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Abstract

Professional exhibition refers to the thematic exhibition with a certain specific industry or field as
the exhibition content, with the main purpose of promoting academic exchange and commercial
trade. With the development and progress of social economy, professional exhibitions have re-
ceived increasingly extensive attention in recent years, and its influence on the exhibition indus-
try has also aroused certain discussions in academic circles. As an important carrier of event mar-
keting, the holding of professional exhibitions is conducive to enhancing the influence of the in-
dustry, shaping the brand image and promoting the benign interaction and long-term develop-
ment of the exhibition industry. In the process of organizing exhibitions, it is necessary to pay at-
tention to five marketing elements, such as positioning, product, price, location and publicity of
exhibitions from the perspective of event marketing, as well as give full play to the marketing ef-
fect of the exhibition in the key aspects of event marketing so as to maximize the positive influence
of professional exhibitions on the industry.
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