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Abstract

Mobile health (mHealth) is an effective tool for addressing challenges, such as inequitable and in-
efficient distribution of public health resources, yet recent research shows that even after a signif-
icant increase in the number of users of mHealth apps during the COVID-19 pandemic, users often
stop using these apps in the short or long term. To explore the causes of this problem, this paper ex-
tends the mHealth research domain to a service failure perspective, examining the relationship be-
tween the severity of service failure and the reduction in behavioral expectation. In addition, this
paper classifies mHealth service failure into interface design problems, communication response
problems, payment problems, and information security problems, based on mHealth service fail-
ure contexts, and investigates the moderating role of service failure types between service failure
severity and behavior expectation reduction. This paper designs online scenario experiments to ana-
lyze and verify the proposed model and hypotheses. The results show that: service failure severity
positively and significantly affects behavioral expectation reduction; service failure type plays a mod-
erating role in the relationship between the above construct, and service failure severity causes a
greater degree of behavioral expectation reduction when users encounter communication response
problems and information security problems compared to payment problems. This paper presents
the types of mHealth service failure and their moderating roles, which provide service providers with
priorities for solving service failure problems, and to a certain extent help to inhibit the reduction of
users’ behavioral expectation.
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Bt T BRI OH R AT A T A e 25 35 5 SR G 00, o] S A3 BE 4 ) B (i R AR 55 i G
Mk, HAT, By BAMRSS HIRE AN, B AL TAETENA S, SHECRIRT . EE
fEEAKIFREE R[] [2], AL BAT AR AT (W COVID-19)MI1R], 148 ) 5 43 5 0™ H
[3]. # 3Ny (mHealth) s B2 77 iR 55 MRS ShEOREE SR, Oy 1R I EEBR AR 10T AT B (4], 5 AR
MYV ILTE SN “ R B A& SCRF BRI FI AL P A S, IR sh s il o8 NI es . S AN BB
ANHABTCLL B [5]. BBIBRTT & B8 BT iR 55 AR R BA TP R TR [6], o2 e 32 i A
BRE[T] ST EARRI S O [ 7] 2BRE /DA 318,000 ME BT N A TSR M@ B bl . S it
FELL BT A TINEE8]. LLAh, fEABRHE RN K AR, B ah BT N A KR B SUsl N o] -

REBAEST T 6 RGN, B R R SR P a8 X L RE e . a5ttt
EF ST & R F IR RIS, s 42%MIH s BT F S a1 LIRS T i0ror, Hik
459 FH PR 3 T A BhIER T N JE AN AR 2B T [10] #1368 P 452 1A T A8 Bl By 1 6 O 1 s
PAER 38 WO S5 SN R 4E B RL AN 22 4 1) L 554 [ 56 BE AR R T R BRI [11] [12] [13], 4477,
RGBT RS B BRI AR 55 R, st U P AT 7E 1 I R 55 R G T LA J Tl (B, %5
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EEE

fERitkER) . s b, TR allRyT 1 & DhRE R P A R AR AL ], B3 BT (1R 55 RIGAR 5 WL - il 4m
PR R B By R AR BEAR DG A SRR . i RME BRI [14], (HE TR RG4S R E0E N A
FHIAIASTE T, F 7 8 AR AN BN AR 55 o RIS, TR R 55 2R 02 516 F P AR A T A0 47 T 1 R [15] [16],
BET S EH P BR R ALY SRR [17] [18]. Kk, WFFCRS 3N BT IR S5 RIS sl IRl s AR A L 22
RS RIGAEAR B R G HIBAT I FE R AN AT [19], A T AMEIRSS RIGE I 2%, TEAl ™ B AL
JERE— R E Y U5 2 [20] o FEMR S5 R 52T 5 IR 55 SR M™ 28 it e P 44 3 R 55 SR e e e e ) 45
RMIREE[21] 0 S R 55 SR ™ B A AE AR 55 SR sk P Lt e )2 T 7L, (EARAD A I FEUR S FE A2 2 BR
7RSS RIS . BRIk, ASCRAERS BB IIHEZE N AR 55 R ™ A D EE MM R 3R, IR EH
BRI P AT I . BeAh, AR SS RIGH) 70 R AE A 55 R I U b R EE M AN R L —, DMESC
PRAR 5 AP 50 17 458 B0 AS [ 45 JIR 55 SR 0 23 AN [R) (R 280 - |l T B/ R 0 I 7 17 85 ) IR 5% SR MO B4R, AT
TORARIE AL B B2 T AT R YRR A B BT M 55 R IGHEAT RGE I 73 98 E B, AT FULKHE AR
SR [R5 R MG 15 2 1 1 AR 55 R IMO™ AR R P AT NI R &R W FEAER BT 7 6 IR 55 2k
W™ EAER P AT NS s, R RS Eh BT IR 5 RIS R, IR IR 55 RIS R MR 1 A A, Al
AT DU IR N PR R Bl 2 I 55 AR IGC A BRI s ' T e P 25+ R i, SEBILAE 2 (L

