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Abstract

News headlines are designed to summarize content, convey information, and attract readers’ atten-
tion. Constrained by factors such as limited space, headlines are typically concise and compact,
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frequently employing devices such as ellipsis, idiomatic expressions, and puns. When translated
into Chinese, an exclusive focus on lexical and syntactic equivalence may result in misunderstand-
ing, insufficient transmission of cultural information, and weakened linguistic effects. Functional
equivalence holds that a translation should produce a similar function and reader response in the
target language to those of the source text, making it applicable to the analysis of news headline
translation. Drawing on functional equivalence theory, this paper examines selected English news
headlines from “The Economist” and analyzes translation problems from three aspects: information
transmission, cultural comprehension, and linguistic expression. It also discusses such translation
strategies as literal translation, free translation, the adaptation of culture-loaded expressions, rhe-
torical transformation, and linguistic restructuring. News headline translation need not be confined
to the formal features of the source text; instead, appropriate adjustments should be made accord-
ing to the informational function and expressive features of the headline as well as the linguistic
conventions of target readers, so as to convey the information accurately while preserving, as far as
possible, the expressive effect of the original headline.
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1. 5|8

I A LA T (R O 0 AL G, BE BRI D, B SIE . ITRIRATER, S8
AR A A IS SIiE . RORAEIE SR, R RIAR R80T # e . AT T s
AR S 5 A A BB AR S TT R IT e, SRR A 2 AT RE AR ML A A )
Pl e R R [RI, SEE SR AL TR AL, B A SR TR E SO, BRI RR
XA AT RERZ AR TR R A AR ER T A1) IX ST SO0 A AR B S O T BON B S8 S5, EXTA
[ 1 5 v AT R 55 A8 BB . SCICBRARANIE 5 RIAThRE MR A 2t — PRI I s [al. JCIL AR
RO EARIE . WRAENER, A TV TESOB, AT RE S EH Pl B i 22 805 5 ZOR
9590 DIREXSEEIR o M P SCAE D BE AN SN L 5 JRSC SR R SR ORI Ab B I A P A R
SACHIE B Z R R0 TR . Bk, AT (EBFEN) S SEiE B AR, T REXS SR A
I3 MR T A AR R T AR (5 B SRR S PR 22 . SRS BRI AN LR AB T RIS 5 XU 3 DA RIS 1)
AR, IFSE A BAR GBI RS H SRR S, DU S BT M AR R DR — € 2%

2. TheexEFEibHd

KEEZELESFREIBMFERINE - BIEAEH 1964 FHI GEMEIFEES:) (Toward a Science of
Translation) — P HFEH T “FhAXTEE" FIBIEEEG . N 18 G0 3280 S5 ML SR i N — R OGE R IA
JESCAR N A TAE &S F RIS, RBERERIEE (MBS 25 —F1ES) (From one
language to another) ' FHl “INREXTSE” Bk T “FEXNE” X—ARIER2]. WHLFR, hREXT SR
BRI R, AN P& R S0 PR S R [R38 7 X6F BE, TT A SE N 3 R ol 5 A SCAGE Dh g 646
R EAOIE T AR AR A, B8 ) SRAEFRIA I 2 AN E ik B — 3, I SE 4 AL 65
BEER3]. TEF AR ET, DhRE SFHR N H R BRI =T . B 2E BXEE, RIE
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SONIAR 3 BRSO oA 2o SRR NI &, B ST A H B e 23R4S 5 JR DU 3 S A A I 1Y
BRARAIDE SRR AZ, BLIE XD A S A HRAR DL AR T AR RG] g TR RN RCR . A 2T S KU
XA, BRI SO ZEAE KRS LRI JF 0, £ H AR TE RAE S5 50 VR R Vi Bl P9 OR B R S T8 35 R U AIRIA
MR 5 HIRoR R ARG B 2 H AL PR RS A A, DHREXT S5 BE SN SGUE B SCAE HARIE T A DD RESKE
LA K B bR e e 32 AR B el b A R L A% 045 2 I T RE  SCRA R 51 12 A S AL FE RUR IR
PRI, ZhBext S B8 AE 02 70 A b REURH B rb () AR AR TE B 118 55 A S A S 150 8 B SOE U
NETERIA

