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Abstract

Against the backdrop of booming cross-border e-commerce exports, translation transformation of
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English product copy shapes target audiences’ cognitive perception and affective responses, which
further determine product exposure, conversion performance and overseas brand reputation.
Widely adopted literal translation in the industry causes problems including inappropriate key-
words, Chinglish expressions, cultural mismatches and non-standard information, hindering brand
internationalization. Drawing on Nida’s Functional Equivalence Theory, reception aesthetics and
cross-cultural pragmatics, this paper also incorporates interdisciplinary findings from marketing,
consumer psychology and e-commerce UX writing. It distinguishes the boundary between domesti-
cation and foreignization and identifies scenarios where foreignization should be prioritized to pre-
serve indigenous brand cultural features. This paper constructs a localized translation strategy sys-
tem for e-commerce product titles and detail pages, and establishes a full-cycle optimization frame-
work verified by typical cases. The results indicate that theoretically-informed localized copy trans-
lation can mitigate linguistic-cultural barriers, regulate audience cognition and affective experience,
improve user trust and product sales, and offer effective references for Chinese export products to
explore overseas markets.
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L1 HOBREFLARARSEIFRER

H /N 5 5 F R e A i = T AR AR R RIS R T, SCER R RR 2 AL A% E iREl h AE RE,
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SRAMKIIATE B, TiEER TR SH P FRB, #—B 6= R iinRM.
1.2. XEFRLRINGEFEN
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H AN RIS R RO S 1E T2 M OIS, VBRSCER ST AR Ot 1 E RS VT I
Bk RT, AT T[4]5 H AE SRR S A BB R 1R S SOR AR 4y B BAT ) iz s 7, i
BN 2 S SE ORGSO RS, WEE S0 P A RIE T SORRI P, S BRI LA AR 2 A b 32
RIS NIZ s BRSO PRE SR AR SRR SO By, S A 30 e 3 PR 0 RS
SCFHHT S AL, SO T B SCAR AR PR ARIA S E « IRAESR (S 1M BN A X SE (T RE X 45 ) B i
P TT BT SRR AR BE, S BERAT B ARG RO SRR, FE 5K AR R S B AR R E 4T
P IUESCE R, ot H AR A S B S 5 IR SO R S 2 R — Bk, R 2 BRI 5 2 X
S PREAAEAERE, BT 2 oI T R R TIR . ARECT R S, P EITA MR R R St
BRI R, FEPOEM T REMBEIFREE TP EMAESRRZOEE, HPLU™RE “F. X,
A7 BRI A ARl B DLRREE A AR BRI, HLLE RSB
8, FKFEMRE 7 B EEGRRIER, 8 T E R A - B R S RIE K .

[ A 1 2 2 2 tHORE D RE X 25 AR N T 7 S SO R, XIS (1148, MR SRSOAR R 3 T DhfE
xR A ) AR R AR, TGRS R AR D A ORI 71RE X H AL I SCRBE IR, K
FLZE R T AT IKE B 9B E B, RERITHEINH P EAR O PRER(]E I, &
TACTH I AR SR, ThREXS S IR BE RS IR 3 I8 A0S 5 M S UGS, T BRI I8 S A% 1%
RN RUR 22 o Z2a DA FCAT A, LAZhREXT S B N 4K, S5 Gk iR, RNy
B T LB L UX SARES S B A . ThREXT S5 B W] O s g i i SC S R e L ) s
AR A SCHE RS BN e BB BEARHESE, R AR A b SO L STA PR L SRIE A A A ) Y
ARILH.

