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Abstract

As China’s overall national strength and international status continue to rise, exchanges between
China and other countries become increasingly frequent in the context of globalization. As an im-
portant medium for international communication, external publicity materials are highly influen-
tial in the effectiveness of information transmission, especially in Sino-foreign economic and trade
cooperation as well as cultural exchanges. Peter Newmark divides texts into three main categories
based on their functions: expressive, informative, and vocative. External publicity materials com-
bine characteristics of both informative and vocative texts, with the aim of facilitating information
transmission and foreign promotion. Newmark introduced two theories: semantic translation and
communicative translation. Semantic translation is more suitable for expressive texts, focusing on
preserving the sentence structure and language style of the original language; communicative trans-
lation, on the other hand, is appropriate for informative and vocative texts, not restricting itself to
the original language form, aiming to provide readers of the translated text with a similar reading
experience as the original readers. Applying the communicative translation theory to English trans-
lations of external publicity materials can accurately convey exhibition information, attract foreign
business partners to participate in exhibitions and invest, and promote cultural and economic ex-
changes with foreign countries. Based on Newmark'’s theory of communicative translation, this pa-
per uses the Chinese-English bilingual text from The 9th China-Eurasia Expo Brochure as research
material. By using literature research and case analysis methods, it examines the translation tech-
niques used in the English version of the manual at three levels: vocabulary, sentences, and para-
graphs. On this basis, the existing translation problems in the manual are identified, and sugges-
tions for improvement are provided regarding issues such as cultural omissions, confusion of con-
cepts and inconsistent use of capitalization. The study finds that the communicative translation the-
ory is highly suitable for public information texts like those used in exhibition promotion manuals,
which are oriented towards achieving a good communication effect among readers. Translators
should take the cognitive habits of the target readers into account, ensuring that information is
transmitted accurately while also inspiring and engaging the readers, thereby improving the qual-
ity of English translations of public information materials related to exhibitions and contributing to
the development of China’s exhibition economy and cultural and economic exchanges with foreign
countries.
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1.1. fARE =R
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FBEsh A BRI RIBFEAN ARSI RX R E. IWERS . SIS SIS MEEES, H
PR RURIE R RN SZ AN R 2 XU X ST OE SN RIRCR 1. 50w P E - RS 5522
T ) SRR XA B X R Ve I PR 2, 28 My 08B S 8 OR5%, R 2290 2 BR e Bl BN A AT
G RPN IIGERA, SCRNFRRE S B T BERRE . kst )y AR, SRR
EAHMERHREAETES, BFERERRSCARFGR R SCAHE R, AU RN E TR TER . 2
AT A AN BT SN, KA s AL SO PR B T U TR L SO . BUR R A
AVESCA, BSOS R R NG S 0 I TSR SUE R GIT ARG . R 5N, 455 bRl
VNS 1 Y2 11 F TN T JR i 78, AT BLSEt e 4L

1.2. fiEENX

HAE, B R, BN O KEN TR A PR E R ER N T A SRS ESOR, BRI T
KR AR T SCAR M SHE M R kb 78 o ASCRASE U R S 1 e T %), 5 7 2ks
B AR AE 2 AN E B R DU SHIEWFFE S Hvk, SRR R, & R4 e T I i O FE i
BN R R 25 B IR . ASCES N FIIA R, RS EENFEREE S REHET
Mok SEEAR 25, 0 A AL B e ik ) A, 3R T R AMERRRUR -