2. Xzt
2.1. BRIETIRSEM

T 5 B2 J7 (mHealth) 2§ LARS 3 4 ot A, i 72 B 7 W 45 A0 B2 07 6 ) iR AR SR 7 {5 B i —F
AR5 75 3. ARG RO T8 5 SR R R sh BT O e R 2, Wi P . SR sh =7 RS
& BIRAT . AR s55E[22] [23] [24]. MRS HIME, MRS RETES B R AV O AW 2 H TIPS
BRI, BahEyr S vr 2 ot 7t th it B 2% 52 IR 55 i & [25] . SR, 583N BT BIh =& TH A
FAHELESR, BAERBNERIT RS RS 5 LB A A BB A .

BT RS PR M, RS R e SR X L 3 45 9 il E VR B AL 5E RORE 2 S SR H AR BT
MEARBE ST, S5l R AT FAE” [26]. BT MRS R IURAT AT #8651 & F P ISR ST R, 33k 1 5 350
FUR RN R, MRS R IAEAS B R G SR 2 SR MR 2 — . WFFCR I, BT 9%
FOH web R Z Ak AN, R 5 RS R AL e AR R I [27] . [RIREHL, SRR Bl
BT MR 45 RIGAE B AR TS &5 R AR, BATIBAR A N RGEHAR SR 2h =97 RS- R R« LALAERFF 5T
HANE B 1 RS R JULAN D7 T, 380 A THT b ) IR B 3h 27 AR 45 SR . 5140, Malhotra A1 Kubowicz 7E
B a7 Mg sn N & 1S B EE N RS RO AR5 B R G R, BN SRR P UK. Sl B A%
HN AT RS (1 T e 5K [28]. 2 )5, Huckvale % N WAl T i FEE (RS s 2297 B AN 1] 7 T (B 45 4
AR REINE .. R EERBIELIRS . BRAAEUE UL E RGRIBUIR), F4g t 3 A r 3 it 2% X
KK [29]. Mense 25 NTERF SRS 2 BT~ & BRI T ZRABA I8, BP AT AN i A AU el (un fik
FREHE . O ANAEER GPS AFREE) & 75 LN 1) )7 R A74[30] . Gabel 25 AR, #3hEEST R
FH A 20K 0 B oRL R R 22 A Ry, 4R 8 a7 1 G At T USSR 1 Aty 7 5 [31] . (R, BBl
I HR S5 R WA RIE 5 2 A 5 D

2.2. BRSBEM™EY

IR 55 S T B AR A R SR PR IR 55 TR AP SRR 5 DI 5% % T i B K Bl ™ i, P R AR 55
RGBS R 55 R OB Bl ™ B, PP BN R BB [2] o r TR 55 AR ) 7 B A
T NEHI[32], Bhandari 558 N, AR 553 L5 e 5 5k TR 55 R O™ HORE BE R R R P B S R i PEL AN 25
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R[33]. DMERISCHERIR Y, MRS5S R ™ EAR G Bm, wla PRI S5 R ISR B TAE B R [34] L xR
R399 S EE[35]» BARH YK« Kelly A1 Davis B, [l 55 SR GB™ 5L, 7 8 AT RS 45k 35 S (1t 7 [36]