1.3, RXXRALT U, L. mEBMEEHXRER

A AR IF AR ARG 5 B e, IR B SO LA T B SO B S UMEIERC, PS5 v i i A
RIGHN TR TR0 . S R OB UX SR, SCRA AR EE /T UIiR . SOK
= SZAGAFIIN T WA MG~ TN, A RWONT Gia 8RR MaELiis kg,
RGN I AL S SRS B A AT BRI . R R, WA ST 2R S5
MIA AR IR 5 A NaE K, RERSHSHEIGIC L i, MSRIBAFRSET G REMN, A XEETH™ i 5 AR
SR, AR, %8 UX SRR S RSN ZRIEMRA AR, R
SRR R D) S BRAR A, D P AR SARES A 7 A Do L, KRR T i e

FE SRR T, FRVEHOE . W 23 SO SO RE M DU SCAL R, L85 SCAR IR ) SRR A% i R
M, Ky AR E B S AT . Cowan [91FE RS STALBHPRRT T h 45 Y, SCHAS A0 IR B SOAAL R ULIR DI AE
SEHLES 73 A B AR HEN X — PR [FIRE I T 08 50 R I SO . PVRBL10] R i, Bt AR
MBI TR T B A T AERS, HAME AT RHE R 5 RIE, A RE Il e R0 [ Br
et o EIBL1HRIN, SEEAR T ACE RS A PR R L AT SR, BENE AT ROH BRiES 18 5 A% 38 T AR
ZSVHIEMETG . SRR S AORHE T PR IR . SE AV AT REAE K 1 K = A AR IR Rl
AENAET RGN, FEILE I - A Z AT

1.4. AXHEZLD
ATCOL SIS T S PR, DLDREX SRR B N 4k, SIS B SUALIR AT A AR Ah 7,
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HETIEM. WREOHES, B UX BB ARI SR P A 5 LRI E RA S, i
ARTEE 82 24 OR B 17 i B AR SCARRE s SRR AR AL 7 i PRI PR D SRR, 5 B A T AL AR
KEWHIAPARPFNR, REMEEOCRA LRI O RIERENE, B CEm g, A=,
SR (B EEMEZ AR, RN EEAER., AR AR LB SR, BB R kAR
WIS ROHFEEL . ST T30 5 3R BRSO 5 ST ik

2. iR EN A T RIA R

7 bR R IS S R R P RN 1, R AR ILES . A PR S AL AR, SRR R 5
TS 1E BRI E R, HA LR EERJCERER L SEOURCR . 458 5mie, FRN%5E
ARSI (3 36 2 UL L LR UX BAEXHE BZ PR, il P e skl S ohhg + 913
haextsE, Motk R, ARXiER. SRS @RISR R, IFEG RO 0T XUk
O i, ARAUR AT DOE R A AL e, FERCRIRE A 78, PR SRR,

2.1. KA K2Rk REE

KR AR AR L% L, Rgrh NEERAZ 0 0 BE T I S g b PR I, 35 DhRex &%
oOCOZAARIE XA BRI MR EFMEE, R E PRI S A IS N, RIE ST
FRTCIR, WA USE BOA RIS, W RAT A REAT NIRRT T R A @& i
HFR T A LA OGS A R R, RS HEDL RGN P R AT A .

F2% 100 S B U K A 7 i

WFE P M EF Y, 8 MerchantWords. Sonar 515 & 4R T E, MBS T &5
A F AR, 1 RSN AT B e s AR R B ORI A, A ORI .

S AR DU E R A E BE(EER): Cotton four-piece bedding set for family use (IRlJC A6,  JRF
AT IR R A AL (IER):  100% Cotton Bedding Set (/M- &l H#Z 00id], VLA RE L, 2l
5 EIIRENT AR

e 14 ] AR A 3 e

FEa RS tHE AL MBUBYE. DIRERE RN, AR MA BRI E A I, XA RRE . i sk
ANETT bR EZE R, BRSHERRRWZE . PR3O ERA, MRRGEAENRER, HESIERER
iz

Sl 2 KK E A B F(E1R): 2 meters thick winter quilt (RRETTIZEH I, 58~F, K
i) AT 52 A0 PR AR PR M) AS 4k 7 (IE#f): - Oversized Thick Winter Comforter, 78.7 in (¥ AJEth Bz, [
FHE A8 HIRYE comforter B AX quilt, 74 24l F1 2T 15