2. MHEREGRIAR
2.1. EREXSUEMRIMR TN EE

EEAETPEEIM DL BRI AME R N FERAR, RE] 19 WA SR, SRR
TEAEZESR: B PSR 7 E T 2009 4F, &3C 1 K 2016 R 3 K 2019~2022 FER4FH 1 55 2023
ERICEFE 4 55 2024 AL 1 R BUER, CPREIEALA TSN E LR AL H 2009 FEE D2 H
RO, B CEBER B BORAATEESS, IR RER RN G, B SHE A B
Mo EERIWZATHIE AR F BN T LT TAT: 3 —RRE S 5L RAMGCR, #5 UHRHB Ml
Bk, SR IR ORI S RN S AEPR IR (2] FRIRR BT BUR S R, SRR DA
e AU BV HIRIE[3]. 35 2RI AN E SCAR, VR IR T A8 E R I SO B 1]
PRGSO AN . WA RS AMETRIK (4] 108 BRGNS SY, B4k, BiE. &R,
A R E SRR TVE[S]e BB =IO SURSOAR, BRES R, SMERE SR e A& AL T A 1R J 5L
ARNITR, PR, A HEIESERIEAE6][7]; MEE. AEV RS E SO, RIERES
BRSBTS ELAN 8.

RBARKRE, BUA B FUIE SEA8 PRl B B IS C DAME B AL . WP B Se A A EIERL, LR T RN
R R RN . (RIA R 2L THEWE . BSWsE SlT E AR, R B K Y4 R T
oL T BB X 2 A B SCAS I SR T B A A i

2.2. ZEREFEREXTAR

A 5e 2 bR 1 ER S L H TR DY O TR B SRS PRACR » £E [ YRR ST AR 2 M
FARHE T FEASELL FRA T —RAMEISTIF, RO FURE T bRB BRI IR T & 5
ESCIPERELR . ERECRIABIE T SCAThRE SRR T IR RO BIR R, 2 B ve PR HRH I FER 4 )5 2R B
WHFEBE A9, PR RGMEL T —FH AL LW S PHER R, 5 S BREIE ) RATPESCE#H AT 5 IR
SO AL AR SZ 1 SCRRE DU i £ B N TE A3 SR VG I A BRI SO L [10]. 0B 2 IR MSTARSR
RUEE AR RS PR SRS 4, DA RRIA RSO B VG SCRIPR, (5 B S e R SO B T AE B 16 [ 110 %
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PR 3 FF AR AL, P AR SCASIRR A 1 A SR s AT B A T C[12] 0 R MRAT A Pl 1 AR A
FIBETE, SR O B N T B RSO R SE R . £ BL Suzhou Weekly A%, 5 HUFTE A
H15 ST BE S Rk E 1A BB R RIE I (13]. ATE . EEREEAEOR ST O R, 32 BRI A
EHET 5RET I E[14]. BBARGHN 75 BRSCRKIBI RSN, sRif L H ROiE B i B 5208
Sl RIS EA M. B CETB15].

HNERH R 2 DO, RIEXTIMESR T E FE BRSO E SRS A T Ee, 52 bRl i
He RGN . BAU B SBUG ST M. SORMEL 85 7 3O 3ia8 . TORE B & ER
TIE RPN . [HIE U RVEAE R — 7 FERHE T T BUF AN E SO IE SR, SORE
RIS, W REISNEIHFORER s 53— I3 TR X [ bR g 2 5 07 SCAR R 70t AR SR
JE [ B2 e 4 J T N T E R, RIS P Rl R BB R T & R Ah B S sk, DUIR AN I B FE I
B,

3. AL REMIFER

BRI 2% HLR A MM TAE, IEEE A 2%(1 A. Richards)fTift: BARE T AER AT 5 BCHE Ik
G2 —[16]. BHPER—MEE . BIES AL VEES). EANEMEH T, 145 « 45 50 sehs
BRI N EE ., A Y72 20 HAETOE R FEIFEEISH AN EEAY), YA T P88 T K=
BRZ, REEE (BHREREIRIT Y (Approaches to Translation)f (EHEFAED (4 Textbook of Translation),
A b i HARR O 1S SO RIS Bl 3 . ZSIA(Nida) PPN IE:  “9E 1 « A5 it E BTk 2, fhivedn
M3 AT T T SCRI RN A B B0 X P PP RI R 7 v 1 ORISR R A U JE OO IE A b, RS bl
D) 2 A8 B R TSAE 5 R B AR R S S b o 41 o B 25 SR B SR SO & AN [RS8 A, X — X4y Bt AR S N e
77 [3]e AGFNR, BIEEAAAT | L LRKZ LB R BEiRE BIR 4, s B mFmid A
TR SCAR R T

