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Abstract

As the core instrument of human social communication, language continually undergoes evolution
and expansion alongside sociocultural development, giving rise to an ever-growing number of
emerging constructions. In recent years, the internet-popular construction “X ceiling” has entered
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the public consciousness. Having undergone semantic generalization from its original meaning of
“an indoor overhead surface”, the expression has developed into a construction with strong evalu-
ative polarity, used to describe a person or object as having attained “the highest level in a given
domain”. Drawing on data retrieved from Sina Weibo, this study constructs a mini-corpus compris-
ing 200 valid instances and, from the perspective of Cognitive Construction Grammar, systemati-
cally investigates the componential features of the popular construction “X ceiling”, its formation
mechanisms grounded in embodied experience and metaphor, and the multidimensional pragmatic
values it exhibits in actual communication.

Keywords

The “X Ceiling” Construction, Construction Grammar, Componential Analysis, Metaphorical
Mechanism, Pragmatic Value, Subjectification

Copyright © 2026 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).
http://creativecommons.org/licenses/by/4.0/

1. 53|

B ELIC P AR B R R ST R T IE, AT V8 A4 =X 0 26 1l 5 4% 7 S 0 3 R SR K
A% . Endresen I Janda (2020) [1]1 R G5 #7 T VPRI UMK . ARBERAMNZS, X 43 H VA% (Assessment)
LS (Attitude) 28 E B IPTERE, Ihde BRI S Ak EAATEE SRR E N 258 i X
WFFCIE R H a5 ER, A7 58 DI SOV O AE RS, 3R 70 D0 I 26 135 15 44 U 3 89 )2 TR LR (Jiejie
Liu, 2021) [2], WA W7 AR IAAL 2218 5 00 A B REOB X I 2% I i =0, s XA ESESEE, &
BEAS . B &EF IR AR S RE(H S, BIEIL, 2024) [3]. £F0fBARM S, B M PEO
A CNERRE X, EPHF2022) [4IEREA. 3 BE SCHE A E = N AT R . teah,
P R EEA 7L LA “XP B C7 ARSI X, R 1 R g am i T 2 SR A SE e =X
AR SRR (R AR, 2020) [5]. MUFAE RS, WATEMWRE LS HFETIE S MO, Mk
NE T BLH I ) T I B, A SO R AT B R BAE B A oG B3
—FRFNESDH (B 40k, M, 2023) [6]. EWHATEEEEREM . PPN MBS AL
T O ANUR R R, HIEG = MDA A 204, JCHE RIPHRRE . L B 55 K30 e R B
B S 2 4 R A R R R BT

AR, FE& RAHASBEAR- 6 W23 IR DL S AR T SCik b, SREM I i i “ il ORI 7 “ sk
TERR” “BUERAENR” & “X RIER” K. F DL BRI )

(1) & F# R AR F R
(2) FHAFRHEAKCH PR ERER.
(B) MIKL LY GHzy ¥T6 AN, &M ETHRE S X LMo

FE (ARG L) RS, “RIEMR” BRSO “EANIRE, A EHAM2ERLE” , 8T
LRI B AR 41 . ST, Goldberg (1995) [7]RIA B igfe H,  “Arl4E 5" (Non-compositionality)
FEFIWTIEANE T B 5 A U i B ARG o 7R “IUMERAEAR " B KRR ” SERIAH, HA AR
RARCGETVER AP “BUE” “RR 7 BRI 7AiM . 4— BN EE XL
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(gt A, FL AT 40 B AN RE ML Rl 2 8 A A NP sE At 5 I, 126485 S A3 RO — AT
144 2% (Goldberg, 2006) [8].