2.3. BRSBEMAH

IR 55 R G SIS TR A R 55 SR BC A e B B O RIT LN 2 — o RN IR S5 R SR IR FE AN R 1 58 N % AN AL,
56 BT BT FERRAE AN R IR DL E 1 A RO AR 35 R I . Smiith A1 Bolton 4 ik 5% SR TR i i A 2% IO
CERRI, W RERMHR AR A% O IR 55 AR B REAF AR SRR, T 25 R CR R R 5 4R (13 JE ik SR (I 22 11
P55 [37] Tan 5N VARl i) 75 206 1778 55 M 55 SRR 0 9 s R DR SR ISR &R GE 2R U
7R RO A TR 55 Pt R A A5 S BELAS 1T S SE BN IS S s s s E b, DhRER IR 2 T
15 55 X 2t B Y D RE TC 1 SCHFVH B 5 IE By I s s AR IS L, T 2R G2 SR IR 4R R 1 7 55 Xl B
H5 55 P92 (BIAR R AT BE)BeAT LA— AT R T sAZ A, AT RE MR 2% 3 56 b AT T K 52 5 35 3 51 H AR [26] -
Xing S8 NRVF T BIRHLER AR S5 RIS SR 25 F P S SEALA s SR (U550, i 31 2 38 Th R AN 155 /R 75 SRofs
WL AR S5 R 53 R Dy R SR SRR D e 2k W [38]. LAk, Forbes 8 N3 1 A 81 44 27 A= T8 LS £ 3]
(K5 377 NELIAVIRIG I FAF, FRREIRS R T3, BUR R, A, SRR, 5 REE
SRMCR M B 3 THAE[39] . Holloway AT Beatty fi5 i, 7EZEMR 55 RIIRAL 2R L4, (HEEET LLTN
PRI 7 —: FLIE SRR WIBTI T Al AL SR 22 a7 i S ) LA 2 7 AR 55 i 27 o
R LSS TR RS IR S RGBSR FU 4 -

Table 1. Summary of e-commerce service failure types

=1 BTHSRIAMAB LG

$E 554 i &P & il

Smith 11 Bolton [37], 1998 TERE M. 45 J R

Tan ££[26], 2016 GERM. ThEERI. REGRIK

Xing %£[38], 2022 DiRetE e, dEDhREME R

Forbes 2%[39], 2005 Feik iR R dRERM. ZFIRFERRM . PSR

Holloway # Beatty [27], 2003 Foikski. WIS BETHIR AT, SOAF R, 224 Ml 72 0 o & ) URN 2 1 R 45 1)
2 By AR5 R s

AT 7T R € R Holloway Al Beattty Firfif 5 R il 55 SR MR AL AR I A Bl B2 7T 10 Ja 1k HEAT 46 DA B i 44
— 7 %R S5 R B BAR, WEia i B2 B, 51— J7 B AR B BIT-1 6 RS 5. L,
AR R BH BT R 35 R AR 73 Dy S T Vvt i R A Sl 2 ) S AR T R 2 4 i R D 2K

24. 1THAE

17 9% (behavioral expectation) & ¥ FH 7 2 X H A & EEMEE E B AT Ao 2= AR PPl
T4 H A AT TR RS 2 A7 9 O REZR[40],  BRAR S 1942 tH ve Ik 147 v 1l (behavioral intention) ) RifR 1% . 4T
NI AR A LE T8 RE RS i SR AN AR RRAT O TOI  AB e 1, T BF AR, R RFFEH T RSR
fERMTTIAL]. BRibzoh, AT ANERTERE R T ARWIAE, BT AERL e IR%). PR
IR R A 3 R B 26 [40] 2 FCIR H T R0 mifE B RS AT AR RS R AT IR, 32 0T DL o R AR AR A
PR R RS . ELARSRUE, WF 48 AR AR DS B2 AT AR, Blinti iR AR, LUkl
S5[42] [43]; DM SCERF R S i AR et ELEE 2 AT SRR, i f% . PR 45 [44] [45]. EREBIERITH)
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HET, RGO E AR ZRR TAT VR, SRR RS HE. WE
JEAF[46] [47]o SRWT, AR/ T A G AR (iR 55 M0 25 FL P AT 93T R e SR EL RS, PR3k
MTAITREAT ISR Dy DR AR BRI FE A% Bl = 7 R 55 SR UL RE S TR AN X — T TR 1

BEAh, FERB BN BT RS RIS DL » AR A T3 iR RE s SE A s B A Y P AT BRI ARt . DUERE T
t, Légaré 55 AR 14T v R A PN AR B2, PRl IR & J5ERT ST B T CPD-Reaction 145, 1]
TR SV A JE (CPD) & 81 Ja FH P AOAT 9 1) A A MR A E , DL R s PRSI Bk S B AT A28 A0 B T30 24
71[48]. Webb A1 Sheeran i yo 7 Tt 7t 1 B038 i [ 5 00 (R [0 AIAT 56 2R [49] . BARIR Z AT FEUESE 1
BRSBTS MFRE KRR, HERXTEEB MR REPIFAEIRD . Hik, 3A145 2=
FUEL PR SS RIHTJE AT 8, F I8 T S A8 (B Rl HAth R R R i

