Modern Linguistics IR 5 %%, 2026, 14(8), 597-602 Hans X
Published Online August 2026 in Hans. https://www.hanspub.org/journal/ml
https://doi.org/10.12677/ml|.2026.148819

it

3ZBRENEIR IS T AT SR INE e R

ML - LRRY, ERRM

RIE UNCLINESR U T R
CEBAO KA G AR, WrE B8RS

Weks H . 20264F6H23H; FHER: 20264F8H4aH; KA HH: 20264F8H19H

=

HREOORINECARMER/ IO . BARBERRMERZRE, RFRENEAERURTEEEY
M. A5 EER IR R SRR E AL, FEERRI FER A SCA B . AR T
THICEE. ESWIEE. TR H ISR, TR TEAR LS B 5N R,
EREHFE RS . ACURGFEFEIR N, 5EHELHBCRI IR, MELRIEEL RS
FAERACERERAK . AIRRBERE ., SARBARER—FFE LA, BESCAREGIR L, 5
B PESERARLIL RN . BT IT B 7 T AR BB R A 5 HEAN AR BT IR, RIFTESURIEF LN
IS8T, AR A TOE LR —ES% .

XKiEid

R R, FEOOR, SMEICK, FEERRE, BIXLAE

A Study on English Translation Strategies of
Xinjiang Tourism Publicity Texts Based on
Communicative Translation Theory

Aliya-Ainiwa?*, Liangquan Dong?#
School of Foreign Languages, Xinjiang University, Urumqi Xinjiang

2College of Economics and Management, Xinjiang Agricultural University, Urumqi Xinjiang

Received: June 23, 2026; accepted: August 4, 2026; published: August 19, 2026

Abstract

Xinjiang cultural tourism publicity texts serve as an important carrier for spreading regional
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culture and showcasing ethnic customs, and the quality of their English translations exerts a vital
influence on cross-cultural communication effects. Centered on target readers’ reception and com-
municative equivalence, Newmark’s communicative translation theory fits the translation features
of vocative tourist texts perfectly. Compared with semantic translation, eco-translatology, Skopos
Theory and other translation theories, communicative translation strikes a balance between pre-
serving local cultural elements and accommodating overseas audiences’ cognitive habits, making it
more suitable for Xinjiang’s cultural tourism texts. Supported by communicative translation theory,
this paper adopts authentic publicity materials of Xinjiang cultural tourism, sorts out prevalent
problems in current English translation practice including loss of cultural images, rigid sentence
structures and monotonous translation methods for culture-loaded words, and summarizes tar-
geted optimization strategies for English translation through comparative analysis of text examples.
This research intends to balance Xinjiang’'s unique regional cultural characteristics with overseas
readers’ reading habits, improve the standardization and communication power of English transla-
tions for Xinjiang cultural tourism publicity, and offer certain references for the English translation
of Xinjiang tourist texts.

Keywords

Communicative Translation Theory, Xinjiang Cultural Tourism, Publicity Texts, English
Translation Strategies, Cross-Cultural Communication

Copyright © 2026 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).
http://creativecommons.org/licenses/by/4.0/

1. 5|15

FTEE M BARAES BN S £ o RER R s b, SR AN E SO 2 B A s itk A 4
TR AL SR A R BIAZ OB o TR SCA SR BLE BRI 5 R B A ThRE, B i AR PR AR 38 2L
R[1].

M7 E R R AU R R E T, HE PR KRR H R A RAR B BRI A
sedEmsial. H—, ZEORFFTUVNFERERBER A, RSBSOS S IEA L FEOwREY e, £,
e RERXEAL B 7R SOE A TE S NRE IR A 2 . PR RIA G & iR @,

WA TRIFEFHBSE )RR & HERETEES N, 5 ER0FE R, DR el
BEAERENME— S, Z MRS RSSO FF S AESTEA M E RS EWIRIE, b @& e
T B A AR AL BRI o T D 5E A FRB IR R Bl & SO AR 22 | TPRx 28, SCAbah . B IE
fil 2 EE4ERT, BEEOR 28R BT B R Ui, U T3 RIS AR S« AN AL U & BEALRR
RE% [5] B S 0 SCA AR AR S AMERE W KAZ O VRR, BRI AR SCIEBUZ FRS/E A% O 7 BT HE SR
2. ZEREFEIL AN S ORI IERAC 14
2.1. ZEREIFERZLOAR

L[ B PR L &K Newmark 32 H B XEIE 532 FREIEPTREIEEE, 18 R DUESCE & . 5 SCa) v
5iE e s rE N, MR EZEGESER, S TEEERA . SRR A, AR
TR, 2o A, SRR AL OB, O RAIbR RS R,
B3 B bR R SIRIE T IR EE RGBSR I0 S5 RIS, siE i g R AT B IS
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bR EULHTSE T, B INAERRIERIR . ASSUFE S LR AEZRRBESLA I, FE
R, AN SORE S B ARUE, S9L T PETE 5 5 SRR I BE I 2] -