3.1. ZBRERIFERR

AChRE BB VE O E B BAREXN R, ERIFEFEEIMEIIES . UL S RG I8, J1skiE
SO H BRI A B ROR 5 E SO B AR AR — 8. PR R g, EEAS AR, WR
FAA R, BESCRVETEW . MRS, @S iR, BAE S0 XS, s aREm,
Z AR NG RAE LB [17]. (ARFTIZ IR XN A S RIHL), A B o s A 15 5
KA IR A[ 18]

3.2. BXEFER

B SRR B RO B A R B RS 5 IS OB R 450, AR E SO E B R s, RERIR S
5 F RN . BB IR SN, B EINREE S ERME S WM. A G smii, 7215 SR
BEH, RSO AT RE BT R S AR S M RE VR SR o 1B ORI R TR A LR SCEE K, B
DB RIS, PR OGRS R, Mk A Bt & ORI IEH T8 %, B8, % BHESE
KIEMECE[19].

4. BHI5

ASEETT A 5 e A PR ER A T, T 5 U BRI Y 2 1 e T rh S XUE TR, 20 DRI 2 T
AR R R MRS F BT EIRNC R, BEGE R SR . A PRA AN H
W AR TR, WO, N EIEANER. 2SRRI AR R EZ I, PEOORE
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ANFSCARHAARFR DS, FEREREECEWE L, MBICLEE O, NIME R AR
4.1. W;CERA

(1)

AT CREEAE) PoIRdR . ZCBRBIR M 0 HAR R I B0 15 5 i S M R A8
BRaciR” [20], AP RE A IE T B bR 15 R IA S OB 15, HART R “7E ST O LRI T,
R EEC LS, RS B BN RIA T, BRI EE BRI o DUEZ .
FARE; JOEFRSRHMER, KREMHAE. BRI HREREZRMIEEETR, 15 8L
A4 N RIS B SEAE R 95 SO R I I, S A A B UR

i 1

ST: & AN K : a6 FRBR T RAMLRINHA REAM. REFT L. FAVREEHNEFHL S0,
Ak, BRI FEEBITFRESL. FRAERAN . EEGLFH AR,

TT: Green Development Section features:

Technologies, products and standards of new energy and new materials, green building materials, green mining and effi-

cient energy-saving equipment manufacturing with respect to energy efficiency and carbon emissions reduction;

New achievements in advanced environmental protection equipment, resource recycling and ecological restoration re-

garding environmental protection.

M JESCH “TReRERR” BT A iR R s, RY AR, FRARBRHEEC o BRSO IX —3A A E
AU N A S E “energy efficiency and carbon emissions reduction” , SZILHBEZSRIA M IIEF LR
K, RETCFRIE N, BRSO REREX AR, XIS H REEE RS0, 18B5ZbRE
BEPTIE SR L S5 ROUR

11 2

ST: E#+T T BT
TT: Deepening Roots in Central Asia, Extending Reach Across Eurasia

oM JESCR RPN EIE CERBET L CHRST AR SO AR S v, SON “HRIEALIR” . “CRTEHE
SO, oI ORI e N RORRK B R SMNE 2T, FETE B e A T, X
AEFEAEE A T A 1A 1 “deepening roots” « “extending reach” , FEIEPE T A “in” . “across” HfR
TER R BIME, AMAER SRS AR A5 S, AP S H TS T 5 RIA IR, A)URsE
DB, T LM PO IS S .

(2) H¥E

B EEFFAER S BT BRI, 12 28 bRl BB AE L N 4 BB F B AT
R o A 2 B 10 SR P Bk s ST R AU E M, AFTHUR R 2 b SOCA i g fE 5By . A
SCRIEFE ) AR SO AE FVE e T S B R R R R B ARG ), (A AR, 2GR SES)
R TCAY, AT 95 2 R SUAR TG 95 S I RAK I o DRI 48 PRk 7 e e BE AR B AR O S S I Al |
T el B A2 1 BB Y RAB TS, I B A B AR A, SR THE B .