3. MREK

SEFESIHRRICIRGR, A SCHE A 1 R BT SRR B F I, ZER T, A
SEE T RS IO S AT AR 2 IR, 3 4L DA R 1 AR5 IR T 3 5 R
A, BRSO PR TR R IR IR SR , IR 5 K7 S A AT 0 2 3% R AL 75 AR
.

3.1 BRSBEM™EMXTARER LD EHIFNT

I 55 % T 7 B A2 DA I 55 SR T SR 9 47 T B A R 2 40 Ok (77 5, SR TR A TR R 55
SR EAE o RS ORI B, B R 451 PR SRRl B 2 50T« R S5 R Mess 51k P AN R, 2T 5
A 1 . Bearden A1 Oliver i, 5% R ™ B AL S F P AN e B A, XM KIS
O P S AT Sy, Bt AR R BT 95 [51]. Swanson A Hsu t48 HE, IR S5 SR AR BE 225
PG RIAS T E AT N[52]. 74, BEFUERRM, BRI % P AT N — A B ZE B L[53] [54],
FH P B A FH e RO Dy 38 23 BT i 95 AR 6 o 0 SR e e 9% 5 2 [55]» BRILFH P A FH R T e = BB
Hi 55 RIGCTT BEAR o T AERS BT LI 5 R, o Tl B AR AR A A=, i 22 D X e 55 R T
™, BT BERRAR T T AT VIR . Rk, BRATTER DA R Bt

H1: #8237 ik 55 SR Wi ™ E vk I 1w s FH P A7 S B8 e/ £

3.2. BRSFEMAEABTEA

RS E T DURRAS R R AL R 3 B2 T M 5% R e (S T Vet 1) 8 Y e 82 1) 830 L SR ) AT JE %2
A RR) . 5B RGN BT ) 1 FH I8 SR &R i IR 25 LT, I BATERIRAE TR 7, SR
G BT P AR ECE A A AR 2 0, B0 T R I (R BRAS o YA e 8 e B B T L A% 0
Theez —, [RIya e B AR5 R MOT e 5 iR B8 AR FE M B AL . hAh, SRS RS R R G AR RS
ZBORHEBMER, SRS o T B 5% R 0™ B R B (s . it oe, B ah By B 2 A AH
MR MBR AL 22 4 A, BB AL P RE 2Bk Sl e AT e T o0t 2 D 288 Al 25 e 288 28 S
FERE S AR, FRATEE P T AN [F) (8% B B 7 IR 55 SR SR B, IR 2% 2 W™ 24 5 FH P A7 9 A 22 ik
DEZ R RBE G Fik, A H LU R

H2: Rl IT AR 45 SR S RSt IR 45 2 0™ 2 1 5 FH P 47 o B s /D 0 1) o R B 1E A

WA P 1 fR .

4. @R
T WA FRA T R TR R A, TRV T AE RSN . % BR 5 5 % i LB
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H OB T4 AR T IS AR RSB [56] [57], ARG A 0 T S 56 (0 Se 18t o 85 st ] ASE
S 5% N RIS, PG5 HA IS5 R (58] [59]. ZSKWINACA ZisH Ty, U
R, R AHHRAVE B RS A MIR[57] [60] [61]. ASHFFUARYE PUZEANIR 1 i 25 RIGLBETH T )\ 5,
AN B AR 55 RG22 A 2 T R NS SR AR 35 R 5 . SRR BOR 2 535 T R BE AL 45 )
—MEEIER A OB b %, @ XM AT LS EIS 5 4 N ES R, Dol — PR IERT
SRR .