LB SCA R B R ikl B AR SR SCRRFRIE . ARARIRGE— NP RISOA, IXRCA
HEAMRRARS . BRI R, KBS E R, RIRZOR SRS IR 55 38 bR, 32
P 128 FER T fo L TR (1 3 Y 3 35

2.2. FEESCHRIMNE M ATE S HHE

BT SCHRSCA B A S I S IR @ Y. o, SORGES RERMG . ARSI dkia, 1748
W2 IO SRR, BIVERERGE3]: KT, hIOCRZ TR Hib g, RS EE, A
A ERE, SYOURIESCAREZ NN RIEEAZEREE, L=, CRKSME et E R 50
SRZ, RSSO BE A A B R 4]

2.3. EREE M S

BEXEET SBOOIR SCA FPRFIR T, B — 35 SCRIE &) S BUR SO A, 40RE 13 2 S5 L R SCAL R iR
SR N SEBREIEARIEAC PRt . SCAMeE L A E M L IR ADE RS e B IRAE R R, T DLSEELCAL IR
B 5 1 HR S (UL VA, B RENS 10T SE UK SCA I RO L 5 ST IR, ST DA 45385 A0 52 AR )
B, ARG b P SO S T 22 R R IR RS, S RO RSB SR A S (R SE B R[5

3. MR IRIME XA ZIFDF AR
31, XHAHAFEE—, REXUARRE—EEXMREE “XhNE" R0PFiRE

ACPREE RIS AR Y, 2 HARE AR SO SO sy, A P AP B B AR, 3G TS
SR EEE S PR, Tk x4 R RrOE . SRR EAREIC YR T s
FUAIL, KERXEL. BB RYIROCRAAH SRS, 2ZKREILEHERERIRBNE. JEsETE6].

SCAL SRR BT SR SOIRSCAR IR DR e R, RS A, P B BB B A, )
DI BRAR SN IR . REE T EAL AR F X i P AR B2 I 3, BRI a0 R

B 1 R AL R B EIE
RX: et as. FIVRS LHEER,

##§: Kao Baozi and Shou Zhua Fan are popular among tourists.

S ZAIRER LS BRI, 2 RIOSORSCARI AR H J . S SO TE & ARG
AL TFIUR T8 98 Jm ST SR, AR AE W] A rh e SOl SOk FRAl P e 5 IR B 1
B, RE T RNCH SR MARE. $IE L5 RGO, A AR SE TR SLE SOA . 455
ACPREHPERIE, PR BN F AR BA AL, 3 M R SO A BRACR %O BRI RE SR I, TGk
S HARAR B S A 5

4% Samsa (baked meat pastry) and Uyghur Polo (local hand-served mutton rice of Xinjiang) are
iconic local delicacies popular with tourists.

SRMS IR DU AL SCR A T SE SCRN Ah B A% FH AR HEARTE, Samsa. Uyghur Polo 4 [E Py 4Miiie 2 7t
FXANEG NGRS R T A 2 + WREDRE SR 72 B3R5, DR B RO ST AR IR (1 R B S5 4R ST
sk, R B S BRI R SO0 A 5 AZBont S RN, T ) il e oA ST

] 2 AR RAG L AL EIE
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B3 $ERARDBRAIEBEZERAESE K.

##: Uygur Sainaimu is a classic folk dance in Xinjiang.

G ZIRER T RZ T IEE, 15 SRR T . 8T I R R AR, RIS N,
R T — SR B AR ZARIBE, ARBE T R H 2R 5 AN . WIEDE S AIE HES
TG, BT AR EARM L ESLENE, EROC R R E S . WU IR RS, ZPHASN
T SORSCARRISACAL R DIRE, I REE RIS, ik 1 B ST BRI oA B .

46 %3 Uygur Sanam is a traditional folk dance and intangible cultural heritage of Xinjiang.

SRERERE: R SCRA AR S A RFREREE, Sanam AIBCE [E ZRFSCH L R b ESURE S — R
WIS SR, ZEREAEERE. FORMERE IR B Y, REiRi O E B 50t
ROV EIIRE, 56 S PRl R 5 U HRZOR

#FH] 3 F Kk e & XEiF
B EAMHLLARARIR, ERER, HRFR, wEFEER, RABEL GIRSFRMI,
#1#: Kanasi Lake has mountains and water, grass and trees are lush, lake water is clear, scenery is different in four

seasons, it is a famous tourist resort in Xinjiang.

8 SRR S Y Qe A s QR R, R DI SOR B A s i f . +h SR SCAS 2 R G
FA)L IR E], LEE NG, MEESEHES, MRS G, EERAR TR BHER
SRR N7 WIENUER 2 SCRUK IS5, A AL B R SRZ BB, 2T
HERIE AR AL, AT SR SO BRSSO, L ST AR AR -

4% With clear waters, lush vegetation and stunning mountain landscapes, Kanas Lake presents dis-
tinctive seasonal scenery and serves as a well-known leisure resort in Xinjiang.