N T BEEWIER T2 IR, ASCBUBR G 9 iE BRI, IS8R 1 200 25008 “X () R4E
R B ESSER D B @R E L 23 5% “X IR Atk T HAES ) 515 L EAEJE N “X
KA Z— R, ASCR LB G HAT S — 0 Hr). JERERHE R E & 52 AL, “X RAER”
PATHIAAE S TS RIS, 8RBT ERR MR EE SO, A HEOREE 13 R 2 AR R
ERFRRG A S o ASOR T Z MR PERR AT« AL 2T SO LA AT T R B = AN D7 T L TR 34

2. “XXRIEWR” HmRir

Goldberg ANy, — AL AE—HER) R ORI B HERD), T2 — A B MO = U “ 52T (Gestalt) .
FE— MR, B4 B SCRIA A — & BE1F H X — 45 M 1 B A by 30 o iR AE R — AN e AR
M i RE S, Rl A 2 BN R IR X, 1K SRR il— N B 2% 1 5 ) 45 (1) .
M, 2010) [9].  “X RKACHR” #IZAT CAoM AT “ X7 FIE T “ RAGHR” BiAERSy, —#H1EH 3 4L[A
IR T AR S

Yo, B CX” FERZHIEN FRLGIAMAE, FERAERRTREER, WA
b AU EIE A S (R R e T B RX AT S ) . SR, Bl 1% ST R B
(A T, JCRE =P (Productivity) AN 58, #5007 G0 BBl 2 4K, A 2 4f S R 1l E N 1%
Fxe TEASCUCEERY 200 25iB R, G 12 2B BRI “X” N2l ia sahin 4 i, -

@) XaREALEREFEALNL, X4 L TERIERE,

FERXFREFR A G, BT “X” BEN T RA SRS A AHELSEA, 23] T HE I RIER”
f¥) “#y k7 (Constructional Coercion). fEMHI/EM N, ahia “A2%e” KUBhE S Z MEgaRHH &,
AR “ARHAT N BRI (A R

HR, WICRACHR” S AP (B A SRS, [l [+ 18] A dme e el ] [+0fE DUOET R (8 SURFAE
W5 P AR AR AR N, “ RAEMR " — i) A 1 WY 938 SCRE A (Semantic Bleaching). AATTA
S HARACK T S R AR, MR 2 LY TR S I HnE 3L, A - A B — i A 5 2
FERE R GO I PE A2 G, Rom AR RERE E WU N SRR IEIA B et B “AT ML AL -

3. #HE AANL

X RAERR” WP EAREE R AGRIE R 2 IF) 2 A, TR A E IR BRI B G . T L
B LIV EE Sk 2SI RST e SN S

3.1. HEBIAHIEEE (Embodied Cognition)

A RS 52K Protagoras £ (IBUER) R “NERAMIIRE” . P EEAMEE (8% « R
BY TR CIEBGE S, mBGEY)” WAL T R il E TR AR, RS T B S S AR SE AR
i SR 5. Sy BAE (Bl « B8 (Buafsra BB — B2 thigh, EFEA NI
YiE s 5P . BAGASIE 5 B emil, S IR S AR R AT S, ARSI R D)
FIRAF I SR 200 1E AR 5 KRB A .

FEH AT, S BRI EATT SPELE W R E S . o TR R HUE RPN E
ORI ARV DS fih e 22 56 AR T = N R R s A R . NTTIE L B AR AE S [R] “ a) BAER” (1
SEFEARLS, SRAF T RT MR MAESHRZ N BRI, i SR TVA RAEACR R IE S R AR FEE Ak
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PR, TE 72 NS F 7 A ) B 20 B0 SR R A Ml R B2 S TE AN A 1R —F 8 B DA R SR
3.2. HBESEEMIEE1R(Conceptual Metaphor)

Lakoff 1 Johnson [10]7E & 2 E (BRATHLLUEAZRIRE M) R, BRmMiAIAS & — My 23R
FRES 75—, A OHLHITE T AN Fnid s (8] KT (Mapping) . “ X RAEHR” #2089 A g 2 44
LT 23 [l R AL s A

