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Abstract

International publicity of local enterprises plays a crucial role in comprehensively presenting

NEF|H: BRI, St mENE, R, WE, 0. M7 e ANEE RS UK S SR aT AT0]. BURIE
T %, 2026, 14(6): 276-284. DOI: 10.12677/ml.2026.146524


https://www.hanspub.org/journal/ml
https://doi.org/10.12677/ml.2026.146524
https://doi.org/10.12677/ml.2026.146524
https://www.hanspub.org/

B %

corporate value and functions, shaping a positive corporate image, and enhancing China’s interna-
tional visibility and influence. This research investigates the current status of international public-
ity on the official websites of enterprises in four key industries in Northern Anhui, namely new en-
ergy vehicles & auto components, new energy, new materials, and green food. The findings reveal
several prominentissues, including insufficient multilingual websites, relatively low language qual-
ity, and weak brand awareness. In response, this paper explores the application of variation strate-
gies in the translation of enterprises’ materials, from the perspective of Translation Variation The-
ory. Furthermore, it proposes recommendations from four dimensions—government guidance, cor-
porate strategy, service models, and talent cultivation, aiming to improve the effectiveness of inter-
national publicity and corporate branding of local enterprises, and to provide insights for the trans-
lation of similar texts.
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Figure 1. Macroscopic process of translation variation
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#3: DYNE - Micro but solid power

Dyne is a unit of force equal to the force that imparts an acceleration of 1 cm/sec/sec to a mass of 1 gram.

We believe: Dyne’s micro but solid power, we can drive extraordinary evolution of auto a/c compressor industry.
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#%: Anhui Haoyuan Chemical Group Co., Ltd., founded in 1970, has developed into a major chemical enterprise
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integrating R&D, production, and sales. Recognized as a national high-tech company...
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#%: Founded in 2005, the company is now a leading grain enterprise integrating procurement, processing, distribution,
and trade...

With automated facilities, it produces 50,000 tons of glutinous rice and 15,000 tons of glutinous rice flour each year. Its

major products are sold nationwide...
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# 3 Bearing in mind the ultimate mission of “Driving the evolution with Dyne’s micro but solid power”, as “DYNE”
itself originally represents—the small force unit in physics, we will be fully committed to constantly offering quality products

and creating values for our customers all of over the world.
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#%: Our Logo is shaped by five core ideas:

Blue——technology and sustainability

Curves——uniqueness and optimization

Cycle——renewal and dedication

Dynamic——energy and progress

Simplicity——profession and determination
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