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Abstract

This study examines representative extreme-degree shop names, used by brick-and-mortar bu-
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sinesses in Changsha. Drawing on a qualitative analysis of collected shop-name data, it investigates
their linguistic forms, semantic orientations, and possible psychological mechanisms. The findings
identify five major patterns through which extreme-degree meanings are conveyed: degree inten-
sification, status and rank marking, numerical endpoint marking, experiential loss of control, and
contrastive, curiosity-arousing naming. The semantic orientations of these names show a degree of
alignment with different business sectors. Food and beverage businesses tend to foreground sen-
sory stimulation, service businesses emphasize service quality, and leisure and entertainment busi-
nesses highlight emotional experience. From a psychological perspective, the analysis suggests that
extreme-degree shop names may influence consumer judgments through embodied cognition,
power relations, expectancy violation, and social identity.
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Table 1. Extreme-Degree shop names featuring degree intensification
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Table 2. Code composition of numerical-endpoint extreme-degree shop names
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