%13

ST: #AE P TR %
TT: Client Matching Services
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3T BESCERG TR OB CRETE” o “REHE” BT SCHA R B SOR L TE G AR I ], SRR
HE SRR R B, %18 L B4 8 S 7E “Client Matching Services(% /7 X2k 55)” X —5iE2Z H.
AEIFEEFIOE B, TR M SOE A ERERC ) - WA EAT B A Precise Client Matching Services”,
SOMANEF & [l Bro2x FE U R 158 FH 08, 238 BIE OB SOUARIES - BECIR B OIS “ % PO IR S% 7
e REREEM, MR R L A, S R AF A BRSO .

%1 4

ST: RFZF KELH EWHEER: QERFEF KRELHF AUHEFHEK HERALAH T
TT: Digital Economy, low-altitude Economy, Biomanufacturing Section features new technologies, new products, and

application scenarios of these areas.

b B S G EE MY “Br gt RELT. EVHGE” , SEXRENL TSRS,
THSCONESCARE WIE X ERIR . FCRA IR EERX —HE G4, MR REE “of
these areas” HEATMEFE AR, X EE LA E R BREAMEELRIERE R, FUZ5 BRSO A 4 22
HERR. AR FHEERNETA L, SRR, X REEI. FCEaREE
B EE M, BB R OE R, O TIEAISE ), (T35S R PUR IR X A48 1 <58 N 75
PETH B kR
4.2. AFER®

(1) ik

A S P FPE 5 AN R A B 7 VRS & I8, (E RN FR 30— 18 . A s, DU
B IE R SCAT AL 3 S0 WRAR B SCIENE S5 M I SE 8 J ) 1 DB B . 7ERRIR I FE v, ZEAR S KPR
JE SIS A SR S 4, A A B R 0 3 SO 0 R SCHEAT AR . RN U SO R, R
WHER . REEEIE, AN ES ER, MR SCRK A B AT W, 5 B sh s
HYER) PR R, bR R e Bl SR S ) T B

%1 5

ST: &t % 2 LB KR H > LA By b5 S4F # 5AR o
TT: The Expo showcases the strengths of Eurasian industrial ecosystems and their key areas for cooperation across the

entire industrial value chain.

IrbTe JROCHE) T EIRREE, AR AT A A HENTH ROy AR E - WRRIE T, IR S
Fead farh, ¥R TR “theexpo” Ak, 4h78 1 HHIRIEZE PR T8GR, JF HAER) T &id
A BB A “their” , AAIRAITE A “the expo” , MR T UE SCAH) 38 B R TRL LA K dik /b 38 4B A7 2 1 )
A, B AMEE B A IR R, AR IOCRNARITE.

5 6

ST: REF KKK, KXFHHXHF, REFR LT FREE. FRFEXEFHE, REDTHAS. AA
HERRFoms BAEFAm EFF5RFHRE, REFBLEEN "B R RBRFH T

TT: With a focus on expanding consumption, a series of innovative consumption scenarios will be introduced at the
Expo to stimulate consumption of consumer electronics, smart home solutions, smart wearable devices, Chinese trendy products,

quality domestic specialties, debut collections, time-honored brand and Xinjiang’s renowned specialty products, along with
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its cultural, tourism and entertainment products.

HT: BESCHIL “aseries of” « “along with” VAR EARH “its” =4I, DUBRAESES, &
SCRAZAS Atk ee---- R VOKFELL, REETE LI, w b B EE RN . SOEMER G, BHCR
TEEEEI. P “aseriesof” 121 “innovative consumption scenarios” , EALJREREH “— &
H17 B, RBUE IR oot W IREEA “along with” , XTHRFITE R SRIEE S E, X EYIRE
i 5O MRS, AR HER . B A “its” , B SCOIRIR SR R JE TR EE, 8 S dE AR )
e WAZBREHFEEIRORE , PRI R B R SO 08 X, R AN E T SCRK AR AR B R AR I, & L
SCERERE, H B E AR EE A NIRRT EAL S S HE e D e