KRR E W7 s 28

#FE Google Trends SEHTHIUHL H br i A I AR . HERIE 5350730, 4567 M5 Ab
KR, e, AT SIREE S . Suo [12]F SCARRIE 7ERH, WA ZAHERIES]
PRI, BERS B E R T SRR SR 5 32 A2 [

S P AME ST S KA (FEE K ) ELFRA : Portable Folding Water Cup A ALK JE M 4L: Collaps-
ible Water Cup for Camping & Hiking (& /il /7 417 5t #4] camping. hiking, Wi&#A 7 2NE 5, ik
FIRIhEE) -

ZIEEER R

EFXTUUIE . MBS /MEM ER BT, EROCEREEA FE s ME R AR AR b R, T
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BEVGE, AR R R T R
22. AEHAXSIEFHN

AN P 2 e shm M EE B &, B S E A 2R B RIE DR SRR, 454 UX
e “HPORASRBUZ0AE B TR 5 85 S0 AE H 500 5 1R AR 2K, An il a) 00 7 75 T8
OB REE, BMAAGIERETE, DA ORIE B SR 515 B IS T REX 45 .

ZoOE BT E, & B B b 15k

IR R + Z0DRe + BEN” Mg sNEAE G, R P PRI E R . T
PSR AT, 805 5 AR .

SR T VE TR O LR N A B P (B %) High appearance level Wireless Bluetooth
Headphones Noise Cancelling (MERME iR, 187 REL)A 4015 F(IEM): Noise Cancelling Wireless Blue-
tooth Earbuds, Stylish Design (1% /027" it earbuds Hi &, IhEe. BHEKKIEE, 6 EEET J1H).

FET R, A28 98 HER)

PERE AT B AR, FERTURER, WAERREREGM, REFREEE S, e e =M.

- HER R A B B N BT AR LR R TE & % F TUAR B BE(B512%): New style household fully automatic
small washing machine mini for dormitory (BB &1, FHFEAR)HE A 4L E%: Mini Fully Automatic
Washing Machine for Home & Dorm ({78 E 51170, fREAZOME ).

P S EAR, SHFERIA

MIBR “RRaR” “TAR” “T KEH” SFATEWINEFER L, RAEINER L. BE
ik, BERGIKH P RIES T EEMRAE, SIEHEIDIR S SR . WS SCE A, Ak
FES SR E 5 R AT AETOE HREBE TR SR, SBuEIE S OB, FRIEE .

-G PRI By He i K B NSk HIE (5 %): Best Selling Top Grade Anti-slip Slippers Fac-
tory Direct Sales (F x4 ialiL, 15 & NN A L AAFIPEV:: Durable Anti-slip House Slippers ({1 FH %
WAL durable, FSAE R, FFEHEAMHRTRUN).

23. AEUETESMA

MREATAIFFIE—RMETAE, TEE-mEMARS TSRS RE, LWL, —2ikiE
P A S A 2 AR R ORI, R I A O i, R RO B M S R, R R E g Ak
KRG, LA mpEE Bir. ZREIRMg@ERASH P AT 88, SER B #dr 53RE, EIK
TV, ORAUEAR R R SE R . =R “HLAS B + N TIEE” MRS, RFEVLASR e
T WIRE = HE, E EHEA AS ALY 1R 58 N AR €0 ZRIBUR[ 131 TR, DR A L AGHH
PR AR AELE 5 FG R A B RN A SIEE, e b S Bk, SEILTE S AVEME 5 T E E M i St
—, X AN FEBEA IR O . FERR 2] RS, BB RE S AL, A TA
AR R TRAMILES B RSB R L FEIA AR A 3 ) OGS AT

S5 WIRRNC A AR AL FL A% Fashionable Phone Case (3 %38 17 3% A7 B )5 : Trendy Aes-
thetic Phone Case (45 & SMERAFAARFAT I aesthetic, WHE 4 T 22 81A) -

