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Abstract

The translation of English prose constitutes an important component of cross-cultural communication
between China and the West. Existing studies on English prose translation tend to place excessive em-
phasis on semantic fidelity while paying insufficient attention to readers’ aesthetic reception. Trans-
lation aesthetics provides a significant theoretical framework for addressing this imbalance. Guided
by this perspective, translators may adopt four strategies aimed at achieving aesthetic equivalence:
ensuring lexical precision, skillfully employing four-character expressions, substituting culturally
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resonant imagery, and applying adaptive transformation. These strategies enable translators to ac-
curately convey the original meaning while simultaneously reproducing the rhythmic, artistic, and
cultural qualities of the source text, thereby allowing target readers to experience an aesthetic re-
sponse comparable to that of the original audience. The study demonstrates that translation strat-
egies informed by translation aesthetics offer valuable insights for the aesthetic representation in
English-to-Chinese prose translation.
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1. 5|

JOEHOCRIER /N B S RGHEHEFE, AR Y M E R MR BN G, SRR RS
NGRSO TR, AOCH BT B B R R o0 WUk, R rh 05 S 50, R
WX PEHFE 7R ER, HERIE 5 5 R AR E PR R 0 . Il anfel e RSk
i R BARR RN, 3 SO IR A5 IR B B AR A o SR ARG, RO ST S SR 3 o ) B ) R
Bl gex —inl 8, [ N5 O AR ITR o LB “BIWRi ™, SR8 IS 5 AR 5 22
it (0 RSG5 AR IR SR SGHIWR 1] SRARSEAR BB KR SCIER T, PRE AT 58
O BRI R 1A R TR PUE VE, 7ER) 712 5 R SR 202 M OR B JETE R, A7 B T30Sl « 5
WRIFERME” 5 “ 5187 B2, BFEPHNRGIE 7IGEBOOOFET “B7 I, Rl
SR R Bk SRS —[3]. SARE, AT 2 8 T 5 S % xS SO SRR F I,
TR AT 1 o SR R ) SR AR B Z R GEVEIRDT o« ASCIL DA RS 22 O BB AL A , e BAR R4 70
VRS T BRI PR 0 o SN S SR, DN TER ORI B SR IR 25

2. BhEERFEAR

20 tHheg 70 FEACLART, [ A EHEEOE 000 B T8 hn v 5 IR0, 5 R IS S A R HERG . 281,
W FUR R TR OO0, NS R R SR SO SR, BLRBSET R AR G I UL T
Fri R AECLTE R, RS AL NIRRT SR, o DUA RaR 3 BE AL E SO B A e
KR HILT T, 70 FAU, BT FOOTR SIS, £ “5. & M7, M7, “rBe
LG A AL L R TETT R, BN DU SRR B e A B R A &R . 7ER
PRERV R TS, 2 AN RN ZE BT 0 P ) B SR A U HEAT 1 T . AKEEAE (ORI 1 o SR
A B RE) hoRi, P SN DA B OO T AR, BRI H SRR R, JRE IR
EXESCHAT G, MR SCEE 5 EOCEE I “ RN [4]. BRE (WE5RY)
TR RN 53 IR, RN R AR, HE SRS MR adRE, FNER. RS
MBS 5 T R G R T 1R SO SR R SRR AR (5] XBRERTE (BIPRS00 PONE I TR R B 1%
RIRE A 5 EARYE, Hh I EE N DL SRR T, WHETE SO AT SO 5 2R R T ) 1 1E[6].