(2) BRI

DR ARZATH ESNES, SMEFEEERTIES; SOE W, S~ECRNEHESNES, 551itEsh
H, RHEWEY, 177 CEREW. NZRBIEIRRE, BIRALEFRER) . EHFEEEMER
RRAVE AR, A ch) A EA0T R, GVERETS AR, K5 I ER BT R .
TR B E T AR BB T AR A O T B, RES RS ACE L, RERINER SO RSN G S
&%, RERFMCHE, HESRFEAZPR B B

%17

ST: ABHWIEAIGE & &N TR b A RA o S4E 42, XFEFEXTR, LALGHES
o
TT: Leading enterprises and organizations worldwide are now invited to join as official brand partners, gaining access

to the exclusive resources of the Expo and jointly elevating global brand influence.

e SO RS, IEREERERSHES, HEESOFRAHE HZFiE. ok E
HNESFEONTEWSNIERS, f#H “are invited to join” 1EIEIE, BERSWHZ EAMESHES, ©
BUREOFER B B R M 57 b B AR PR IEEA) AL, ME H AR5 1 AL .
WRFMZ oGS AN, #sha) 28 TAa 7 EIEME, R WIE NS5 RS0
MR EEP L ES ), FMEHBSAERE, AT EORE. FHRiESZEEOE R EASE,
Wit 22 e AMNE ORI R IK 2

1 8

ST: REZFEGE, BHERARINEEFS. PREARERT S 4, BFEFTELT. #BETFIHLE
AN ES, FURE S ER . WX F TR B EH.

TT: With a focus on investment cooperation, a series of supporting events for the Guest if Honor Countries will be held,
along with economic and trade cooperation symposiums with Central Asian countries, Guest of Honor provinces/cities and

provinces/cities aiding Xinjiang will be invited to hold promotional activities at the expo, facilitating the implementation of

more cross-border and cross-regional industrial investment projects.

ST ESCNRSCESIRIE, A FRE SN, FERPMS RS, BCE AL 3 3G U
CHEENERS, KN AEES BN “willbe held” 5 “will be invited to hold” o H1 3C > 45 48 W& it 5 2 E 4l
BRaE, #HATRAE EESER, WEREMEESFE, GRaNR8%. U shiE, Rk
Mish FA, KN FESVETE “TEES)” & “EREN. BT ZENR L, RBESIEE%
He, REF L ERINE SUAREIIE RANERFFAE . BB, S0 WAL BB A TER T 3
7w, ETEIRHRNERREL, LI REBER
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43. REEM®

(1) &R

A R R E R SO R R, DUB D SRR S TEAS, B IEARFEIE S AT, 8RN T RE 4 S
TR AR . WA PRREEIE KRG, BEE YR H bR TR, 4% ISR ThRE X 7 B 5L
A KK, RIGEH —MRIAER . — Mt Li . i 58 st . — Mok ki 55, SIS 3 i )12
B R Y T E R R MR oL AR BB, A miEsh B, RS IEAN Y 2ol i B B TE L
TG B AL 7 ARG . SHECRANA, WSS R PR PE R, A RO TIME B
SRS ThRE, SRS BREE R SRR

i 9

ST: BECHIEA W H 438, shatds. PRI A, HBLEER AL RARBUTE o
TT: China-Eurasia Expo is co-hested by Ministry of Commerce of the People’s Republic of China, Ministry of Foreign
Affairs of the people’s Republic of China, China Council for the promotion of International Trade, and People’s Government

of Xinjiang Uygur Autonomous Region of China.

ST PUBEA N EEIE, JE S GRIA &2 F A — b e B F sk (s RAMVER BAUR,
PRSI H — AR I B B0 15 A “is co-hosted ” JFAT IR o MERR 1 Y23 (1) 3 70 A7 & TS ] 58 R A TS 5t
S5, FFARIRE BE B B, S — AR I B 1A g A A AR B R ARE . WA R A
SR ECE T Z I, R IR R P EARRIR AR . PESCEE N A G B EE, Lk Rk
MiE S, (FT BRI S U 2 5t

il 10

ST: 2024 46 A 26 H£30 B, W “LBHi8 TR ESH" A EMEFHANB LB LRI HE .
TT: The 8th China-Eurasia Expo, themed “New Opportunities Of Silk Road, New Vitality For Eurasian Cooperation”,

was successfully held, from June 26 to 30,2024.

