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Abstract

Gansu agricultural products have distinct geographical advantages, but the planting is scattered,
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the brand awareness is not strong, and the effective supply and demand transmission mechanism
is lacking. It is necessary to inject new vitality into the industry through technological and con-
ceptual innovation. The purpose of this paper is to help agricultural products take the industriali-
zation development route through the construction of an integrated supply chain platform for pro-
duction, supply and marketing, mainly from the aspects of framework construction, process oper-
ation, and model operation, in order to realize industrial assistance to agriculture, industrial re-
vitalization, and effectively promote rural revitalization.
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Table 1. Gansu agriculture special product output and growth in 2020
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R 6.5% 8.9% 9.7% 8.3% 30.4%
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Figure 1. Online promotion platform for specialty agricultural products
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Figure 2. Schematic diagram of business process
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