3. FEMEREREDERE)

ST B RAR A RS, 1 S A SCIRBRAEAME RERIA LU IE SO R . S5 A i 2], # 11 il
FEA =R B UEH SERRZE . SO FAERGRIBFIE B S E il AR B hs . B R 518 5 XU AE LA
PR X =200 0 B AR AR . B BRARAITE 5 380K, & N SCRIE 7 T i il

3.1. FERESERRE

WV E A, A e R RRE R RN R R IR, SR R AR AR AR s T,
AKINC[4]. A ERIRAE TS T A G EE, Ern TR B . SOEseg A, A
R RDUE AT BRI R R ZE . i, (ABFEAD) AR “Coders can’t get enough of Al But what about
everybody else?” SCE i 18 N LA GEAEA R HRMY b (4 FHAB 00 o F2 PP 53 A N T8 e T R S AR PR A A
Z—, AN WEF RERE AN LR wAE LR, CEIEMS T N LEEAEE. SR
RREEATIL IR o Wi UG, B R 53 “getenough of” BN “/FRNEMEH” , MIMHEAR SR
N R RS RSN TR o (A& SR RIA 2R oo N LR R L RS AR E . L
e SRR BE EAR U SRR S, o FE A AR, St m 5 R . J5EH) “But what about
everybody else? ” G H . ‘B BRI« HAM N AT, T A2 FH 18] J6 5 Ir) K 1 R MR I 3 2 ) A
O FHE . X FpRIAAEFAEAR S IR B4R, (HERIR R 450, T Cheinl gt A T 19, 8UE B 451
AN o IXFARA ) B s SEAR RS B [ KA AR, ERRBEANES TRE2ER, MiXEEEA
REANEE TR o PR A AN AR EAE TR B P ) 52 bR X, k4 5 T O LTS BB IR AN BT

3.2. XU ARHERAEEER

A AR AR TR IE B SR B U S, ok B [ e R IA . BB S AR
I, RIS RN AERRE R B H SO BER], BRSO AT BE A A A ) R ER . B,  (&5FEAN) bRl
“The love of money is the root of quite a lot of good” L F IR L ERNY 5 5K BE N HHRIEINTIR R, IWNE
TAEM LA AE K E S 55 A G TER. 71 b, AT R Ul “ X & ki #g 2 RIR 2 i
o HARIEMRIEMEFHESFH, EfEH T “The love of money is the root of all kinds of evil” ,
238 % 5 money X R evil UM good. BRI Z K I A K H money Fl good A&, 1K H 535 % i Ri1A
ez, PAK good ik R 2. CEM UL, LME TAEMRNG, KERERCEFritE. 0
WRAT X —H 5, Ribed, R ABRRAERTERE, SIEARRE A REI R, BERE
FRVERT,  JE AR E AR AT BETH O o IR A L I HME SN SR TR BRLOR] SORERE, T R A A SR A AL AE
FrE e RIEZ o BRI 50, PESCHTRE “RBERT Y, 20A SRR AL R AR R R

3.3. {EREANES RARMELIEI
U (R BT R bR AR A B B Bl PP XUOCEERE, MERIA TS, s M ER AR
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M 533, 5l BT . (HJENAETE S WTCA 2 X B2 R, SRR SRS R AR L E
PR BINGET[S]. Bl (L5 AN) #38 “Buzzing without being buzzed” , M E WA RKIEIE N
DA, FE HHE RS SR 52 6 /7. “buzzing” b N R R ALK “W5185” 7, “buzzed” 7E11iE
RN CTUE. MR . AR REEL, BOURNE, ERER RO, X METERE R RTCIEE
PR R POl W R AR SO B, bRaflRefRik “Bag” A1 MRS MR R, AVRMECR B B G
TR IXECE G R, DT E bR A ST KR e, MR AR R R . B R ST A
ERA AT . REEIERR B, hocE R LB H]. B, eSS EEA A R
G DL N SRAME 5 RO IR, X bR R 1R 11 3 2 )