0T JRSCARES I\ BRI W 2= (1 28 i (], A2 TR Se 451D L, B RS RANERE BACE,
PRSI ] — Wi i g shiE & “was successfully held” o F)H 545 B A L 2o ) AR i, DB — M 2
AT LS MW AR il F A AR AR . BESCE N S R R, S JFE AR R AR I [R], B B SR s
X A P s S AR fRR 2 E R, R 58 s Bk .

(2) TREA A

BRI PEIE SR B AR I RS bRas s, PR R B R B F R B A0 . R 40 e F b A7
FERERX K. THP Y|, HIEGHX RGBSR, ERFGIRICRIEIBMATIR T, BRI
MR EER XA . GHMEENCRES, SATEVERZE, RSN S B AE . R A
A, (BT P MR A OE B, RIETFMEIDIRE, 75 52 5802 bR B 1 1) 55 3058 b
Hbro

11 (LK 1)

o RXAREE T 2REE SR, Wiighs. WRIEHHG R&™HPEH R, Bk E8s)
JREIHESR 5 2% BT, AR S0 AR 1E G 58 s & 4.

LR ER X B SENT, SiEndE R, THEMEEeE B e . R EA R E
E, IREER T EZE, TR ERPEEREE. WAL FEEAE, KIETIERIIR,
1K AS bRl PR BAE B A8 PRs 2 H b
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B 12 (WL 2)

ﬁE BX# B Exhibition Area Layout

JEIIA D North Entrance \\
e 3|
9 StE 10 StE 1 =1 1 SiE SE
Hall No9 Hall No.10 Hall No.11 Hal No.13 Hall No.14
=
West Gate 2 East Gate 2
SiE
Hall No7
l S8 2 SiE 3 SiE 4 SiE SE
Hall No.1 Hall No.2 Hall No.3 BRAT Hall No.4 Hall No5
Entrance Hall
50 | =
v i
L i T =SRR8
West Outdoor Square East Qutdoor Square
TR
Construction Machinery and Vehicles Section Construction Machinery and Vehicles Section
(=1 o=t i
i Parking ; i Parking -

BBIIAD South Entrance

Figure 1. Picture of exhibition area layout of The 9th China-Eurasia Expo Brochure
1. BARTE - TRERSREAEE

&2 RB{A% P BOOTH FEES

#HE Specification: 3*33 (3m*3m)

Il {ft#& Price: 110007%/4" (11,000 CNY/Each)
ERFERM EERESER. ARk, R, 220VEEEE1 A
Indoor standard booth SHT2%&.

Induding lintel board (with both Chinese and English), one negotia-
tion table, two chairs, one 220V power board, two spotlights.

#HE Specification: 365 ##21T (Minimum Order Space of 36m)
ER¥it {4 Price: 11007/ 753K (1,100 CNY/m)

Indoor raw space FeRig, FREEZERIZ .
Display racks and facilities are not provided.

#1#§ Specification: 20 EFH#/4 (20m’/each)
=it {ft# Price: 60075/FEF73 (600CNY/ )
Outdoor raw space R, FEHEERISHE.,

Display racks and facilities are not provided.

Figure 2. Booth fees table of The 9th China-Eurasia Expo Brochure
2. FAEDE - TEIERESRALZERR
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i ZEALRIE T S RAE BASCR, oGRS B, RIKBIH S s BLEi
ft, R W SCBAT A SR SCRIHEROE AR, DS R . WARATELR AL 038 RS 5 it
HIHRAT R, 2 somi it A Al AROH ELEAS [ A W 9 SEC B 560 BUIRBA A R B RS, JefpER
MR RIC R, (T H R SE X O SRR S8 KA T M R SE I B AR, SCBLAE brBl i 1Y

= S b E AR
5. RFEST
5.1. $BRSHT

LS U e N2 BR T O A T 0, BRSO B e, BT A BRSO B R A
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