I8 ¥ N &kl
PR A
VA ] A

. YftiEE
fEEZLRE

HFEE ’ " ITABIERD

Figure 1. Research model

E 1 HRER

AT ST S W 7 e o AR TR, RS AE R EMRE . HEELiESS
HULH CHE M IResh Ry APP 9, RBIMATH ATRIAT MR, 52 58RI € — M shEST
I 55 % T S 3 5 VR ) 22 R 5% R T SR 2R (5 o - i AR 9 S M 2 i A SAST ] R SR 22 4 ) i)
SRJEfHH Obeidat 55 A H1 (3000 R 85 R MO™ AR HEAT VR4 [62] - B » 253 T 28 IR I B A1 &
P37 e ds RIGOR A A 28 AT ER, 7 iR E Venkatesh 55 AR FE[41] . BT A4 00 S it 5 R
PRk BR, FJHHEA TS LK SR = FEARE, 5= FFFRE). HE
SERUG, BATHEAT T B LA OR 1) 26 A AT SE 1, RIS R — B T RN A . AT 1)
BRIBAE “IWBE” TG L, EHIRR 7 RIESE BN = 12)MPrA HEE ZAAFEN = 1) & H, K
AR T 332 A &6, AR AN 9L.71%. % 2 4 T MR ST (R0 Hr 45 2R

Table 2. Sample feature statistics

2. HARERITER

GLHRHE R Bt
St 148 44.6%

P
ECq i 184 55.4%
18 ZLLF 2 0.6%
18~25 % 11 3.3%
e 26~30 % 56 16.9%
31~40 ¥ 214 64.5%
41~50 % 42 12.7%
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Continued
51~60 % 5 1.5%
60 % LA I 2 0.6%
R LT 10 3%
K% 37 11.1%
=371 ENE 166 50%
i+ 115 34.6%
LN 4 1.2%
0~1000 7t 9 2.7%
1000~3000 75 8 2.4%
3001~5000 7 20 6%
JELLOAN 5001~7000 75 47 14.2%
7001~10,000 G 66 19.9%
10,000~20,000 7 100 30.1%
20,001 & LA L 82 24.7%
—4ELE 232 69.9%
AMNALE 36 10.8%
ST APP 18 2256
—MNAUE 64 19.3%
TAEHE SR 0 0%
—R—K 11 3.3%
—Ji—IK 12 3.6%
—MNA—IR 58 17.5%
FENBETT APP i FI4I%
PAE—IR 125 37.7%
AR 76 22.9%
ST —FE—IR 50 15.1%
Viaiihzar e 82 24.7%
V3B 7 ] 138 41.6%
By M ds Mk A
SCA ) 48 14.4%
ElsS =) 64 19.3%

ASHITFER A B AT 3 T IR UE IR 55 2R O™ B4 5 4T 9 S B 2 TR B 26 R AR, e i I Ao i 7k
BAEIR S5 R AL SR . B AR il Rk 3 fi. WA RE7R, FERBIIEIT RS R0 1% 5
N MRS RMG™ E A 54T R R AR B A AR R H0 0.280, Hop {E/NT 0.05, oSS R E
P I 15 5225 B EAT TSR /b B P P IR 81 0 R 55 R IR T B, e TR sh BT B AT N R L
SORFERE RN, AR CRF HL. TS RINGE 4L 38 5 Pon. 1@k 55 RISCR ALy AT #4270
Wz e, SRR, BahBRyT N A A S0 5 vk i A, VA e N ] EURNE 22 4 e, AR ST
SR FE A o T [ 25 R AT Y B, TR B SO i RS S IR S5 SR IO™ B S5 AT SR D %

DOI: 10.12677/mm.2023.134043 337 AR B


https://doi.org/10.12677/mm.2023.134043

I 5 45

AAEE (B84 A% = -0.163, p>0.05). #H, FAME 77 33— 2B 0 TEA A e 55 SRR
T ARG RMO™ EAEAAT I R RECE A E R . W 5 P, SUNAE B2 AR 1
MRS RIGEALT , IRSS ARG B AAT 930 B2 i/ 1) ik A2 R B2 (6 9—0.557, H. p fH/MT 0.05, RRiX
PISEAN AR 55 RIMCR AR, IR 55 R I0™ Bk 54T 9 R0 1) 4 R AU 3 AN AL il WsRAR
BRI M55 R S BIAE 2 22 xRl AL, (455 SO I AR B A 55 SR 0™ B 78 2 51 B KR P8 R 4T 0 0 B2 Y ik
Do BN, VA SR SCAT PALAN R R AR 55 SR IBCR A, R 55 SR 0™ B4 AAT D S0 R 1) i A 2R K2
{679 0.487, H p {E/NT 0.05, FoRZXPISEAFIRIARS RIBEER T, ARk 55 2% o™ 5 2% 547 09 0 R0l 1)
BARBREAF. BARTE, SRR, R 8 SN ) B, IS5 R MO™ E A 517 IR
Il T R IE [ Ok A 2 B o, BV AIR 55 SR 0™ EE A 2 51 SE KRR JEE (AT W TR sl DRIk, R S5 2RISR
RIAAAE R E TR, a1 SR H2.