3. FRIFRFEENA L URIERE

P VS TR P PSR IR DI 55, ARBCE S BRI SEBTHRR . (SEMERNEZER . W)
REXT SRR A, Siaiksz Ry BOCiE s UL AR UX 51 “JHBRA 7 OsRiEss " 1 H AR, VR
RV AN SEBLE S TRe . BiSRThAE. VUIRTHAE. SCALDOREVU NN AR, 5% AR B e U] op [ AR

=t
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I, AT LA E S A SRS A MR R SOAS, SBC A By 5 32 ARER A T IR, 4207 LG e i A i 9
WA HIBRAE, R S0 & KR SRR G1E — W .

3.0. XEREALL

WA B 1) BRI 9, WP E B SCR MR AN S E N P2 RBUOR, TR IO AR R 5 o 2
FETE A RAS B SR R, ORAIE [R] B2J8652 5 78 B RO N 55

KHABEWEGTUAR, 915 KER

AT Sk, WBULEREBRE, DoFse. Mg miE R, AR EREmS. RK(7]
FEEAL = S E PRt e iR, HOE T OO R B IWE B, SRS RS, IR B, R
OHA R RN, W5 KB T P i 2 2 A AR, BRI ot L) (B A

SGM PR SCR PR UE R (E ) PIATIEAE, BREGE UK, RORR TR —(FKER, st
FH P i) A< 44k 5 512325 : This daily facial cream nourishes and revitalizes your skin, improving skin condition
gently. (BB LIRL, To% KAL),

FLA)/NBCHERR, & ECRE A D

P KB R, KEBRVERIE, GRS PR sl h 4 s > mt. e KA E5TH)
W HIENW LR A P m) il ARG UX SRR, BRACR 3 om H - ok T .

-2 B RK AR KA BB This stainless steel pot which is made of high-quality raw materials
can resist high temperature and is not easy to rust and can be used for cooking soup and frying food. (FJZX L1,
5] 52 PR ) A A6 R )24 : Made of premium stainless steel. High temperature resistant & rust-proof. Ideal for
soup, frying and daily cooking. (#57-Fif), 73 BRI, &ERCHE 3o [ 1L) o

R AGRIR, FF6-F 6 G EsK

FERE HUEE highest. top choice. best FAAXT W FRIER, BERF& & RIS GG MER, kg
%51 % - P ABAEfEL.

S FERYN G SCRE M E I The best storage box for home organization (24 %} 4k 17 J best,
S22 HE) & M PETL: Practical Storage Box for Household Organization (ff i practical 758 iR 7= i £t
#).

32. EREEUALTH

&R R LA O RIERCHEE S PPN S, SO AR R, EMERENE. G280
e, SCIUE BAL ST REX 4

s S HbR A AL

FEa RS TR AL BRI, PR RRAESE AR UCEC B bR E SR, A E A E R, R
SHAFF I RKIBIEN S .

-5 E N H(E N 220 V RUE)ELRE(RER): 220 V Mini Electric Kettle (RAREMMERC L E,
5 BRI A 101 Mini Electric Kettle, Voltage: 110 V (US Standard) (3% /8 3¢ & o AR EARTE, T8
wWZH).

R A AR S

FIh S “ 8 - 7 - 7 AUEEH, RSN IR 0L A - RS - R -
A RSB FHEAT N2 o XUDF[LFR 2 AL 2 7 i SCR AR LA BB, e ROEFCHESh 2 AR
Be BB . ZZ AR S UX S5E LU P sk AR o oo i AR R RF — 3.

ot
s

K
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-1 RYi R R

PSRRI - 7 - B
T JE K EH IR -

WA 4L 1Z%E: Core Advantages: 100% pure cotton fabric, exquisite workmanship. Product Size: Stand-

5.
A R RR R AT, (TR0, RSP ERE, SE AN L %5,

ard size for universal use. Application Scenarios: Perfect for bedroom, guest room and daily home use.