4. THEEXTFL A THOBIE SRR

AN [ SRR By Ao L T W ) R ANAH [R], R LA 8 It AN RE T SR B — T 0o X T B I 4
Ky bR, W DUR BAR B F OO0 W TR A RE PR AOAR AL, D 5 20 2R R 3R0A T T
BB I RRATE SR RO, IR B AN A /e H AR T8 T BT S N R IE RO . FE T I RexT
SEEE, ASCEEMG R SO 1 B DL 5 XU = AN R T VR AR L A0 R S

4.1. EEWHF

B RN R IR SFE S T R O S . ERRRR B, RS 5 BRI E 2R RN E A i
AHET T 1R, DARA R 32 AR BRI BN A S R AR R AR B A5 8 2Kk In SR A 1 T S 1
XERARRSE, BN IE B ARG, ST B, REREESCE R AR R R . RIS, BY
TSI E 5 P05 S BA 2, MAER, HEERE, MEEE G852

4.1.1. HiF%k
HIFRENEEDOERE BRI T, REREEPREE CASEARLERN . B BRSO E
W, RS EDGE R O E X N, B REE SR, 2 KRS,

) 1:
J& #7#1: Human exoskeletons

FX AKRSNE R

S3Hr: JEFRA B human Al exoskeletons P4 L i 14 i, exoskeleton FERHEIEEE H AR B-E “ b
HEE” VN CNERSMEEE” B AT HER U BHEOR G R O E B ANRAT S AN B RS, bRERE
W S ETE ERT . A Ry R, R ahiKbrd, HIsafigrt. oREE SR, EREinr
SEIUE BN

4.1.2. EiFEsE

BT E LR E . WIEREERKSES, sUfEEARRE Y Fmee, B mEsAng
HRRE . XN A CFENE, PREHE k.

] 2:

JB AR : Match fit

#FI RYPYLAERIR

Z3HT: Match fit ZHBERETIER, HXENSRESI VRS, M EdaLs i S1E-I ks
RoFAT. SCE SR, (R E LA AE KRG, FAAIEMSIS T R AE, B Rl .
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AR CHERIRES” B OEMEERE” . RORE T, B IUs B S L B R . 38 B R
W7 RRE SERRR, WREEAERE . ARSI KR R, MELERE, XA AT & o
HEAE, ARSI AR R E B ThRE. WL, ERRAE RS A KA. AR B S A%,
TS ARAR T RE AN PR RGeS B —F ah . LUHmE B R 5 RIE HAR(6].

4.2. EERNEMNE

B S RO A R S D2 B P VA R AT, B R DR B IR 1015 B REEAE H AR s PSR
RTS8 AMLEMER LA RS0, IR B8 H AR SO 5t 5
5 NFIACE AR AR . B B T3 oK, PR e AR PR AN 332, SERRRCRABR[7]. Bk,
S SRR IE IR A W (AL B, HOS DA AR dE o S8 I SCAGE R PE B BRI B T 4, B M
PRI HERA 1015 2, IO T B IR E REVAETE & ST IR 1 7 2R 360, 2t TR T+ B ROR AL HE 7

4.2.1. L BRIEHE B

POEPREE S )W WO E CRIE, ek R, BhEETREE A, B E AR
Mo BREIEAR P EROE S, TR RS (RS SO PR R B, BE S AE . EE TR
ERRFEM[8]. HriE AR R BRI Qt, AR kb2, B H bR AR . Rk, T
AR, FEE ANRE R RTINS SR ARG, BN SR T U B, DA AR
T Bl S 0

#l3:

JRA7#2: High and dry
# RIEH, Witk

53 H7: High and dry A2 9655 2], K “mmft L HFE” BRAX . WEIARE Alcohol-free drinks
are becoming big business I FENAF, HIE T LR IRI T K&, CEAH, TP, %
W ZORS = T K, SR SRBOR RN AR . B A HIYET high A1 dry 52100 X, Migh & E
BN TN, AEEKT o CRWRE T XMNZOER, ‘R BT IOE R RES . RO%A
TREE 2JIETE N, B SO RE B AR AR T X RNV A, MORER T EAR R IR AR . Sk
SARFRIEHE CLE B N, B TR 2 BB OR B 5 SC5E R 350 3 e SR 45

42.2. FEEEME

SRR A AUE SR VR H, W AMAY. WREAAIE X, e B RS A E SO . X
BUAEFR I, (HE RS, AT RN B B A A . BN, TSR IES, BE
W ARSI AR 45 0T 4k, (M R SR

