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Abstract

Based on the development of ice and snow tourism in Zhangjiakou Chongli, this paper studies the
hotel preference of tourists in this area by combining hotel characteristic information and online
review data. Five first-level characteristic dimensions including location, star level, brand type,
service and facility of ice and snow tourist spots belonging to each hotel in the region and 40
second-level characteristic data corresponding to them were obtained. The feature information
data was combined with the number of comments to form the feature selection data, and the
Apriori association rule algorithm was used to analyze tourists’ preference for hotel features.
Feature information data is combined with comment text, Snow NLP is used for sentiment analysis
of the comment text, and TF-IDF model is used to extract keywords to analyze the attention prefe-
rence of tourists on the main features of choice preference. The analysis results show that hotel
booking in this region mainly prefers the selection of the snow and ice tourism spots, stars and
services of the hotel. The emotions of the review text tend to be positive, and the tourists who
choose different features of positive emotions prefer to focus on rooms, breakfast, facilities, skiing,
environment and cost performance, etc. In addition to the room, breakfast, facilities and skiing,
the negative emotions were also more concerned with the front desk, bathroom, parking lot,
heating and sound insulation. According to tourists’ preference for selecting hotel features and
their preference for paying attention to different features, this paper explores the hotel’s satisfac-
tion to tourists and the areas to be improved, and puts forward suggestions for the planning ad-
justment of hotel reception facilities in the region from the perspective of hotel features.
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Figure 1. Analysis process
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Table 1. Hotel characteristic dimension
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Table 3. Collection of major dimensional features
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Figure 2. Overall affective score distribution
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Figure 3. Overall reviews focus on keywords
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