SRR ED
Re BRI . Mo RO BB B AL RAR, ELOLSI, $RTHHI sbk s, AR BB
JEA o

33. REFEBERLHK

Wit A BIEERSE SR R EE S, HAR T GERC BN A ST 7 oSk e,
R E IS E ), LIRSS AR EDIREN 5. —J5 0, RFFEBRME AR SBOE, X ARTTI
Yt SCAPEIZEE, A% EAE B AR ENE o F AL R4 B, VTR e 0T B IRFEE N BTHIRE . 5
—J71Hl, FET USRS IS ) A ST, SRR BRI

- B EIRE RS RIA A E R CRICE B, AW ABR(PAER, INEMAILE)
A A BEVE: 30-day free return & exchange. Full refund available if you are not satisfied with the product. (i&
BEWSE iR “30 JRABH” RN, A S & 5 RIR).

34. BEMESXHER ALK

B S E R R A LA BRI R AL, IKAEDhRe xS S 30, REEORIETE S T40e, X EHMSC
o, SEMSCA R BRI BT 5 . FRER[8]5mIA, BHIRA LALMIZ LW Z R Ciufeid, RASEIIEF 5
AR IERD, A fg B IE RIS Z AR PIATT

Bl iR =

i TR 5 N TEZWERLE, A5, Bk, SR, P amitlER.

iSO R Ak i T

% TSR G R mEr . e S OEER, BRUmR . MBS SUE - S0,
TS ZE B PRS0 RAETE R R AL R 1) B AR R 07 SCAGAT 5 T E T, PR3 JF R4 b e
MATEER, AR + MRRETERITE,  ORE S SRR

SSH 1 RS ZE S T O S ALE PRAS PR DA (h SCAL AR 5 #F) ELRE(XUE): Red Wedding
Bedding Set (74 /7 41 {4 %) KEKE IR L U TH 7 G A AL AL : Festive Red Bedding Set for Wedding (3411 festive
PRE ], S9fbfmEcAs, R =EREM).

S 2 FREIRIC SR S R IAR . Sk T B SRSkl ) AR SRR R B (L
1k i%f#): Dragon Head Factory Supply (P77 dragon AR R, &M SCABSOA LA FE: Supplied by
Leading Manufacturer (ffi FH i #M il % 1& leading manufacturer, #ERfif&IE “ATMVkEB T & 3, L
HEER).

-0 3. ARGV E R oy A SRS AR ] o T AR R L (e Gk iE A
i PE OGN I /D) B % Chinese Ceramic Tea Tray (Y 7 THIRH B, 52 A0 2 FE A FH 38 ) SCA A i 1692«
Traditional Chinese Ceramic Tea Tray, a classic tool for tea ceremony. ($h78 SCALRE X, H5 Bhifg o ;28 i =
i I 5 SO, SEBSCAG DD RERT A X BLIE FE A S AL SRS fR B “ Chinese tea ceremony ” SCALHE
[E ST BRI AR, ST S A i 5 2 A RN T o
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4. B HCERIFSEMEHE

LG REXT S HIR B BRI SR B, @ AR . EURAERISEREAR R, AT L R =
APrBRR D HERE, MBI RCR 5O, SSHUMEAE I SRR LA . AR AR, R T BT
B 58 SRS W I i T A I 7 IS KOO Rr B, DU R IOy F, B “ Rk
+ B LA R

4.1. 7TR: LEHTIR + AR

ATACA S R0 o SR SLRONAZ 0, IRFEAS BB T Bl SE BRI, TR 455 T
PRI T A HE, AR 5l N2 364, B U iB A, JF B IX 2 A/ AL SR & 35, =T
Ak CEE . A, SCRR. SEbRuE, BIENLSSEIREAERE, L.

