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Abstract
In the context of the development of modern Internet technology, a variety of services are gradu-
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ally transforming into convenience, quickness and intelligence, and the social operation is in a
state of high efficiency and intensity. In order to help the public save the time and cost of daily af-
fairs, errand service came into being and gradually formed errand economy. At present, the de-
velopment trend of China’s errand industry is good, which has brought social benefits such as im-
proving living standards and driving employment. However, the problems existing in the errand
industry, such as poor publicity and inaccurate positioning of target customers, can not be ig-
nored. Firstly, starting with the comparison of the current situation of the errand industry at home
and abroad, this paper uses the multiple linear regression model to analyze the influencing factors
of the current errand industry. The conclusion shows that the monthly income, gender, depen-
dence on takeout and express delivery, and the remaining time will have a significant positive
impact on the monthly consumption of errand services, while the occupation will have a signifi-
cant negative impact on the monthly consumption of errand services. Finally, the paper explains
the social utility of this emerging industry.
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Figure 1. Overall penetration rate of errand industry before and after the epidemic in 2020
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Figure 2. Changes of urban penetration rate of errand industry before and after the epidemic

B 2. ZEREMBRI T ST S EREN

0.25% -

0.20% -

0.15% -

0.10% -

0.05% - I

0.00% T T )

20194F12 H 202042 A 202048 5

L2 2 IR U7 I 2y 4D )

BRI LB TERE €2020~2025 £F H [ AP 24T Ml 17 37 T 5 T e B T7 0BT Al ) o

Figure 3. Changes in penetration rate of low line cities in errand industry before and after the epidemic
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Table 2. Descriptive statistics
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