languages, 42, 220-230. (In Chinese)

Ay, EHEA, KiETE, & 2 ol B R Ak By 1) B SCEER —— 2 T30 S E B iR AT 4L 1 9 1) B A5
R[] IR, 2022, 25(4): 199-213

BN, 1RZEHE. JETERE B AL S A TEE- DT AL [I]. BIARAME, 2023, 46(4): 464-477

AEER, SE. 15 TE-J7 T T BT A B AR T[], ST BT 7, 2024, 8(23): 25-28.

] 45 Bt I T 2 R ] R 50 2 2 1) R R VR % T (i i B BT R W05 s Jo e St 77 R 11 38 SN [EB/OL].
2022-05-30. https://www.gov.cn/zhengce/content/2022-05/30/content_5693013.htm, 2026-03-21.

DOI: 10.12677/ml.2026.144361 840 HARIE = 2


https://doi.org/10.12677/ml.2026.144361
https://doi.org/10.1057/palgrave.crr.1540166
https://www.gov.cn/zhengce/content/2022-05/30/content_5693013.htm

	批评话语分析框架下新能源车企新闻话语身份建构对比研究
	——以比亚迪与特斯拉为例
	摘  要
	关键词
	Institutional Identity Construction in New Energy Vehicle News Discourse
	—A Critical Discourse Analysis of BYD and Tesla
	Abstract
	Keywords
	1. 研究背景
	2. 理论基础
	2.1. 批评话语分析
	2.2. 系统功能语言学

	3. 研究设计
	3.1. 语料来源
	3.2. 研究方法
	3.3. 研究问题

	4. 研究结论
	4.1. 概念功能：行动者身份建构
	4.2. 人际功能：责任与愿景建构
	4.3. 比亚迪与特斯拉话语机构身份建构对比

	5. 结语
	参考文献