SRERIERE: T bR A NE SRS, BAETHOR L. MEREER, SdEa TR
K, MRTCARAEME, WhAEEMEE R 2R, SEELRTE B S PR A8 ROR -

3.2. XHEREFRE, ANXREGEFTE—RERGEZFE “XHERIME" A5 RN

A 50 5E PR B IR H SO AN RN A g s R R PR SOA, ELRX REfE
BERFLAGER, WEE W IEERAMEIE I XALE 5, ERORE RS TR R R
SESORAZ DAL, TR AP RSO S R E R, ARSI R -

HH] 4 I E FBF

B vk & &R HARTFLRIGRMER, B A4& KA R 18 5 Kk RAS U

##: Grape Valley of Turpan is an old Silk Road spot with Xinjiang style.

T ZFESFAE SR BRI E AL B 1 r) o RO TR 22 B ORI . 78 22 RO IR A U1
PRZD R R, AR R EE PR 288 XA E 5 O R i . BIEfa e Biee, 59k s
JEOSCH P s B RS SO R, SBOR SO R EAN R, s DLSEELI B SO FR OR8]

Ak iE3IC:  As an ancient cultural tourism hub on the Silk Road with a millennial history, Grape Valley of

Turpan features authentic multi-ethnic folk customs of Xinjiang.

SR B RE - AL 3 SOR FH SO AN AT, “ cultural tourism hub on the Silk Road ”“ millennial history ”,
PEOCIE I AR AN R JE ST S SO AR, IR 2 BRSO G, AEANTUAR T N SE B 8 36 530 At
R AR, EIEAC PR R A2 SR -
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3.3. IBHERAE, IRURETIE—FEEXIMIE “BREE" EEaN

AP BN B GO > 2R RN SOAR, ATRif . BRSO RUIA S PR HARAE, i
PRI TSNV BRI & 51 AR RR, BRI S PR .

B 5 SR TIEERIE RLET
B FEAFERIEER RIEA

##: Don’t step on the grass and pick flowers in the scenic spot.

T SRR A B R R . XA RTEE T IER AR, R OBEARRHE N
fivs . HEE L A, thar. HIEEeRH EEAar iAo, A IEARIREL AR S A IS E SCA R H]
e, EREREA .

4% 3L : Keep off the lawn. No picking of flowers and plants.

SRESERE: AR SCOR IS X AR IR 5. AU AR R e, &R A SL 4
Hipst, SCPSCPRRIPEEORE RN S, FF 5 ORI EAR AL R oK .

4. ZFREFEIR TR SR AT F R R
4.1. XUBFIAREEN, BERERXUAE

BT ERAZ PR RS AZ O B, S5 A AL A SRR, B SR OSCHR SCASRE R L, P RRUR
itk EECVESR SRR AR R, SRBUSCILAE R 1 5L S SZPRACR -

4.2. EREXARZE, BUPARARE

A ZARIR AL rh AR ] R T 88 SOHR A& B (1 3 1k ) R, Ao BT A2 R I A e T SO
ARG, BISEPUE S S EENARER . WRY5 5Pl R G EA A RO RR, B3 R 3Tl R S
WG], BETHOEA) . AR, B EE ORI NG, R SCE R
A, SRTHESCR I S 9]

43. EEHIEXHER, BAFXAXEE

WTSESUIRSCA R A B ML ST R R, REHFERIEBCCEAREFE. B PR#RE N5
Broxt SN, BEE ATAEA AR R IURIVATIR T, GBI AN AL 5t P se e MU R e S E e
SEMSUAE GAMs:, LRIEANE ARTE S0 TERKHT 88 SR BRI A SCR S, SR TSR F 0 M

4.4. TSREBRERNE, ERZTABIR

SORANE SCARRT LI, BN 2R R, BRI E SR A, SN A BRI .
AR FR IR . TG RSLI R, BRI R SR E ST, EAB MR R 0
=R, B R EAOERR, TR AR R A e TR
5. &5iF

WSROI E A MRS ELid . o RRIR G LR = IhhE, RSO SME R 1 H 28,
TR R ELRR B I AR R AR . AP I AR DL 5 . RRRR AR i S R G
o A 200 P T T WP M TR SCAS PR R VA 0o BT 24 T B0 SR 51 R A7 1) SO B B8 R SCIRR sl 3
Bt SR RERZ L EAROERC R 8T R S SRS A OB, A
WIS E R < ShAERCTE AR AR UK ST . 2B SR BE 06 A R8T [OOSR (8 5 A 2 AR

il
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WIHISIEL, S IRTHE SO RVEE . AT E S SCARAR 71, DSl SOk A1 B B 1 A BB AT 7T 45 S B
RS .
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