ENERNFI R, fEEE “mFEEDIRZS(UP IS GOOD/MORE) ” H3H it 25 8] Faigy . 5 5 2 Wi it 5
THAH, R AERN LR R . AT G il K B BE R, KRR T B 135 35 (Source Domain), Zi
BT TR CONEf R “HEDLETER Y SEME S . T — A N B YLE JE— A R IR L BRI, I Fb il
B0 R ” #AT B FRig(Target Domain). FE X —F A “ERRERRAS” LS BRI, M
R f3 AR S . AATTIEE B F “ RAEIR 7 LI N B 11 15 P L4808 )5 N X DA A R 7 e el
=z, ﬂl:]:

(5) it ARG =Z 2T HEKRE, REHZZHIZRCF 947 & F R
4, "X XEWR” BERAMNE

JEE X 200 ZHERBEHE S e BLEH, X RAER” SRR T RIE-1ETC SO TR S
m, ESLbRESTPATAREERIERTIEE. K, F 183 ZiERBREMTE, BEH 17 ZiBRFRREMN
Feng SRHI . ZH A TE BRI LR =M R RE A E.

4.1. EMJER SGEN

TEFRAE(2001) [11)48H, TEIBES AT, HIEERLSETLIERA “HR” BRSNS, Wik AERKRR
BN ESLRIER, ArfE o ENE SHEE R, R E Aoy, XeEEsm “ EMn” .
EER ERHIE T AR I, X RICHR” AEfE I, 48 K2 B i (183 £5) 4 vt 16 N A Rk AT 77 8 A sm
N ER, Nt A, AR EIR A “ KA ” $R T 7AW E €=k, Y=
HImE mRTEN N TEY), TSRS T 17 “THIA” WG 2, X Pk =8 % i L h = i 5E
AW EZ S, BRI 2 T 25428 o 5 R 5a Z R B 135 FH 75 K .

4.2. EMRTIWIRSER

ERERRRE, EWEERIN 17 KB, “X RIEWR” KA CREE 18 TR 146 1 AR LRSS S, &
IREME N LW IR B “RBE” . Flhn:

(6) F=RAI AN KR | ZE-X BB RANEG KT F EHRE

TEIXFSFRIBESS T, WI “ KRR RE T H[+FA T RO [+ CLFT A FE SCRHE . Wi AEBEfR
X EEHE NN, 3 ZRSHAFEmR AL, BEAR R L e R AR, R E RIEAR A 2 R R
DL SR B A 2B 2 . BRI T A BRRED SR A AT i i PR ], R0 ) R i e S R R A
4.3, INHN AR 5ES &5

TE S 5 JE U (Principle of Economy)s# 1 LR AT RE /D B S /T 5B R &2 HIEWMELE, B%a
TOAR. MW EEE] “X RAER” X—(5 BB, KB EE S5 2 DLEC R 2 AR G an A% FH & B
FE FE R ] B 8 A A) (W Ab I AT b T ml R 1 e R KN ), AMUGRIA S, HL = . 1%
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WIRAGE I — AN G R, SRR BRI SRR 7 BB Ab T, ) 23 1A [
B WP REUEARIT “ RAEIR” X — o R, Ml 58 Bt RMEA TRARRD, A KR FEAR 7 A0 T
A, BAEE S IR . RS S T

5. &5

AT B RAE R, WAIPEREYT . TR S5 T8 RO = R 2 AT R 3 “ X R
PR AT TER BB R EPTE,  “X RAEWR” R — 23k B8 ORI S 3 RO, H
T SCRFAE T BERE N [+ S [+ ] AR Tl rh, HI “RAEMR” XA “ X7 A4 T R
R R, 1SR4 B 0 th A BLdE N IZAE S

WHFRIL, ZA SRR AR T AR S 250 52 MBSkl f . EiEHER L, EAMUKET
RIEVAE N E AR SO % O IRE, RS W5 h 2 MR AL AL & B A RE RS S PR A
[l A A SR AU A R R AR SEBIL 1 AR 8 5 2 PF Ik o IR = ANEFERRFE L R AR T %0 sCAE I 2% 1A
PR 7 52 0UT . ARRETIT FUAT BE— 2D S5 5 KB IR R, X FAR T2 20 5 SR A
A “X FHIRAEHR” X AR )R SRS R AB Ao Ai L5 [F .

SE
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