FESLFERE |, BHRESE 2R IBWI A 7 BB IS AEZE . N EESN I BRE, B4 AN
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AR AETEPRFEHERE T, O L5k, BBy L 0k, Ha BRSO SEHUCA e
FE SRS RE R, SOOI o SRR, BB AR S AR e il SRR . RIS 2 IO TS5
IERAEIX — XSS Iz R R B, )W IR O T8 e i v 1 o S L il AL

AR “H R, RIRE IR R CAE TR BEE . T ERERIE KO i
P AL MG IR ST AE” IR ARIRIE 5 R TELETE 5 TR a0 L OBUON 2, T2 45 13 S RE A6
HARE L RS 5 EOCRF I 8 ks . HEfR AR, hTiESEl. Ul f i kel
AAEZESE, B SRS ME LS LA X R0, SE S AR AR N — Al S M FE . 5 UG A I F 3 5 XA
Bl BRIt iR 32 UM H IR SRIE B SCI REAH EL, 0 3 2 SN QT J SC o SR L PR 5 ST A
iBe B, TR SCAE S W SRR SEE O 5, #PES8 # RENE RO S T Hh R L v SE R i 7
Iy e S X S M (112 HI R LB KR -

3. HERFENESCEERER

JOEBOCOE S Ral, WA, EREE, BRAEUIRE SRR, R, La@EeigsEETEX
SHEWAEBE, MDA R, RRAERER SR R ER. M#ELsLl “H
FXFEE” Rzt , KEHERIN T IGEHOCHE ARt AR FR, HE MR AT =05,

3.1 WREH—REMXHEEEM

SR ARG RN s SRR AR, HERMRB SRR ARG SRS, EHCCE RSB
B WE AR R BRGNS TR U SRS TTIEE R, #ilin, Virginia Woolf #t
SCHPRAN AR IR ZE, B E.B. White BOCH e i HAER B . X L8R IE 3R G SR B M LUl R A2 G “ 58
SE7 B CSEET PRAERREL, ORISR SR R T AL B SR S E BB T A .

32. HEREH—IFENREINIMSIRENERES

B SR ARG o SRIE BRI AP Bl FETB BRI B, B R SR AR, R SCIRRI B,
FERA ISR A, BEEVEONE — A, BRI TR SO A SERMIE R RUE SRIL), SR AU UL RE
ENPEREAT “HANE” , AReahit “EH7 I BN T AR, HH SRR A I 1 SO UM R 2
U o SEAR OO A o 0T 45, O R T 338 0 IR SCH SRR BB, SR T SCRE B AE T 0
MRS AU o S A2 . DL, B MR AR SE T R D05 R MRS 1 2 2 IR R T

33 HEXBUSEENF

Steiner I\, BRI SRS HRAMLEZAR, Hig H AR iEE R RS 5 S AR LRI
IG5 R FRIE[ 7] BIESRAMmR A H AR d R F L, BERE SO B IR SR o Se OB . 1o 58 ALY
B sR, R SEHLH SN 4. TR RO ZARR AL P E H B AN RE A5 B AR LB O 45, T B SE B
“hRE R IREOEET , BIEEL, S EAUE AR BRSO TR R SRR S BT EL, R SR S S O
BRAEMNE, EONSTEBOCRR SR AE 1w SE IR 3 A R S SR
4. FRBOOX EP R HE R F IR

FERIESR AR, JEOEBOCDOEAGRE F B XN HIERE, TR RMEmHaEERE.
MR ERFAR . @R — M ELEE BRI EARES), BE NAES SRR 5. 7 [BIACR
gi BRG], MRSTE . ki . TR B S A UAST5 i, R S5 HOC DL ST H S
RS
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4.1 ¥R, HEEWAER,

TEF BRI O B S FE I O SCHEERAA AT . RIS IRFIR, BHRR R REM B IR K8 3G, IR
N CHE” SRR SEIRYE B [5]. (ARSI “HERR T, JFARIE SO SR, TR BRI
RNJFSCIATE PP AL 15 X3 516 7, SR 3G AR o 56 S SO DA 1 481 T DA i i 96 2 i3
RERE AR 1R SORPRFEEEE 1o SR

18] 1. What makes a home? Love and sympathy and confidence.
EX FAMAR? B, £, THEE.

