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Abstract

Since the 18th National Congress of the Communist Party of China, the construction of rural infra-
structure has accelerated, broadband Internet has been basically covered at the village level, and
the construction of village-level roads and logistics to the countryside has also been effective, and
the countryside is becoming a hot land for investment and business. In the process of rural revita-
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lization, cultural development and the establishment of cultural industries serve as an important
turning point for rural economic development. For example, to build characteristic cultural towns
or carry out cultural and tourism integration models to promote the development of rural econo-
myj, it is necessary to dig deep into rural cultural content, innovate propaganda carriers, and ex-
pand communication and influence, and promote the development and progress of rural cultural
industry. With the continuous innovation of digital media technology, digital platform has re-
placed traditional media and become an important information communication platform. With
stronger information communication function, digital platform can effectively serve the needs of
various types of information communication, and will also become a key carrier for the revitaliza-
tion and communication of rural culture. On the basis of explaining the advantages of digital me-
dia, it explores the optimal communication mode of rural culture revitalization; Analyze the ap-
plication status of digital media in improving the communication power of rural culture revitali-
zation, and find the working path of digital media in improving the communication power of rural
culture revitalization.
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