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Abstract

In the era of big data, people in society use social media software extensively, and the issue of pri-
vacy leakage and protection from this has attracted more and more attention. The privacy policy
text prescribed and used by social media software is an explanation of the privacy protection is-
sues of the society. This study selects Sina Weibo, Zhihu, and Baidu Tieba, which have high levels
of publicity of user personal information and high requirements for information protection in
domestic emerging social media, as representatives, and compares their privacy policy texts with
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text analysis to find out the existence and then discusses suggestions on improving social media
privacy policies and protecting the privacy of the public.
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Table 1. A taxonomy of policy text items
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Table 2. Comparison of three social media software privacy policy texts in terms of display position and content update
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Table 4. Comparison of three social media software privacy policy texts in terms of expression method
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Table 5. Distinctive characteristics of three social media software privacy policy texts in terms of personal information security
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Table 6. Comparison of three social media software privacy policy texts in terms of user right

6. MR RRFABIR LA B A PALF R S EL AR

F B A BRI MRS N A5 2 IR
BRI FOTEAUR, AREAUH] A EAUH FI g
IR FOTEAUR AREAUH]. A EAUR JiDRbviE e
T L FIERCR . ARTERUH . AEEAUR -5 1 SR LI E N 4T

FEF BN T IR S RPN A T Afy 2R s P A 3R AR R0 i AR 55 (R R0 1S BUR,
B B BOR AR EE R FIUARTE, A EMA T R T erE . Bk, MR E SRR
NEPSE N

H2, FENEA T AT 6, MR NG BH AR, Gl 5 5-F s s - A
Nk MR EE S, EAEMIES, R G R A E R R AR g mERE 2, P IR AE R
g B AT, AT, WA SCEE R E (U 6 TR)

35 RRASHIFRE

FENR AR 5 SRR T I, AR AR IR 55 55 A R BRI 2R 5 IR ok 1 s 1 2801~ 0
Sttt T WSAE LS AZ VT DL AR RIS AL 71 RN NE SR A3t 17 S At W ik LK R A

DOI: 10.12677/mm.2020.105098 829 AR HE


https://doi.org/10.12677/mm.2020.105098

ARSI

3.6. KREARIP

RERBENRI T, =ZFF G R TN . 765 D710 35 AN 18 %, /e Bl 4
N R ERBEER EAERAT G0 1ehh, RPRGEIEIE RS, A ARG NS T REENEE,
SRR G B B A G S EIER, R T PRI A, TR AR

37. RESRK

BORGAE . P15 1 B IE =35 ) B AL BRSO F R BT H $2 S L KU 5o 55 6 S 5t
W, (HRAEBGOCAIARIA , EE N NEE LN mIEa LS EWN, EJrm, =564
A IEEAA I 2SR

4. #3ZHERRFABIER L A T EE HYE]RE
4.1. BRRABIRX ANEAH ARG —IE

RGOS L R FE BN E =2 R A BORSCA A IR ol B HIRR RS R AL, JFERSE—.
TR BOR A A 9 NG BRITBOR, RPN R RS], IR NEERBER, BRI AL
—EWERBBORCAS - CEHE RS, HAFENZERIEER, BREGRAS AEANGE, A5
B s Z NPEAL IR 55 =R

4.2. EHwRE

IR P B AL BSCR SOAS ST IS (A D — 4 A, 0155 7 2 S RS ) B A BB SRS AR ST I 18] A PR 7
WA R R, B AR, RABERSCARRERN R EZE SR EENZE 55, EHNE S
BURZ H P A NG B 2@ ARIREE, m— B RAEERMEE, Hal B R R R 2R #F
IRARARAEPR IR P L, 30 U 1 RS R R A

4.3. RERENERB RIS ERE

Bt 4 1A B s ROROB 22 SR R A A S A s (BRI =N SCAS 13T 5 H R A
NG BASERECRY (08, R MIE IS AR B M . RN B AR ROR B
AR S — 2, B Ew I KBl m . Bk, TR B NS BRI 7 ROZ AT 5 ] .