“sympathy” —3a47 “[FINE 7 5 R, LG UE . A EEN R, AR RO
557 KPR AR, AR T IR R . RE LR I, fE DGR 1AL
FLIAR R, RS EE A% 18] B B S AR AR SE A 2 b X AR T SR AR A ALE
P, TR (BTN U 5 0 SRR 5 A% o SRR, S I3 ST RES AR 15 0o 5 TSR ABL R S K

18] 2. Parents take good care of their children, and the children are interested in the activities of their parents.
FXL: REZCBHTL, FEAFAMIEZIE.

JEEJFE LA “are interested in” IR T LM SCBES S HIAS L, FFA SETEIOC DLEARGH 5 A S0 ) o
FIM. HEEFEN BN, EDEFRE B T A AR EERAANE . FEEERMES
BRI E R T, B XTHE R “ 17, BROREE 1O —INAZ T, S R SE A H 8 PR A7 SR N TR
XA O R B SR % FEAE DOR R TR A LR AL, REE T 138 1 o S50

4.2. TAMFHE, BESEANTEREL

PR AR SEILE SRR LA B, Wi POGERSUNE ARG K. DOE “ITH 7 IREASE Ay
LRI E TR R, BAGHRBZRMIE LFIEZR[8]. &I HCCHE R b Sl e 50 45 1) B 28
B BB AR T IESCH SRR ATSR T, R RSN DU 4%, DR S S R R (e N
EUOE T SRATEAR TR, R O Ml 5 R SO B R .

f5] 1. Great men have risen to distinction by unwearied industry and patient application.
FI AR R RBIERME S o RRE,

JR3C “unwearied industry” 5 “patient application” 15 X &N, ETEEECCE WHAETRTE. 4515
B, PUBRRKG UK, SR SR ) BEAE B h AR . PR PN X — TR R GV a7 L4 AIE
W HAI AT “AWE 17, UDUEMESGEGSRIERNREE, (ERFIE SCEB A B TR
SCHBRE AR . FIR, ¢ H2RIREE” KR “rise to distinction” , 5 “ANMRES S T RGHT R T BRI 45
M, TWERREA T X BRI RS R SCE AR % B 5 A A SR AT

] 2. In spring, the grass, the flowers, and the trees begin to look bright.
FX AEAk, BERALT AR

JE3C “Inspring” {ENBTERRIE, ®VEH T . B EEN “TEHER” , EIGERHE 1 HEEZ N EA
PR, REEEBRECREMENTES 2K, BHTINER “XLFR” XM, “R%7 5 k7 M
e, K ESE PR IE RSS2SR, hE TEXMESR. FE, % “the grass, the flowers, and the
trees” PEAFHFINUFHE “TEBMA” , fE=DE GRS HANE A, WP, M B0, Fosd

DOI: 10.12677/ml.2026.147724 941 HUACIE 2%


https://doi.org/10.12677/ml.2026.147724

)i

X FESCAR T AU e B R —— I IR AN I R A AR B, AR SO A R A I R S B AR ) A S 3RS
55 SR SCER A UL BL AR B SR ARG, AR 1 6 S50 55 B

43 EREBERK, XHERHEXEL

FEEHOCT KA B SRR R € AR U R R, RFECER S BB EEH . LECER
FEVEIE AL AFAE SRR BT RE SR W L2, BEIEAUOE ARSI SO S5 2, M 2 id Bt 56 FH
Boo MU, HEFEZH T HEOCH REEAHE T, KEEMREE, UFSCEERERNERAETEHNR
VEREAL, RS O Pl 5 R SOMRALR o SRIRAR, ST SOAL i e SR kg,

%] 1. The habit of keeping pleasant is indeed better than an income of a thousand dollars a year.

F K w IR S AT A

JR3C “athousand dollars” &350 0% I B0z, EJRTE SCAL eI R iS5t “ Al W &~ HOR . 25
BN “—TFEIL”, 1EDOEEEE I H LR LS R RIS E M IBAR, 295 5 S0@d “ nl i & ”
MESR MM ER R, FE RGN TE” — BT R EEENRAER, GST
FEB A O R S B ML “HRE” 2K X R R BB 7RSO E S R ] R
KREFR, NFFEDOEHEREMII I, B SCRE RS IR “KOEFHrEE” MEE.