RG] BAT RV UENL IR VIR : Beautiful desk lamp, bright light, good for study. (f1J2{f#
AR, RV EA) N T A AL #E: Modern LED Desk Lamp, Soft Eye-caring Light, Ideal for Study &
Office. (fRALIFNC. A)a0, WA R IERRIA, HEEEHEDEE).

4.2. FH: BEREBERUHRLK

ANFE SRR M LR RRESAAERE R, WEEmBRE, ZR IR Iigent s, LA
MeAL W o B vt B[ 14 BIF FE R Y, AN (6] it S PR SCA BB 7R G AT WP AR M 5 52 AR 75 3K o [RI I 45 45 5 22 R A -
HD S SN B R E B HER(UX (5 EIEMTEE); St A 75 By 2 255 O B0 URS IR R R 225K s BRI
B i B2 T B S A SR G S [R), IR B SR R

1) 3C Hhi ™= i MEBARRE . SEFRAERE R 5.

SR Lk HAs TkiRL: Fast Wireless Charger, 15 W High Power Output (F§#EFRIETh R S5,
{5 FHECRS AT Mk od F AR -

2) FKJEreh: MEMAH R, DRt HamiRis,

3) FEMHA S MERSY DIRERB S Ttk

4) jimds: MUE RS, M. REDEHEERL, S— RS bR,

43. FH: RPRIR + BIRRaEFEHEN

AT 57Kk, FRIEEIE S H 7 RGSIAIEN, KIGERSCR D Rex &S8R . 8
B AR FACRSEREE, BURIBSNH PRGBS RIS,
KRBT A2 AR L, B R ERIE AR RBOR . IR L AL, ZARKI B 5l
SN RPN () BRI UX SRR A 5T F P S Sk OO o 2R ARERA 15 AMUAE 20iA]
CA), WRHREERIAL - AR PR TR RO

SEREW: AN AR IHAC % Large Outdoor Backpack (B &7 i i R AWAR) 25 & 48
Z LR Large Capacity Hiking Backpack with Multiple Pockets (%78 #4454 22 1] large capacity
multiple pockets, FEF5HBR).

5. 8578
FEEE BT 354 H AU M R, P2 S R LA T BN 128 T, THohk

[E 41527 ST HR e AN T 3 O D SR ) S0 3E 4 J1 . ASCULARIE DI REX SR R LR ML 4R T, TSI
BRI SR A R B SE, JFRNTIIZE A . M O BEE R UX SRS AR T
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Ry BT AL AL - AR BRI K Ty, WA R A DO S VA KU € i AT R A T A
FRREVESCA R AL s G55 KRS BT R SC iR B, MR, VERS TP AR B A H AL SEmE, [l
PR “CHTIIRHE - IO - JE IEEEIAAN AR IR A2

A AR DT P fI e PR IR R, BRI S EERAE TS 2 AR A
FORERD S RS o REHERI A AL ISR B A RIE . UX BRKE R SRS RR. R
WAL - RO R, REMIRRIE S B2 53R, bR EERE . B, U, SRSk
BLSJESCRIDhREXT S5, HEMRTH™ i iisn R B, B 73 B 0™ s LRI S 37 -

R A TACEIRE, XL TR ER: AMUFEALLIOEIIR, HEAZE L il
PR, B Wi E M. WAE OB, UX SRS ARIEIR, ERESTEHBLE. HR0r a5
FIR,  BEMSARAE ™ bt g L RAE VI L 5 AL B IR s . ROR, BEE 5 5 A m Fe A R e, SCRA L
W Rl Bl RARLTT ST 4. IS8 i Aok 75 AR IR ER . BE AR U R 5k
B G, RREfUCERE, UMIE. SR, GRS SGRIBUE FU i SCHRe 9S00 S, B 1 3RIE
GG i SRS ST 7 AR RS, SKBUR AN T3 KA. i R R

e HE

AT 7T & A5 A A T2 BT R A B RN ZRiT R H —— “ESEE R & 77 dh 9 R
R FIRAAR” (THEmS: 2026J00066) HIWF A, UK.
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