) 4:
J& 474 : Back to school

F By, TRIEE

AT SCE BRI YIS N AEFER, HEBIZ RIS PR E K. A E B “RBERT
FR SR AR M B S TR 1 R g M ER . 55 EIFRE “The glory of the corporate training
video” A A1, JEARRAE B B)FEE 7 X —BGRULE, IR E IR bRl A ns T “Aligil”
R—EE, XGRS HEbRAN 78 BESCIREE “ B2 Bt IR “ kg7 s, ‘R
RN SR, CHERRE” RESEREENKR. HEERE “RBER7, XL s
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FERR AU AR EUB e B AR 5T, DR/ B RRRG o TESEAE BAMEA R R 78, MRAEAASEZ OE B
HIFE N, bR H bR BEAR AR A5 2 o Xt i BEARASUR b i I SC Sl bl 198 R Wi 215
ST AEAR R R A A R, RLE RS R AL, BRI AT, IR FAR R fT E E H AR A

43. IBEAENF

WEREAMAEEE R, RT3 . (QirE N SR IC L AR e . 2= AT .
PRARFR RN . W% RONEE, AU IR, ARSI AITE . B R R RS 2, AT R,
i R ZEYE . WS MRS LR 0f ] FB T e RIS 5 B, A3 SOAE DU TR O
BOR

4.3.1. {EFER
SO PR U S . DO SRk . ARNE S IEE ML AR G AR, JOEROEE L HEB .
P R DGR Th AR RS, BTGB RE, SRANESCE TR .

#]5:
/& A7AL: Demand whey up
B LEEL 0 H

IMr: JRERE T whey 5 way #7%%, “Demand whey up” 5] demand way up I, 8 “FiE”
ABRRR, TR, SCEARH, BE S E AR R, FUERAY T RBEE . Bk “AIEH
SRR BUEnh, Z10FE S K. Whey Al way AU HEDAE R SCEHI, 50T 515 R 55
TRERHERMACR . “FIBEFRK T T BARBEFR EFAMEE, XH T R )
B JRSCHIESUBRETFBAE, HMRHZOEE W ), AILThae & mIEm 0045,

43.2. BREWM
JOEbRAUE R ARG, MPORRZ B N IR, B BRI . BN DRSO
BRI MR N, SR S DOE B AR R BRI Ao

%) 6:
AR It’s electrifying!

#FI B Rk E

40T 1ts electrifying! FE X _E 2 WFEIA], electrifying BE5 electricity A IVLEER, XA “4 AN
B TR B9 ER Se SCREN IR A BR L FE A VO 15 B DR R DS R L AT B R ), FR
HL ) A& G IR R AR, L SRR R R B AR ARG N, AR R O S B B K. HEE Y4
AMAE D 7 FEE AR, ISR Ry R IR EAUEI L T OB SO AR . R
WALy “CHIREIRZE” o T R ER,  CURED REAT I MOE R R, ok HTRENE
JERAHTER . BESCRA PR SR, AR T A IR AL, AR A OB AR ST 5
AR AR TURIE S eER, ICRER 7 SCIIERS, 3 SO me g B IR e AR kg, IS F|
B MR
5. &R

I D RENS SE BB IR, FATAR BB AMLOORTE F e, 3R SRS BRI R, 45 1,
SR BT I b R 1R AN B S RN U, T EAR A LA IR U RS . TR BRI SR E R,
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A E B ORIEAS SRS, 5 SRS, W R IR EH LG, M E AR E R AR, i
RIEWS, FREFHJEA RIS, BSOS BN, EESERN, TSR il 5 H
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TR, (BAEEAE LR ESE . SR AL AR Th g, PESCHELUARIThREXT . X Wi, Fdk i
FEJE AR SUEFI D R R P AT B AR [9]. DRIk, AT X S5 A0 AR WF 70 90 15 0 [l b B 2, A7)
AISEE L.

SE K

(17 4Ty, M. BT 106 B8 S L AR R B I PR PR AT —— DA S8 /N b AL A 8 23 D 23 A ehoca (0], b
B3¢, 2023, 39(5): 125-132.
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