18] 2. An idle brain is the devil’s workshop, for by doing nothing one learns to do ill.
FI WEN R SRR, MAESLF A,

J S “the devil’s workshop 725 2 36 B 2 u s 5, FRVEAESBATIRIE, BJR CIEERFRRF TR
g AR RIE o (HIX — B R AE DUE 15 B2 B 6 S H A O BRI, ZFE RN BRI,
BCREMLIE S “BR7 5 “EE 2P ERE, TRer R IR . AR U R E R, K
R “HREBRERIR” o “URIR” EDGEPEA “BAEFEMZ " Mkam X, HE&fmear, 5ET
“workshop” & /R DIRETE TN REXT S5 T HAREA 1 “WEAAT” %O B, RS U E R Bk AR 72
DU R o S A8 Hh I ni 2

44. LR, XHEXHHNFEERE

“UERY SRR RAEEWREAIE, fF I EE AT R R I RR, XHESCET 2R B 5 5
K. HIEENRARE, WHIFER OSSR, TR 28 FRU T, RS L B A did
POBHE S BARRLUEI . BHAERZH] T EOCH LN IRAIATSE T, A B AT AT U B S SE Bl R SO e 64y
ERHE,

] 1. Genius is nothing but labor and diligence.

FX ARAH, BT Hé&, T2

JR3Z L “labor and diligence” fITE SCB ™ B B A 6 R A RO, PN SR 9 B A R ST R &R
GUH EAFE. AR EEAN “RAAT ZETME” , Ol H R @ BRI R,
(R RIS HOK 155 . PR LA B CRRIRO) i “ — B2 8H, 0 — MRt & dia), D
“BRT Ehd, RS RHESCHRIEACR . X R LIDGE S N E ORI, BRI TR
R, NAEBEE SR SR TR BRI A

] 2. We should never forget that to be cheerful when it is not easy to be cheerful shows greatness.
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F BMBIEARREL, RNGERZILETARY Fm Rz,

JESCR PSR B, HAR T AU 56 BR BRI “ I R R AR 31X — KRS A S AR BRI 1 R
. FIRTHERE, WOCKRERETRBER, XM B0 5 RSO e AR B S0z . B
WIS SR T ZMM, FRTZRMAER KA, BN “A5IRIRZ” » SCE IR 5
ZHNE T LU B AR TR IK A AR AR 0 BRSSO AR e sl . X — e AT
BL T SR SR B QG P I ER

4.5. HBUREEHIXFR

AR VY T SR I AR AT, TR AR AN R T R 55 T TE ORI R R S SR bR . MIBHR R
FORFE, VUSRS 200 H i Al SR B BERFAE . R 3R] SCORIE S S T e P, DY 38 I3 ot
WEERARE, HRERMIE I d B, A — P SCBl s RAE R & TR . eI
o FRET B D SR L o S0 S5 R B LBk AR, Dy PR AR BEANIR] 2 I A B SR e B 1A

5. &

BRI EVLONES ST I S QNG R, Rl — 1 H SR B AR B H R R () 55
TR TR S WARHER R AZIR L, CHEXE L, BRSO PR IR 21, O E
BE EOREAVE B, e DL SCRE M 13 SO 5 RSO3 AL v SRR I vk I U, N
RO R O T MR S EARME R EIR IR B ASCLURIIE SRS, VAN 1 DY 3T E SR A 5K
W e AETE SRR SR IEA, S SR ZE T A SRR B T PR AL R T 32, SEELR R T
RS TERBEAMM SRR, IR AR g R 360, (B SC B30, SRBLE SCH Se i
AP USRI SR A Hbs: (A SCH RE 5 OGN # S 6 . i AT RE N IETE
HOCT R S SR A 2%

SE 3k
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