Table 3. Path analysis results
3. BESER

Bz BERE T 4t P
IR 5% 5= ™ B 1 — 47 D 30T B s 2 0.280 6.116 0.000

Table 4. Group path analysis results (service failure severity — behavioral expectation reduction)

4 DHEBESTERERZEYMTEESITRIERD)

A5l HE BRREH P1H
TR T i) 82 0.247 0.000
VA TR ] 8 ] S 138 0.324 0.000

AT 1) 48 -0.163 0.525
15 1522 4 v 64 0.393 0.000

Table 5. Group analysis results (service failure severity — behavioral expectation reduction)
=5 DENMERRFZEM™ESE T HEAERD)

A5 BEABEMEGE1- H2) PE(H 1vs 4 2)
TR R vs Y40 380 R 1) R -0.077 0.477
ST )RR vs ST AT ] 0.410 0.097
SRV 1 B vs {5 822 4 ) -0.147 0.173
a1 IR R ] R s SCA ] 0.487 0.024
VAT A B ) A vis A IR 4 ) -0.069 0.516
AT vs A5 B 22 4 1] -0.557 0.009

5. BESL

AW FHAE T AERR BRI T IR SR 5T, Bk S5 RIG™ A & SURAT M Kb, B AL
PIRRss RWG s AERE S R Bt 18] 3 A8 T S RS B 2 0zl o ek, AR TR0 1 R B BRT 55 2k
WSCERIAN [ AR (T BE T I VA G e 7 [ et SEARE o) RN R 2 A ), ELIGAIE 1 IR 35 R MR AL AE iR 55
SR AR ANAT 9 S B Z AL R T PE B P A8 B AN R A2 3 B2 AR 35 R MCR AU, ik 55 2R ™
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ST AR Z FF R AT REER . BRI, 53T RGEAE, QR I TT iRk 55 R
P A5 I8 2 A ) s SIS ] R S R 55 R O™ BB 2 5 SRR L PR AT 9T R R el

AR AEIRESON: B, DAERIAZEERSIEITE R NRIIER, AT O a7
RISCHRY FR 2 1 W55 RIGCATIS, MR 55 SR W™ B4 (4 Ay BE it — D R 9 17 PP {8 P RS s B2 7 F) i B B
JR s ek, ABEFOR AT RIRT Fe S R 2] TR s BT 6 5 F, R 7RSSR T IR S5 R RA, 7y
RIS B ) VA R SO NS R R AR, SRR TGS R TR R R, K
TR R A FIAT I R X — AR R AE NS RS, A %0 S 7 AR K semi, TR, 2
BRI AR5 R A 2 I ) 2 3 S AT OB D s BRa s AR SORIR S5 R IBCER AR i AL
FFRAIE T AEAN IR 55 RIMCR AT, AR 35 2R ™ 42 51 (AT D9 B b AN [

AW SRERE SO E5e, BATRIWT TR, F P 7838 37 30 57 ) U S 22 4 e, m R
o G B ORRE R A HY R R A8 o DRI, ARSIy N (432 T L 1% B S g e e ) A5 I 2
W, fE— B R LR AT NI D . BEAh, S E R T LA I 1) R AR s A I, A BT
T AR R 55 SR e 451, T DRI SE — A R R B AL BB SR R R 55 R IR AN It 5 3 v P 1
NIF EY, I BAR RS BRILZ b, BT AT LA o SR S5 RO A AN TR R, R
555 SR A AR DR TS Bl S 7 i 55 SRR P AT N 2R R

KB FCERA — LR IRENCR KRR E: Ho, AW FAUIE TR 3BT R A2 L8 e 1k s A it
T UMERTFU4R H R 55 RIGCERAL, AR BT T RT DAL AR N =5 472t At ] 58 B S Bl B 7 e 55 RIS A 5
H, ABHFERRIE TGS R E AR — A5, ARRAT DL 2 4k RIS R R B
AW FE KB T AT I, RO FU AT AR BE 2 W] BER AT AR A7 08, SEER AT Fe A% 3 Bk
I W55 RIG IR -

SE
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