5. SEEALIZIRIFISFABIRE I

AT FCIE IS O E Y =R A R A AR A S A Rl B BRAA BRSO, B T 3
A AE I R BN R, T BRI 1A A DL K B AL BT P A AR SR B 2, SR BT
JUsEB AN 58 AL S BA B RAEUR A IR 2%

1) T B DU ORISR 3 78 KIS B

Rl A A A AR ORAET 5 B BT S P A PR 5, AL AT PSR 0 I s AR B A TR LT
BB N F P A NFEAME B AR EOR T v, S ULEIR,  BRAABCH A AN T BB DA RFT SR K
JEMBAFIONEZ ., (HA T T G RDIREVER AR, RIS E BB BOR, w315 R ik i
5 AL R RAYE T A BOR I E 3 S Aok s i B2 REBCR WA RE KN SR e —, WETT
AT B AR A A 55 7o B I BECR ISR N 2 D BB

2) BN A+ E S RIVE M Z R R

MEFAEABART G R BERSCAX LERTE, AN ESEE 2, HEKXTHI R SE LR

DOI: 10.12677/mm.2020.105098 830 AR HE


https://doi.org/10.12677/mm.2020.105098

AT

FELRR AR NG B RS HIBOR NI ATE L, RO EX LS AT e A L RN R IR
Mg B—, PAESCAERET “ L7, SBUN SR 2 M, E£TWASBRNZHAL, TE MRS
AR BRI 0 s, A A 2 AR AT SR .

3) WRMEN R BERR S

AT BER R R 2 R T Bt g AT A, Fse b, XIRaAME Btk 5 s sl A BEA 52 ¥
R, MBI LAT, IXEERMEAIBSAABUR R ST, AN FISEHAN RIS 7 5 AR B BERL B
MRS ROBEN NG B 25 e %e, RIEAER . MERIRABERER & 25 A1 &
Ko RFEALAHEAANR ST TR AL R O BOR AR S5 0 — N5 1], 3 A AR FEAA PR 7 52 B 7 B A0 — N EL R

b

Sk
[1] CNNCI. HEFMEBEMAH A NG ER— 3 #E [EB/OL].
http://www.cac.gov.cn/2012-07/29/c_133142088.htm, 2012-07-29.

[2] R, £ LA b Se L R FEAABUR BT e —— AR LS ELRT Amazon DA#I[3]. BLARHER, 2017, 37(1):
137-141.

[3] HriRTOE E XA A A B FABUR (2019 4E121T MiiAR) [EB/OLY]. https://www.weibo.com/signup/v5/privacy
[4]  50°F& WXT AT R Be Rl B3 (2018 4F 5 37 i A) [EB/OLY]. https://www.zhihu.com/term/privacy, 2018-10-25.
[5] E BT XS 0 A AT I BRA SR (2018 4R 21T JiAS) [EB/OL].

https://tieba.baidu.com/tb/cms/tieba-fe/tieba_promise.html
[6] &t skUAZE, BRI, A2 @A P B AABCR e IR SEIE A U [0]. 1 R4 4R, 2018, 37(4): 362-371.

[7] i, SRR, HABRRR B SCAR i ——3 T Facebook 5 1f& HxS HL/MHT[I]. il 551k, 2018(8):
31-37.

DOI: 10.12677/mm.2020.105098 831 AR HE


https://doi.org/10.12677/mm.2020.105098
http://www.cac.gov.cn/2012-07/29/c_133142088.htm
https://www.weibo.com/signup/v5/privacy
https://www.zhihu.com/term/privacy
https://tieba.baidu.com/tb/cms/tieba-fe/tieba_promise.html

	大数据时代社交软件用户隐私政策文本分析
	摘  要
	关键词
	Text Analysis of Privacy Policy for Social Software Users in the Era of Big Data
	Abstract
	Keywords
	1. 前言
	2. 文本分析框架说明
	3. 新浪微博、知乎、百度贴吧隐私政策内容对比分析
	3.1. 一般项目
	3.1.1. 隐私政策文本的显示位置与内容更新
	3.1.2. 隐私政策文本的展现形式
	3.1.3. 隐私政策文本的表述方式

	3.2. 个人信息搜集
	3.3. 个人信息安全
	3.4. 用户权利
	3.5. 联系与申诉途径
	3.6. 未成年人保护
	3.7. 免责与风险

	4. 社交媒体隐私政策文本存在的问题
	4.1. 隐私政策文本的基本形式未统一规范
	4.2. 更新滞后
	4.3. 未成年人信息保护部分缺失

	5. 完善社交媒体隐私政策建议
	参考文献

